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LETTER OF TRANSMITTAL 


Se.ect CommMiTreE ON SMALL BUSINESS OF THE 
House or REPRESENTATIVES OF THE UNITED 
Washington, D.C., December 5, 1960. 
Hon. PatTMan, 
Chairman, Select Committee on Small Business, 
House of Representatives, Washington, D.C. 

Dear Mr. ParmMan: Herewith report covering a staff study regard- 
ing the status of small business in retail trade (1948-58), which study 
was undertaken pursuant to your request. 

The statistical data described in the report was obtained primarily 
from the Bureau of the Census, and it is this material that the staff 
utilized in preparing the tables set forth in the appendix. 


Respectfully yours, 
B. H. Jacquszs, Staff Director. 
mm 


LETTER OF TRANSMITTAL 


SeLect ComMITTrEE oN SMALL BusINEsS OF THE 
House or REPRESENTATIVES OF THE UNITED STATES, 
Washington, D.C., December 16, 1960. 
To Members of the House Small Business Committee: 

The accompanying staff report, entitled ‘The Status of Small 
Business in Retail Trade (1948-58),” has been prepared at my direc- 
tion in order to supply the House of Representatives, includin 
especially the members of our committee, with new and helpfu 
information regarding the 2 million businesses engaged in retail trade, 
95 percent of which can be classified as small business. The report 
reflects the work of the staff in correlating a large volume of data 
obtained within the past 2 or 3 months from the Bureau of the 
Census. Dr. Willard F. Mueller, professor of economics, University 
of Wisconsin, whom I understand to be an authority in the field of 
retail trade, supplied special assistance to the committee staff, 

The report is replete with interesting comparisons and factual 
developments pertaining to the status of small business in retail 
trade. It shows, among other things, that retail trade is one of the 
last strongholds of small business and that at least in some of the 
fields, opportunities continue to exist for enterprising entrepreneurs 
seeking businesses of their own. On the other hand, the staff has set 
forth facts that argue against-a complacent attitude toward the prob- 
lems of small business. It concludes that our economy must provide 
small business with a competitive environment in which individual 
initiative and efficiency, rather than large financial resources and 
market power, determine survival and growth. 

Although the report, together with its appendix, contains a sub- 
stantial quantity of tabulated material, the text of the report is quite 
brief and summarizes concisely the large mass of material that has 
been considered. 

Sincerely yours, 
Wricut Parman, 
Chairman, Select Committee on Small Business. 
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THE STATUS OF SMALL BUSINESS IN RETAIL TRADE,' 
(1948 TO 1958) 


PLACE OF SMALL RETAILERS IN U.S. ECONOMY 


In 1958, the 1,983,000 businesses engaged in retail trade had sales 
of $199 billion. These businesses represented 28.2 percent of all 
businesses and 22.2 percent of the sales of all American industries, 
excluding agriculture, forestry, and fisheries (tables 1 and 2). Only 
the manufacturing industries had greater sales, although they had 
fewer than 20 percent as many business units. 

In 1958 the average annual sales of business in retail trade was 
about $100,000; this compared to about $1 million in manufacturing. 

That retail trade is one of the last strongholds of small business is 
indicated by the fact that it comprises a large percentage of all 
proprietorships and partnerships found outside of. agriculture. In 
1958, 29.1 percent of all individually owned businesses and 32.4 per- 
cent of all partnerships were in retail trade; this compared with 3.2 
and 6.3 percent, respectively, in manufacturing (table 1). Only the 
service industries had a greater number of individually owned busi- 
nesses; however, they had | fewer partnerships than retail trade. 


1 ge report prepared with the special assistance of Professor Willard F. Mueller, University of Wis- 
consin, 
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4 STATUS OF SMALL BUSINESS IN RETAIL TRADE 


In terms of sales volume retailers accounted for 33.4 percent of the 
sales of all individually owned businesses and 35.2 percent of all 
business partnerships. 

Within retail trade sole proprietorships and partnerships are the 
ae enananempec form of business; in 1958, 77.6 percent of all retail 

usinesses were proprietorships and 13.4 percent were partnerships 
{table 1). The average sales of proprietorships were under $50,000 
and of partnerships about $100,000. Hence the great bulk of these 
businesses might appropriately be classed as small business under 
even the narrowest definition of small business. 

Although proprietorships and partnerships are the predominant 
type of retail business, incorporated retailers account for about 53 
percent of all retail sales. Incorporated retailers have average annual 
sales of about $600,000. Of course, many of these firms have sales 
running in the hundreds of millions of dollars. (For example, in 
1958 there were 25 food chains with sales over $100 million and 
three with sales exceeding $1 billion.) Hence, many, and perhaps 
most, incorporated retailers also fall into the category of small 
business. This is borne out by the data shown below indicating that 
90 percent of all retailers operate only one store, and 93.8 percent of 
all stores are owned by retailers operating fewer than four stores. 
These small businesses also account for a substantial percentage of 
all retail businesses, 


THE CHANGING POPULATION OF RETAIL TRADE 


One measure of the changing quantitative significance of small retail 
businesses is the size of the retail business population. Since the great 
bulk of retail businesses are small businesses, a look at the total retail 
population serves as a rough approximation of what is happening to 
the small business population. Table 3 shows that since 1930, the 
number of retailers has shown a continued upward trend. The only 
significant reversal of this trend was during World War Il. The only 
other reversal was the slight drop occurring in 1952. Over this 
entire 3 decade period, there was an average net increase of about 
22,000 per year. Although the average net increase has been about 
20,000 per year since 1948, during the last 6 years it has again averaged 
about 22,000 per year. 

This increase in the retail business population has paralleled closely 
the increase in the American population. The number of retail 
businesses per 1,000 persons in the United States reached an alltime 


high for the period 1929 to 1960, in 1948. In that year there were 12 
retail businesses for every 1,000 Americans. But beginning with 1951 
the number of retail businesses per 1,000 persons began a gradual 
decline, until by 1960 there were about 11.1 retail businesses for each 
1,000 Americans. | 
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TABLE 3.—Number of businesses in retail trade per 1,000 persons in the United 
> States, 1929-60 


Number of | Number of 
Year Number of | Estimated | businesses Year Number of} Estimated | businesses 
businesses | population | per 1,000 businesses | population} per 1,000 
population population 
Thousands | Thousands | Thousands | Thowsands 
1, 327 121, 770 10.9 1, 831 157, 028 11.7 
TEs andicdnne 1, 326 123, 188 10.8 |} 1953.......... 1, 846 159, 636 11.6 
1, 387 127, 362 1, 861 162, 417 11.4 
| See 1, 567 132, 122 11.9 tI sees 1,875 165, 270 11.3 
eae 1, 403 139, 928 10.0 |] 1966.-........ 1, 903 168, 176 11.3 
= 1, 764 146, 631 12.0 | ee 1, 926 171, 198 11.3 
149, 188 1, 955 174, 054 11.2 
1, 816 151, 683 1,977 177, 103 11.2 
ee 1, 836 154, 360 1, 997 180, 500 11.1 


1 Estimated. 


Source: Department of Commerce, Office of Business Economics, published periodically in ‘‘Survey of 
Current Business,”’ 


But while the entire retail business population increased considerably 
since 1948, the number of single-unit retailers was about the same in 
1958 as in 1948 (table 4). Of course, there was considerable variation 
among the different areas of retailing. For example, between 1948 
and 1958, the number of single-unit foodstores declined by about 
140,000 and in 3 other broad areas of retail trade by smaller numbers. 
On the other hand, in six other broad areas of retail trade the number 
of single-store retailers increased. 

The number of single-unit retailers per 1,000 persons in the United 
States has fallen more than has been the case for all retailers. In 
1948 there were 11 single-store retailers per 1,000 persons; by 1958 
this number had fallen to 9.23. However, most of the decline can be 
attributed to the decline in single-store food retailers, which fell from 
3.2 per thousand to |.9 per thousand. All other broad areas of retail 
trade except general merchandise stores also experienced relative 
declines when measured in these terms (table 4). 


TABLE 4.—Numober of single-unit businesses per 1,000 persons in the United States, 
various areas of retail trade, 1948, 1954, and 1958 


1948 1954 1958 
Kind of retail business Number Number Number 
Number of| per 1,000 | Number of| per 1,000 | Number of} per 1,000 
single-unit | persons in | single-unit | persons in | single-unit | persons in 
firms United firms United rms J 
States States States 
Thousands Thousands Thousands 
Total retail trade. 10. 99 1, 554.6 9. 57 1, 605.6 9.23 
Lumber, building materials, 
hardware, farm equipment_-_ 86. 2 . 59 88.0 . 54 95.6 . 55 
General merchandise---------- 57.1 . 39 59.2 . 36 68.9 . 40 
462.0 3.15 350. 3 2.16 322. 4 1. 86 
Automotive dealers. _.......-- 78.5 . 54 78.8 .49 84.8 .49 
Gasoline service stations-_--_-- 179.9 1.23 170.9 1.05 190.9 1.10 
Apparel and accessory stores_. 91.6 - 62 89.8 - 55 88.6 . 51 
Furniture, home furnishings-.- 80.0 55 86.4 91.3 52 
Eating and drinking piaces_-- 333. 6 2. 28 303. 5 1. 87 324.7 1. 87 
49.7 49.7 -31 49.1 - 28 
Other retail stores...........-.- 188, 2 1.2 201.9 1.24 217.4 1, 25 
Nonstore retailers............. 78.5 48 72.0 41 


| | 
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Some of this decline in numbers of single-store retailers may be due 
to changing census definitions. Before 1954, the census included all 
stores with sales exceeding $500. Beginning in 1954, it included 
only stores with sales exceeding $2,500. Also, before 1954, establish- 
ments selling milk on retail routes were included among foodstores. 
Beginning in 1954, these establishments were not included among 
retail stores. These definitional changes tend to exaggerate some- 
what the decline in the total number of single-store retailers between 
1948 and 1954. Hence, special attention should be given to changes 
between 1954 and 1958. 

Between 1954 and 1958, the number of single-store retailers increased 
by about 50,000. However, single-unit foodstores declined signifi- 
cantly. This decline in single-store food retailers is responsible for 
nearly all of the decline between 1954 and 1958 in the number of 
single-unit retailers per 1,000 persons. 

nother aspect of the vital statistics of business retailers is the 
birth and death rate of retailers. In 1948, 151,200 retailers started 
business (table 5). This was down from the post-World War II peak 
of 234,000 in 1946. During the Korean war the number of retailer 
births declined to a low of 123,000 in 1951. Thereafter it increased 
annually until 1956, when it reached 170,200. Although it declined 
thereafter, in 1958 the number of births was still significantly higher 
than in 1948. 

Expressing births in terms of the business population presents a 
somewhat different picture. Whereas in 1948 there were 86 new re- 
tailers for each 1,000 retailers, by 1958 the birth rate was down 
slightly to 82 per 1,000. 


TaB Le 5.— Number of retail businesses in operation, birth rate and death rate, 1940-59 


Birth rate Death rate (discontinued) 
Businesses ! 
Year in opera- 
Per 1,000 Percent Per 1,000 Percent 
Number | business change Number | business change 
population population 
Thousands | Thousands Thousands 
Se 1, 558.3 117.4 75.3 +0.1 116.6 74.8 —14.8 
aaa 1, 491.3 39.3 26. 4 —64.9 199. 4 133.7 +78.7 
Re 1, 329. 1 49.9 37.5 +42.0 159.9 120.3 —10.0 
ae a 1, 322. 6 128.1 96.9 +158. 4 63.3 47.8 —60.3 
SEES 1, 403. 5 161.4 115.0 +18.7 59. 2 42.2 -11.7 
1, 555. 4 234.1 150. 5 +30. 9 65.5 42.1 —0.2 
1, 685. 9 179.5 106.5 —29. 2 76.5 45.4 +7.8 
1, 763.8 151.2 85.7 —19.5 98.5 55.8 +22.9 
1, 794.3 135.5 75.5 —11.9 115.5 64.4 +15.4 
1, 815.8 133.0 73.2 —3.0 115.0 63.3 -1.7 
a 1, 820.9 122.9 67.5 —7.8 113.0 62.1 -1.9 
SSS 1, 830.8 130.3 71,2 +5.5 115.1 62.9 +1.3 
1, 846. 1 139.7 75.7 +6.3 124.4 67.4 7.2 
 , eee 1, 861.4 147.1 79.0 +4.4 134.0 72.0 +6.8 
Seen 1, 874.5 161.4 86.1 +9.0 132.7 70.8 -1.7 
SRB eee 1, 903. 2 170.2 89.4 +3.8 147.8 77.7 +9.7 
1, 925. 6 165.7 86.1 -3.7 136. 6 70.9 —8.8 
1, 954. 6 160.4 82.1 —4.6 138. 2 70.7 —0.3 
1, 976.8 2158.9 80.4 —2.1 2139.1 70.4 —0.4 


1 For years 1940-50, businesses in operation are based on the average during the year; 1951-60, on number 
operating on Jan. 1. 
2 Preliminary. 


Source: ‘Historical Statistics of the U.S., Colonial Times to 1957, A Statistical Abstract Supplement,” 
and “Statistical Abstract,” 1960, Department of Commerce. 
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The death rate of retailers since 1948 has followed a trend roughly 
paralleling the birth rate. Whereas in 1948 about 56 out of every 
1,000 retailers discontinued businsss, in 1958 about 71 per 1,000 
discontinued businsss. 

The reason for the close relationship between birth rates and death 
rates is to be found in the fact that there is an extremely high mor- 
tality rate among new-born retailers. According to a Department of 
Commerce study, 26 percent of all new retailers discontinued business 
within 6 months, 51 percent within 18 months, and 64 percent within 
30 months (table 6). Hence, changes in birth rates among retailers 
usually are accompanied by roughly similar changes in death rates. 
This is borne out by table 5 and illustrated in figure 1. In most years 
since 1948 changes in birth rates were accompanied by changes in 
death rates. For example, in 1950 and 1951, both birth and death 
rates declined; for the next 3 years both increased. Again, since 1957 
both death rates and birth rates declined. Hence we may generalize 
that a main determinant of the death rate among retailers is the 
birth rate; hence, a high death rate is not necessarily a bad omen for 
small business. 

The chief exceptions to the above generalization occurred during 
and after World War II, when, beginning with 1944, birth rates were 
unusually high and death rates unusually low. By 1948 and 1949 the 
high postwar birth rates began showing up in higher death rates. 

ost small retailers discontinue businesses without going through 
bankruptcy. This explains why of the 139,000 discontinuing business 
in 1959, only 6,873 showed up among the business failure statistics 
(table 7). However, failure statistics provide another dimension of 
the changing status of small business. 
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TABLE 6.—Percent of _— firms surviving to specified age, based on 1947-64 


experience 
Percent of Percent of 
Survival age: firms | Survival age—Continued firms 


Source: Department of Commerce, Office of Business Economics, ‘‘Survey of Current Business,’’ 
December 1955. 


Between 1948 and 1959 there were 61,615 failures reported among 
retail business (table 7). These failing firms had current liabilities of 
$1,511,661,000. The trend of business failures among retailers has 
been upward since 1948. It has followed a cyclical pattern about 
this trend, however. After declining slightly during the Korean war, 
it increased during the recession of 1954, and dropped with the marked 
improvement of economic activity during 1955. Then as business 
expansion slowed and ultimately declined in 1958, failures rose. With 
the expansion of 1959 they fell once more. 

These data indicate that the relative frequency of small business 
failures are determined by general economic conditions. They do not 
explain, however, the magnitude of failures. This is explainable only 
in terms of the financial, managerial, and other factors internal to the 
business and competitive characteristics of the industry within which 
firms operate. Of course, monetary policies resulting in high interest 
rates to small business also influence the mortality rate. For ex- 
ample, the fact that interest rates on short-term business loans 
reached a post-World War IT high in 1956 and 1957 very likely played 
a part in the increasing mortality rate among small retailers in those 
years of overall prosperity. 

The rate of retail failures differed significantly in the various fields 
of retail trade. In 1958 the highest failure rate occurred among auto- 
motive dealers and furniture retailers with 11.8 and 10.1 failures per 
1,000, respectively (table 8). 

The largest number of failures, 1,436, occurred among eating and 
drinking establishments, although the failure rate was only 4.2 per 
1,000. 

The lowest failure rate was among drugstores with only 2.9 failures 


per 1,000. 
TasLeE 7.—Number of retail failures, 1948-59. 


Number | Failures Current Number | Failures Current 

Year of per 1,000 liabilities Year of per 1,000 | liabilities 

failures | retailers of failing failures | retailers of failing 

operating retailers operating} retailers 
1048... nsade¥ 2, 185 1,2 $39, 819, 000 || 1955...--.....-- 5, 339 2.8 121, 619, 000 
ae 4, 246 2.4 71, 273,000 |] 1956............ 6, 341 3.3 156, 048, 000 
WO.se ssi 4, 429 2.4 72, 691,000 || 1957......-...-. 6, 895 3.6 186, 847, 000 
4, 088 2.2 72, 936, COO 1958..........-- 7,514 3.8 225, 277, 000 
1 Shee 3, 833 2.1 75, 547,000 || 1959........---- 6, 873 3.5 226, 832, 000 

4, 381 2.4 117, 299, 000 

5, 491 2.9 145, 473, 000 $1, 511, 661, 000 


Source: Dun & Bradstreet, Inc., as reported by the Department of Commerce in “‘Statistical Abstract,’ 
various years. 


62819—60——-2 


| 
! 
| 
| 
| 
| 
| 
| 
| 


10 STATUS OF SMALL BUSINESS IN RETAIL TRADE 


TaBLe 8.—Number of failures by kind of retail business in 1958. 


Percent of | Failures per 


Kind of business and size of business Number of all retail 1,000 firms in 
failures failures this kind of 
business 

291 3.9 3. 36 
1, 140 15.2 9. 60 
Furniture and home furnishings 1,041 13.9 10. 07 
Lumber, building materials, hardware...........-.-.--..---.- 504 6.7 4. 66 
7 9.4 1. 36 


Total failures by size of current liabilities 


$5,000 to $25,000 3, 946 52.5 2. 21 
1, 933 25.7 1.08 


1 This figure differs from that in table 7 because of different definitions of what constitutes retail trade. 
2 Failures of food and liquor as a percent of foodstores only. This tends to overstate percent of failures 
in this category and understate those in miscellaneous category. 


Saurce: Computed from Department of Commerce, ‘Statistical Abstract,”’ 1960. 


The average failing retailer had current liabilities of about $30,000. 
About 70 percent of the failing retailers had current liabilities of under 
$25,000, another 25.7 percent had current liabilities of between $25,000 
and $100,000 (table 8). These data indicate that most retail firms 
failing in 1958 were relatively small. In the aggregate, however, the 
osses involved were substantial. 


.CHANGING SIZE DISTRIBUTION OF BUSINESSES IN TOTAL RETAIL TRADE 


As pointed out above, single-store retailers are the predominant 
business form in retail trade. Tables 9, 10, and 11 present a detailed 
breakdown of the importance of various sized retailers in terms of 
store numbers, employees, and sales. 

These data indicate that whereas the number of single-unit retailers 
declined by 0.1 percent between 1948 and 1958, the number of stores 
operated by multiunit or chain retailers increased by 12.3 percent 
(table 9). The experience of various size retailers varied in this 
respect, however. The greatest increase occurred in chains operating 
from two to five stores. Those operating from 6 to 25 stores actually 
es a decline greater than that of single-unit retailers. Re- 
tailers operating 101 or more stores increased by 13.6 percent. 
Because single-store retailers decreased slightly and multiunit stores 
increased between 1948 and 1958, the percentage of all retail stores 
operated by single-store retailers declined by about 1 percent. 

The number of persons employed by single-store retailers increased 
by 8.5 percent between 1948 and 1958, compared to an increase of 25.9 
percent for chainstores (table 10). Chains operating between 26 
and 100 stores experienced the greatest increase in employees, over 
75 percent. 


| 
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TABLE 9.—Percent of total retail stores operated by single- and multiple-store retailers, 
. 1948, 1954, and 1958 


Percent of total store numbers Percent increase in 
store numbers 
Type of business 

1948 1954 1958 1948-54 1948-58 
Total 100. 0 100.0 100.0 —2.7 +1.1 
90. 8 90.3 89. —3.3 —.1 
9.2 9.7 10.2 +2.7 +12.3 
2or 3. 3.3 3.6 3.8 +7.5 +19. 1 
6 to on .6 oe —12.4 —.9 
11 to 25 .8 .8 .8 —5.5 —2.3 
51 to 100. ....... .6 a7 +7.6 +3.0 
101 OF MDS0.........0..gapeeeheeenenueenee 2.5 2.6 2.8 +13.6 


Source: Summary table 5. 


TaBie 10.—Percent of all persons employed in retail trade which are employed by 
single- and multiple-store retailers, 1948, 1954, and 1958 


Percent of total number Percent increase in 
of employees number of employees 
Type of business 

1948 1954 1958 1948-54 1948-58 
100.0 100.0 100.0 3.0 14.4 
walle 66. 3 64. 6 62.9 8.5 
33.7 35. 4 37.1 8.4 25.9 
ae 7.7 82 2.9 22.5 
2.5 2.6 2.8 +8.7 30.0 
(ji) 2.0 2.3 3.9 14.5 +116.7 
1.9 2.7 2.5 +43. 1 +50. 2 


Source: Summary table 5, 


Because of the slower expansion of single-unit stores, they employed 
only 62.9 percent of all persons engaged in retail trade in 1958 
compared to 66.3 percent in 1948 (table 10). 

The total sales of single-unit retailers increased by 44.2 percent 
between 1948 and 1958 (table 11). This compared to a 73.7 percent 
increase for chain retailers. Sales of multiunit retailers in every size 
category but one (retailers operating from 11 to 25 stores) increased 
more rapidly than single-unit retailers. The greatest increases 
occurred among chains operating over 26 stores. The slower sales 
growth of single-unit retailers caused their share of total retail sales 
to drop from 70.4 percent in 1948 to 66.3 percent in 1958. 

In summary, whereas single-unit retailers’ share of total stores 
declined by only 1 percent between 1948 and 1958, their share of 
total retail employees dropped by 3.4 percent and their share of total 
sales dropped by 4.1 percent. Retailers operating over 25 stores 
experienced a greater increase in employees and sales than did other 
sized chainstores. 
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12 STATUS OF SMALL BUSINESS IN RETAIL TRADE 


TaBLe 11.—Percent of total retail sales accounted for by single- and multiple-store 
retailers, 1948, 1954, and 1958 


Percent of total retail sales Percent increase in sales 
Type of business 

1948 1954 1958 1948-54 1948-58 
70. 4 69.9 66. 3 29.3 44.2 
29. 6 30.1 33.7 32.3 73.7 
6.9 6.4 6.9 21.6 53.7 
1 2.1 2.4 27.6 71.8 
2.9 3.3 2.6 47.0 34.5 
Fe f 2.0 3.1 54.5 183. 2 
1.6 2.0 2.3 63.7 117.2 
12.3 12.6 14.3 32.8 76.8 


fource: Summary table 5. 


CHANGING STATUS OF SMALL RETAILERS IN VARIOUS FIELDS OF RETAIL 
TRADE 


The preceding discussion has dealt mainly with the relative impor- 
tance of retail trade in our economy, the vital statistics of all retail 
trade, and the relative position of small business in total retail trade. 
Here we shall deal with the relative position of small businesses in 
specific fields of retail trade, and changes in their relative market 
position between 1948 and 1958. 

Figure 2 illustrates the great variation in different broad areas of 
retail trade. Whereas in 1948 single-store retailers accounted for 
about 70 percent of sales in all areas of retail trade, in the automotive 
retailing group they accounted for 89 percent of the business and in 
the general merchandising field only about 36 percent. 

Similarly, the pattern of change in the market share of small re- 
tailers is also varied. In total retail trade single-unit retailers did 
about 4 percent less of total business in 1958 than in 1948 (fig. 2). 
However, in two fields, the lumber, hardware and farm equipment 
group and in the furniture group, the percentage of business done by 
small businesses actually increased; in the automotive group the share 


of single-unit retailers remained the same and in four other areas 
their share declined by 3 percent or less. The greatest decreases oc- 
curred in foodstores, minus 11 percent; apparel, minus 5 percent; and 
in the general merchandise group, minus 11 percent. 
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Significantly, the greatest declines occurred in those fields in which 
small retailers already did the smallest percentage of business in 1948. 
This suggests there are continuing forces at work in these industries 
working to the disadvantage of small retailers. 

The pattern of decline in market share of small retailers is more 
consistent between 1954 and 1958 than for the entire period 1948-58. 
Between 1954 and 1958 the market share of small retailers declined in 
all broad categories of retail trade listed in figure 2 except the lumber 
and hardware group where it increased, and in the “other retailing’ 
group, where it remained the same. 

Table 12 compares the sales growth of retailers of different size in 
various fields of retailing. 


PLACE OF SMALL RETAILERS IN DETAILED AREAS OF RETAIL TRADE 


The preceding comparisons were of changes occurring in 10 “‘broad”’ 
fields of retail trade. Summary table 5 provides a further breakdown 
of each of these broad groups in two or more separate fields of retail- 
ing. For example, the foodstore group into grocery stores, meat 
markets, and other type of grocery store. Figure 3 gives a frequency 
distribution of these 49 ‘‘detailed’”’ kinds of retail trade according to 
the percentage of business accounted for by single-unit retailers in 
1958. These data indicate that in 31 of these fields, or 63 percent of 
all fields, single-unit retailers did over 70 percent of the business and 
in all but 6 fields (12 percent) they did over 50 percent of all business. 
Fea in 1958 single-unit retailers remained the dominant business 
orm. 

Figure 4 gives a frequency distribution of the above fields (for which 
1948 data were available) according to the percentage change in mar- 
ket share of single unit retailers between 1948 and 1958. For example, 
between 1948 and 1958, in eight fields single-store retailers experienced 
a 0.1 to 1.9 percent decline in market share and in seven fields the 
experienced a 0 to 1.9 percent increase in market share. This distri- 
bution indicates that in 23 fields single-unit stores lost market share 
and in 19 they increased their share. In 23 fields, or 55 percent of all 
fields, they lost or gained less than 4 percent in their market share 
between 1948 and 1958. And in only 11 fields, or 26 percent of all 
fields, did their share decline by over 4 percent. 

Chains with 11 or more stores increased their market share in 22 
fields and lost market share in 20 fields. In 28 fields, or 67 percent 
of all fields, they gained or lost less than 4 percent in their market 
share between 1948 and 1958. In only seven fields or 17 percent did 


their share increase by over 4 percent. 
1 See summary table 5. 
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These findings indicate that on the whole there was considerable 
stability in market share in these fields between 1948 and 1958. How- 
ever, the significant decline in the share of single-unit stores in several 
fields warrants a more careful look at these fields to ascertain more 
clearly the pattern of this change, and to determine whether this trend 
was still continuing between 1954 and 1958. We have arbitrarily 
selected for this purpose five fields in which the market share of 
single-unit stores have declined by 6 or more percentage points. We 
have also included in this special survey those fields in which single- 
unit retailers did less than 50 percent of total trade in 1958 irrespec- 
tive of whether the market share of single-unit retailers declined by 
over 6 percentage points between 1948 and 1958. 


CHANGES IN MARKETS SHARES IN 10 DETAILED FIELDS OF RETAIL TRADE 


(1) Department stores 


Single-unit department-store retailers experienced the greatest 
decline in market share of any field of retailing. Whereas they did 
36.4 percent of the department store business in 1948, by 1958 they 
did only 14 percent. Their relative position continued to decline 
from 1954 to 1958. During this 4-year period their share declined by 
8.4 percent (table 13). 

Chains operating from 2 to 10 department stores increased their 
market share by 3.4 percent between 1948 and 1958, with most of this 
increase occurring after 1954. Although many of these retailers might 
appropriately be considered as small business, many were quite large. 

or example, an average 10-store department store chain has annual 
sales of about $40 million. 

Chains with from 11 to 25 stores lost ground between 1948 and 
1958. Much of this may have been due to the fact that several chains 
in this group grew sufficiently to be classified in the over-25-store group 
in 1958. 

The greatest increase in market share in this field occurred amon 
department store chains with over 25 stores. Such chains increase 
their market share by 20.7 percent between 1948 and 1958, and by 
18.7 percent between 1954 and 1958. 

These developments suggest that should this trend continue for 
—s decade, small retailers will have largely disappeared from this 

eld. 
(2) Grocery stores 

Single-store retailers experienced an 11.7 percent decline in market 
shinke betntoan 1948 and 1958. Although chains of all sizes increased 
their market share between 1948 and 1958, only chains of over 50 
stores expanded significantly their share since 1954. This indicates 
an increasing trend toward market concentration in this field. 

Other studies have shown that practically all of the increase in 
market share of the 20 largest grocery retailers may be explained by 
their extensive use of mergers since about 1952.2 Should this trend 
continue, we may expect further expansion of the market share of 
the largest grocery chains. Those large chains which have not used 
mergers extensively in recent years have not increased their market 


2 Willard F. Mueller and Leon Garoian, ‘‘Changes in the Market Structure of Grocery Retailing, 1940 to 
1958,” Research Rept. 5, College of Agriculture, University of Wisconsin, April 1960. 
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This indicates the importance of the current efforts by the 


Federal Trade Commission and the Antitrust Division to curb the 


merger activity of certain large grocery chains. 


Tas_e 13.—Change in market share of various size retailers in 9 fields of retailing, 
1948-58 and 1954-59 


Percentage share of market Change in market share 
in percentage points 
1948 1954 1958 1948-58 1954-58 
Department stores: 

21.0 21.9 24.4 +3.4 +2.5 
7.9 17.9 6.2 ~1.7 —11.7 
34.7 36.7 55.4 +20. 7 +18.7 

Grocery stores, including delicatessen: 

1.5 2.4 4.0 +2.5 +1.6 

Women’s ready-to-wear stores: 

Millinery stores: 
Women’s clothing, specialty stores 

59.4 56. 4 53.0 —6.4 —3.5 

Family clothing stores: 
Limited price variety stores: 
Bat 14.5 17.1 16.0 +1.5 
5.7 5.4 5.5 —.2 +.1 
11 to 25. 1.7 1.5 1.7 0 +.2 
to 2.5 1.7 1.6 -.9 -.1 
2.0 3.4 3.1 +11 —.3 
101 or more__- 73.6 71.0 72.2 —L4 +12 
Shoe stores: 

42.3 43.6 41.5 —.8 —2.1 
18.0 16.8 16.7 -13 -.1 

2.3 3.4 2.6 +.3 —.8 
51 to 100__ tak 10.0 4.9 1.8 —8.2 —3.1 
101 or more. 20.8 27.1 33.0 12.2 +5.9 
Mail-order houses: 
101 or more. ai n.a. 


1 Comparison of 26 or more stores grou 


ps. 
2 Comparison of 2 or more groups excluding 11 to 25 stores groups. 


Source: Summary table 5. 


(3) Women’s ready-to-wear stores 

Single-store retailers’ market share dropped by 9.4 percent between 
1948 and 1958. Although all chains in this field increased somewhat, 
the greatest increase was enjoyed by those chains operating over 50 
stores. 
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(4) Millinery stores 

Single-store retailers in this field did 9.6 percent less of the total 
business in 1958 than in 1948. Chains with from 2 to 10 stores in- 
creased their share slightly and those operating from 11 to 25 stores 
lost ground. Chains operating over 25 stores increased their share by 
10.5 epee, which more than doubled their share during this 10-year 
period. 

These changes indicate that this traditional stronghold of small 
retailers is experiencing a marked transformation. 


(5) Women’s clothing, specialty stores 


In this field single-store retailers’ market share declined by 6.4 per- 
cent, of which over half occurred since 1954. Chains with over 25 
stores increased their share by 5.3 percent. 


(6) Family clothing stores 


Single-unit stores did 5.3 percent less of the total business in this 
field in 1958 than they did in 1948. The market share of chains with 
from 2 to 10 stores was down slightly whereas the market share of 
chains with over 10 stores increased by 5.6 percent. 
(7) Limited-price variety stores 

This field and the following two fields are included in this summary 
because they are fields in which single-unit stores did less than 50 
percent of the total business in 1948. They were included, therefore, 
in onder to determine the current size distribution of firms in these 

elds. 

In 1948 single-unit retailers did only 14.5 percent of the total 
business in this field. They increased their share by 1.5 percent 
between 1948 and 1958; between 1954 and 1958 their share declined 
by 1.1 percent, suggesting that currently single-store retailers are 
experiencing a further decline in their market share. 

Chains with from 2 to 25 stores about held their own between 
1954 and 1958. Chains with over 100 stores experienced a further 
increase in their market share since 1954. By 1958 such large chains 
did 72.2 percent of all the business in this field, which represented the 
highest market share of such chains in any field of retailing. 


(8) Shoestores 


In this field single-unit stores experienced a slight relative decline 
between 1948 and 1958. Since 1954, however, their decline has been 
more pronounced. The only size group experiencing a significant 
increase in market share between 1948 and 1958 were chains with 
over 100 stores. Such chains increased their share by 12.2 percent; 
since 1954 they increased their share by 5.9 percent. 

By 1958 shoe chains of all sizes did 58.5 percent of all the business 
in this field. Actually, market concentration was much higher than 
this in specific fields of shoe retailing. In 1958, shoe chains of all 
sizes did 83 percent of the men’s shoestore business and 72 percent of 
the women’s shoestore business (summary table 2). This indicates 
a significantly high market concentration compared to other fields of 
retail trade. 

These data indicate that this is an area of retailing which warrants 
additional investigation. Trade sources have reported a number of 
significant mergers in this field in recent years. It would appear 
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advisable to investigate the impact of such mergers on the market 
structure of shoe retailing. Moreover, as shown elsewhere, the 
market share of chains often is considerably higher in particular 
large cities than those overall data indicate. 


(9) Mail-order houses 


This represents an area of retail trade in which single-unit retailers 
traditionally have done a relatively small volume of the total business. 
Since 1954 single-unit retailers have increased their market share by 
1 percentage point. Mail-order houses operating 11 to 25 units 
experienced a decline of 6.9 percent in their market share; all others 
expanded their share by 5.9 percent. 


(10) Drugstores 


This is an area in which single-store retailers traditionally have 
done a large percentage of the total business. Between 1948 and 1958 
their share declined only slightly. And by 1958 they did 71 percent 
of the total business. However, some recent developments in this 
field suggest that important changes in the market structure of this 
important field of retailing may occur in the next few years. In 
recent years, grocery supermarkets have sold increasing volumes of 
items traditionally sold in drugstores. Today, about 98 percent of 
all supermarkets sell health and beauty aids. Drug items account for 
about 44 percent of all nonfood items handled by grocery chains.* 

This amounts to an annual volume of about $750 million, or about 
10 percent as great as total drugstore sales. Of course, in particular 
items, grocery stores account for a much larger percentage of total 
sales. For example, foodstores sell about 43 percent of all dentifrices, 
41 percent of all baby powders, and 37 percent of all razor blades. 

In the last 2 vears grocery chains have acquired a number of drug 
chains, which may have an even greater impact on the structure of 
drug retailing. 

Consolidated Foods Corp., which is a food manufacturer and whole- 
saler, as well as a large grocery retailer, entered the drugstore field in 
late 1959 by acquiring May’s Drug Stores, a chain headquartered at 
Cedar Rapids, Iowa.* 

Fox Markets, a Los Angeles grocery chain, also entered drug re- 
tailing in 1960 by acquiring the McCown Drug Co., a drug chain with 
headquarters in South Pasadena, Calif. 

Fred Meyer, Inc., a supermarket chain operating in Oregon, re- 
cently acquired drugstores in Seattle, Wash. 

In September 1960, Alpha Beta, a grocery chain with headquarters 
in Los Angeles, acquired a drugstore and established a new subsidiary, 
Hy Lo Drug. 

In October 1960, Daitch Crystals Dairies, an eastern grocery chain 
operating 90 supermarkets, initiated merger talks with United. Whelan 
Corp., which operates about 120 drugstores and more than 400 agency 
stores.° 

Mayfair Markets and Shoppers Markets, both of Los Angeles, also 
recently entered the field of drug retailing.® 


°** Facts in Grocery Distribution,’’ published by Progressive Grocer magazine, 1959. 
4 Supermarket News, Jan. 4, 1960. 

5 Supermarket News, October 1960. P 

6 Supermarket News, Sept. 26, 1960. 


22 STATUS OF SMALL BUSINESS IN RETAIL TRADE 


The Kr Co. is the most recent grocery chain to enter drug 
retailing. In November 1960, it acquired the Sav-On Drug chain of 
Plainfield, N.J. 

The extensive merger activity by grocery chains during the past 
year suggests that the market structure of drug retailing may be 
transformed rapidly and significantly in the next few years. This is 
a development which should be watched very closely in the months 


CHANGES IN STATUS OF SMALL RETAILERS BY STATES 


There was considerable variation in the experience of small retailers 
in various parts of the country. Whereas between 1954 and 1958 
there was a 3.3-percent increase in single-store retailers in the entire. 
United States, three States experienced a decline of over 5 percent 
and 11 States a decline of between 0 to 5 percent (table 14). At the 
other extreme, the number of independent retailers in 4 States enjoyed 
an increase of over 10 percent and another 16 States an increase of 
between 5 and 10 percent. 

There is a fairly close correlation between the percentage increase: 
in single-unit retailers in various States and the percentage increase 
in total retail sales of various States. For example, Florida enjoyed 
a 17-percent increase in single-store retailers and a 45-percent increase 
in retail sales. Nevada enjoyed an 11.4-percent increase in single- 
store retailers and a 25-percent increase in sales. At the other 
extreme, Iowa, which experienced a 5.5-percent decline in single-store 
retailers, enjoyed an increase in retail sales of 9 percent. Similarly, 
Rhode Island, which experienced a 6.1-percent decline in single-store 
retailers, enjoyed an increase in retail sales of 10 percent. 

If all States are divided into groups according to the increase in 
their retail sales, we find the following: 


Average 
Number of | percentage 
Percent increase in total retail sales tates change in 
single-store 
retailers 
0 to 14 16 —0.8 
21 4.8. 
21 or over 12 6.9 
Total 


1 Including Washington, D.C., and excluding Hawaii and Alaska, 


TABLE 14.—Percentage change in number of single-unit retailers in various numbers 
of States, 1954-58 


Foneentogs yahense in number of single-unit retailers: Number of States 


1 Excludes Hawaii and Alaska, but includes Washington, D.C. 
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Thus, in States enjoying a less than 15 percent increase in total retail 
sales the average number of retailers declined by about 1 percent. 
On the other hand, in those States where retail sales increased by 
over 20 percent, single-store retailers increased by about 7 percent. 

These comparisons indicate that the expansion of small retailers is 

uite closely related to expanding business opportunities. In areas of 
slow economic expansion there apparently is a persistent tendency 
for the number of small retailers to decline. We shall now examine 
this hypothesis in greater detail by looking at the experience of small 
retailers in various cities. 

The appendix to this staff report contains detailed tables of the 
number of retail stores and volume of sales of chain and nonchain 
stores for the years 1954 and 1958, by States and selected metropolitan 
areas. 

RETAIL TRADE IN METROPOLITAN AREAS 


To this point our discussion has dealt only with the status of single- 
unit retailers in the entire country and in various States. Actually, 
of course, individual retailers operate in markets which are less than 
national or statewide in scope. Therefore, even though small retailers 
may apparently be doing very well when viewed nationally in some 
parts of the country they may be doing less satisfactorily. Therefore 
we shall look briefly at how retailers are doing in 43 large metropolitan 
areas with populations ranging from 380,000 to 13,631,000. These 
are the cities listed in summary table 4. 

Table 15 summarizes the retail population in these 43 cities. Cities 
with populations of between 380,000 and 602,000 have an average of 
4,655 retail stores doing a combined annual business of $551 million 
(table 15). Metropolitan areas with populations exceeding 3 million 
have an average of 56,060 retailers. 

Table 16 shows the average market share of single-store retailers 
in cities of various size. These comparisons reveal that in cities of 
the size range covered, single-unit retailers appear to do about as well 
in cities of all sizes. One prominent exception is the general mer- 
chandise group. Here single-unit retailers do over twice as much of 
all business in the smallest size class of cities as in the largest. This 
probably reflects the fact that the largest cities have more local chains 
than do smaller ones. 


TABLE 15.— Average number of retail stores and average retail sales in 43 metropolitan 


areas, 1954 
Average Average Population 
Number of cities City size in terms of total retail sales | number of sales range of 
retail per city cities, Dec. 
stores 31, 1954 
Millions of dollars of aliens Thousands 

18 400 to 699 4, 655 550.9 380-605 
9. 700 to 999. 6, 851 823. 2 572-797 
9. 1,000 to 2,999. 138, 526 1, 576.4 779-2, 276 
7 000 or over 56,.060 445.3 | 2, 510-13, 631 
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The lower portion of table 16 shows the sales increase of single-unit 
and multiunit retailers in various size cities between 1954 and 1958. 
These comparisons also indicate that single-unit retailers do about as 
well relative to chains in all size groups. A prominent exception is 
the lumber and hardware group. Single-unit store retailers grew more 
rapidly than chains in all size groups except the smallest group. 
Automobile dealers are another exception. though chains outgrew 
single-unit retailers in all classes of cities, single-unit retailers did 
especially poorly relative to chains in cities of over 1 million. 

Although there are other minor exceptions, these data suggest that 
in most fields small retailers are able to compete about as effectively in 
cities of all sizes. This suggests that there are not inherent economic 
forces (such as economies of large-scale advertising) related to the 
market size, working to the disadvantage of small retailers. However, 
had we included smaller cities in this analysis our conclusions might 
be different. In fact, as shown below (table 17), small retailers did a 
smaller percentage of business in these cities than they did for the 
country as a whole. Thus, it appears that small retailers are at a 
relative disadvantage in larger cities even though the above data do 
not so indicate. 

One important factor influencing the economic environment in 
which retailers operate is the rate at which their market is growing. 
To determine how small retailers fare in different growth environ- 
ments, we divided our cities according to the rate of increase in their 
retail sales (table 17). 

This analysis revealed that whereas the total number of single-unit 
stores increased by 3.3 percent between 1954 and 1958, they increased 
by 16 percent in the fastest growing cities with sales of between $400 
million and $999 million in 1954. In the slowest growing cities they 
increased by only 1.4 percent. A similar relative growth pattern 
occurred in cities with retail sales of over $1 billion. 


TaB_E 17.—Change in number and market share of single-store retailers in cities of 
various size, total retail trade, grouped by sales increase, 1954-58 


Avera, centage change Average 
change in 
City size in millions of dollars of retail sales | {B¢tyAS th market share 
sales 1954 cae 
to 1958 Single units All stores |store retailers 
400 to 999 (27 cities): ! 
19.8 +5.0 +5. 6 —8.2 
1,000 and over (J6 cities); 2 
10.2 +.6 +1.2 —6.0 
11 medium to fastest growing- --.---.------ 20.7 +3.5 +4.2 —5.2 


1 Population of cities in this group ranged from 380,000 to 797,000 on Jan. 1, 1955. 
2 The smallest city of this group had a population of 779,000 on Jan, 1, 1955. 


Although single-store retailers experienced a decline in market 
share of 5.3 percent in the entire United States (table 17), they lost 
relatively more ground in slow than in fast growing markets. In 
the slowest growing group of cities with retail sales of between $400 
million and $999 million, their average market share decreased by 


62819—60——3 
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9.2 percent, whereas in rapidly growing cities it decreased by 6.7 
recent. 

Significantly, single-unit retailers’ market share declined more in 
all cities of this size than it did nationally. Similarly, only in the 
fastest growing cities with retail sales of over $1 billion did thier share 
not decline more than it did nationally. This indicates that single- 
unit stores did relatively better in small cities or rural areas than in the 
large cities listed in table 17. 

he comparisons made in table 17 do substantiate, however, the 
hypothesis that small businesses fare relatively better in areas of 
rapid economic expansion than in areas of slow expansion. 

One other point worthy of inquiry is the extent of market concentra- 
tion of chain retailers in various cities. To gain an impression on this 
score we have determined the market share of chains in the “general 
merchandise group.” This category includes department stores, 
general merchandise stores, limited-price variety stores, etc.’ This 
cotvanry was selected because it was the retail group in which chain- 
stores did the greatest percentage of business nationally, about 75 
percent (fig. 2). 

Table 18 shows the average market share of single-unit retailers, 
all chains, and of chains with 11 or more stores in 39 large cities.* 
These comparisons reveal that the average market share of chains 
is 76.2 percent in cities with retail sales of from $400 million to £999 
million and 84.8 percent in cities with retail exceeding $1 billion. 
The comparable averages for chains with 11 or more stores are 56.8 
percent and 57.2 percent. 


TaBLE 18.—Average market share of single unit retailers, all chainstores, and chains 
with 11 or more stores in 39 metropolitan areas, in the general merchandise group, 
1958 


Average Market 
Size of metropolitan area in millions of dollars of single unit Share of chains with 
retail sales retailers all chains 11 or more 
stores 
400 to 999 (23 cities) 23.8 76.2 57.8 
1,000 or more (16 cities) 15.2 84.8 57.2 


Source: These are the cities appearing in summary table 4 except for 4 cities for which neither 1958 or 1954 
data for the 11 or more grouping were available. For 9 cities 1954 data were used because 1958 data were not 


Although these averages are somewhat higher than the national 
averages, they conceal the great variation among cities. 

In three (7.8 percent) of 1 these cities chainstores did less than 60 
percent of the retail business in this field (table 19). In 25 (64.1 
percent) of these cities they did over 80 percent or more of the business 
and in 7 cities (17.9 percent) they did 90 percent or more of the 
business. 

In 27 (69.1 percent) of these cities chains operating 11 or more stores 
did over half of this type of retail business and in 8 (20.6 percent) 
= did over 70 percent of the business. 

hese comparisons reveal that in some cities sales have become 
extremely concentrated among chainstores in this field. This 


7 See summary table 2. 
8 These are the chains listed in summary table 4 for which the necessary market share data were available, 
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suggests that in some cities small retailers have pretty well lost out in 
the competitive race. The reasons for the extremely high concen- 
tration of sales among chains in some cities are not clear. However, 
this is a question which might well receive additional attention, 
especially insofar as this high concentration has resulted from or 
may result in unfair competitive practices or creates a tendency 
toward monopoly. 


TaBLe 19.—Frequency distribution of the market share of all chainstores and chains 
with 11 or more stores in the general merchandise group, 39 large cities, 1958 


All chainstores Chains with 11 or 
more stores 
Range of market share in percent of total sales 
Number of} Percent of | Number of} Percent of 
cities total cities total 

0 0 0 0 
10 to 19 0 i) 1 2.6 
20 to 29. - 1 2.6 4 10.3 
30 to 39... 1 2.6 1 2.6 
a 1 2.6 6 15.4 
50 to 59...... 0 0 10 25.6 
60 to 69. 4 10.3 9 23.1 
70 to 79... 7 17.9 3 ae 
80 to 89__ 18 46. 2 4 10.3 
90 or more---. 7 17.9 1 2.6 

Total 39 100.0 39 100.0 


Source: These are the cities appearing in summary table 4 except for 4 cities for which neither 1958 or 
1954 i. for the 11 or more grouping were available. 1954 data were used for 9 cities for which 1958 were 
not given. 


RELATIONSHIP BETWEEN RELATIVE STORE SIZE AND CHANGE IN MARKET 
SHARE 


Most single-store retailers operate smaller stores than do chain 
retailers. Table 20 compares the average sales of single-store retailers 
with that of average sales of ‘chainstores in various fields of retail 
trade. For example, in 2 fields the average sales of single-store re- 
tailers were only between 11 percent and 19 percent as great as the 
average sales of stores operated by chainstores in these fields. At 
the other extreme, in two fields the average sales of single-store re- 
tailers were over 90 percent as great as average sales per store of 
chainstores. 

This distribution of the relative size of single-unit stores and sales 
per store of chainstores indicates that in 1948 in 74 percent of these 
fields, sales per store of single-store retailers were less than half as 
great as sales per store of chainstores. By 1958, in only 57 percent 
of these fields were single-store sales less than half as great as sales 
per store of chains. This indicates that insofar as this larger size was 
necessary for success, single-store retailers were in a better competitive 
position in 1958 than they were in 1948. 

It is frequently asserted that the reason for the declining market 
share of small retailers is that their stores are much smaller than those 
operating by chains. If this assertion were correct, we would expect 
that single-store retailers would experience the greatest decline in 
market share in those fields in which their stores were of the smallest 
relative size. a 
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TaBLE 20.—Average sales per store of single-store retailers as percent of average 
sales per store of chain retailers, 42 detailed fields of retail trade, 1948 and 1958 


Number of detailed fields of retail trade ! 


Single-store retailers as percent of chainstores 1948 1958 
Number | Percent of |} Number | Percent of 
total total 

0 to 10 0 0 0 0 
11 to 19 2 4.8 1 2.4 
20 to 29 7 16.7 1 2.4 
30 to 39 8 19.0 ll 26. 2 
50 to 59 5 11.9 9 21.4 
60 to 69. 4 9.5 4 9.5 
70 to 79. 0 0 4 9.5 
80 to 89. 0 0 0 0 
90 and over 2 4.8 1 2.4 

Total. 42 100.0 42 100.0 


1 These are the detailed kinds of retail trade shown in summary table 5. 
Source: Summary table 5. 


We tested this hypothesis by correlating statistically the relative 
store size of single-store retailers (as shown in table 20) in 1948 with 
their change in market share between 1948 and 1958. Such correla- 
tion resulted in a coefficient of determination (r?) of only 0.29. This 
means that only 29 percent of the change in market share in various 
fields of retailing was associated statistically with the relative size of 
single-store retailers. 

In grocery retailing the relatively small size of single-unit retailers 
in 1948 clearly seemed to be responsible for their decline in market 
share between 1948 and 1958. If grocery retailing is excluded from 
the analysis, the coefficient of determination (r?) is only 0.17. Hence, 
in areas of retail trade other than food retailing there re to be 
practically no statistical relationship between the relatively small size 
of single-unit retailers in 1948 and their loss or gain in market share 
between 1948 and 1958. 

A similar correlation was made of the relationship between the 
relative sizes of single-store retailers in 1948 and the percentage de- 
cline in the number of single-store retailers between 1948 and 1958. 
This analysis showed a coefficient of determination of only 0.07, which 
means that only 7 percent of the variation in the number of small 
stores between 1948 and 1958 was associated statistically with the 
relatively small size of single-unit retailers in 1948. 

This analysis, while not providing conclusive proof on this point, 
does suggest that other factors than relatively small store size is 
cuaponniele for the declining position of single-store retailers. Such 
other factors are discussed below. 


SUMMARY 


The place of small retailers in the economy 
Retail trade represents one of the last strongholds of small business. 
In 1958, there were 1,983,000 businesses in retail trade, of which 77.6 
ercent were sole pgoprietorships and 13.4 percent were partnerships. 
his represented 29 percent of all individually owned businesses and 
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Fl rece of all partnerships outside of agriculture, forestry, and 
sheries. 

Only about 19 percent of all retail businesses were incorporated; 
these incorporated retailers did about 53 percent of all retail business. 
However, even most incorporated retailers were quite small, as indi- 
cated by the fact that 90 percent of all retail stores were operated by 
single-store retailers and 94 percent by retailers operating fewer than 
four stores. 

The changing population of retail trade 

The number of retailers has shown an upward trend since 1930. 
Over the entire period there was an average net increase of about 
22,000. This rate has continued in recent years. 

The retail business population has paralleled closely the increase 
in the American population. Since 1929 the number of retailers per 
1,000 Americans has remained quite constant, varying within a range 
of from 10.9 to 12.0 retail businesses per thousand persons. Beginning 
in 1950 this ratio has declined, from 12 to 11.1. 

The decline in single-unit retailers has been greater than for all 
retailers. They dropped from 11 per thousand persons in 1948 to 9.2 
in 1958. Most of this decline was due to the fall in the number of 
single-unit food retailers from 3.2 to 1.9 per 1,000. Declines in other 
areas were modest. 

Business death rates of retailers increased between 1948 and 1954; 
since 1954 they have declined, except in 1956, when the rate increased 
sharply. Because changes in the death rate are tied quite closely to 
changes in the birth rate in food retailing, a declining death rate is 
indicative of a declining birth rate, and, hence, is not necessarily a 
sign of improved economic health. 

Failure statistics indicate areas in which business bankruptcies occur 
and suggest the magnitude of losses involved. Between 1948 and 
1958, the 61,615 retail businesses showing up in bankruptcy statistics 
had current liabilities of $1,511,661,000. Retail bankruptcies, more 
so than total retail business discontinuances, are related to general 
economic conditions, including the level of consumer demand and 
interest rates on short-term credit. 

The rate of business failures varied considerably in different areas 
of retail trade. In 1958, the highest failure rate occurred among 
automotive dealers and furniture retailers, with 11.8 and 10.1 failures 
per 1,000, respectively. The lowest rate was among drugstores, with 
2.9 failures per thousand. Although eating and drinking establish- 
ments had the greatest number of failures of any field of retailing, the 
rate per thousand was only 4.2. 


Changing size distribution of businesses in total retail trade 


Between 1948 and 1958, the number of single-unit retailers declined 
by 0.1 percent, whereas the number of stores operated by chains 
increased by 12.3 percent. 

The number of persons employed by single-unit retailers increased 
by 8.5 percent, compared to an increase of 25.9 percent for chainstores. 

The total sales of single-unit stores increased by 44.2 percent, 
compared to 73.7 percent for chains. 

Whereas single-unit retailers’ share of the total number of stores 
declined by only 1 percent, their share of total retail employees dropped 
by 3.4 percent and their share of total sales dropped by 4.1 percent. 
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Status of small business in various fields of retail trade 

The status of small retailers varies considerably in different areas 
-of retail trade. Whereas in 1948 single-store retailers accounted for 
about 70 percent of sales in all retail trade, in automotive retailin 
they accounted for 89 percent and in the general merchandising fiel 
only about 36 percent. 

he pattern of change in the market share of single-store retailers 

between 1948 and 1958 also was mixed. In total retail trade, their 
share dropped by 4.1 percent. However, in two fields, the “hardware 
group” and the “furniture group,” they actually increased their 
share; in the automotive group, their share remained the same; and 
in four other broad fields their share declined by less than 3 percent. 
The greatest declines occurred in foodstores, 11 percent; apparel 
stores, 5 percent; and the general merchandise stores, 11 percent. 

The greatest declines occurred in those broad fields in which single- 
store retailers had the smallest market share in 1948, suggesting that 
in these areas continuing forces were operating which worked to the 
detriment of small retailers. 


Place of small retailers in detailed areas of retail trade 


The preceding analysis was of ‘broad groupings” of retail business. 
Census data permits further breakdown of these broad groups into 
more detailed areas of retail trade. 

An analysis of 49 detailed areas of retail trade revealed that in 1958 
single-store retailers did over 70 percent of the business in 31 (63 per- 
cent) of these fields, and over 50 percent of the business in all but 6 
(12 percent) of these fields. 

An analysis of changes in the market share of single-unit retailers 
between 1948 and 1958 revealed that in 23 (55 percent) fields they lost 
market share and in 19 they increased their market share. In eight 
fields they experienced a decline of only from 0.1 to 1.9 percent, and in 
7 fields + fm experienced an increase of less than 2 percent. In only 
11 (26 percent) fields did they lose over 4 percent. 

These findings indicate that, on the whole, there was considerable 
stability in market share in these fields between 1948 and 1958. How- 
ever, the significant decline of single-unit retailers in several fields 
and the high share of sales already done by chains in others warrants 
further analysis of the changes occurring in these areas. 

Significant changes occurring in 10 fields of retail trade 

Department stores.—Single-unit department store retailers expe- 
rienced the greatest decline in market share of any field of retailing. 
Between 1948 and 1958 their market share declined from 36.4 percent 
to 14. During the same period, chains with over 25 stores increased 
their market share by 20.7 percent. 

Grocery stores.—In this field, single-store retailers experienced a 
decline in market share of 11.7 percent. Only chains with over 50 
stores expanded significantly their market share since 1954. Other 
studies have shown that most of the increased market share of grocery 
retailers may be attributed to their mergers. 

Women’s ready-to-wear stores.—Single-unit retailers’ market share 
dropped by 9.4 percent in this field between 1948 and 1958, 

Mullinery stores.—Single-unit retailers in this field did 9.6 percent 
less business in 1958 than 1948. Chains operating over 25 stores more 
than doubled their market share. 
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Women’s clothing, specialty stores ——Single-store retailers’ market 
share declined by 5.3 percent between 1948 and 1958, whereas chains 
with over 25 stores increased their share by a like amount. 

Limited-price variety stores —This and the following two fields were 
given special attention because they are fields in which single-store 
retailers did less than 50 percent of the business in 1948. 

In 1948, single-unit retailers did 14.5 percent of the business in this 
field. They increased their share by 1.5 percent between 1948 and 
1958, although their share declined by 1.1 percent since 1954. By 
1958, chains operating over 100 stores did 72.2 percent of the business 
in this field, which represented the highest market share of chains of 
this size in any field of retailing. 

Shoe stores.—By 1958, shoe chains of all sizes did 58.5 percent of this 
business. Between 1948 and 1958, shoe chains with over 100 stores 
increased their share by 12.2 percent. The extent to which this in- 
creased concentration is due to mergers is not clear, although trade 
sources have reported a number of significant mergers in recent years. 

Mail-order houses.—In 1954, single-store retailers did only 22.3 per- 
cent of the business in this field. By 1958 they had increased their 
share by 1 percentage point. 

Drug stores.—This traditional stronghold of small retailers deserves 
special attention because of important changes occurring within the 
past year. 

Beginning in late 1959, a number of retail grocery chains have made 
acquisitions of drug chains. By the end of 1960 at least seven gro- 
cery retailers reportedly had entered drug Pe. If this merger 
movement continues, the entire drugstore field could be transformed 
within the next decade. 


Changes in status of small retailers by States 


Variations of the pattern of small business changes by States was 
not investigated extensively. However, there seems to be a fairly 
close correlation between changes in the number of single-unit re- 
tailers among States and differences in the rate of increase in total 
retail sales among States. For example, in States where total retail 
sales increased from 0 to 14 percent between 1954 and 1958, the aver- 
age number of single-store retailers declined by 0.8 percent; in States 
where retail sales increased by 15 to 20 percent, the average number 
of single-store retailers increased by 4.8 percent; in States where total 
retail sales increased by over 20 percent, the average number of single- 
store retailers increased by 6.9 percent. 

This analysis again shows how the fortunes of small retailers are 
influenced by expanding business opportunities. 


Retail trade in metropolitan areas . 

Because most individual retailers operate in essentially local rather 
than State or national markets, changes occurring within particular 
markets are of special importance. 

Analysis of the relative position of retailers in cities with populations 
over 380,000 revealed that single-store retailers did about as well in 
cities of all size classes. However, single-store retailers did a larger 
percentage of business in cities under 380,000. This suggests that 
single-store retailers in some fields are at more of a competitive dis- 
advantage in large cities than in smaller ones. Perhaps this disad- 
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vantage stems from the greater importance of economies of large-scale 
advertising in very large cities. 

Analysis of the relative position of single-store retailers in cities 
experiencing different rates of increase in retail sales revealed that the 
number of single-store retailers increased much more rapidly in the 
fastest growing cities. Whereas the number of single-store retailers 
increased by 1.4 percent in the slowest growing cities they increased 
by 16 percent in the fastest growing cities. These data again indicate 
the close relationship between the business opportunities of small 
retailers and the general economic environment in which they operate. 

Finally, an analysis was made of the market shares of retailers in 
various cities. This analysis involved only the ‘“‘general merchandise 
group”’ of retail stores. 

Thirty-nine cities were included in this analysis. In 3 (7.8 percent) 
cities chainstores of all sizes did less than 60 percent of all retail 
business; in 25 (64.1 percent) cities they did over 80 percent of all 
retail business; and in 7 cities (17.9 percent) they did 90 percent or 
more of all retail business. 

These comparisons reveal that in some large cities sales have become 
extremely concentrated among chainstores in this field. This high 
degree of concentration indicates that this is a matter which might 
receive additional attention, especially insofar as such concentration 
has resulted from or may result in unfair competitive practices or 
creates a tendency toward monopoly. 

The appendix to this staff report contains detailed tables of the 
number of retail stores and volume of sales of chain- and nonchain- 
stores for the years 1954 and 1958, by States and selected metropolitan 
areas. 


Relationship between relative store size and change in market share 


Many single-unit retailers operate stores which are much smaller 
than those operated by chainstores. It is frequently asserted that 
the reason for the declining market share of single-unit retailers is that 
they operate stores which are much smaller than those operated by 
chains. If this assertion were correct, we would expect that single- 
unit retailers would experience the greatest decline in market share 
in those fields in which their stores were of the smallest relative size. 
However, statistical analysis reveals that there is practically no 
correlation between relative store size of single-unit retailers and the 
decline in their market share between 1948 to 1958. 

This analysis suggests that factors other than relative store size are 
sqneentne for the declining position of single-store retailers in some 

elds. 


Conclusions 


This survey of the changing status of small business indicates that 
retail trade remains a stronghold of small business. In some fields the 
performance of small retailers is encouraging. 

In some fields small businesses are not only holding their own, but 
are expanding with our expanding economy. And in a number of 
fields they actually are expanding their share of total business. These 


developments, plus the continuing high rate of business births, prove 
that there remain at least a measure of opportunity for enterprisin 
entrepreneurs seeking businesses of their own. In spite of financial, 
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tax, and competitive disadvantages of small businesses, in man 
fields there obviously are inherent advantages associated with 
the individually run business which may compensate for these 
disadvantages. 

Although the overall view is not entirely discouraging, certain 
developments argue against a complacent attitude toward the prob- 
lems of small business. The fact that business failures from 1948 to 
1959 involved firms with current assets of over $1.5 billion suggests 
the magnitude of the losses and hardships experienced by those 
involved. This justifies continuation of efforts aimed at providing 
small businesses with a competitive atmosphere and a tax, financial 
and general economic environment in which individual initiative and 
efficiency, rather than large financial resources and market power, 
determine survival and growth. 

Finally, a high degree of market concentration has developed in 
some fields of retailing, and appears to be developing in others. This 
indicates that market structures may be developing which are likely 
to perform in an undesirable competitive manner. And, especially 
where such increased concentration is the result of extensive merger 
activity, antitrust agencies should look for possible violations of our 
antitrust laws. 


] 
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Summary TaBLe 2.—Retail stores and sales, all stores and single-unit stores, 1958, 
by detailed type of business ' 


Sales 


Single-store 
ms 


Retail Trade: Total 


nds Thousands 


Lumber, building materials, hardware, farm equip- 
Lumberyards. .....----- 
Building materials dealers........-...----..---- 
Heating, plumbing equipment dealers__......-- 
Paint, glass, wallpaper 
Electrical supply stores 
Farm equipment 
General merchandise group stores......-.-.-------- 
General merchandise 
Sewing needlework 
Limited-price variety stores. 
Grocery stores, including delicatessens 
Fruit stores, vegetables markets_...........---- 
Candy, nut, confectionery stores. 
Retail bakeries, manufacturing... 
Retail bakeries, nonmanufacturin: 
Egg and poultry dealers........-...- 
Other food stores_. 
Automotive dealers... .............- 
Passenger car dealers, franchised 
Domestic ear dealers 
Imported (only 

Domestic and imported car dealers... 
Passenger car dealers, 
Tire, battery, accessory dealers_...........----- 
Miscellaneous aircraft, marine, automotive 


Apparel, accessory stores. 
Men’s, boys’ apparel stores, custom tailors. 
Men’s, boys’ clothing stores_...........---- 

Men’s, boys’ furnishings stores..........--- 
Women’s clothing, specialty stores..........--- 
Women’s ready-to-wear stores........------ 
Women’s accessory, specialty stores, furriers_ 

Corset, lingerie stores. 


Apparel accessory, other specialty 


Children’s, juveniles’ shoestores........---- 

Children’s, infants’ wear stores...........-.---- 
Miscellaneous apparel, accessory stores........- 
‘Furniture, home furnishings, equipment stores-.-.- 
Furniture, home furnishings stores.........--.- 
Floor-covering stores. 
Drapery, curtain, upholstery stores - 
China, glassware, metalware stores._......- 
Miscellaneous home furnishings stores___--.- 
Household appliance stores 


Radio, television stores 
Music stores. 


Musical instrument stores 


See footnote at end of table, p. 37. 


Number of stores 
All stores | Single-store 
firms 

1, 788,325 | 1, 605, 590 
108, 248 95, 615 
590 16, 890 
12, 277 11, 135 
6, 564 6, 402 
11, 155 8, 878 
1, 984 1, 963 
34, 670 32, 444 
19, 008 17, 903 
86, 644 68, 943 
3, 157 640 
14, 971 10, 654 
8, 825 8, 059 
1, 564 1, 469 
9, 474 8, 944 
21,017 11, 541 
, 508 . 394 
259, 795 234, 901 
23, 844 22, 572 
4, 163 

12, 689 12, 370 

, 593 15, 760 

7, 628 6, 050 
19, 235 16, 589 
11, 901 11, 057 

, 582 7 

5, 412 5, 134 

2, 536 2, 419 
93, 656 84, 784 
38, 555 36, 361 
29, 571 27, 955 

1, 57 ) 

7, 408 6, 

25, 331 24, 435 

20, 912 

8, 858 7, 980 

5, 131 4, 895 

3, 071 2, 429 

656 656 
206, 302 190, 852 
118, 759 88, 

24, 199 20, 229 
9, 969 7, 628 
8, 147 6, 

2, 245 2,121 
44, 628 33, 707 
26, 559 18, 411 
10, 227 7, 454 

2, 487 1, 529 

2, 522 2,075 

463 226 

3, 104 2, 096 

1,651 1, 528 
13, 551 9, 437 
24, 437 14, 308 

1,972 400 

3, 489 1, 476 

628 379 

14, 054 7, 759 
7,372 6, 412 
1,144 1,118 

103, 417 91, 251 

54, 458 49, 010 

36, 096 31, 832 
6, 681 , 979 
4, 697 4,412 
2, 394 2, 295 
4, 590 4, 492 

24, 224 19, 152 

16, 761 16, 082 
7,974 7, 007 
2, 889 2, 579 
5, 085 4, 428 


463 | $132, 437, 340 
206 11, 595, 770 
x4 4, 080, 737 
447 1, 318, 214 
465, 670 431, 051 
739, 625 500, 083 
402 85, 791 
2, 318, 084 
38, 185, 715 2, 861, 810 
5, 518, 481 

467 1, 868, 94 
1, 309, 759 
318, 750 249, 525 
43, 728 35, 178 

0, 595 840, 

3, 620, 600 578, 099 
49, 022, 333 25, 054, 013 
43, 696, 343 , 556, 885 

+ 038 2, 082, 151 

180, 842 

355 465, 525 

527, 752 392, 635 

412, 228 264, 245 

904, 981 703, 052 

643, 367 581, 182 

182, 284 42, 540 
260, 

91, 133 81,040 

31, 807, 877 28, 200, 354 

25, 325, 753 23, 367, 097 


18, 727, 708 17, 306, 543 
705, 381 1 
5, 892, 664 5, 421, 706 
983, 491 2; 728, 730 
2, 425, 481 1, 334, 778 
, 152 859, 749 
429, 214 384, 793 
573, 138 404, 156 
70, 800 70, 800 
14, 178, 203 12, 198, 697 
12, 525, 451 6, 960, 136 
639 1, 806, 150 
1, 628, 166 1, 040, 773 
, 790 566, 373 
137, 155 118, 476 
4, 908, 794 2, 664, 874 
098 2010, 777 
771, 440 16, 841 
92, 818 47, 967 
177, 865 124, 201 
156 14, 257 
294, 207 172, 744 
176, 394 157, 672 
2, 354, 111 1, 146, 452 
2, 129, 699 } 697 
044 30, 131 
564, 289 156, 737 
43, 349 25, 
1, 254, 401 ‘ 
430, 773 6 
39, 921 37, 821 
7, 588, 063 
4, 601, 554 
3, 588, 354 
574, 536 
03, 483 79, 37 
164, 549 155, 651 
2, 543, 695 1,750, 790 
556 804, 895 
586, 027 430, 824 
333 119, 369 
694 311, 455 
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Aircraft, boat, motorcycle dealers. .......-- 

Household trailer 

Other automotive dealers.................. 
Hosier tores 
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Summary TaBLE 2.—Retail stores and sales, all stores and single-unit stores, 1958, 
by detailed type of business '\—Continued 


Number of stores Sales 
All stores | Single-store} All stores Single-store 
Thousands 
Eating, drinking places_ 344, 740 688 | $15, 201, 481 $13, 194, 305 
Eating places _ - 229, 815 211, 904 11, 037, 9, 135, 498 
Restaurants, lunchrooms, cafeterias........ 139, 645 129, 814 8, 640, 155 7, 275, 943 
Refreshment stands 25, 093 19, 442 , 481 637, 672 
Other eating facilities. ....................- 7, 963 534 714, 986 403, 861 
Drinking places (alcoholic beverages) . .-......- 114, 925 112, 784 4, 163, 837 4, 058, 807 
tores, proprietary stores 56, 232 49, 068 6, 778, 926 4, 829, 799 
a Jere 51, 448 44, 650 6, 531, 149 4, 623, 762 
rugstores with fountain. -_-..............- 24, 093 20, 669 , 535, 2, 383, 735 
Drugstores without fountain..............- 27,355 23, 981 2, 995, 512 2, 240, 027 
4, 784 4, 418 247, 206, 037 
roprietary stores with fountain -_-.......- 2, 601 2, 463 132, 518 115, 601 
Proprietary stores without fountain.......- | 2, 183 1,955 115, 259 90, 436 
Other retail stores_. * 240, 140 217, 396 468, 340 14, 328, 591 
37, 068 32, 272 4, 201, 958 2, 875, 667 
Antique stores, secondhand stores_....-......-- 21, 155 19, 796 639, 748 570, 173 
4, 418 4,379 88, 386 83, 679 
Secondhand stores __........-----.-- . 16, 737 15, 417 551, 362 486, 494 
Book, stationery stores _- 9, 418 8, 742 678, 919 568, 912 
ae a , 885 2, 600 196, 283 141, 772 
6, 533 6, 142 482, , 140 
Sporting goods stores, bicycle shops_-.-...-..--- 11, 552 11, 035 623, 791 , 877 
Sporting goods stores...........---- 9, 832 9, 360 573, 474 482, 940 
1, 720 1, 675 50, 317 
a eee eae 16, 782 13, 802 3, 117, 292 2, 281, 649 
Other farm supply stores............----..-.--. 5, 334 4, 748 736, 839 568, 827 
2, 735 2, 544 191, 039 164, 931 
ee ees aes ee 23, 751 21, 272 1, 494, 770 1, 114, 216 
uel, ice dealers..........- = 28, 559 26, 024 3, 472, 659 830, 102 
Coal and wood dealers.......-------------- 9, 168 8,773 919, 927 769, 97 
10, 248 9, 897 1, 770, 992 1, 574, 275 
Liquefied petroleum (LP) gas dealers_. 6, 567 4, 909 714, 891 434, 043 
Ice dealers. 2, 576 2, 445 66, 849 51, 810 
19, 176 18, 278 638, 397 
Cigar stores, stands- ----- 5, 336 4, 848 232, 835 197, 111 
News dealers, newsstands__......-._-..-.- 7, 539 6, 670 285, 376 234, 160 
Camera, photographic supply stores. 3, 491 2, 921 381, 938 304, 545 
Gift, novelty, souvenir shops... .._- 13, 987 13, 274 388, 630 354, 695 
Optical goods stores_-.. 2, 971 1, 965 187, 556 110, 338 
1, 808 1,719 105, 274 95, 472 
Luggage, leather goods stores__._....... 1, 416 1,214 81, 929 63, 489 
ee ae 4, 489 4, 090 193, 227 156, 852 
1,178 1, 094 55, 520 43, 016 
2, 156 2,079 48, 560 45, 708 
Other stores- “es a 20, 240 19, 009 712, 083 634, 791 
a i ee ee 74, 679 71, 965 5, 401, 313 2, 879, 131 
2, 550 2, 414 1, 986, 1 462, 578 
Merchandise vending machine operators. ..-.-- 8, 152 7, 506 841, 523 700, 021 
Direct-selling (house-to-house) organizations_... 63, 977 62, 045 2, 573, 622 1, 716, 532 


1TIn several instances totals and subtotals include data for establishments which could not be classified 
—— to detail type of business; conversely, data for detail types of business may be understatements 
some instances, 
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Summary TaB.ieE 3.—Retail stores and sales, 1954 and 1958, by States 


Number of stores Sales 
1954 1958 1958 

Thousands 
All States- 1,721,650 | 1,788,325 $199, 646, 463 
26, 158 26, 893 2, 567, 237 

1, 510 1, 659 202, 

9, 728 11, 463 1, 412, 375 

18, 783 20, 159 1, 536, 7. 
ddd 131, 289 141, 287 20, 011, 073 
468 6, 543 2, 105, 110 
25, 703 , 039 3, 103, 012 
Delaware ----_.-.-- 4, 307 4, 624 582, 629 
District of Columbia--.-....--- 11, 122 11, 607 2, 501, 718 
41, 49, 547 5, 839, 600 
32, 395 35, 452 3, 528, 236 
4, 807 4, 760 521, 877 
99, 001 98, 967 12, 790, 317 
Indiana. 41, 624 45, 904 5, 176, 591 
[Se 35, 124 33, 498 3, 077, 580 3, 366, 964 
25, 327 24, 987 2, 200, 585 2, 448, 515 
Kentucky........... 26, 472 29, 709 2, 201, 101 2, 580, 593 
| 26, 845 29, 260 2, 339, 289 2, 939, 677 
, ae eee 11, 624 11, 236 923, 796 1, 031, 037 
Maryland..__..-. 24, 857 26, 150 2, 675, 464 3, 326, 057 
Massachusetts - . . 53, 022 52, 484 5, 539, 100 6, 241, 867 
Michigan - -- 67, 995 72,379 8, 167, 632 8, 897, 661 
Minnesota - - - a 35, 380 34, 666 3, 449, 684 3, 976, 493 
16, 926 18, 475 1, 281, 802 1, 481, 766 
as 47, 262 47,825 4, 525, 308 5, 150, 480 
Montana , 223 8, 261 778, 033 862, 577 
Nebraska. - 17, 033 16, 819 1, 587, 789 1, 730, 454 
Nevada...-.-. 2,717 3, 058 330, 067 408, 373 
New Hampshire... 7,439 7,387 603, 991 703, 516 
New Jersey. -. 64, 919 68, 377 6, 144, 769 7, 275, 092 
New Mexico. 8, 481 8, 737 733, 093 972, 912 
New York--..- 183, 440 183, 171 18, 116, 095 20, 793, 319 
North Carolina. _ , 049 41, 294 3, 209, 796 3, 837, 052 
North Dakota 7,743 7,404 661, 577 762, 837 
Ohio 907 90, 352 9, 633, 332 10, 857, 305 
Oklahoma.....-.-- 25,312 25, 972 2, 101, 041 2, 401, 489 
Oregon... 19, 073 18, 056 1, 921, 204 2, 137, 084 
Pennsylvania. 120, 619 120, 856 10, 792, 955 12, 321, 720 
Rhode Island. 10, 396 9,777 847, 552 928, 871 
South Carolina...... 20, 581 21, 788 1, 518, 889 1, 747, 285 
South Dakota 8, 338 8, 758 678, 789 771, 832 
Tennessee 31, 067 32, 925 2, 759, 416 3, 199, 129 
Texas 91, 293 99, 093 9, 032, 371 10, 792, 559 
Utah 6, 670 7,391 733, 120 929, 318 
Vermont 4, 4,778 379, 503 443, 338 
Virginia__._ 30, 959 32, 991 3, 120, 549 3, 721, 290 
Washington 806 27,612 2, 873, 694 3, 418, 571 
West Virginia. 18, 681 19, 180 1, 401, 206 1, 607, 094 
Wisconsin 47,884 47,928 3, 923, 671 4, 455, 061 
Wyoming 3, 974 3, 930 384, 601 415, 
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Summary TaB LE 4.—Retail stores and sales in 43 metropolitan areas, 1954 and": 1958 


Number of stores Sales 
Area 
1954 1958 1954 1958 
Thousands Thousands 

United States total 1, 721, 650 1, 788, 325 | $169, 967,748 | $199, 646, 463 
Akron, Ohio--_- = 4,070 4,071 525, 639 607, 224 
Allentown-Bethlehem-Easton, Pa.............----- 5, 568 5, 628 476, 407 550, 000 
Baltimore, Md__- * 14, 617 15, 720 1, 557, 885 1, 955, 842 
Birmingham, Ala_. ideale 4, 763 5, 097 533, 422 659, 367 
Boston, Mass_. 24, 648 24, 690 3, 010, 092 3, 440, 789 
Buffalo, N.Y -_- “ 12, 373 13, 323 1, 362, 921 1, 518, 081 
57, 878 55, 084 7, 539, 090 8, 397, 641 
Cincinnati, Ohio___..- 9, 930 10, 149 1, 151, 383 1, 270, 629 
Cleveland, Ohio. 15, 419 i 1, 966, 553 2, 248, 822 
Columbus, Ohio... 5, 284 5, 371 719, 863 852, 653 
Dayton, Ohio we ~ 4,121 5,1 605, 966 766, 139 
Denver, Colo___..- 6, 050 7, 241 887, 548 1, 182, 699 
Detroit, Mich. ; 30, 741 4, 216, 003 4, 448, 162 
Hartford, Conn. 4,010 4,916 540, 657 724, 626 
Indianapolis, Ind _ - 5, 104 5, 794 826, 931 943, 202 
8, 985 8, 624 1, 274, 497 1, 440, 210 
Los Angeles-Long Beach, Calif. 51, 941 57, 713 7, 101, 059 9, 037, 245 
Louisville, Ky_-- = 5, 601 6, 432 721, 255 819, 792 
Memphis, Tenn_--__-- 4, 457 4, 932 610, 734 704, 267 
Miami, Fla.-...-. 8, 351 9, 839 989, 1, 369, 315 
Minneapolis-St. Paul, Minn_- 11, 155 11, 427 1, 532, 019 1, 876, 501 
New Orleans, La___--- 7, 230 7, 762, 523 964, 029 
New York-northeastern New Jersey .....-.-.-..--- 158, 445 159, 460 15, 915, 286 18, 470, 690 
Norfolk-Portsmouth, Va- 943 4, 07 505, 085 563, 424 
Omaha, Nebr-_.-..----- 3, 662 3, 694 484, 750 548, 908 
43, 613 43, 951 4, 314, 898 4, 942, 858 
Phoenix, Ariz_. 4,470 5, 417 491, 736 733, 257 
Pittsburgh, Pa 21, 940 22, 046 2, 271, 418 2, 638, 267 
Portland, Oreg.-Wash 8, 060 7, 657 768 1, 038, 507 
Providence, R.I- 9, 528 9, 236 795, 162 901, 381 
Rochester, N.Y. 4, 950 4, 983 624, 421 707, 100 
Sacramento, Calif 3, 655 3, 815 461, 374 617, 579 
St. Louis, Mo.-Ml__..- 19, 136 19, 403 2, 062, 538 2, 380, 602 
San Antonio, Tex_-_-_- 5, 513 5, 678 552, 653 679, 661 
San Bernardino-Riverside-Ontario, Calif........... 6, 048 7, 340 628, 356 913, 486 
San Diego, Calif__........_.- 6, 449 7,447 801, 413 1, 131, 948 
San Francisco-Oakland, Calif. 26, 518 25, 612 3, 020, 347 3, 642, 953 
San Jose, Calif. 4, 057 4, 669 , 769 732, 577 
Seattle, Wash_.___ 8, 178 10, 035 1, 008, 056 1, 442, 191 
Springfield-Holyoke, Mass 4, 639 4, 745 519, 836 563, 957 
<q Petersburg, Fla 6, 206 7, 395 609, 971 918, 651 
T 0, Ohio 4, 157 4, 286 508, 106 559, 526 
Youngstown, Ohio. 5, 503 4, 668 593, 169 555, 370 
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APPENDIX B 
Numser or Srores AND VoLuME oF Sates or CHAIN AND NoNCHAIN 
Srores, 1954 anp 1958, By Srare AND SELECTED METROPOLITAN AREAS 
Number of retail stores and volume of sales, 1954 and 1958, by State 
ALABAMA 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: Thousands | Thousands 
fT ee aa 158 | 26,893 | $2,111, 783 | $2, 567, 237 100 100 21 
Nonchainstores—Total_ 23,825 | 24,183 | 1, 567, 1, 790, 143 74 70 14 
Chainstores—Total- - 2, 333 2,710 777, 094 26 30 

2 or 3 stores... 811 908 8&4, 131 152, 482 

4 to 10 stores. 322 41, 163 

11 stores or more. .-...--..-- 1, 259 1, 480 419, 289 

Lumber, building materials, hard- 
ware, farm equipment dealers: 
1, 123 1, 236 136, 909 
Nonchainstores—Total._......-. 1, 037 1, 147 123, 517 
89 13, 392 

51 50 6, 026 

6 10 (1) 

11 stores or more. .......-.. 29 

General merchandise group stores: 
2, 320 2, 803 264, 808 
Nonchainstores—Total__....... 1, 955 2, 475 124, 127 
Chainstores—Total. 365 328 140, 681 

92 77 7, 553 

| et 39 34 4, 512 

11 stores or more.........-- 234 217 128, 616 

F res: 
8, 163 7,124 526, 559 
Nonchainstores—Total__....... 7, 765 6, 738 349, 357 
398 386 202 

112 91 12, 273 

43 41 17,913 

11 stores Or more......---.- 243 254 147, 016 

Automotive dealers: 

_ 1,413 1, 541 433, 338 4 
Nonchainstores—Total__....... 1, 299 1, 424 403, 980 413, 510 93 91.7 2 
114 117 (1) 37, 614 

11 stores or more. .........- 52 62 19, 294 

Gasoline service stations: 
A a ees 2, 3, 462 145, 484 196, 923 100 100 35 
Nonchainstores—Total__-...... 2, 783 3, 101 128. 168, 350 88 27 
Chainstores—Total---~.-....._. 155 1 16, 829 33, 573 12 17 99 

11 stores or more........... 88 192 9, 767 

Apparel, accessory stores: 
C eee 1, 575 1, 627 133, 317 169, 803 100 100 27 
Nonchainstores—Total___.._.. 1,122 1, 135 84, 271 100, 268 63 59 19 
Chainstores—Total.--~....-.... 492 49, 046 69, 535 37 41 

2 eas 115 137 10, 439 14, 805 

67 58 3, 950 4, 417 

11 stores or more-----_.---- 271 297 34, 657 50, 313 = 

Furniture, homefurnishings, equip- 
ment stores: 
All stores. - - 1, 324 1, 501 107, 503 139, 480 100 100 30 
Nonchainstores—Total_________| 1, 079 1,219 79, 106 101, 018 74 72 238 
Chainstores—Total.-.......... 245 282 28, 397 i 26 28 35 

89 105 10, 861 (1) 

11 stores Or more-_---_-_-.-.- 142 168 13, 908 15, 197 
Eating, drinking places: 

2,886] 3,221 95, 698 116, 942 100 100 

Nonchainstores—Total_-____.__- | 2,722 3,017 83, 687 100, 160 88 86 20 

Chainstores—Total_-_-___.______| 164 204 11, 916 16, 782 12 14 41 
4 to 10 stores_..-......____. } 21 10 1,111 () 
11 stores or more- - 41 72 5,411 7, 861 

3 Withheld to avoid disclosure, 


STATUS OF SMALL BUSINESS IN RETAIL TRADE 61 
Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
- ALABAMA—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
> Share of market | Change 
1954 1958 1954 1958 from 
’ 1954 to 
- 1954 1958 1958 
Drugstores, proprietary stores: Thousands | Thousands 
900 916 395 q 100 100 36 
Nonchainstores—Total_---..-_- 819 833 53, 705 71, 856 80 33 
Chainstores—Total.-..........- 81 83 11, 690 17, 488 18 20 50 
11 stores Or more. 29 27 6, 038 
Other retail stores: 
1 2,614 2, 605 180, 128 226, 218 100 100 26 
4 Nonchainstores—Total____..._- & 2, 273 117, 996 132, 002 66 58 12 
3 Chainstores—Total--._........- 332 62, 132 94, 216 34 42 52 
11 stores or more. 120 133 
Nonstore retailers: 
All establishments- -_-......... 902 857 22, 739 31, 700 100 100 
2 Nonchain establishments— 
4 | RR ee 886 821 18, 799 23, 814 83 75 27 
3 Chain establishments—Total___ 16 36 3, 7, 886 16 25 100 
11 stores or 10 29 3, 576 
4 
8 ARIZONA 
7 
o 9, 728 11, 463 | $1,001,004 | $1, 412, 375 100 100 41 
8, 589 10, 066 670, 069 935, 108 67 66 40) 
‘1 1, 139 1, 397 330, 935 477, 267 33 34 44 
0 544 650 94, 005 
11 stores or more. 454 523 173, 071 
° Lumber, building materials, hard- 
- ware, farm equipment dealers: 
481 532 98, 105, 976 100 100 7 
4 Nonchainstores—Total_---.....- 377 - 419 51,714 62, 516 52 52 18 
2 Chainstores—Total. --.......-- 104 113 47, 248 43, 460 48 
11 stores or more. 46 22, 374 
* General merchandise group stores: 
460 514 109, 402 133, 156 100 100 22 
35 Nonchainstores—Total._.._...- 330 380 184 45, 282 35 34 19 
7 Chainstores—Total. --..-...._- 130 134 71, 218 87, 874 65 66 23 
11 stores or 83 78 51, 131 
- Food stores: 
1, 659 1, 599 230, 110 330, 563 100 100 44 
7 Nonchainstores—Total_-____...- 1, 494 1, 396 129, 499 160, 186 56 48 24 
19 Chainstores—Total--..........- 165 203 100, 611 170, 377 44 52 69 
11 stores or 83 Ge. |. 
Automotive dealers: 
534 738 168, 416 262, 217 100 100 46 
Nonchainstores—Total___...__. 490 669 153, 467 229, 426 74 61 
30 Chainstores—Total-_--~-.---1--- 44 69 14, 949 32, 791 25 ll 4 
28, 33 46 9, 957 OG)... 
35 1 0 0) 2 
om Gasoline service stations: 
1,315 1, 705 89, 485 131, 118 100 10 49 
1,152") 1,541 66, 238 106, 875 50 53 56 
22 Chainstores—Total-_-__-...._--- 164 164 23, 247 24, 243 50 46 41 
20 Sor 8 etedee. 64 50 9, 271 
stores or 76 107 () 16, 493 | 3 
3 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


Furniture, homefurnishings, equip- 


ARIZONA—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
nstores 
f busi 

ase Share of market | Change 

1954 1958 from 

1954 to 

1954 1958 1958 
661 $77,75)| 100] 100 49 
Nonchainstores—Total......... 457 41, 151 65 83 56 
Chainstores—Total__._....___- 204 , 599 35 46 41 
11 stores or more. .......... 78 

698 


ment 
Alls 


Be 


11 stores or 29 38 
Other retail stores: 
1,324 1, 606 95, 700 100 100 26 
eenmeiastenne—Totel biaksbenn: 1, 232 1, 439 77, 586 81 17 
pee—Totel.... 22.2.0... 92 167 18, 114 13 19 86 
onstore retailers: 
ll establishments... .......... 353 458 
establishments— 
Chain eee... 7 19 
4 to 10 stores_-__ 
11 stores or more-........-- 5 12 
Retail trade—Total 
Pe ibdhtsnncimitiavbooen 18, 783 333, 632 | $1, 536,734 100 100 15 
Nonchainstores—Total_._...... 17, 402 075, 287 206, 445 79 12 
Chainstores—Total.__ é 1,381 258, 345 330, 289 19 21 28 
2 or 3 stores. ...- a 643 74, 991 111, 125 
4 to 10 stores... 194 24,009 
11 stores or more........... 544 159, 345 
Lumber, hard- 
ware, equipmen 
1,067 130, 665 450, 650 100 100 15 
Nonehainstores—Total_.....__- 946 110, 979 123, 404 85 82 ll 
Chainstores—Total.-_......... 121 19, 686 27, 246 15 18 38 
2 or 3 stores. ............... 65 82 10, 672 
4 to 10 15 10 2, 316 
11 stores or more__.._.....- 41 50 6, 698 6, 683 m 
m andise group stores: 
Nekthiibvtinetabsiediiboon 1, 523 1, 843 148, 954 159, 151 100 100 
Nonchainstores—Total_ 1, 261 612 83, 859 92, 668 56 58 ll 
Total 262 231 65, 095 66, 483 4 42 2 
74 55 13, 338 
34 61 3, 018 


1 Withheld to avoid disclosure. 


34, 140 57, 465 65) 74 68 
Chainstores—Total__-....._._- 88 18, 396 20, 485 35 26 11 
11 stores or more. 15 () (1) 
Eating, drinking places: 
79, 267 119, 969 100 100 51 
Nonehainstores—Total.........| 2,043 | 2, 458 71, 788 105, 190 91 87 47 
116 152 7,479 14,779 9 13 
11 stores or more. ._.......- 14 19 2, 499 
Drugstores, proprietary stores: 
ene ene on 330 342 35, 183 58, 007 100 100 65 
Nonchainstores—Total_.__..___ 271 258 24, 311 33, 780 69 58 39 
Chainstores—Total____........ 59 84 10, 872 24, 227 31 42 123 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
ARKANSAS—Continued 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Food stores: Thousands \{Thousands 
5, 329 5, 168 $299, 033 58, 955 
Nonchainstores—T otal_-_--_.--.. 5, 146 4, 985 222, 578 246, 042 
Chainstores—Total. - .......... 183 183 76,.455 112, 913 
duns dans 58 69 7,374 20, 445 
4 to. 10 stones... 26 17 (1) 
11 stores or more. ---------- 99 97 @) 
Automotive dealers: 
1, 184 1,311 280, 849 293, 738 
Nonchainstores—Total_ 1,115 1, 202 264, 632 265, 773 
Chainstores—Total. 69 109 16, 217 27, 965 
2 or 3 stores...... 31 60 7, 221 (‘) 
4 to 10 stores. 3 8 517 
11 stores or more 35 41 8, 479 10, 820 
Gasoline service stations: 
2, 102 2, 589 91, 765 122, 503 
Nonchainstores—Total__- , 005 2, 47 82, 918 110, 618 
Chainstores—Total. _-.-. 97 112 8, 847 11, 885 
Sted 59 50 5, 081 4, 296 
4 to 10 stores......... 21 19 1, 643 1, 589 
11 stores or more. .......... 17 43 2, 123 6, 
Apparel, accessory stores: 
982 994 69, 472 80, 083 
Nonchainstores—Total......... 747 7 45, 725 52, 197 
Chainstores—Total.-_-.....-..- 235 226 23, 747 27, 886 
87 91 6, 366 7, 250 |. 
11 stores Or more. .......... 112 100 14, 887 
Furniture, homefurnishings, equip- 
ment stores: 
849 926 56, 823 66, 000 100 100 16 
Nonchainstores—Total.__.....- 752 787 46, 752 51, 482 82 78 ll 
Chainstores—Total. -_..._...-- 97 139 10, 071 14, 518 18 22 44 
11 stores or more. .......-.- 32 66 2, 865 
Eating, drinking places: 
2, 379 2, 658 62, 937 69, 235 100 100 10 
Nonchainstores—Total__....... 2, 282 2, 582 56, 736 62, 507 90 90 10 
Chainstores—Total. __........- 97 126 6, 201 6, 728 10 10 8 
rit) 74 73 5, 466 
Drugstores, proprietary stores: 
656 624 39, 316 49, 342 100 100 26 
Nonehainstores—Total___...._. 625 581 35, 423 43, 694 90 89 23 
Chainstores—Total. --......... 31 43 3, 893 5, 648 10 ll 45 
11 stores or 4 4 1 
Other retail stores: 
2, 225 2, 360 142, 131 172, 145 100 100 21 
Nonchainstores—Total__....__. 2,051 2, 151 114, 734 145, 190 81 84 27 
Chainstores—Total--_.-....-.. 174 209 27, 397 26, 955 19 16 -2 
1l stores or more... .......-.- 29 18 9, 617 
Nonstore retailers: 
All establishments. ._-.......-- 487 490 11, 687 14, 932 100 100 28 
Nonchain establishments— 
Se ee es 472 483 10, 951 12, 870 94 86 18 
Chain establishments—Total___ 15 7 736 062 6 14 373 


1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


CALIFORNIA 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: Thousands | Thousands 
131, 289 | 141, 287 |$15, 643, 974 |$20, 011,073 100 
Nonchainstores—Total._......- 115, 124, 548 | 10, 359, 365 | 12, 476, 432 66 62 20 
Chainstores—Total.--......... 15, 4 16,739 | 5,284,609 | 7,534, 641 34 38 43 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
6, 033 6,891 | 1,029,954 | 1,200,118 100 
Nonchainstores—Total_.......- 5, 054 6, 085 735, 766 , 004 71 75 21 
Chainstores—Total. 979 806 294, 188 310, 114 29 25 5 
2 or 3 stores..... 454 448 141, 494 
11 stores or 347 180 81, 491 _ 
General merchandise group stores: 
All 4,195 4,690 | 1,555,640 | 2,081, 782 100 WP hss... 
Nonchainstores—Total_. 2, 937 3, 322 421, 953 352, 568 27 17 —16 
Chainstores—Total_ 1, 258 1,368 | 1,133, 687 1, 729, 214 73 83 33 
120 168 
11 stores or more.......-..- 771 833 
Food stores: 
Nonchainstores—Total 18, 422 
Chainstores—Total-- 2, 660 
2 or 3 stores. 826 
4 to 10 stores_-_-__ 429 
11 stores or more 1, 405 
Automotive dealers: 
Nonchainstores—Total 6, 435 
1, 064 


to 
3 

' 

' 

' 

' 

' 

' 


130 


11 stores or more 297 
Gasoline service stations: 
14,768 | 16.998} 1,111,102] 1,590,910 100 
Nonchainstores—Total___...._- 13, 187 15, 173 899, 404 1, 301, 526 81 82 45 
Chainstores—Total.__........- 1, 581 1, 825 211, 698 289, 384 19 18 37 
490 570 60, 400 
138 147 | Withheld 
11 stores or more. ..-...-.-- 953 1,108 | Withheld 
Apparel, accessory stores: 
eae 9,981 | 10,329 977, 167 
Nonchainstores—Total___...._- 7, 257 7, 34 524, 758 
2, 724 2, 409 
, 060 1, 202 128, 321 
a 484 518 121, 452 
11 stores or more--_...--.--- 1, 180 1, 263 
Furniture, homefurnishings, equip- 
ment stores: 
8,606 | 10,570 968, 316 
Nonchainstores—Total__....... 7, 670 9, 706, 672 
Chainstores—Total_ 936 1,032 261, 644 
122 167 79, 976 
11 stores or more......._-.- 202 205 
Eating, drinking places: 
26,986 | 30,306 1,317, 585 
Nonchainstores—Total__....._- 25,317 | 28, 461 1, 123, 164 
Chainstores—Total__.........- 1, 669 1, 845 194, 421 
1, 123 1, 235 99, 788 
343 52, 180 
11 stores or more. .___-..... 263 267 453 
Drugstores, proprietary stores: 
3, 559 3, 710 494, 376 
Nonchainstores—Total__._...__ 2, 990 3,045 308, 857 
Chainstores—Total.__....____- 569 665 185, 519 
269 331 37. 363 
Se 73 72 40, 577 
11 stores or more. 227 262 107, 579 


175, 583 368, 360 |.... 
52, 280 42, 247 |____ 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


CALIFORNIA—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands | Thousands 
RC SS 21, 234 | 22,255 | $1,336, 736 | $1, 660, 498 100 , i.e 
Nonchainstores—Total__ 19, 405 19,943 | 1,056, 844 1, 282. 628 79 21 
Chainstores—Total- --_.- 1, 829 2, 312 279, 892 377, 870 21 23 35 
11 stores or 325 466 | Withheld 
Nonstore retailers: 
All establishments--........--.- 6, 546 6, 957 319, 151 458, 304 100 i) 
Nonchain establishments— 
I eet Bed 6, 390 6, 778 172, 215 247, 898 54 54 tt 
Chain establishments—Total._. 156 179 146, 936 210, 406 46 46 43 
11 stores or more.........-. 85 84 118, 856 
COLORADO 
Retail trade—Total: 
15,468 | 16,543 | $1,726,759 | $2, 105, 110 100 
Nonchainstores—Total-_....-..- 13, 997 14, 642 1, 205, 996 1, 366, 7 68 65 13 
Chainstores—Total. --......... 1, 471 1,901 520, 763 738, 376 32 35 42 
11 stores or 667 904 359, 044 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
1, 157 1, 226 158, 251 194, 665 100 
Nonchainstores—Total.-.--.---- 974 1,042 125, 548 150, 042 79 77 12 
Chainstores—Total............ 183 184 32, 703 44, 623 21 23 36 
11 stores or More...--..--... 98 99 16, 341 
General merchandise group stores: ; 
598 688 178, 772 
Nonchainstores—Total__....... 407 487 62, 874 
Chainstores—Total. -.......... 191 201 115, 898 
37 31 4, 082 
13 12 (@) 
11 stores or more...-..--...- 141 158 @) 
Food stores: 
2, 243 379, 374 
Nonchainstores—Total 1, 906 161, 357 
Chainstores—To 337 218, 017 
2 or 3 stores. _..-. 88 25, 454 
4 to 10 stores_.. 37 23, 524 
11 stores or more 212 169, 039 
Automotive dealers: 
1,045 335, 326 
Nonchainstores—Total_- 935 318, 427 
Chainstores—Total 110 16, 899 
57 10, 468 
4 to 10 stores 25 (4) 
11 stores or more 28 (4) 
Gasoline service stations: 
Nonchainstores—Total 2, 132 108, 641 
Chainstores—Total 255 16, 265 
84 5, 581 
4 to 10 stores 25 20 3, 216 
11 stores or more_......---- 72 151 7,468 
Apparel, accessory stores: 
884 878 81, 991 
Nonchainstores—Total._-... ome 706 656 57, 182 
Chainstores—Total. 178 222 , 809 
69 83 7, 446 
11 stores or more. ..-..--... 76 108 12, 991 


3 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
COLORADO—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores: Thousands | Thousands 
Nonchainstores—Total___....-- 797 950 69, 926 5 80 79 15 
Chainstores—Total-. 85 120 17, 939 21, 185 20 21 18 
li stores or more. ...-....-- 24 36 3, 909 (1) 
Eating,"drinking places: 

2, 762 3, 222 124, 732 151, 551 100 
Nonchainstores—Total_........ 2, 653 3, 064 114, 008 133, 735 91 88 17 
Chainstores—Total. - -.....-... 109 158 10, 724 17, 816 9 12 66 

11 stores or more. 7 33 2,615 
Drugstores, proprietary stores: 
650 644 74, 361 91,617 100 
Nonchainstores—Total-__---~--- 596 551 54, 156 68, 537 73 7 27 
Chainstores—Total. - -...-..-- 54 93 20, 205 23, 080 27 25 14 
Other retail stores: 
2, 400 2, 581 135, 837 151, 262 100 
Nonchainstores—Total__----..- 2, 247 2, 386 113, 569 27, 659 84 84 12 
Chainstores—Total. 153 195 22, 268 23, 603 16 16 6 
11 stores or 34 48 3, 459 
Nonstore retailers: 
All 577 559 45, 344 64, 915 100 
Nonchain establishments— 
562 533 17, 308 23, 165 36 34 
Chain establishments—Total._. 15 26 28, 036 41, 750 62 64 49 
11 stores or more. 3 16 Q) 
CONNECTICUT 
Retail trade—Total: 
CS) a 25, 703 | 27,039 | $2,617,526 | $3, 103,012 100 100 19 
Nonchainstores—Total _......-- 23,277 | 24,760 1, 910, 440 2, 191, 281 73 71 15 
Chainstores—Total._......-.-- 2, 426 2,279 707, 086 911, 731 27 29 29 
11 stores or more... 1,176 1, 091 446, 840 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
970 1, 293 
Chainstores—Total_ 76 
11 stores or more___......-- 28 28 
merchandise group stores: 
Nonchainstores—T otal. 677 7 
Chainstores—Total. - 160 169 
2 or 3 stores_____- 47 37 
4 to 10 stores___-..... 1¢ |, 15 
11 stores or more_-_..-.....- 99 117 
Food stores: 
wee 5, 153 4, 851 
Nonchainstores—Total_--......- 4, 608 4, 342 
Chainstores—Total. 545 
69 59 
11 stores or more__..--.-..- 334 338 


1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


‘CONNECTICUT— Continued 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of Business 
Share of market | Change 
1954 1958 1954 1958 ia from 
1954 to 
1954 1958 1958 
Automotive dealers: Thousands | Thousands 
ll stores. ...--- Hs ED 1, 136 1,178 $441, 361 $456, 873 
Nonchainstores-Total....-.--- 1, 034 1, 07 415, 361 417, 482 
Chainstores—Total_ 102 103 39, 391 
2or 54 63| 141 31, 566 
4 to 10 stores___-....._- and 13 6 | 4, 182 618 
11 stores or more... .....--- 35 34 5, 677 7, 207 
Gasoline service stations: 
2, 331 2, 524 142, 899 | 35 
Nonchainstores—Total____- isl 2, 237 2, 442 132, 339 180, 591 93 re 36 
Chainstores—Total. -......_._- ot 82 10, 560 11, 842 7 6 12 
| 69 67 | 8, 465 | 8, 506 
11 stores or 25 | 13 2, 095 | 
Apparel, accessory stores: | 
All 2,315 | 2,228 194,746 | 214, 532 10 
Nonchainstores- Total__ | 1,856 | 1,832 133,150 | 146, 534 | 68 68 10 
Chainsteres—Total 459 | 306 61, 596 | 67, 998 , 32 32 10 
2 or 3 stores... ...... 193 176 23. 172 22, 374 |.... 
11 stores or atl 162 | 31, 746 34. 375 
Furniture, homefurnishings, equip- 
ment stores: | | j 
Nonchainstores—Total_..______|_1, 461 1, 769 | 123, 045 142, 468 82 8h 16 
43 | 155 26, 373 25, 209 | 1s | 
Zor 3 stores. .:........ 59 | 92 7,875 
11 stores or 74 59 16, 586 
Eating, Ginking places: 
Allst 4, 566 4, 877 190, 099 | 16 
4,302) 4,597 173,403 | 200, 063 91 15 
Chainstores—Total..___..____- 264 | 280 16, 696 20, 368 9 9 22 
44 69 5, 237 6, 656 
1] stores or more____- 146 146 7, 028 
Drugstores, proprietary stores: 
920 943 85, 703 109, 465 |_..._- 28 
Nonchainstores—Total.._____ ea 843 873 | 70, 762 , 286 87 35 
Chainstores—Total.__..._.._ 77 70 14, 941 14,179 17 13 -5 
Other retail stores: } } 
All stores... 4, 451 5, 136 323, 053 21 
Nonchainstores— Total... -| 4,028 4, 736 260, 090 | 81 | 
423 400 62, 963 | 19 Q) 
ll stores or 149 149 25) 57 28,555 |........ 
Nonstore retailers; 
1, 336 1, 076 48, 730 53, 931 ll 
Nonchain establishments 
1, 261 }. 037 | 34, 826 39, 512 71 73 13 
Chain establishments—-Total__- 75 39 13, 904 y 
12 7 
11 stores or more________- 61) 26 | 7, 235 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
DELAWARE 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: Thousands | Thousands 
4, 307 4, 624 $492, 899 $582. 629 
Nonchainstores—Total__-...-_- 3, 932 4,119 348. 858 380, 909 
Chainstores—Total. --......... 375 505 144. 041 201, 720 
155 227 42.004 44, 563 
3, aes 43 79 17. 864 41,479 
11 stores or more__.--.------ 177 199 84, 173 115, 678 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
29, 601 35, 112 100 
210 27, 492 31, 708 93 90 15 
2, 109 3, 404 7 10 61 
196 48, 193 63, 773 100 7 ae 
Nonchainstores—Total_ e 135 138 22. 092 18, 590 46 —16 
Chainstores—Total. _ 38 58 26, 101 45, 183 54 71 73 
2 or 3 stores____-- 9 10 
11 stores or 19 30 18, 279 
Food stores: 
893 896 94. 787 130, 486 100 
Nonchainstores—Total.--_...-- 808 805 43, 254 46, 842 46 36 8 
Chainstores—Total. 85 91 51, 533 83, 644 54 64 62 
11 stores or more. 61 56 42, 645 
Automotive dealers: 
177 193 75, 455 91. 279 100 
Nonchainstores—Total_-_-_...-- 166 176 73, 765 74. 378 96 81 2 
Chainstores—Total. -.......... ll 17 1, 690 16, 901 4 19 100 
11 stores or more. 4 3 781 
Gasoline service stations: 
475 566 27, 465 41, 251 100 
Nonchainstores—Total__....._. 468 537 26, 918 38, 480 98 93 43 
Chainstores—Total............ 7 29 547 2,771 2 7 407 
11 stores or 4 ll 1,081 
Apparel, accessory stores: 
335 334 30, 737 33, 623 100 
Nonchainstores—Total__-.._._- 247 234 17.008 18, 385 55 55 8 
Chainstores—Total. ...-.-.--.-. 88 100 13. 729 15, 238 45 45 ll 
11 stores or 40 34 5, 280 
Furniture, homefurnishings, equip- 
ment stores: 
225 234 
Chainstores—Total. 21 30 
12 22 
11 stores or more........... 6 
Eating, drinking places: 
685 772 
664 703 
hainstores—Total. 21 69 
11 stores or more__--..-..-... 6 33 
Drugstores, proprietary stores: 
153 
Nonchainstores—Total_ 122 131 
Chainstores—Total 31 29 
2 or 3 stores. _.. 18 18 
4 to 10 stores_.. 6 1 
11 stores or more_ i 10 
2 Withheld to avoid disclosure, 
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1 Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
DELAWARE—Continued 
| Percentage in sales, 
ig Number of stores Sales chainstores and non- 
chainstores 
#3 Type of business 
8 Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: 
9 726 
0 Chainstores—Total_ 48 
11 stores or more. 20 
7 Nonstore retailers: 
All 189 
Nonchain establishments— 
5 
‘1 Chain establishments—Total __. 
2 or 3 stores 
¥ 4 to 10 stores 
rs 11 stores or more 
6 
3 
iy Retail trade—Total: 
11,122 | 11,607 | $2,023,841 | $2, 501,718 100 
> Nonchainstores—Total____-._-- 9, 207 9, 314 1, 115, 021 1, 292, 359 55 52 16 
Chainstores—Total__ ._......-- 1,915 2, 293 908,820 | 1, 209, 368 45 48 33 
11 stores or 1, 050 1, 346 517, 865 
4 Lumber, building materials, hard- 
. ware, farm equipment dealers: 
431 496 94, 517 96, 698 100 
Nonchainstores—Total__...---- 363 417 70, 112 73, 568 74 76 5 
2 Chainstores—Total._ _......... 68 7 24, 405 23, 040 26 24 —6 
= General merchandise group stores: 
363 345 260, 142 317, 261 100 
Nonchainstores—Total__-_.....- 267 233 18, 353 38, 256 7 12 108 
13 Chainstores—Total._ ___........ 96 112 241, 789 279, 005 93 88 15 
Food stores: 
2, 330 2, 153 466, 946 598, 408 100 
Nonchainstores—Total___...... 1, 931 1, 651 167, 142 163, 762 36 27 —2 
3 Chainstores—Total._ __....... 399 299, 804 434, 646 64 73 45 
11 stores Or 321 412 265, 078 
Automotive dealers: 
425 505 328, 591 381, 564 100 
Nonchainstores—Total_..._...- 350 396 274, 297 294, 519 83 77 7 
Chainstores—Total. . ..-......- 7 109 54, 294 87, 045 17 23 60 
11 stores or 27 34 (4) 
Gasoline service stations: 
1, 025 1, 230 116, 354 158, 869 100 200 
Nonchainstores—Total___-..... 900 1, 132 95, 216 139, 904 82 88 48 
Chainstores—Total.. _........- 125 98 21, 138 18, 965 18 12 —10 
“9 86 74 
86 7 5 
11 stores or more. 32 19 8, 979 
cy Apparel, accessory stores: 
= Nonchainstores—Total_........ 676 625 71, 598 
Chainstores—Total._ _........ 334 361 70, 996 
‘41 120 137 14, 153 
3 56 52 24,717 
11 stores or more. 158 172 1 
= 1 Withheld to avoid disclosure. 


= 2 Not available. 


7 
| 
< 
> 


70 STATUS OF SMALL BUSINESS IN RETAIL TRADE 


Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
DISTRICT OF COLUMBIA—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores: 
Nonchainstores—Total_ 456 
tores—Total 87 
2 or 3 stores 52 
4 to 10 stores 1] 
11 stores or more 24 
Eating, drinking places 
2, 026 
Nonchainstores—Tota]........- 1, 651 
5 
64 
11 stores or more-_-__-.--....-- 242 
Drugstores, proprietary stores: 
485 487 93, 594 124, 870 100 
Nonchainstores—Total__......- 362 327 47, 428 51, 737 51 41 9 
Chainstores—Total__....-..... 123 160 46, 166 73, 133 4y 59 58 
Other retail stores: 
1, 856 1, 888 100 
Nonchainstores—Total_-__--.--_- 1, 640 1, 657 183, 625 210, 045 80 78 14 
Chainstores—Total._ _......... 216 231 45, 693 53, 017 20 22 16 
11 stores or more. 68 74 18, 650 
Nonstore retailers: 
All establishments. 628 567 41, 885 47, 698 100 
Nonchain establishments— 
611 543 24, 362 25, 254 58 53 q 
Chain establishments—Total... 17 24 17, 523 22, 444 42 47 28 
11 stores or more. ll 20 16, 539 
FLORIDA 
Retail trade—Total: 
All stores_- --.-------.--.------ 41, 303 49,547 | $4,014, 417 | $5, 839, 600 100 100 45 
Nonchainstores—Total......... 87, 110 423 | 2,778,427 | 3,724, 768 69 64 34 
Chainstores—Total__ __-------- 4, 193 6,124 | 1,235,990 | 2, 114, 832 31 36 71 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
All stores. - ..----..--.....-..-- 1, 884 2, 502 306, 757 410, 572 100 100 
Nonchainstores—Total....._..- 1, 661 2, 203 227, 968 318, 032 74 77 40 
Chainstores—Total__ -_._.-_--- 299 78, 789 92, 540 26 23 17 
49 59 29, 354 35,086 |......- 
11 stores or 40 65 6, 578 
General merchandise group stores: 
1,5 2, 182 345, 754 558, 776 100 100 62 
Nonchainstores—Total__.._.__- 1, 190 1, 685 115, 275 149, 545 33 27 30 
Chainstores—Total_ ___--_-_.- 348 497 230, 479 409, 231 7 73 78 
109 101 41, 529 10, 257 |......--. 
4 to 10 stores. 4s 105 9, 382 
11 stores or 191 291 179, 577 
res: 
pS SE eee 7, 778 8, 040 912,968 | 1,365, 204 100 100 50 
Nonchainstores—Total_.__.___. 7, 099 7, 0 447, 495 , 441 49 38 16 
Chainstores—Total_ 679 1,061 465, 473 844, 853 62 82 
151 155 33, 827 32, 847 |. 
11 stores or more. 409 744 386, 329 
1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
* FLORIDA—Continued 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Automotive dealers: Thousands | Thousands 
2,079 2, 881 $779, 435 | $1, 092,913 100 100 40 
Nonehainstores—Total__-__.-.- , 882 2, 527 717, 592 932, 975 92 85 30 
Chainstores—Total- -........-- 197 354 , 843 159, 938 8 15 159 
11 stores or 86 127 25, 614 
Gasoline service stations: 
po 4,715 6, 105 268, 713 426, 848 100 100 59 
4, 373 , 448 235, 665 465 88 &3 50 
Chainstores—Total. - -.-.--.--- 342 657 33, 048 72, 383 12 17 119 
11 stores or 236 407 24, 950 
Apparel, accessory stores: 
pS oe res 3, 305 3, 997 287,775 371, 593 100 100 29 
Nonchainstores—Total..-.....- 2, 392 2, 844 158, 494 204, 117 55 55 29 
Chainstores—Total. .........-- 913 1, 153 129, 281 167, 476 45 45 30 
399 517 40, 362 
oO 178 187 22, 683 
11 stores or more. .....-.-.- 336 449 66, 236 
Furniture, homefurnishings, equip- 
ment stores: 
Po A ae 2, 459 3, 373 220, 934 327, 122 100 100 48 
Nonchainstores—Total_-.-...-.-- 2,179 2,946 164, 506 233, 200 74 71 42 
Chainstores—Total. _.......--- 280 427 56, 428 93, 922 26 29 66 
11 stores or 48 89 13, 781 
Eating, drinking places: 
Wi Eh aE 7,918 8, 874 353, 683 459, 963 100 100 30 
Nonchainstores—Total.--....-- 7, 498 8, 296 304, 082 , 680 86 84 27 
Chainstores—Total. - ......-._- 420 578 49, 601 74, 283 14 16 50 
11 stores or more.......-... 132 254 27, 127 
Drugstores, proprietary stores: 
1, 596 ‘1, 776 139, 335 220, 148 100 100 58 
Nonchainstores—Total___----_- 1,414 1, 493 98, 647 153, 354 71 70 55 
Chainstores—Total. .....-..... 182 283 40, 688 , 194 29 30 64 
11 stores or more. 59 lll 22, 574 
Other retail stores: 
All stores. 6, 004 7, 728 332, 358 503, 414 100 100 51 
Nonehainstores— Total _-_-_-_--- 5, 432 6, 939 251, 468 397, 76 79 58 
Chainstores—Total. - -..-..-.-- 572 789 80, 890 105, 614 24 21 31 
11 stores or 105 146 28, 919 
Nonstore retailers; 
All establishments. __..-..-.._- 2,027 2, 089 66, 705 102, 957 100 100 54 
Nonchain establishments— 
1,990 2, 003 57, 235 75, 159 86 73 31 
Chain establishments—Total.-. 37 86 9, 470 , 798 14 7 194 
11 stores or more........... 16 46 5, 730 


1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


GEORGIA 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: Thousands | Thousands 
32,395 | 35,452 | $2,963,217 | $3, 528, 236 100 100 19 
29.088 | 31,915] 2,048,156] 2,421,148 69 69 18 
Chainstores—Total.--......... 3, 307 3, 537 915,061 | 1, 107,088 31 31 21 
1, 207 1, 202 237, 499 
418 403 62, 627 
11 stores or more. 1, 682 1, 932 614, 935 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
ee sere 1, 373 1, 596 202, 673 253. 889 100 100 25 
Nonchainstores—Total__......- 1, 274 1, 480 183, 979 229, 975 91 91 26 
Chainstores—Total- -_.......-- 99 116 18, 694 23, 914 9 9 28 
43 54 6, 900 
11 stores or 52 49 
General merchandise group stores: 
ose 3, 092 354, 413 
Nonchainstores—Total 2, 563 101, 851 
Chainstores—Total 5 252, 562 
2 or 3 stores_-_-- 103 81, 330 
4 to 10 stores... 77 7, 883 
11 stores or more. 349 163, 349 
Food stores: 
OO ee 8, 933 676, 751 815, 027 100 100 20 
Nonchainstores—Total._- 8, 288 383, 032 445, 840 57 55 16 
Chainstores—Total 645 293, 719 369, 187 43 45 26 
11 stores or more. ......-... 451 497 (4) 
Automotive dealers: 
1, 929 2, 260 580, 916 608, 811 100 100 5 
Nonchainstores—Total......... 1,770 2, 129 543, 692 569, 707 94 94 5 
Chainstores—Total.__......._. 159 131 37, 224 39, 104 6 6 5 
79 56 14, 930 18, 151 A 
11 stores or more. ........-- 67 66 19, 545 
Gasoline service stations: 
4,113 5. 023 222, 455 289, 147 100 100 30 
Nonchainstores—Total___-.._.- 2, 835 4, 626 192, 120 248, 327 86 86 29 
Chainstores—Total._.........- 278 397 30, 335 40, 820 14 14 35 
11 stores or 118 175 13, 509 
Apparel, accessory stores: 
0 Se eee 1,913 1, 972 170, 977 212, 409 100 100 24 
Nonchainstores—Total__....... 1, 369 1, 465 99, 653 129, 592 58 61 30 
Chainstores—Total--.........- 544 507 71, 324 82, 817 42 39 16 
11 stores or more. 283 281 42, 992 
Furniture, homefurnishings, equip- 
ment stores: 
1, 672 1, 957 143, 716 171, 010 100 100 19 
Nonchainstores—Total__._..._. 1,376 1, 631 106, 055 5 74 74 19 
Chainstores—Total.-......... 3 37, 661 44, 410 26 18 
11 stores or more. 188 223 24, 905 
Eating, drinking places: 
A cient ataiinitiincincinnerdl 3, 620 4, 062 140, 321 162, 808 100 100 16 
Nonchainstores—Total____.____ 3, 361 3, 762 114, 740 136, 452 82 84 19 
Chainstores—Total.____....__- 259 300 25, 581 26, 356 18 16 3 
11 stores or more. 101 97 9, 773 
Drugstores, proprietary stores: 
le ublckcnmananens 1,171 1, 162 96, 720 116, 509 100 100 
Nonchainstores—Total___...._. 1, 046 1, 056 75, 055 96, 127 78 83 28 
Chainstores—Total.__......._. 125 106 21, 665 \ 22 17 —6 
11 stores or more. 40 40 11, 351 


1 Withheld to avoid disclosure. 
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d Number of retail stores and volume of sales, 1954 and 1988, by State—Continued 
GEORGIA—Continued 
8, Percentage in sales, 
a- Number of stores Sales chainstores and non- 
chainstores 
Type of business 
ye Share of market | Change 
1954 1958 1954 1958 from 
0 1954 to 
1954 1958 1958 
Other retail stores: Thousands | Thousands 
L9 i ictnicnnnbaeeccusenin 3, 854 4,117 $272, 317 $336, 190 
18 3,462} 3,690 279. 879 
21 Chainstores—Total____..._-_-- 3 427 51, 599 56, 311 
Soe 226 241 23, 752 28, 242 
51 64 13, 067 (4) 
11 stores or more. .......... 115 122 14, 780 
Nonstore retailers: 
All establishments. -___---_---- 1, 148 1, 278 101, 958 122, 819 
25 Nonchain establishments— 
26 1,107 | 1,225 27, 261 34, 982 
28 Chain establishments—Total._- 41 74, 697 87, 837 
15 10 2, 376 
3 10 () 
11 stores or 23 33 Q) (@) 
IDAHO 
25 
Retail trade—Total: 
, 096 7, 546 $670, 057 $817, 611 100 100 22 
Nonchainstores—Total_..._...- 6,242] 6,616 496, 806 595, 228 74 73 20 
20 Chainstores—Total._ -..------- 854 9. 173, 251 222, 383 26 27 28 
26 410 10 60 95 12, 680 
11 stores or more. 504 500 119, 175 -- 
- Lumber, building materials, hard- 
-- ware, farm equipment dealers: 
662 662 86, 409 105, 108 100 100 22 
5 Nonchainstores—Total_.......- 515 527 62, 092 73, 328 7 20 18 
5 Chainstores—Total.. .........- 147 135 24. 317 31, 780 28 30 31 
-- 11 stores or 85 52 12, 344 
-- General merchandise group stores: 
Po a eee 369 473 72, 586 84, 499 100 100 16 
30 Nonchainstores—Total_---.._.- 252} - 349 22, 991 26, O82 32 31 13 
29 Chainstores—Total. . ._-------- 117 124 49, 595 58, 417 68 69 18 
Food stores: 
1,120 1, 061 139, 546 173, 366 100 100 24 
24 Nonchainstores—Total__-....-- 1, 039 966 93, 043 116, 341 67 67 25 
30 Chainstores—Total.. ._..-..._- 81 95 46, 503 57, 025 33 33 23 
16 30 48 7, 700 
11 stores or more. 50 46 
-- Automotive dealers: 
462 532 135, 081 
Nonchainstores—Total__-.-...- 428 491 127, 033 
19 Chainstores—Tot: 34 41 8, 
19 2 or 3 stores____ 25 19 (1) 
11 stores or more_..- 9 18 
Gasoline service stations: 
-- 929 1,029 51, 563 28 
Nonchainstores—Total__......- 884 959 46, 226 fA 25 
16 Chainstores—Total._ . _.---...-- 45 7 5, 337 8, 385 10 13 57 
11 stores or more. ..-------- 21 1) 
-< Apparel, accessory stores: 
-- pS Eee. See 366 361 26, 187 28, 645 100 100 9 
Nonchainstores—Total_---_----- 255 259 16, 051 16, 138 61 56 5 
20 Chainstores—Total. _ _.-------- lll 102 10, 136 12, 507 39 44 23 
-6 4 to 10 10 20 
-- 11 stores or more. 76 47 5, 915 


1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued’ 


1 Withheld to avoid disclosure. 


IDAHO—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores Thousands | Thousands 
362 449 $30, 315 100 100 21 
Nonchainstores—Total__....__- 293 366 24, 5 29, 313 81 80 19 
Chainstores—Total. - -.......-- 69 83 5, 761 7, 255 19 20 26 
11 stores or more. 43 38 2, 855 
Eating, drinking places: 
1,473 1, 577 47,816 54, 420 100 100 14 
1,412 1,521 530 51, 694 95 95 14 
hainstores—Total. --..-...... 61 56 2, 286 2, 726 5 5 19 
Drugstores, proprietary stores: 
216 231 19, 805 29, 151 100 100 47 
Nonchainstores—Total._-_-.._-- 199 200 16, 435 21, 606 &3 7 31 
Chainstores—Total _ 17 31 3, 370 7, 545 17 124 
11 stores or more. .....-.--- 4 5 (1) 
Other retail stores: 
753 712 Q) 46, 531 67 (1) 
Chainstores—Total._ -........- 167 23, 081 
11 stores or more. 117 148 
Nonstore retailers: 
All establishments. 217 276 6, 125 100 18 
Nonchain establishments— 
Chain establishments—Total 5 1,110 (1) 
ILLINOIS 
Retail 
99, 001 98, 967 |$11, 018, 913 | $12, 790, 317 100 
88,572 | 7, 266 66 
10,395 | 3, 794, 647 34 
3, 608 697, 645 
1, 495 551, 892 
é 5,292 | 2,545,110 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
All sto 6, 655 
5, 840 
815 
346 
193 
276 
General merchandise group stores: 
3, 107 3, 169 
2, 340 212, 182 252, 032 
Chainstores—Total.- 830 829 896,218 | 1, 053, 935 
) 106 108 233, 124 346, 152 
11 stores or 555 548 | 507,789 | 681, 341 | 
. Food stores: 
--| 18,068 | 2, 413, 626 2, 929, 254 100 
Nonchainstores—Total_......._| 18,452 | 15,944 | 1,240,375 | 1,394, 291 51 48 12° 
Chainstores—Total_ __......__- 2, 312 2,124 1, 173, 251 534, 963 49 52 31 
11 stores or more._____- a,s77 1,589} 1,006,494 | 1,992,416 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
ILLINOIS—Continued 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Automotive dealers: Thousands | Thousands 
4, 349 4, 402 | $1, 805, 007 | $1, 801, 548 100 100 
Nonchainstores—T 936 3,977 | 1,668,940 | 1,642,069 92 91 —2 
Chainstores—Total. -.......--- 413 425 136, 067 159, 479 8 9 17 
11 stores or more. 198 181 44, 504 
Gasoline service stations: 
8, 920 9,915 605, 189 832, 179 100 
Nonchainstores—Total_-_--..--- 8, 365 9, 050 515, 692 664, 85 80 29 
Chainstores—Total. --.--....-- 555 865 89, 497 168, 015 15 20 88 
11 stores or more. 250 550 
Apparel, accessory stores: 
All 7, 589 7, 378 753, 894 842, 237 100 
Nonchainstores—Total_-_-.....- 5, 726 5, 583 431, 716 458, 754 57 55 6 
Chainstores—Total- _-.-...---.- 1, 863 1, 795 322, 178 383, 483 43 45 19 
603 637 107, 922 196 408 
11 stores or more. 1, 021 831 170, 231 
Furniture, homefurnishings, equip- 
ment stores: 
4,810 5.477 517, 526 
Nonchainstores—Total.-_- 4, 209 4, 801 379, 433 
Chainstores—Total. 601 676 138, 093 
ig), 294 345 52, 260 
104 117 40, 299 
11 stores or more. ..-..-.-.-- 203 214 45, 534 
Ea , drinking places: 
All stores. 22,283 | 22,739] 1,012,667] 1,096, 698 100 
Nonchainstores—Total_-_...-..- 21,267 | 21,447 886, 625 954, 488 SS 87 8 
Chainstores—Total- - -...-....- 1,016 1, 292 126, 042 142, 210 12 13 13 
1l stores or 435 641 68, 247 
Drugstores, proprietary stores: 
3,171 3,149 333, 155 431, 645 100 
Nonchainstores—T otal. _------- 2,7 2, 675 222, 794 270, 190 67 63 21 
Chainstores—Total. _ -.-.--.-.- 411 474 110, 361 161, 455 33 37 46 
11 stores or 203 218 (‘) 
“Other retail stores: 
12,821 | 13, 569 977, 1, 175, 900 100 
Nonchainstores—Total__-__...- 11, 871 12, 581 814, 733 999, 491 83 85 23 
Chainstores—T otal. _.....---- 950 162, 671 176, 409 17 15 8 
Nonstore retailers: 
All establishments. -..........- 4, 962 4, 446 678, 147 853, 735 100 kh ee 
Nonchain establishments— 
4,814 4, 334 217, 254 275, 538 32 32 27 
Chain establishments—Total... 148 112 460, 893 578, 197 68 68 26 
11 stores or more. .......... 95 72 434, 360 | 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


INDIANA 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: Thousands | Thousands 
to UU eee 41,624 | 45,904 | $4,512,673 | $5, 176, 591 100 100 15 
Nonchainstores—Total....... --| 37,198 | 40,806 , 287, 512, 200 73 68 7 
Chainstores—Total. -.........- 4, 426 5,098 | 1,225, 1, 664, 391 27 32 
11 stores or more. 2, 397 2, 441 
Lumber building materials, hard- 
ware, farm equipment dealers: 
las 3 ccanscsokcenecenk 3, 283 3, 781 432, 212 443, 642 100 100 3 
Nonchainstores—Total_.......- 2, 948 3, 418 , 325 373, 920 5 
Chainstores—Total---........- 335 363 75, 887 69, 722 18 16 —8 
155 172 , 292 
11 stores or more. 146 138 34, 831 
General merchandise group stores: 
I i cchndennnicncbiipdinsiion’s 1,519 1, 854 485, 059 577 100 100 17 
Nonchainstores—Total__....... 1, 085 1, 407 208, 017 128, 716 23 —38 
Chainstores—Total.--........- 434 447 277, 042 861 57 7 58 
11 stores or more. .......... 317 327 249, 274 + 
res: 
0 ae ee 8, 233 7, 670 980,930 | 1,218,170 100 100 24 
Nonchainstores—Total__....... 7,413 6, 838 566, 551 4 58 51 10 
Chainstores—Total-~~.......... 820 832 414, 379 594, 444 42 49 43 
79 100 26, 686 
11 stores or more. 545 530 349, 462 480, 857 
Automotive dealers: 
. 3 es 2, 535 2, 822 878, 416 865, 831 100 100 —2 
Nonchainstores—Total._....... 2, 305 2, 541 814, 700 777, 602 93 90 —5 
hainstores—Total---......... 230 281 63, 716 , 229 7 10 38 
4... 106 127 40, 868 
11 stores or more. 114 135 20, 311 
Gasoline service stations: 
ES na heasencecinsoned 5, 188 6, 082 320, 660 422, 236 100 100 
Nonchainstores—Total__._...-- 5, 522 272, 165 338, 075 80 24 
Chainstores—Total-___........- 560 48, 495 84, 161 15 20 74 
11 stores or 264 28, 250 
Apparel, accessory stores: 
|i aS 2, 622 2, 695 239, 822 265, 716 100 100 ll 
Nonchainstores—Total__..._._- 1,795 1, 904 154, 155 152, 892 64 57 -1 
Chainstores—Total---........-. 827 791 85, 667 112, 824 36 43 32 
11 stores or 536 474 55, 335 
Furniture, homefurnishings, equip- 
ment stores: 
All stores- - - one 2, 465 2, 909 224, 783 248, 782 100 100 ll 
Nonchainstores—Total__....._. 2, 163 2, 583 174, 042 193, 207 77 78 ll 
Chainstores—Total.-__......._. 302 50, 741 55, 575 23 22 10 
11 stores or 125 84 14, 063 
Eating, drinking places: 
7, 543 8, 495 324, 911 371, 164 100 100 14 
Nonchainstores—Total__....... 7, 164 7, 978 294, 653 , 629 91 ll 
Chainstores—Total--.......... 379 517 30, 258 , 535 9 12 47 
11 stores or 144 162 15, 426 
Drugstores, proprietary stores: 
All st ; 1, 455 147, 438 186, 737 100 100 27 
Nonchainstores—Total 1,179 1,197 99, 135 121, 178 67 65 22 
Chainstores—Total 258 48, 303 65, 559 33 35 36 
71 87 9, 213 
49 34 9, 707 | 
11 stores or more. ......... 110 137 29, 383 45, 856 nee 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
INDIANA—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands | Thousands 
5, 414 6, 307 $393, 161 $474, 723 100 100 21 
, 000 5, 718 298, 96 76 85 35 
Chainstores—Total-___.......-- 414 589 94, 311 70, 756 24 15 —25 
11 stores or more. 97 85 40, 128 
Nonstore retailers: 
All establishments. ......--..-- 1, 413 1, 834 85, 281 114, 013 100 100 34 
Nonchain establishments— 
1, 342 1, 700 48, 643 72, 288 57 63 49 
Chain establishments—Total_-- 71 134 36, 638 41, 725 43 37 14 
11 stores or more.........-.. 56 105 30, 824 33, 201 
IOWA 
Retail trade—Total: 
pe eae 35,124 | 33,498 | $3,077,580 | $3, 366, 964 100 100 9 
Nonchainstores—Total-__-..-_._. 31,825 | 30,088 | 2,328,893 | 2, 450, 538 76 73 5 
Chainstores—Total.--.-..-.-.- 3, 299 3, 410 748, 687 916, 426 24 27 22 
11 stores or 1, 953 1,911 499, 692 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
ete SE SSA 4,315 4,111 477, 433 509, 487 100 100 7 
Nonchainstores—Total__....... , 563 3,377 368, 860 391, 822 77 77 6 
Chainstores—Total. --......... 752 734 108, 573 117, 665 23 23 8 
11 stores or 465 414 63, 298 
General merchandise group stores: é 
1,320 1, 360 269, 545 293, 814 100 100 9 
Nonchainstores—Total_.......- 970 1,009 90, 258 94, 388 33 32 
Chainstores—Total. -_........- 350 351 179, 287 199, 426 67 68 ll 
11 stores or more. 279 277 136, 854 
Food stores: 
of are ea eee 5, 494 4, 633 586, 671 706, 174 100 100 20 
Nonchainstores—Total_-_-__...-- 963 4,140 371, 397 402, 57 8 
Chainstores—Total. - -......... 531 493 215, 274 303, 686 37 43 41 
67 77 31, 951 | 
11 stores or more. 315 295 152, 187 
Automotive dealers: 
1, 988 1,803 546, 601 546, 150 100 100 -.1 
1, 835 1, 651 512, 189 503, 840 92 —.2 
Chainstores—Total. --........- 153 152 34, 412 42, 310 6 8 23 
11 stores or more. .........- 77 76 
Gasoline service stations: 
pA Eee eer 4, 493 4, 447 222, 053 272, 067 100 100 23 
Nonchainstores—Total__-...._- 4, 336 4, 212 199, 641 243, 90 90 22 
Chainstores—Total. -...-_....- 157 235 22, 412 28, 111 10 10 25 
2 or 3 stores__.... 79 88 6, 972 
11 stores or more 40 107 
Apparel, accessory stores: 
1,840 1,819 144, 111 171, 556 100 100 19 
Nonchainstores—Total_ 1, 460 1, 454 105, 107, 442 73 63 2 
Chainstores—Total 380 365 38, 672 64, 114 27 37 66 
2 or 3 stores. - 126 10, 790 
4 to 10 stores___- 37 36 3, 712 
11 stores or 232 203 170 | 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


I1OWA—Continued 
Percentage in sales, 
Number of stores chainstores and non- 
chainstorec 
T of business 
7” Share of market | Change 
1958 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores: 
« 
Nonchainstores—Total 
Chainstores—Total. - 
2 or 3 
4 to 10 stores... 
11 stores or more...-.-.--..-- 
Eating, drinking piaces: 
Chainstores—Total. ........... 
11 stores or more... -.......- 
Drugstores, proprietary stores: 
69, 5 
Chainstores—Total. 101 17, 29, 22 29 63 
11 stores or more. -_......... 27 11, 763 
Other retail stores: 
4, 441 379, 375, 528 100 100 -1 
Nonchainstores—Total._......- 3, 975 286, 294, 182 7 78 3 
Chainstores—Total. .........- 466, 92. 81, 346 25 22 —13 
11 stores or 281 71 
Nonstore retailers: 
All establishments__-.......-... 1, 428 39, 360 100 100 —l1 
Nonchain establishments— 
1, 400 32, 740 76 83 -3 
Chain establishments—Total... 36 28 6, 24 
11 stores or More... _........ 27 16 
KANS 
Retail trade—Total: 
24, 987 448, 51 100 100 ll 
Nonchainstores—Total_-........ 22, 380 , 764, 71 74 72 s 
Chainstores—Total- _.........- 2, 607 480, 801 26 28 20 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
2, 550 300, 536 100 100 9 
Nonchainstores—Total_..._...- 2,112 , 648 73 7 12 
438 74, 888 27 25 -.1 
11 stores or more... 212 
General merchandise group stores: 
1,004 205, 928 100 100 15 
Nonchainstores—Total____....- 687 57,013 28 28 13 
Chainstores—Total___......... 317 148, 915 7 72 16 
11 stores or more. 258 
Food stores: 
All stores. - " 3, 303 567, 877 100 100 19 
Nonchainstores—Total 2, 939 313, 427 59 55 ll 
Chainstores—T otal 364 450 41 45 30 
2 or 3 stores... 110 
4 to 10 stores 24 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


- KANSAS—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Automotive dealers: Thousands | Thousands 
PD RRR 1, 844 1,750 $476, 271 $476, 530 100 100 .05 
Nonchainstores—Total__-._....- 1, 722 1, 581 , 8 433, 218 93 91 —.2 
Chainstores—Total. .........-- 122 169 43, 312 7 9 34 
1 stores or 69 83 15, 
Gasoline stations: 

2) oe ae 3, 438 3, 705 173, 915 222, 960 100 100 28 
Nonehainstores— Total ot 3, 258 3, 460 152, 825 194, 988 8S 87 28 
Chainstores—Total.--........- 180 245 21, 090 27,972 12 13 32 

11 stores or more. 42 71 6, 081 Wy 
Apparel, accessory stores 
1, 320 101, 476 114, 500 100 100 13 
Nonchainstores—Total__-_-_...- 1, 062 1, 041 7 74, 243 72 65 2 
Chainstores—Total. -_........- 292 279 28, 749 40, 257 28 35 40 
11 stores or more. 123 101 12, 946 
Furniture, homefurnishings, equip- 
ment stores: 
1, 365 1, 444 106, 025 
Nonchainstores—Total__....... 1,196 1, 259 88, 692 
Chainstores—Total.___........_ 169 185 17, 333 
64 75 11, 412 
11 stores or more... 97 81 5, 437 
Eating, drinking places: 
4, 482 115, 122 
Nonchainstores—Total____..._. 4,111 4, 228 106, 785 
Chainstores—Total._-_......._. 209 254 8, 337 
136 171 4, 758 
30 36 2, 262 
43 47 1,317 
971 939 75, 542 
863 835 54, 627 
108 104 20, 915 
47 41 7, 398 
38 40 5, 391 
23 23 8, 126 
3, 519 3, 530 196, 740 
3, 290 3, 292 161, 594 
229 238 35, 146 
121 143 
46 55 1 
62 40 16, 952 
858 960 21, 662 
822 946 17, 291 
36 14 4, 371 
12 1 f 
1 2 1) 
23 ll 3, 526 


} Withheld to avoid disclosure. 


ze 
10 
70 
8 
7 
27 
20 
5 
63 
—1 
3 
13 
—3 
11 
8 
9 
12 
~.1 
15 
13 
16 
19 i 
ll 
30 
f 


80 STATUS OF SMALL BUSINESS IN RETAIL TRADE 


Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


KENTUCKY 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: Thousands | Thousands 
26 47. 29. $2 201,101 | $2. 580, 593 100 
24.419 | 27.458 | 1,613 356 | 1,894 498 75 73 15 
Chainstores—T otal. ...... 053 2. 251 557 745 27 23 
11 stores or 1,004 403, 330 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
1, 528 1, 643 186, 161 206. 903 100 
Nonchainstores—Total_........ 1, 438 1, 523 161, 777 18+ 696 87 89 14 
Chainstores—Total....... 120 24, 384 07 13 -9 
11 stores or more........... 23 39 3, 618 
General merchandise group stores: 
2, 201 2. 434 258 970 285. 520 100 
1, 879 2, 124 102, 425 109 350 40 38 8 
Chainstores—Total.......... ee 322 310 156. 545 176, 170 60 62 13 
11 stores or more... 188 173 140. 015 
Food stores: 
stores 7, 430 7, 834 527, 409 659, 898 10¢ 
N onchainstores—Total ae 7, 054 7, 485 332, SIF 398, 380 60 60 20 
Chainstores—Total_............ 376 349 194, 594 261, 518 40 40 34 
11 stores Or more........... 249 214 179. 439 «eee ee 
Automotive dealers: 

1,080 1, 750 428, 346 447, 100 
Nonchainstores—Total_....----] 1, 395 1, 621 392. 533 402 292 92 oo 3 
Chainstores—Total 114 129 35. 8:13 45, 334 8 10 27 

4 to 10 stores 12 19 1, 907 
iT stores or more........... 40 46 7, 085 on 
Gasoline service stations: 
2, 641 3, 268 144, 033 195, 299 100 
Nonchainstores—T otal. 2, 458 3, 026 123. 844 168, 088 86 86 36 
Chainstores—Total_-__.. a 183 242 20, 189 27, 202 14 14 35 
32 54 4, 308 5.817 
11 stores or 97 115 9, 942 13/803 |......... 
Apparel, accessory stores: 
1, 400 1, 574 124, 990 147, 701 100 
Nonchainstores—Total_........ 1,078 1, 205 5 93, 146 67 63 12 
Chainstores—Total_............ ; 41, 462 54, 555 33 32 
11 stores or more.......-.-. 149 186 21, 683 33, 023 
Furniture, homefurnishings, equip- 
ment stores: 
1, 172 1, 456 98, 323 123, 160 100 
Nonchainstores—Total.__...... 1,073 1, 297 82, 455 98, 132 84 19 
Chainstores—Total__..........- 99 159 15, 868 25 028 16 20 58 
54 84 9, 033 12, 787 
11 stores or more......--.-.- 31 59 4,514 5, 
, drinking 
ee 3, 931 4, 401 150, 350 169, 810 100 a 
Nonchainstores—To 3, 749 4, 202 134, 494 149, 925 88 12 
Chainstores—Total............. 191 15, 856 19, 985 10 12 26 
1 stores or more... ........-.| 40 55 7, 570 
res, proprietary stores: 

ER 782 820 73, 695 93. 789 100 (| 
Nonchainstores—T otal____.-..- 715 726 55, 989 69, 196 76 74 24 
Chainstores—Total._............ 67 94 17, 706 24, 593 39 

29 40 1) 4, 839 
stores or 28 33 10, 998 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


-KENTUCKY—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
of business 
thinte Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other. retail stores: Thousands | Thousands 
3, 08 3, 519 $181, 793 $214. 036 100 
2,827 | 3,269 151 809 192,013 84 0 27 
tores—Total............. 269 250 20, 984 22, N23 16 10 —27 
11 stores or more... .. 132 60 13, 338 () . | 
Nonstore retailers: 
All establishments- 782 1,010 27, 031 36, 860 100 
Nonchain establishments— 
762 980 21, 687 28. 480 80 77 
Chain establishments—Total__. 30 5 8, 380 20 23 57 
11 stores or more...........| 15 24 5, 128 
LOUISIANA 
Retail trade—Total: 
26, 845 | 29,260 | $2,339,289 | $2, 939, 677 100 100 
24,741. | 26,750:] 1,784,791 } 2 018-694 76 6a 13 
Chainstores—T otal-_-_-.--.....-.- 2, 104 2, 501 554, 498 920. 983 24 31 66 
4 to 10 stores............... 315 400 49, 476 
11 stores or 808 1,117 330, 985 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
1, 459 188, 764 221, 287 100 100 17 
Nonchainstores—Total_ 1, 160 1, 336 169. 598 196, 924 16 
Chainstores—Total_______ 94 123 19, 166 24, 363 10 ll 27 
56 4 11, 297 
General merchandise group stores: 
MR rit Tcitiencasncdesne 1, 637 1, 761 295, 628 347, 259 100 100 17 
Nonchainstores—T otal... 1, 344 1, 447 134, 084 108, 558 45 31 —19 
Chainstores—Total_____.- 2 314 161, 544 238, 701 55 69 
11 stores or 145 203 135, 741 
Food stores: 
All stores. 7, 990 7, 796 495, 688 724, 886 100 19 46 
Nonchainstores—Total___----_- 7,7 7, 465 351, 135 420, 297 71 58 20 
Chainstores—Total............. 331 144, 553 304, 589 29 42 ill 
11 stores or more. 64 184 
Automotive dealers: 
pO RE a ee 1, 141 1, 288 440. 457 491, 567 100 100 12 
Nonchainstores—Total._....... 1,052 1, 448 406 852 437, 382 92 89 8 
Chainstores—Total_-........... 1 33, 605 54, 185 8 ll 61 
yi 40 49 15, 381 
11 stores or 45 7 1) 
Gasoline service stations: 
PENG cricitccnkcncsnebarers 2, 544 3, 368 161, 923 220 179 100 100 36 
Nonchainstores—Total......... 2, 343 3, 067 133, 543 183, 841 82 83 38 
Chainstores—Total__.........-- 1 1 23, 380 36, 338 18 17 23 
11 stores or more. OF 176 12, 569 
pparel, aveessory stores: 
ee ES eee 1, 505 1, 586 159, 321 198, 891 100 100 
Nonchainstores—Total......... 1,087} 1,145 582 105, 352 61 53 9 
Chainstores—T otal_._......____ 8 1 62, 739 93. £ 39 47 47 
4 to 10 stores. 69 9, 476 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


LOUISIANA—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores: 
1, 205 1,410 
1,053 1, 267 
Chainstores—Total_............ 152 1 
87 81 
11 stores or more..........- 39 43 
Eating, drinking places: 
, 000 5, 707 
4, 752 &, 
248 307 
14 28 
11 stores or more........... M4 83 
tores, proprietary stores 
937 971 
843 852 
119 
11 stores or more........-.. 36 36 14, 976 
Other retail stores: 
All stores_ 2, 681 2, 838 158, 149 198, 663 100 100 26 
Nonchainstores—Total......... 2,419 2, 580 127, 231 157, 665 80 79 4 
Chainstores—Total_............ 262 258 30, 918 40, 998 20 21 33 
2 or 3 140 1385 14, 055 
4 to 10 stores... 44 54 4, 656 
11 stores or more 78 69 12, 207 
Nonstore retailers: 
All establishments... ........-- 951 1,076 58, 845 68, 494 100 100 16 
Nonchain establishments— 
932 1, 052 51, 631 36, 699 88 
Chain establishments—Total_.-. 19 24 7, 214 31, 795 12 416 341 
11 stores or more. ........-.- 15 19 1) 
MAINE 
Retail trade—Total: 
All stores 11,624 | 11,236 $923, 796 | $1,031, 037 100 100 12 
Nonchainstores—Total_._...... 10, 652 | 10, 209 689, 220 749, 479 75 75 9 
Chainstores—total_...........- 972 1,027 234. 576 281, 558 25 25 20 
541 610 52, 068 
503 571 42, 603 
38 39 9, 465 
17 18 
4 4 1 
17 17 5, 211 
835 748 100, 087 
695 634 46, 640 
140 114 53, 447 
39 25 3 3, 534 
5 14 2, 164 
Alb 3, 193 2,778 245, 055 289, 027 100 100 18 
Nonchainstores—Total.........| 2,984 2, 564 166, 172 188, 275 68 65 13 
Chainstores—Total_............ 209 214 78, 884 100, 752 32 35 B 
2 or 3 stores........... 32 49 5, 437 
4 to 10 stores............... 6 9 
11 stores or more........... 171 156 


1 Withheld to avoid disclosure. 


STATUS OF SMALL BUSINESS IN RETAIL TRADE 83 


od Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
MAINE—Continued 
es, Percentage in sales, 
on- Number of stores Sales — instores and non- 
tores 
Type of business 
ange Share of market | Change 
n 1954 1958 1954 1958 from 
to 1954 to 
8 1954 1958 1958 
Automotive dealers: Thousands 
21 Nonchainstores.........-...-.. 607 635 155, 818 
13 Chainstores—Total........-.-.. 28 45 7, 726 
3 
4 755 
60, 655 
! 112 
50, 478 
32 35, 681 
28 14, 797 
44 6,073 
oo 3, 623 7, 
rove 5, 101 6, 
26 33, 924 33,965 | 100/ 100 3 
24 28, 185. 28, 186 
3 5, 739 5,779 17 17 1 
al 
16 to 1,485 | 1,604 40, 815 45, 054 100 100 10 
Nonchainstores—Total......... 1,417 1, 532 36, 966 41, 517 91 92 12 
68 72 3, 849 3, 9 8 -8 
319 25, 530 26, 822 100 100 5 
Nenchainstores*T otal. 291° 22, 093 23, 719 87 7 
Chainstores—T otal 28 3, 437 3, 103 13 12 —10 
12 Other retail stores: 
9 1,492} 1,641 135, 545 148, 195 100 100 9 
20 Nonchainstores—Total......_-- % 1, 440 599 91, 519 62 62 8 
coos Chainstores—Total._........-.. 1 201 50, 946 56, 676 38 38 1 
4 to 10 10 16 2, 494 
Nonstore retailers: 
15 All establishments. _.._.._.___- 491 384 916, 095 16, 283 100 100 
22 Nonehain establishments— 
472 364 11, 921 11, 118 74 68 
Chain establishments—Total_.. 19 20 4, 174 5,170 32 24 
11 stores or 9 10 3, 195 
Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


MARYLAND 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail Thousands | Thousands 
----| 24,857 | 26,150 | $2, 675, 464 | $3,326,057 100 
Total 22, 593 | 23,282 1,835,185 | 2,003, 709 60 9 
Chainstores — Total - - oe 2, 264 2, 868 279 1, 322, 348 31 40 57 
2 or 3 stores__. 834 982 176, 107 
4 to 10 stores. __- 400 115, 116 
11 stores or more_..--.---..- 1,165 1, 486 ¥ 839, 
Lumber, building hard- 
ware, farm equipment dealers; 
All stores. ....-..------ 1,065 1, 168 174, 915 179, 571 100 TOD Niadssone 
Nonchainstores—Total 976 1,059 142, 787 154, 069 82 86 8 
Chainstores—Total 89 109 32, 128 25, 502 18 14 —2% 
2 or 3 stores___ 58 65 16, 150 
4 to 10 stores___ 14 23 
General merchandise group stores: 
1,005 1,006 294, 397 365, 523 100 
Nonchainstores—Total_ 844 798 122, 103 65, 377 41 18 —47 
Chainstores—Total 161 208 172, 294 300, 146 59 74 
2 or 3 stores__..-- 54 57 1 
4 to 10 stores... 13 36 
11 stores or more... 94 115 86, 177 
Food stores: 
6, 476 6, 370 663, 962 894, 541 100 
Nonchainstores—Total_.- 5, 974 5, 722 342, 466 360, 945 52 5 
Chainstores—Total_-._-. 502 648 321, 496 533, 596 60 66 
11 stores or more. .......... 356 466 287, 
Automotive dealers: 
980 1, 147 423, 742 485, 635 100 
Nonchainstores—Total-_.......- 875 986 375, 693 407, 931 84 9 
Chainstores—Total. ._._-...._- 105 161 48.049 77, 704 ll 16 62 
46 83 27, 873 59, 029 
12 33 5, 911 
11 stores or more........... 47 45 1) 12, 764 ae 
Gasoline service stations: 
2, 707 162, 677 227, 158 100 
Nonchainstores—Total_......_- 2, 157 2, 591 145, 829 208, 287 90 92 43 
Chainstores—Total_ ......-.._- 145 116 16, 848 18, 871 10 8 12 
14 ll 1, 702 
11 stores or 63 29 7,999 
Apparel, accessory stores: 
1, 597 1, 639 139, 865 100 
Nonchainstores—Total_......_- 1,189 1, 166 88, 297 97,076 63 53 10 
Chainstores—Total.-.........-. 473 51, 568 85, 767 37 47 66 
162 166 15, 429 25, 544 
11 stores or more__.---..... 169 245 20, 500 43, 952 
Furniture, homefurnishings, equip- 
ment stores: s 
1,049 1,191 109, 785 138, 862 100 
Nonchainstores—Total__....._- 941 1, 88, 050 , 538 11 
Chainstores—Total_-_......._. 108 171 21, 735 41,324 20 30 
3. 83 8, 863 21, 812 
11 stores or 32 57 4, 758 9, 637 
places: 
5, 003 5, 478 242, 490 281, 137 100 108 
Ne 5,014 209, 338 237, 936 86 85 14 
Chainstores—Total___.......__ 355 464 33, 152 43, 201 14 15 
23 47 4, 818 978 
11 stores or 229 310 20, 810 
proprietary stores: 
792 832 100, 005 139, 943 100 
Nonchainstores—Total__.__.___ 682 667 65, 372 79, 366 65 57 21 
hainstores—Total.___....... 110 165 34, 633 35 
11 stores or 77 116 
1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
MARYLAND—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands | Thousands 
3, 021 3, 284 $257, 692 $303, 618 100 
Nonchainstores—Total___.-_._- 2,774 2, 981 . 244, 610 81 81 17 
Chainstores—Total. - -.-..-.--- 247 303 49, 357 59, 008 19 19 20 
11 stores or 55 48 14, 904 
Nonstore retailers: 
All establishments. 1, 567 1,328 105, 934 127, 226 100 
Nonchain establishments— 
1, 533 1, 278 46,915 50, 574 44 40 8 
Chain establishments—Total_-- 34 50 59, 019 76, 652 56 60 11 
7 16 1, 542 
11 stores or more. 26 34 () 
MASSACHUSETTS 
Retail trade—Total: 
en ne een 53,022 | 52,484 | $5,539, 100 | $6, 241, 867 100 100 1: 
Nonchainstores—Total____._.-- 47,773 | 47,340 | 3,719,475 66 
Chainstores—Total--_-_.......-- 5, 249 5,144 | 1,819, 625 34 
I, aS 1, 754 1, 895 285, 367 
420 10 stores. ...............- 726 838 240, 787 
11 stores or more-....--...- 2, 769 2,411 | 1,293,471 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
All stores 2, 473 313, 916 311, 417 100 100 ad | 
Nonchainstores—Total_ 2, 235 244, 918 255, 364 78 82 4 
Chainstores—Total. - - 238 68, 998 56, 053 22 18 —19 
2 or 3 stores. ... 110 20, 929 29, §37 
4 to 10 stores 35 6, 897 
11 stores or more 93 41,172 22, 279 
General merchandise group stores: : 
ae ee ee 1,795 1,8°9 562, 489 664, 761 100 100 18 
Nonchainstores—Total_-_...... 1,327 1,387 139, 027 147, 096 25 22 6 
Chainstores—Total.__......... 468 472 423, 462 517, 665 75 78 22 
83 85 536 34, 940 on 
4 to 44 58 51,893 70,810 
11 stores or more. 341 329 1,033 405, 906 
Food stores: 
12, 274 10, 887 1,412,646 | 1,611,795 100 100 14 
Nonchainstores—Total______... 10, 876 9, 690 683, 8 767, 419 48 48 12 
Chainstores—Total___...___-- ,398 | 1,197 728. 776 844, 376 52 52 16 
11 stores or more.........-- 981 766 1, 606 
Automotive dealers: 
2, 150 304 833, 755 825, 776 100 100 
Nonchainstores—Total___..._.- 1, 984 2, 155 786, 755, 388 91 —4 
Chainstores—Total- __........- 166 149 46, 789 70, 388 6 9 5 
88 79 28, 240 53, 485 
11 stores or more. 59 58 9, 698 
Gasoline service stations: 
4, 467 4,718 257, 965 335, 100 100 
, 283 4, 487 , 573 303, 676 90 
Chainstores—Total. 184 231 18, 392 32, 063 10 
101 146 9, 003 15, 923 - 
11 stores or more. 49 46 6, 
arel, accessory stores: 
tS RS SER Fe 4, 333 3, 925 407, 725 447, 862 100 100 10 
Nonchainstores—Total_.......- 3, 278 2, 978 231, 281 258, 534 57 58 12 
Chainstores—Total.__......_.. 1,055 947 176, 444 189, 328 43 42 8 
388 402 49, 148 55, 668 - 
400 10 210 202 298 59, 527 
11 stores or more. ......._.. 457 343 84, 998 74, 133 


2 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
MASSACHUSETTS—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
ype of business 
Type Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
homefurnishings, equip- 
ment — Thousands | Thousands 
CS eee 2,972 3,018 $255, 785 $280, 409 100 100 10 
Nonchainstores—-Total ba dieiiniadillleses 2, 614 2, 665 198, 009 217, 209 77 77 10 
Chainstores—T otal 358 353 57, 776 200 23 23 9 
147 169 , 840 
28 31 5, 188 
183 153 24, 748 
8, 749 9, 435, 959 515, 597 100 100 18 
8, 8, 758 379, 512 450, 136 87 19 
447 461 13 13 16 
212 216 16, 595 15, 270 
74 76 9, 510 
242 305 , 342 A 
2, 062 2, 009 175, 362 100 100 18 
1, 880 1,814 145, 155 174, 197 83 20 
182 1 30, 207 17 16 Q 
75 91 8, 431 
52 56 (1) 
55 48 (1) 
8, 802 9, 418 665, 739 784, 100 100 18 
8, 232 8, 771 568, 583 678, 473 87 19 
570 647 97, 156 105, 607 15 13 
105 133 21, 768 
218 194 
3, 224 2, 518 217, 759 257, 436 100 100 18 
3, 128 2, 400 102, 581 122, 500 47 48 19 
96 118 115, 178 134, 936 53 52 17 
8 16 9, 748 
16 26 1) 15, 607 }....- 
72 76 92, 529 109, 581 
MICHIGAN 
Retail trade—Total | 
67, 995 72, 379 | $8, 167,632 | $8, 897, 661 100 
Nonchainstores—Total-_-.---_.-- 60, 975 64, 679 5, 769, 376 5, 877, 923 42 51 2 
Chainstores—Total. -.........- 7, 7, 700 2, 398, 256 3, 019, 738 58 49 26 
get 3,730 | 1,480,308 | 1,880,185 
va farm equipment t dealers: 
4, 864 5, 457 665, 164 665, 668 100 | 
Neusheinshardestiekek stndine 4, 489 4, 992 572, 175 543, 237 86 82 1 
375 465 92, 989 122, 431 14 18 —5 
199 261 47, 371 
82 99 23, 322 din 
94 105 22, 296 
2, 236 2, 422 864, 358 978, 240 100 / ee - 
1, 552 1,713 202, 570 181, 025 19 —ll 
684 209 661, 788 797, 215 76 81 21 
101 
419 467 417, 802 
14, 548 13, 523 1, 933, 738 2, 319, 117 100 
12,864 | 11,995} 1,064,206 | 1,091,921 55 47 3 
Chainstores—Total_ ___........ 1, 684 1, 528 869, 532 1, 227, 196 45 53 4l 
4.00 10 245 92, 731 
11 stores or more... 1,051 918 672, 207 
1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


MICHIGAN—Continued 
Percentage in sales, 
Number of stores Sales S ores and non- 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Automotive dealers: Thousands 
All stores. 3, 518 3,909 | $1,696,791 | $1, 572, 268 100 
Nonchainstores—Total......... 3, 214 3,554 | 1, 553, 1, 408, 882 92 90 -9 
Chainstores—Total 304 355 142, 967 163, 386 8 10 4 
160 218 71, 935 112, 032 
35 18 5, 928 5, 410 
109 119 65, 104 45, 944 
8,170 9, 455 569, 253 704, 759 100 cemagee 
7, 866 8, 893 523, 627 628, 212 92 89 20 
304 562 45, 626 76, 547 8 ll 68 
163 242 21, 827 28, 919 
63 57 11, 057 
78 263 12, 742 
4, 700 4, 462 481, 652 
3,129 2, 972 247, 807 
1, 571 1,490 845 
445 442 64, 862 
239 227 , 065 
11 stores or more. .....-.--. 887 R21 124, 918 
Furniture, homefurnishings, equip- 
ment stores: 
3, 787 4, 440 405, 278 455, 538 100 
Nonchainstores—Total__-_-___.-- 3, 250 3, 762 322, 427 336, 489 80 74 4 
Chainstores—Total. --.......-- 537 678 82, 851 119, 049 20 26 44 
224 299 41, 474 
Eating, drinking places: 
13,476 | 14,842 589, 765 635, 226 100 
Nonchainstores—Total._..._._- 12,882 | 14,020 533, 821 564, 134 90 89 6 
594 822 55, 944 71, 092 10 ll 27 
50 119 3, 728 
215 332 22, 783 27,145 
2, 304 2, 472 313, 263 355, 009 100 pF lil 
2,070 2,113 238, 146 277, 820 76 73 17 
324 359 75, 117 77, 189 24 22 3 
109 130 17, 513 23, 114 
34 45 7, 108 11,027 
181 184 50, 496 , 048 
7, 395 7, 958 490, 978 557, 100 Wi intesorss 
6, 846 7, 330 405, 871 466, 147 83 15 
549 628 85, 107 91, 782 17 17 7 
140 156 23, 499 31, 188 
2, 907 3, 439 157, 392 157, 717 100 ) | 
2, 813 3, 335 104, 902 121, 781 67 7 16 
94 104 52, 490 936 33 23 —32 
7 75 44, 752 25, 883 e 


1 Withheld to avoid disclosure. 
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8S STATUS OF SMALL BUSINESS IN’ RETAIL TRADE 
Number of retail stores and volume of sales, 1954 and 1968, by State—Continued 
MINNESOTA 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 - 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: Thousands | Thousands 
35, 380 |: 34, 666 | $3, 449, 684 | $3, 976, 493 100 1004 iit... 
Nonchainstores—Total_........ 32,194 | 31,426 | 2,521,456 | 2,849, 521 73 72 13 
Chainstores—Total. .-.......... 3, 186 3, 240 928,228 | 1, 126,972 927 28 21 
1, 025 1, 264 274, 849 
11 stores or more. _......... 1,707 1, 536 556, 389 
Lumber, building mater hard- 
ware, farm equipment dealers: 
3, 944 3, 856 436, 622 
3, 240 3, 179 342, 026 
704 677 94, 596 
111 154 17, 541 
100 79 16, 095 
493 dit 60, 960 
1, 575 1, 602 364, 573 
, 309 1, 338 122, 
266 264 242, 487 
50 44 () 
17 32 () 
199 188 165, 060 
6, 539 5, 728 691, 756 851, 681 
5, 965 5, 209 467, 515 562, 836 
574 519 224, 241 4 
156 53, 612 39, 465 
82 74 29, 122 34, 637 
11 stores or more........... 289 141, 507 214, 743 ¥ 
Automotive dealers: 
All stores... 1, 819 1, 761 579, 582 612, 203 100 900 1i4...- 
Nonchainstores—Total......... , 730 1, 636 526, 867 542, 521 91 89 3 
Chainstores—Total..........-- 125 52,715 69, 682 ll 33 
47 87 37, 717 5A, 462 
12 7 8. 7, 335 
11 stores or more........... 30 31 6, 762 ¥, 
Gasoline service stations: 
All stores. 4, 230 4, 237 220, 560 285, 421 100 
8,970 3, 939 183, 999 83 
Chainstores—Total. -.......... 298 36, 561 40, 535 17 19 ll 
96 124 12, 408 11, 729 
67 28 8, 204 4,951 J 
stores or 97 146 15, 949 dJ 
pparel, accessory s' 
1, 983 1, 923 89, 836 199, 898 100 
Nonchainstores—Total_.......- 1, 591 1, 507 119, 062 116, 015 63 58 -3 
Chainstores—Total._-......... 392 416 70, 774 a 37 42 19 
131 186 25, 187 24, 588 
11 stores or more. _......-.- 211 181 30, 609 41, 714 
Furniture, homefurnishings, equip- 
ment stores: 
All stores. - 1, 632 1, 826 144, 703 168, 419 100 od aa 
Nonchainstores—Total........- 1, 459 1, 600 18, 003 129, 176 78 77 4 
Chainstores—Total. ........... 7 226 1,7 39, 243 22 23 24 
2 or 8 stores... 104 15, 179 16, 779 
16 26 2, 959 15, 
11 stores or more........-.- G4 96 13, 562 
places: 
6, 781 7,010 250, 202 288, 481 100 3100 
Nonchainstores—Total_.......- 6, 534 6, 767 234, 635 268, 819 15 
Chainstores—Total...........- 247 243 15, 567 19, 662 6 7 
11 stores or more. .........- 60 42 3, 776 
Drugstores, proprietary stores: 
960 933 99, 126 128, 144 100 100 
Nonchainstores—Total_.......- 875 5 76, 017 98, 106 77 77 29 
Chainstores—Total.-.......... 85 99 . 109 30, 038 23 23 30 
11 stores or more.......-... 30 30 14, 834 
1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


MINNESOTA—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands | Thousands 
4, 347 4,417 $343, 408 $348, 500 100 
Nonchainstores—Total_........ 3, 981 4, 074 295, 436 302, 103 86 86 2 
Chainstores—Total.__......... 366 343 47, 972 46, 397 14 14 -3 
420) 71 86 6, 623 13, 272 
11 stores or more..........- 133 70 (0) 
Nonstore retailers: 
All establishments. ...........- 1, 570 1, 373 129, 316 170, 569 100 
Nonchain establishments— 
~ en) ee ee 1, 540 1,343 40, 810 66, 118 32 39 62 
Chain establishments—Total_.. 30 30 ’ 104, 451 68 61 18 
11 stores or more. .........- 21 19 
MISSISSIPPI 
Retail trade—Total: 
ATARI a 4s acsinstimtilbncnitiimass 16,926 | 18,475 | $1,281,802 | $1, 481, 766 100 100 16 
Nonchainstores—Total_-_-....... 15,476 | 16,940 | 1,024,041 1, 143, 736 80 77 12 
Chainstores—Total_--......-.. 1, 450 1, 535 257, 761 38, 0: 20 23 31 
11 stores or More... 32 659 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
912 1,010 109, 622 
Nonchainstores—Total........- 853 952 102, 054 
59 58 
11 stores or More........... 14 19 ® 
General merchandise group stores: 
i, 2, 246 151, 701 
Nonchainstores—Total_........ 1, 570 1,975 $4, 916 
Chainstores—Total.-.-......... 214 271 66, 785 
53 91 5, 405 
29 40 3, 
11 stores or more........... 132 140 57, 956 
Food stores: 
4, 892 5,013 288, 935 
Nonchainstores—Total._. 4, 697 859 216, 984 
Chainstores—To 195 154 71, 951 
2 or 3 stores. ....- 91 58 16, 721 
4 to 10 stores_.. 34 20 10, 078 
11 stores or more... 70 76 45, 152 
Automotive dealers: 
962} 1,091 270, 811 
Nonchainstores—T otal. 87 985 251, 995 
Chainstores—Total_ - 86 106 18, 816 
2 or 3 stores__.. 50 51 ; 
11 stores or more. .......... 36 42 7, 161 
Gasoline service stations: 
1, 837 2, 285 103, 504 
Nonchainstores—Total-_....._. 1, 695 2, 064 84, 140 
Chainstores-—-Total. 142 221 19, 364 
DOr 3 52 65 5,772 
4 to.10 34 7 3, 691 
11 stores or more... ........- 56 99 9, 901 
Apparel, accessory stores: 
1,055 1, 126 80, 652 
Nonchainstores—Total........- 772 877 54, 676 
Chainstores—-Total._-......... 283 249 25, 976 
89 94 6, 474 
4 to.10 stores.......'.......- 44 22 3, 599 
11 stores or more. ........-- 150 133 | 15, 903 


1 Withheld to avoid disclosure. 
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90 STATUS OF SMALL BUSINESS IN RETAIL TRADE 
Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
MISSISSIP PI—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 958 
Furniture, homefurnishings, equip- 
ment stores: Thousands | Thousands 
All stores. _- 799 916 $57, 987 $64, 100 100 12 
Nonchainstores—Total......... 625 736 42, 588 51, 815 73 80 22 
. 174 130 15, 399 12, 844 27 20 -17 
2 or 3 stores...... 70 59 6, 414 
11 stores or more. ..--...-.- 85 52 5, 358 3, 551 
Eating drinking places 
stores. _- 1,931 2,009 53, 096 60, 960 100 100 15 
Nonchainstores—Total..-...... 1,810 1, 885 47, 350 53, 460 89 88 13 
Chainstores—Total. - .........- 121 124 5, 746 7, 500 ll 12 31 
79 63 2, 983 3, 716 
27 41 1,320 
648 643 40,110 52, 993 32 
626 605 36, 268 47, 678 90 90 31 
22 38 3, 842 5, 315 10 10 38 
17 23 2, 288 
1 10 0 
1, 666 1, 687 115, 867 124, 250 7 
152 20, 031 (4) 
11 stores or more..........- 46 11, 916 5, 634 
Nonstore retailers: 
All establishments-............ 440 449 9, 517 16, 937 100 78 
N establishments— 
Chain establishments—Total... 2 20 
2 or 3 stores... 3 
4 to 10 stores. 11 
11 stores or more........-.- 2 6 () 2,041 # 
MISSOURI 
Retail trade—Total: 
All stores 47,262 | 47,825 | $4,525,308 | $5, 150, 480 100 100 14 
Nonchainstores—Total........- 42,841 | 43,080 | 3,111,846] 3,385, 650 69 66 
Chainstores—Total.........-..| 4,421 4,795 | 1,413,462 | 1,764,821 31 34 23 
(een 1,600 1, 803 249, 533 347, 697 
4 to 10 stores. ............-.| 698 765 203, 464 224, 332 
11 stores Or moré..........-| 2,123 | 2,227 960,465 | 1,192,792 
Lumber, building materials, hard- 
ware, farm equipment 
All 376, 934 410, 537 100 100 9 
Nonehainstores—T 2,589 | 2,803 266, 072 305, 309 71 74 15 
496 535 110, 105, 228 29 
 cagubdibedgosne 153 207 32, 570 39, 635 
4 to 10 stores. ...........-... lil 112 38, 700 25, 869 
11 stores or more......... ae 232 216 39, 592 30, 724 
General merchandise group stores: 
na nilemesnpianinchtibeos 2, 539 2, 697 533, 768 620, 307 100 100 16 
Nonchainstores—Total_.......- 2, 096 2, 287 181, 309 158, 876 34 24 —12 ‘ 
ln tiecancoce 443 410 352, 459 461, 431 66 76 31 
125 96 13, 905 71, 320 
4 to 10 stores... 48 50 88, 895 29,014 
11 stores or more...-------- 270 264 299, 659 361, 097 
All stores... 9,284 | 8,240 939,413 | 1, 153,332 100 100 2B 
Nonchainstores—Total_........ 8, 500 7,470 559, 921 638, 215 60 55 14 
Chainstores—Total............ 784 770 379, 492 615, 117 40 45 36 
192 197 40, 210 57, 569 
4 to 10 stores. -_.....-...... 138 118 63, 800 52,711 
11 stores or more........... 454 455 275, 482 404, 837 
1 Withheld to avoid disclosure. 
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ed Number of retail stores and volume of sales, 1954 and 1968, by State—Continued 
MISSOURI—Continued 
les, Percentage in sales, 
1on- Number of stores Sales chainstores and non- 
chainstores 
Type of business 
nge Share of market | Change 
“ 1954 1958 1954 1958 from 
| to 1954 to 
58, 1954 1958 1958 
Automotive dealers: Thousands | Thousands ’ 
Ps nonraktutmitokbeaben’ 2, 691 2, 803 $816, 633 , 806 100 100 -1 
12 SeudetesaanaReas. = AT os 2, 499 2, 604 773, 429 746, 092 92 4 
22 Chainstores—Total. ........... 192 199 43, 204 60, 714 5 . 41 
4 to 10 stores. 3 12 1, 565 305 
onal 11 stores or more--.--..---.- 93 110 19, 935 25, 776 ‘ 
service stations: 
5, 534 6, 195 300, 858 391, 637 100 100 30 
15 5, 264 5, 751 254, 146 332, 84 85 31 
13 270 444 46,712 58, 749 16 15 26 
31 124 174 21, 504 17, 987 
a—«; 18 65 2, 157 7, 527 
128 205 23, 051 235 
2, 624 241, 151 292, 851 100 100 21 
32 Nonchainstores—Total_-_-_._.- 1, 991 1,951 135, 297 152, 515 56 52 13 
31 Chainstores—Total. -.......... 6 105, 854 140, 336 44 48 33 
38 215 33, 773 30, 617 
40:10 132 112 17, 449 , 362 
— 11 stores or more. .-.-.-...- 359 346 , 632 74, 357 a 
Furniture, homefurnishings, equip- 
ment stores: 
7 Poo, Se ee) ree 2, 298 2, 433 210, 707 100 100 9 
— Nonchainstores—Total.........| 2,038 2, 157 , 704 168, 876 73 73 9 
Chainstores—Total. 260 276 56, 003 61, 27 27 10 
Sor 146 135 37, 272 25, 147 
23 43 5, 748 966 
Satine 91 98 5, 247 
ating, places 
78 8, 985 9, 304 304, 140 342, 069 100 100 12 
Nonchainstores—Total 8, 552 8, 763 265, 884 292, 900 87 86 1 
Chainstores—Total. 433 541 256 49, 169 13 14 
2or3 stores. 233 332 12, 933 17, 842 
— 89 92 10, 670 12, 198 
vownien lll 117 4, 653 19, 129 
1, 825 1, 695 164, 530 196, 634 100 100 20 
—_ 1,619 1,494 103, 936 118, 660 63 60 lt 
206 201 60, 594 , 974 37 40 29 
— 63 81 6, 864 11, 603 
50 34 8, 780 11, 337 |_ 
1“ 93 86 44, 950 , 034 
9 5,941 | 6,199] 425,541 460, 128 100 100 8 
23 Nonchainstores—Total____-___- 5, 368 5, 554 322, 497 358, 627 76 78 11 
none Chainstores—Total.--......... 573 645 103, 044 101, 501 24 22 —2 
eccece 4:90 83 117 Qa @) 
11 stores or more- -.......-.- 249 61, 828 50, 739 
Nonstore retailers 
All establishments. ............ 2, 374 2, 297 211, 633 245, 943 100 100 16 
Nonchain establishments— 
2, 325 2, 196 , 651 112, 701 45 45 19 
Chain establishments—Total... 49 101 116, 982 137, 242 55 55 17 . 
4 3 10 ) 
16 11 stores or more. ...-...... 43 82 113, 700 617 
—12 
31 1 Withheld to avoid disclosure. 
3 
14 
36 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


MONTANA 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: Thousands | Thousands 
| 8, 223 8, 261 $778, 033 $862, 577 100 «es 
Nonchainstores—Total........- 7,432 7, 432 867 649, 045 78 75 7 
Chainstores—Total. --........- 791 829 171, 166 213, 532 22 25 25 
i, 55 82 13, 351 22, 251 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
849 790 105, 636 111, 176 100 
Nonchainstores—Total_.......- 707 647 83, 011 86, 546 78 4 
Chainstores—Total. --......... 142 143 22, 625 24, 630 21 22 9 
20 24 4, 386 
11 stores or more. ...--..--- 94 86 12, 707 13, 608 
General merchandise group stores: 
365 397 66, 610 74, 418 100 
Nonchainstores—Total_.......- 285 299 25, 019 26, 532 38 36 6 
Chainstores—Total. --........- 80 98 41, 591 47, 886 62 64 15 
4 ll () 
11 stores or more. .....-..-.. 68 79 34, 838 
Food 
All sto: 1, 204 1,175 155, 300 191, 866 100 
Total 1, 187 1,074 102, 064 119, 101 66 62 17 
Chainstores—Total. -_........- 107 101 , 236 72, 765 34 38 37 
31 17 7, 239 6, 521 
69 73 () 
490 485 152, 998 162, 835 100 |) 
469 456 147, 864 155, 219 97 95 5 
21 29 , 134 ’ 3 5 48 
10 18 2, 749 4, 
Gasoline service stations: 
934 1, 048 55, 584 69, 319 100 
Nonchainstores—Total 908 1,004 53, 329 63, 574 19 
Chainstores—Total - 26 44 5, 745 4 8 155 
2 or 3 stores... 25 42 
4 to 10 stores__- 
1 2 
439 428 36, 091 42, 899 100 Wi litsxameas 
343 338 26, 285 26, 752 73 62 2 
96 90 9, 806 16, 147 27 38 65 
25 28 
69 54 11,001 
Furniture, homefurnishings, equip- 
ment stores: 
All stores 319 343 30, 710 32, 343 100 re 
Nonchainstores—Total......--- 276 322 25, 543 29, 292 83 91 15 
Chainstores—Total. --......... 43 21 5, 167 3, 051 17 —41 
10 10 1,401 992 
11 stores or more. 33 10 3, 766 
Eating, drinking places: 
2,072 2,170 80, 815 81, 362 100 100 
Nonchainstores—Total_....-..- 2,018 2, 123 77,911 78, 757 96 97 1 
Chainstores—Total. --......... 54 47 , 904 2, 605 4 3 —10 
42 39 2, 231 2, 026 
gstores, proprie res: 
240 261 20, 909 27, 419 100 
Nonchainstores—Total........- 223 239 16, 786 22, 271 80 81 33 
Chainstores—Total. --......... 17 22 4, 123 5, 148 20 19 25 
14 15 1, 555 
4 to 10 stores__ 
11 stores or 3 3 | 


1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
MONTANA—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
itores 
of business 

Type Share of market | Change 

1954 1958 1954 1958 from 

1954 to 
1954 1958 1958 
Other pees stores: Th d. 

988 968 $68, 642 $63, 419 100 yg 
792 739 44, 969 36, 192 65 57 
Chainstores—Total. -..-.-.... 196 229 23, 673 227 35 43 15 

30 49 3, 524 5, 525 
11 stores or 159 172 Q) 
Nonstore retailers: 
All establishments. 233 196 4, 738 5, 521 100 
establishments— 
SS a ees 224 191 4, 086 4, 809 86 87 18 
chain establishments—Total_.. 9 5 652 712 14 13 9 
4 to 10 stores... . (4) (1) 
11 stores or 7 5 712 
NEBRASKA 
Retail trade—Total Thousands | Thousands 
17,033 | 16,819 | $1, 587,789 | $1, 730, 454 100 100 9 
Nonchainstores—Total_........ 15, 371 15, 228 1, 248, 462 1, 337, 722 79 77 7 
Chainstores—Total. - -.......-- 1, 662 1, 591 339, 327 392, 732 21 23 16 
2 or 3 stores. ...-...... 595 616 97,726 105, 486 
4 00 10 236 211 37, 567 36, 
11 stores or more__.--...--.- 831 764 034 251, 166 — 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
2, 133 2, 049 232, 145 100 100 12 
Nonchainstores—Total__....... 1, 838 1, 800 182, 497 214, 495 79 83 18 
Chainstores—Total. 295 249 , 648 21 17 
69 61 9, 803 11, 039 
11 stores or more__.-....-.-. 128 106 19, 982 21, 236 
General merchandise group stores: 
pif ieee are 723 683 164, 486 174, 135 100 100 6 
Nonchainstores—Total_---..... 508 492 89, 504 96, 270 54 55 8 
Chainstores—Total.--_.-....... 215 191 74, 982 77, 865 46 45 4 
11 stores or more. 185 154 71, 592 
Food stores: 
2, 343 295, 043 348, 707 100 100 18 
Nonchainstores—Total_.......- 2, 313 2, 093 192, 545 209, 279 65 60 9 
Chainstores—Total. --..-.-..... 251 250 102, 498 139, 428 35 40 36 
2 or 3 stores... 72 66 
11 stores or more... 142 162 78, 367 114, 167 
Automotive dealers 
1, 000 287, 753 297, 059 100 100 3 
Nonchainstores—Total 918 262, 350 266, 639 91 90 2 
Chainstores—Total-. - 82 403 20 
2 or 3 stores......-. 54 
4 to 10 stores... 8 
11 stores or more. 20 
Gasoline service stations: 
2,174 
Nonchainstores—Total. 2, 057 2, 056 
Chainstores—Total 91 118 
2 or 3 stores... 69 76 
4 to 10 stores__. 13 19 
stores or more... 9 23 
Pparel, accessory stores: 
All Stores can 809 802 
Nonchainstores—Total 624 638 
Chainstores—Total. - - 185 164 
2 or 3 stores... 66 55 
11 stores or more.. 90 82 


1 Withheld to avoid disclosures.} 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
NEBRASKA—Continued 
Percentage in sales, 
Number of stores Sales chainstores non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores: 
All stores. . - 955 971 $72, 655 $79, 889 100 100 10 
Nonchainstores—Total......... 773 788 63, 539 66, 466 87 83 5 
Chainstores—Total. -.....-...- 182 183 9, 116 13, 423 12 17 47 
11 stores or 151 147 6, 720 
drinking places: 

i SAS SAREE 3, 218 3, 273 118, 151 118, 332 100 100 -2 
098 3,173 05, 860 110, 516 90 93 4 
Chainstores—Total. - .......... 120 100 12, 291 7, 816 10 7 —36 

63 63 9, 055 3, 884 
33 16 2, 276 2, 466 
11 stores or mMore_...-.-.... 24 21 960 1, 466 
pro tary stores. 
665 583 47, 860 54, 052 100 100 13 
Nonchainstores—Total......... 618 535 40, 720 45, 277 85 84 ll 
Chainstores—Total---......... 47 48 7, 140 8,775 15 16 40 
41 43 4,979 6, 863 
2 3 
11 stores or more...-....... 4 2 1 
Other retail stores: 
CREE «| 2,187 2, 399 152, 557 
Nonchainstores—Total -| 1,984 2, 203 132, 771 
Chainstores—Total_ . 173 196 19, 786 
2 or 3 stores. 81 108 7, 827 
4 to 10 stores_--- oa 28 46 6, 277 
11 stores or more...-..-.-... 64 42 5, 682 
Nonstore retailers: 
All establishments--_-.........- 603 542 17, 020 
establishments— 
585 532 12, 629 
Chain establishments—Total__- 18 10 4, 391 
7 5 1 
1 1 
11 stores or more. -..--..-.--- 10 5 1 
NEVADA 
Retail trade—Total 
Nonchainstores—Total__.-.._.. 2, 457 2, 736 248, 102 
Chainstores—Total. 260 322 81, 965 
11 stores or more...--.-.-... 95 119 46, 029 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
117 129 20, 519 19, 361 100 
Nonchainstores—Total.- 101 114 13, 084 14, 480 64 75 11 
tores—Total_ __.- 16 15 7, 435 4, 881 36 25 66 
4 to 10 stores___- 1 (2) 
11 stores or 9 4 (0) 
General merchandise group stores: 
Nonchainstores—Total......... 78 75 9, 130 12, 006 30 33 32 
Chainstores—Total_ __.....-._- 32 30 20, 970 24, 289 70 67 16 
Food stores: ) 
All stores. 307 320 66, 017 94, 611 100 
Nonchainstores—Total_........ 278 280 41, 180 55, 262 62 58 34 
Chainstores—Total. __......... 29 40 24, 83 39, 349 38 42 58 


1 Withheld to avoid disclosure. 
2 Not available. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


NEVADA—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
of business 
Type Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Automotive dealers: Thousands | Thousands 
156 189 $57, 907 $68, 142 100 
Nonchainstores—Total......__- 152 171 56, 537 59, 939 98 8S 6 
Chainstores—Total. --......... 4 18 1,370 8, 203 2 12 49 
11 stores or 1 3 1) @- 
Gasoline service stations: 
Nonchainstores—Total__....... 300 428 26, 698 36, 066 80 77 35 
Chainstores—Total. - .......... 49 65 6, 760 10, 706 20 23 58 
11 stores or more. .......... 27 35 1) 
Apparel, accessory stores: 
200 223 20, 613 26, 693 100 
Nonchainstores—Total__....__- 154 168 14, 441 16, 043 7 11 
Chainstores—Total. - ..-......- 46 55 6, 172 10, 650 30 40 73 
11 stores or 16 18 2, 629 
Furniture, homefurnishings, equip- 
ment stores: 
Chainstores—Total. ll 1) 1) 1) 
Eating, drinking places: 
795 773 39, 872 39, 996 100 
Nonchainstores—Total-_......-.- 767 752 38, 024 38, 310 96 96 1 
Chainstores—Total. 28 21 1, 848 4 9 
11 stores or more. 1 2 
Drugstores, proprietary stores: 
95 108 17, 029 22, 618 100 
75 75 9, 243 15, 004 66 62 
Chainstores—Total. -_......--- 20 33 7, 786 7,614 46 34 —2 
Other retail stores: 
367 419 ® () (1) 
4 to 10 stores. .......... 2 () 
Nonstore retailers: 
All 78 116 3, 516 9,008 
Nonchain establishments— 
4 to 10 stores. .............. 2) 
11 stores or 1 2 1) 
} Withheld to avoid disclosure. 
3 Not available. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
NEW HAMPSHIRE 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: Thousands | Thousands 
sean 7, 439 7, 387 $603, 99 $703, 516 100 100 16 
Nonchainstores—Total._....... 6, 732 6, 671 » 224 513, 636 74 73 15 
Chainstores—Total.._......... 707 716 155, 767 189, 880 27 22 
5 55 56 6, 597 
11 stores or 425 387 124, 231 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
Nonchainstores—Total_ 304 332 
ainstores—Total. 43 46 
2 or 3 stores...... 22 22 
11 stores or more 19 24 
General merchandise group stores: 
434 382 
Nonchainstores—Total_.......- 359 311 
4 
51 
582 
445 


Nonchainstores—Total_- 
Chainstores—Total 


4 to 10 stores__._..- 
11 stores or more... 
Automotive dealers: 
All stores. 
Chainstores—Total. 
2 or 3 stores... 
11 stores or more. .........- 
Gasoline service stations: 
All sto 


Chainstores—Total- 
2 or 3 stores. . 


11 stores or more.-.........- 
Apparel, accessory stores: 
7) 
11 stores or more. 
Furniture, homefurnishings, equip- 
ment stores: 


11 stores or more. 
Eating, drinking places: 

Nonchainstores—Total_.......- 

11 stores or more. .......... 
proprietary stores: 


11 stores or more--..--- 
1 Withheld to avoid disclosure. 
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98 92 
2 8 100 
100 100 20 
73 68 11 
27 32 44 
100 100 8 
85 83 6 
15 17 22 
90 19 
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100 100 33 
94 90 28 
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sititectaicinl 54, 932 34 36 31 
106, 273 116, 078 100 100 9 
102, 180 107, 766 96 93 5 
4,093 8, 312 4 7 103 
40, 299 48, 624 
Nonchainstore 39, 339 44, 691 
@) 419 
() 
542 37, 579 
419 27, 489 
123 10, 090 
45 4, 835 = 
459 24, 612 
391 20, 952 
4 to 10 stores. 2 = 
43 
1, 165 32, 200 
1,116 
= 
189 14, 378 19, 177 | 
Nonchainstores—Total_......-. 174 13, 490 17, 281 
Chainstores—Total- -.........- 15 888 1, 896 
4 to 10 stores. .........-..-. 


STATUS OF SMALL BUSINESS IN RETAIL TRADE 97 a 


Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
NEW HAMPSHIRE—Continued 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands - 
1, 167 1, 213 $97, 488 
1,016 1,074 
151 
23 27 3, 
8 7 () 
11 stores or more. ....-.-..- 120 105 38, 351 ; 
Nonstore retailers: 
All establishments. 
Nonchain establishments— 330 252 9, 489 i 
| 319 241 6, 992 
Chain establishments—T otal___ ll 11 2,497 
2 or 3 stores.... 
11 stores or more. .-..------ 10 7 () 
NEW JERSEY 
Retail trade—Total: | 
All stores. 64,919 | 68,377 | $6, 144,769 | $7,275,092 100 
Nonchainstores—Total__......- 60,198 | 63,253 | 4,435,084 | 4,981, 366 72 69 | 12 
Chainstores—Total...........- 4, 721 5,124 | 1,709,685 | 2,293, 726 28 31 | 34 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
2, 741 3, 025 392, 214 400, 809 100 
Nonchainstores—Total__......- 2, 586 2, 841 360, 467 362, 285 78 90 18 
Chainstores—Total--..........- 155 184 31, 747 38, 524 22 10 21 
11 stores or 37 53 10, 797 
General merchandise group stores: 
2, 103 2, 348 434, 905 609, 410 100 
Nonchainstores—Total_.-.....- 1, 758 1,971 127, 565 136, 145 29 22 6 
345 377 473, 265 71 78 54 
11 stores or more. .........- 205 240 254, 298 
Food stores: 
15, 288 14, 602 1, 568, 730 1, 918, 022 100 
) Nonchainstores—Total__......- 14, 062 13, 490 770, 698 892, 596 49 47 16 
1,226 1, 112 3: 
2 or 3 stores. ......--..--..- 237 228 
‘ 11 stores or more..........- 869 772 
: Automotive dealers: 
2, 371 2, 707 
2, 169 2, 473 
234 
2 or 3 stores. 97 134 
2 16 22 
11 stores or more. 89 78 
Gasoline service stations: 
5, 403 6, 257 
Nonchainstores—Total........- §, 227 6, 028 
9 Chainstores—Total- 176 229 
2 or 3 stores. 132 185 
4 to 10 stores- 27 
11 stores or more. .......... 33 17 
% Apparel, accessory stores: 
4, 597 4, 621 
33 Chainstores—Total. 1, 034 1, 133 
8 2 or 3 stores. ......-.---.--- 
4 to 10 stores... 149 182 
‘a 11 stores or more----..----- 498 558 
sad 1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
NEW JERSEY—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores: Thousands | Thousands 
$344, 697 $433, 861 100 _. 
261, 254 302, 379 76 70 16 
83, 443 131, 482 
21, 221 
592, 105 7 100  ) 
549, 540 615, 013 92 12 
42, 565 776 7 8 26 
12, 463 12, 014 
2, 691 4, 822 ER 
152, 097 197, 576 100 | |. 
129, 666 170, 85 31 
22, 431 27,177 15 13 21 
11, 614 12, 723 
669, 062 783, 244 100 ee 
571, 406 690, 073 85 88 21 
93, 171 15 12 (‘) 
34, 035 
1 38, 999 
205, 863 244, 359 100 eee 
167, 107 165, 091 81 68 ne 
38, 756 79, 268 19 32 105 
8,777 
1 1 
NEW MEXICO 
none Total 
SL SRE Ate eee 8, 481 8, 737 $733, 093 $972, 912 100 100 33 
Ne onchainstores—Total. pubitiees 7, 646 7, 710 539, 939 683, 167 74 70 27 
Chainstores—Total---........- 835 1, 027 193, 154 , 745 26 30 50 
11 stores or 322 427 115, 182 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
448 480 59, 933 75, 570 100 100 26 
Nonchainstores—Total_._...... 354 410 43, 023 57, 501 72 76 34 
Chainstores—Total_.........--. 94 70 16, 910 8, 28 24 7 
11 stores or more. .......... 48 29 7, 935 
stthatthadintietn 4h wees 564 578 81, 597 93, 613 100 100 15 
No endhaimstaran Total. 434 446 , 30, 692 37 33 1 
tores—Total.-_.. 130 132 §1, 132 62, 921 63 67 23 
27 22 1,940 1, 124 
14 23 2, 834 
11 stores or more. ..-.....-- 89 87 46, 358 
1, 522 1, 286 159, 932 213, 186 100 100 33 
Nonchainstores—T otal_._...._. 1, 408 1, 161 90, 523 03, 553 57 49 14 
ains' i ree 114 125 69, 409 109, 633 51 23 
11 stores or more. 43 73 41, 461 


2 Withheld to avoid disclosure, 


Ap 


Eat 


Non 


Av 
Ga 
= 
Fur 
= 
Dru 


STATUS OF SMALL BUSINESS IN RETAIL TRADE 99 4 
. Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
NEW MEXICO—Continued 
Percentage in sales, 
: Number of stores Sales —— and non- 
chainstores 
T of business 
Share of market | Change 
1954 1958 1954 1958 = 
954 to 
1954 1958 1958 
dealers: Thousanc’s | Thousands 
501 585 $145, 345 $196, 572 100 100 35 
Senshalnehanneatatel siabinkatinpeenla 454 515 134, 705 177, 870 93 90 32 
} Chainstores—Total._-........- 47 70 10, 640 18, 702 7 10 76 
4:20 16 ca 1 8 (4) 
11 stores or more........... 15 20 
- Gasoline service stations: 
PRES ere 1, 233 1, 424 67, 632 96, 365 100 100 42 
- Nonchainstores—Total......... 1,159 1, 256 61, 838 79, 998 91 83 29 
2 Chainstores—Total. .-......... 74 168 5, 794 16, 367 y 17 182 
5 44 66 2, 761 6, 302 
11 stores or more. 6 68 7, 512 
- accessory stores: 
ee eS 438 463 35, 702 51, 635 100 100 45 
- 321 355 22, 750 28, 979 56 27 
L Chainstores—Total. -_.. 117 108 12, 952 22, 656 36 44 75 
2 or 3 stores. 39 23 4, 907 
4 to 10 stores... 14 8 982 
a‘ 11 stores or more 64 72 7, 063 15, 316 
- Furniture, homefurnishings, equip- 
ment stores: 
368 491 31, 587 45, 625 100 100 44 
1 Nonchainstores—Total......... 324 434 27, 180 39, 562 87 46 
Chainstores—Total.-.-......... 44 57 4, 407 6, 063 14 13 38 
- 9 OF 12 32 1, 285 4,011 
11 stores or more. ........--| 27 18 
places: 
1, 634 1,655 58, 060 71, 605 100 100 23 
N 1, 538 1, 548 51, 563 62, 454 89 87 21 
1 Chainstores—Total._.........- 96 107 6, 497 9, 151 ll 13 41 
5 9 OF SetetGhscasccs..n.-<.-- 57 83 2, 693 5, 471 
11 stores = 10 1 1 
Drugstores, proprietary stores: 
to 264 264 27, 648 33, 599 100 , 
234 222 19, 719 25, 855 71 75 31 
30 42 7, 929 7, 744 29 -2 
21 29 5, 983 4, 439 
6 ll 
3 3 2 () 
44 1, 245 1,279 59, 303 84, 204 100 100 42 
0 Nonchainstores—Total.......-. 1, 161 1, 160 52, 502 70, 465 34 
" Chainstores—Total..-........- 84 119 6, 801 13, 829 ll 16 103 
11 stores or more. .......... 15 29 1, 292 
Nonstore retailers: 
26 All establishments... .........- 264 232 6, 354 10, 848 100 100 71 
= Chain establishments—Total._. 5 29 4, 610 11 42 574 
se 4 to 10 stores... 6 
11 stores or more. ........-. 3 19 2, 210 
1 
23 3 Withheld to avoid disclosure. 
33 
14 
28 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


NEW YORK 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: Thousands | Thousands 
ee eee ----| 183,440 | 183,171 |$18, 116,095 |$20, 793, 319 100 7 
Nonchainstores—T otal. 68 66 
Chainstores—Total 32 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
7, 943 903, 973 902, 852 100 CO ae 
7, 450 771, 143 778, 511 86 —1 
4 132, 830 124, 341 15 14 1 
328 70, 387 80, 
6,682 | 1,676,578 | 2,222,032 100  ) 
5, 631 , 260 , 509 27 18 —i11 
1,051 | 1,228,318 | 1,823, 523 73 82 49 
187 141, 523 
746 931,031 | 1,442,319 
42,804 | 4,666,405 | 5,511,278 100 WO 
38, 706 . 557, 098 2, 818, 894 55 51 10 
4, 098 2, 109, 307 2, 692, 45 dy 2 
Automotive dealers: 
5, 451 5,819 | 2,344, 574 639 100 
5, 054 5,297 | 2,203,876 | 2,151,179 94 90 
Chainstores—Total----.-.-..-- 397 5 140, 698 , 460 6 10 7 
11 stores or more........... 148 198 44, 534 
Gasoline service stations: 
11, 565 12, 484 710, 018 100 
Nonchainstores—Total__......- 11,204 | 12,114 668, 652 891, 255 94 94 33 
Chainstores—Total. .........-- 361 0 41, 366 54, 831 6 6 33 
11 stores or more. .........- 48 55 \ 
Apparel, accessory stores: 
17,906 | 17,205 | 1,876,694 | 1,981,640 100 
Nouchainstores—Total___.....- : 13, 869 987,800 | 1,065,321 53 54 9 
Chainstores—Total. ..........- 3, 336 888, 8 916, 319 47 46 3 
11 stores or more. 1, 633 1, 697 416, 225 
Furniture, homefurnishings, equip- 
ment stores: 
Nonchainstores—Total.......-- 8, 9, 488 
Chainstores—Total. 1,013 
11 stores or more. .....-...- 305 324 
places: 
35,397 | 36,945 
33,466 | 34,947 
Chainstores—Total. -| 1,931 1, 998 
2 or 3 stores. 636 627 
4 to 10 stores. 191 228 
11 stores or more. 1, 104 1,143 
Drugstores, proprietary stores: 
5, 884 5, 947 
5, 548 5, 579 
137 142 
59 80 
140 146 


1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
NEW YORK—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
of business 
ype Share of market | C 

1954 1958 1954 1958 from 
1954 to 

1954 1958 1958 

Other retail stores: Thousands | Thousands 

27,489 | 27,986 | $1,978, 494 | $2,322, 530 100 
25, 643 | 26,163 1,605,636 | 1,906,991 81 82 9 
Chainstores—Total--.........- 1,846 1, 823 , 858 415, 539 19 18 ll 

711 771 117, 302 121, 465 

PE ees 261 302 69, 040 141, 037 

11 stores or more........... 874 750 186, 516 153, 037 

Nonstore retailers: 
All establishments. 9, 892 8, 855 535, 946 580, 871 100 
Nonchain establishments— 
9, 615 8, 538 347, 668 399, 930 65 69 15 
Chain establishments—Total_.. 277 317 188, 278 180, 941 35 31 —5 

73 54 71, 590 43, 682 

4 38 47 27, 088 39, 309 

11 stores or more........... 166 216 89, 600 7, 950 

NORTH CAROLINA 
Retail trade—Total: 
38,049 | 41,294 | $3, 209, 796 | $3, 837,052 100 
Nonchainstores—Total_--...... 34,711 | 37,458 | 2,322,411 | 2,693, 148 72 70 16 
Chainstores—Total_..........- 3, 338 3, 836 , 385 | 1,143, 904 28 30 29 
11 stores or more..._---.-.. 1, 789 2, 071 607, 760 801, 498 a 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
1, 661 1,849 255, 306 293, 504 100 
Nonchainstores—Total__......- 1, 532 1,711 225, 069 254, 416 88 87 13 
Chainstores—Total. --.......--| 129 1 30, 237 4 12 13 
11 stores or more........... 52 37 
General merchandise group stores: 
2, 905 4,314 393, 870 485, 620 100 
Nonchainstores—Total. 2, 3,7 144, 707 184, 913 37 38 23 
Chainstores—Total. -- 615 249, 163 300, 707 63 62 21 
2 or 3 stores....- 100 76 20, 589 
Food stores: 
10, 099 691, 199 874, 423 100 100 1.224... 
9, 591 423, 917 509, 393 61 6 20 
267, 282 365, 030 39 O4 37 
38 17, 504 
11 stores or 308 344 220, 961 
Automotive dealers: 

2, 195 2, 381 609, 254 668, 037 100 
Nonchainstores—Total__....._. 2, 057 2, 581, 266 619, 686 95 7 
Chainstores—Total-_ .-......... 138 179 27, 988 48, 351 5 7 73 

11 stores or 73 34 16, 626 

Gasoline service stations: 

5, 176 6, 111 245, 354 309, 973 100 
Nonchainstores—Total._....... 4 5, 631 219, 410 269, 796 89 87 23 
Chainstores—Total----........ 7 4 25, 944 40,177 ll 13 55 

11 stores or 161 300 14, 885 

Apparel, accessory stores: 
2, 331 2, 481 196, 319 232, 127 100 
Nonchainstores—Total_.._....- 1, 728 1, 810 135, 447 148, 204 69 64 9 
Chainstores—Total- _-...--.-.- 603 671 60, 872 83, 923 31 36 | 38 

11 stores or more........-.. 347 380 37, 385 


1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
NORTH CAROLINA—Continued 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
of business 
fo Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores: Thousands | Thousands 
2, 123 $177, 308 $194, 726 100 
Nonchainstores—Total_-_......- 1, 905 2, 136 136, 362 156, 7 77 81 15 
ainstores—Total...........-. 218 261 40, 23 19 
107 134 10, 939 16, 057 
11 stores or more..........- 79 87 22, 756 
Eating, places: 

4, 127 4, 709 133, 652 166, 151 100 
3, 868 4, 427 121, 490 146, 565 91 88 21 
Chainstores—Total. --......... 259 282 12, 162 19, 586 9 12 61 

11 stores or more..--......- 112 77 3, 360 
Drugstores, proprietary stores: 
1,020 1, 026 95, 310 123, 710 100 
Nonchainstores—Total_.......- 945 926 76, 826 100, 054 81 81 30 
Chainstores—Total._.........- 75 100 18, 484 23, 656 19 19 28 
11 stores or mere........-.- 8 23 1) 
Other retail stores: 
ee ee 4, 488 4, 564 330, 959 388, 638 100 | ee 
Nonchainstores—Total__....... 4, 045 3, 996 ; 260, 912 15 
Chainstores—Total. __......... 443 568 104, 425 127, 726 32 33 22 
11 stores or more. .......--- 163 29, 695 
Nonstore retailers 
All establishments- 1, 440 1, 363 81, 265 
1, 383 1,318 31, 383 
Chain establishments—Total_.. 57 45 49, 882 
11 stores or more. .......... 42 27 42,195 


NORTH DAKOTA 


7, 743 7, 404 $661, 
7, 027 6, 746 540, 
716 658 121, 
195 227 26, 
86 7, 
345 87, 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
Nonchainstores—Total 1, 028 118, 
Chainstores—Total 230 31, 
2 or 3 stores... 53 6, 
4 to 10 stores__ 24 5, 
11 stores or more. 153 20, 
General merchandise group stores: 
424 403 63, 
Nonchainstores—Total 337 326 28, 
Chainstores—Total. -_......... 87 77 35, 
11 stores or more. 83 67 () 
Food stores: 
1, 234 1,046 109, 448 
Nonchainstores—Total_......_- 1,150 983 82, 347 
Chainstores—Total. 63 27, 101 
28 18 8, 237 
11 stores or mMore_.....-.-... 50 37 1) 


Retail trade—Total: 
$762, 837 100 100 15 
601, 142 86 79 ll 
161, 695 34 21 33 
173, 776 100 100 20 
136, 828 78 79 20 
36, 948 22 21 17 
63, 129 100 100 -1 | 
24, 571 44 39 —13 
38, 558 56 61 9 
130, 890 100 100 20 
93, 178 75 71 13 
37. 712 25 29 39 
1 Withheld to avoid disclosure, 
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Number of retail stores and volume of sales, 1954 and 1968, by State—Continued 
NORTH DAKOTA—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Automotive dealers: Thousands ousands 
PS eee eee 442 421 $126, 691 $142, 916 100 100 13 
Nonchainstores—Total-__....... 425 387 , 130, 563 91 5 
Chainstores—Total- - -...-..-.. 17 34 2, 753 12, 353 2 9 348 
11 stores or more........... 4 6 1, 585 - 
Gasoline service stations: 
py ee Se 858 876 42, 292 57, 145 100 100 35 
Nonchainstores—Total. 832 841 39, 008 53,019 92 93 36 
Chainstores—Total. - -. 26 35 3, 284 4, 126 8 7 26 
2 or 3 stores. ....... 14 20 
11 stores or more......-.... 12 14 () 2, 529 
pparel, accessory stores. 
355 370 30, 761 40, 198 100 100 31 
Nonchainstores—Total__....... 299 296 24, 292 , 406 63 5 
Chainstores—Total.--.-....-.- 56 74 6, 469 14, 792 21 37 129 
20 28 2, 254 Q) 
11 stores or more...--...-.- 36 42 4,215 9, 418 
Furniture, homefurnishings, equip- 
ment stores: 
273 323 22, 383 30, 382 100 100 36 
Nonchainstores—Total-........ 225 293 17, 396 25, 092 44 
Chainstores—Total. -._.....-.-.. 48 30 4, 987 5, 290 21 17 6 
11 stores or 39 13 
drinking places: 
A Re ae aes 1, 609 1, 555 53, 192 53, 490 100 100 1 
- 1, 541 1, 518 49, 439 51, 816 93 97 5 
id 68 37 3, 753 1, 674 7 3 —56 
J 58 28 3, 065 & 
11 stores or more_.. 7 2 
Drugstores, proprietary stores 
217 211 18, 316 22, 060 100 100 20 
Nonchainstores—Total-__....... 210 189 15, 837 18, 038 86 82 19 
Chainstores—Total. - -_........ 7 22 2, 479 4, 022 14 18 62 
11 stores or 1 2 (1) 
Other retail stores: 
All stores. 786 758 45, 740 100 
Nonchainstores—Total_.......- 745 707 Q) 
Chainstores—Total. 41 5, 763 () 
9 24 1, 248 2, 410 
11 stores or more..........-. 28 6 1,912 418 “ 
Nonstore retailers: 
All 149 183 4, 060 100 12 
Nonchain establishments— 
144 178 4, 106 () 
Chain establishments—Total.__ 5 457 
4 to 10 stores._.-.. 
11 stores or more...-.....-- 5 3 @) 
1 Withheld to avoid disclosure. 
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Number of retail stores and 


volume of sales, 1954 and 1958, by State—Continued 


OHIO 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 

Share of market | Change 

1954 1958 1954 1958 from 
1954 to 

1954 1958 1958 

Retail trade—Total: Thousands | Thousands 
OS ae aa ae 86, 907 | 90,352 | $9, 633, 332 |$10, 857, 305 100 100 13 
77,285 | 79,236 | 6,536,037 | 6,895,892 68 64 6 
Chainstores—Total. 9,622 | 11,116 3,097,295 | 3,961, 413 32 36 

3, 128 3, 634 526, 047 710, 737 

yo) ee 1, 134 1, 360 263, 233 319, 017 

11 stores or more...-------- 360 6,122 | 2,308,015 | 2,931, 

Lumber, building materials, hard- 
ware, farm equipment dealers: 
ee eee ae 6, 408 772, 457 87, 100 100 2 
Nonchainstores—Total_......-- 5, 102 5, 728 641, 617 82 81 2 
Chainstores—Total_.........-. 680 141, 949 146, 04 18 19 

ee 265 329 70, 958 75, 018 

125 116 35, 339 23, 7 

11 stores or more. _.-------- 172 235 35, 652 47, 239 

General merchandise group stores: 
2, 784 3,165 | 1,164,659 | 1,375,445 100 100 
Nonchainstores—Total__-...... 1, 900 2, 234 309, 728 34 27 38 13 
Chainstores—Total_ -........-- 931 854, 93 1, 026, 461 73 62 20 

11 stores or more. 603 664 743, 894 

Food stores: 
19,870 | 18,232 2,315,830] 2,797,979 100 100 21 
, 656 16,041 1, 246,616 | 1, 333, 081 54 48 7 
Chainstores—Total 2,214} 2,191 | 1,069,214 | 1, 464,898 46 52 37 

5. 476 108, 517 123, 448 

199 252 64, 471 85, 125 

11 stores or 1, 459 1, 463 

Automotive dealers: 
4, 610 4,902 | 1,748,157 | 1,743,240 100 100 
Nonchainstores—Total__......- 4, 128 4, 365 1, 636, 522 | 1, 553, 845 O4 89 —5 
Chainstores—Total. --.-....-.. 537 111, 635 189, 395 6 ll 70 

192 242 58, 845 123, 085 

11 stores or More...-......- 246 244 47, 421 56, 010 é 

Gasoline service stations: 
CE RE 8, 756 9, 957 616, 977 811,177 100 100 31 
9, 095 511, 777 
Chainstores—Total_--.--.....- 862 105, 200 146, 871 17 18 40 

163 183 17, 537 20, 839 

ae rk 36 49 5, 701 7, 947 

11 stores or 465 630 81, 962 

Apparel, accessory stores: 
it. le Sea ae 5, 487 5, 252 525, 685 100 100 5 
Nonchainstores—Total.-......- 3, 785 3, 588 288, 717 273, 725 55 50 —5 
Chainstores—Total. --......-.- 1, 702 1, 664 236, 968 , 45 50 17 

402 489 56, 535 74, 571 

278 211 45, 693 45, 852 

11 stores or more. 1, 022 964 134, 740 

Furniture, homefurnishings, equip- 
ment stores: 
5,093 | 5, 594 485, 217 532, 828 100 
Nonchainstores—Total-_....._- 4, 662 5, 086 398, 291 430, 051 82 81 8 
Chainstores—Total_-_.......... 431 508 86, 102, 777 18 19 18 

212 308 40, 076 52, 786 

39 65 11, 540 21, 630 4 

11 stores or more.........-- 180 135 35, 310 28, 361 

Eating, drinking places: 

17,239 | 18,810 770, 405 100 100 13 
Nonchainstores—Total........- 16,156 | 17,099 676, 323 733, 445 84 8 
Chainstores—Total.._......... 1, 083 1,711 94, 082 136, 120 12 16 45 

11 stores or 405 847 48, 196 ) 

Drugstores, proprietary stores: 
MPEG chsh diiaceddeudeceaecd 2, 792 740 292, 478 357, 661 100 100 
Nonchainstores—Total..-_....- 2, 237 2,179 182, 229 , 62 63 24 
Chainstores—Total. -_......... 1 110, 249 131, 635 38 37 19 


1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1968, by State—Continued s 
OH1O—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands | Thousands £ 
All stores - - 10,243 | 11,074 $769, 909 $841, 537 100 100 9 
Nonchainstores—Total._...-.-. 9, 354 9, 794 529, 307 549, 808 69 65 4 
Chainstores—Total- --.....-..- 889 1, 280 q 291, 729 31 35 21 
364 529 42, 258 62, 302 
11 stores or 376 475 Q) 
Nonstore retailers: 
All establishments. -._.......... 4, 369 4, 218 171, 558 190, 202 100 100 ll 
Nonchain establishments— 
4,213 | 4,027 126, 019 141, 004 73 74 12 
Chain establishments—Total_.. 156 191 45, 539 49, 198 27 26 8 
25 39 6, 750 14, 186 
to eee 13 14 3, 668 (4) 
11 stores or more...-.------ 118 138 35, 121 @) 
OKLAHOMA 
Retail trade—Total: 

25,312 | 25,972 | $2,101,041 | $2,401, 489 100 
Nonchainstores—Total___.....- 22,849 | 23,219 1, 536, 611 1, 662, 209 73 69 8 
153 564, 430 739, 280 27 31 31 

11 stores or more. 1, 216 1,194 363, 039 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
1, 868 1, 829 207, 481 222, 525 100 
Nonchainstores—T otal__.....-- 1, 483 1, 435 146, 442 147, 680 71 66 1 
Chainstores—Total...........- 385 394 61, 039 74, 845 29 34 23 
11 stores or 198 175 q 
General merchandise group stores: ae 
1, 271 1,612 223, 404 260, 592 100 
Nonchainstores—Total__.-....- 907 1, 232 94, 016 76, 056 42 29 —19 : 
Chainstores—Total.-.......... 363 380 129, 388 154, 58 71 43 ¥ 
4 to 10 stores... ............- 8 27 1, 267 
11 stores or 301 290 122, 684 
Food stores: 
5, 246 4, 366 483, 611 586, 067 100 100 
Nonchainstores—Total___.._..- 4, 903 3, 983 318, 524 355, 526 66 61 12 
Chainstores—Total-___........- é 383 165, 087 230, 541 34 39 40 
11 stores or 210 220 123, 165 
Automotive dealers: 
1,914 1,995 451, 867 456, 370 100 
Nonchainstores—Total_-__..-..- 1, 742 1,815 393, 026 395, 177 87 87 0.5 " 
Chainstores—Total---........- 1 180 58, 841 61, 193 13 13 4.0 
11 stores or more. 1ll 114 24, 892 
Gasoline service stations: i 
3, 400 3, 863 160, 388 210, 485 100 
Nonchainstores—Total_-_....... 3, 227 3, 548 145, 137 180, 433 91 86 24 - 
Chainstores—Total. --.......-- 173 315 15, 251 30, 052 9 14 97 
11 stores or more. ......-..-- 41 104 4, 877 
Apparel, accessory stores: 
1,370 1, 408 117, 419 132, 580 100 
Nonchainstores—Total-_-...-..- 1, 030 1, 090 73, 914 78, 962 63 60 7 io 
Chainstores—Total. _.-...-.-- 340 318 43, 505 53, 618 37 40 23 
11 stores or 156 118 19, 181 htaccess 
1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
OKLAHOMA—Continued 


2 Withheld to avoid disclosure. 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores: 
1, 462 $99, 713 $115, 573 100 
1, 288 79, 570 80 74 8 
174 20, 143 29, 429 20 26 46 
49 5, 300 4, 603 
4, 908 122, 604 143, 721 100 . _ ieee 
4, 651 107, 885 124, 586 88 85 15 
257 719 19, 135 12 15 30 
162 9, 329 
61 2, 547 4, 820 
34 2, 843 4, 490 
973 513 91, 826 100 
847 54,771 66, 695 73 73. 22 
126 742 25, 131 27 27 27 
66 6, 555 9, 000 
25 2, 292 
wT. 35 10, 895 12, 236 
2, 499 2, 643 129, 903 84 
191 25, 238 1) 16 1 
i. eer 16 45 3, 656 
11 stores or more........... 57 43 11, 060 7,720 u 
retailers: 
All establishments. 840 701 25, 877 26, 600 }........ 
Nonchain establishments— 
829 687 21, 047 79 
Chain establishments—Total... ll 5, 562 1 21 
4 to 10 stores... 1 1 
11 stores or more. .......... 7 4, 574 
OREGON 
Retail trade—Total 
8 19,073 | 18,056 921, 204 | $2, 137, 100 100 ll 
Nonchainstores—Total__...._.. 17,411 | 16,205 399, 187 | 1, 429, 73 67 2 
Speers 1, 662 1,851 522, 017 708, 075 27 33 36 
2 or 3 stores... .............. 767 789 121, 446 210, 101 
11 stores or more. ....-..... 702 863 338, 970 3 
ware, farm equipment dealers: 
So) i aeaRERaeETS 1, 360 1, 263 160, 152 152, 507 100 100 -5 
Nonchainstores—Total_........ 1, 168 1,073 119, 281 117, 504 74 77 -2 
Chains’ 4 RR 192 190 40, 871 35, 003 26 23 —14 
| eee 72 90 13, 943 19, 877 
4 to 10 16 19 8, 866 
11 stores or more........... 104 81 18, 062 
mi group stores: 
All stores. 771 708 202, 658 227, 332 100 100 12 
ores—Total......... 586 514 87, 890 38, 260 17 —56 
Chainstores—Total._........... 185 194 114, 768 189, 072 57 83 65 
2 or 3 63 59 (1) 
4 to 10 stores............... 10 8 1 (‘) 
r 11 stores or more........... 112 127 96, 911 101, 963 
All stores. 3, 588 3, 056 466, 555 537, 303 100 100 15 
Nonchainstores—T otal__.....__ 3, 285 2,742 293, 745 305, 63 57 4 
Seal 303 314 172, 810 231, 647 37 43 
2... 128 lll 34, 236 40, 401 
11 stores or more.....-..... 121 150 1 157, 882 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
 OREGON—Continued 


Percentage in _ sales, 


Number of stores Sales chainstores and non- 
ores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Automotive dealers: Thousands | Thousands 
All stores... 1, 102 1, 185 $356, $390, 565 100 100 9 
Nonchainstores—T otal_.......-. 1,014 1, 047 333, 503 , 659 93 88 3 
Chainstores—Total............. 88 138 23, 47, 906 7 12 105 
76 14, 914 32, 314 
ll 29 4, 554 6, 917 
11 stores or more. -........- 17 33 3, 880 8, 675 
Gasoline service stations: 
2, 525 2, 579 143, 574 167, 743 100 100 17 
2, 342 2, 405 126, 416 150, 451 88 90 19 
183 174 17, 158 17, 292 12 10 142 
80 69 6, 271 
stores or 95 96 10, 620 
parel, accessory stores: 

1, 000 900 83, 971 91, 222 100 100 9 
Nonchainstores—T otal_........ 764 732 56, 409 59, 218 67 65 5 
Chainstores—Total_...........-| 236 168 27, 562 004 33 35 16 

91 71 8, 882 9, 262 

11 stores or more.........-.. 104 65 15, 348 18, 865 ig 
Furniture, homefurnishings, equip- 

ment stores: 

944 84, 658 92, 743 100 100 10 
862 71, 381 79, 058 84 91 ll 
82 13, 277 13, 685 16 9 3 
48 8, 253 
12 - 
22 4, 029 
3, 712 137, 071 150, 258 100 100 10 
3, 606 127, 588 140, 350 93 93 10 
106 9, 483 9, 908 7 7 4 
87 5, 966 6, 945 ., 
552 51, 281 65, 601 100 100 28 
474 41, 885 46, 597 82 71 ll 
78 9, 396 19, 004 18 29 102 
50 64 11, 121 
1 4 (i ) 
11 stores or more.......--.- 1 10 . 
Other retail stores: 
All stores. 2, 627 2, 439 197, 941 210, 038 100 100 6 
Nonchainstores—T otal. ._...... 2, 433 2, 051 127, 131, 528 64 63 3 
Chainstores—Total_...........- 194 388 70, 411 78, 510 36 37 30 
16 20 7, 961 
11 stores or more........... 103 256 51, 325 
Nonstore retailers: 
All establishments. -............ 835 718 36, 492 61,772 100 100 42 
establishments— 
, SS eee 812 699 13, 559 17, 728 37 34 31 
Chain establishments—T otal... 23 19 22, 933 34, 044 63 66 163 
11 stores or more.........-. 12 14 


1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


PENNSYLVANIA 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Nonchainstores 
Chainstores—Total. 
2 or 3 stores... 
4 to 10 stores... 
11 stores or more 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
5, 252 5, 764 
Nonchainstores—Total_ 4,315 5, 279 
Chainstores—Total 7 485 
304 
7 67 
105 114 
group stores: 
Total 3, 196 3,474 
Chainstores—Total. ........... 
202 151 
11 stores or more..........- 706 644 
Food stores: 
ok dha ee me 30, 971 28, 137 ?, 633, 154 3, 163, 376 100 100 20 
Nonchainstores—Total__....... 28, 112 25, 567 1, 338 228 1, 437, 700 51 45 7 
Chainstores—Total. ......... e-| 2,850 2,570 | 1,294,926 | 1,725,676 49 55 33 
11 stores or more........... 1,829 1,504 | 1,182,610 | 1, 501, 536 |........ BeeShdcelenecen ee 
Automotive dealers 
Pp of ee eee) 5, 101 5, 514 1, 821, 288 1, 903, 083 100 100 4 
Nonchainstores—Total__--_.-_- 4, 616 4,978 | 1,635,497 | 1,701,434 90 89 4 
Chainstores—Total............ 485 536 185, 791 201, 649 10 ll 9 
11 stores or 200 212 , 720 
Gasoline service stations: 
pce eR eee ee 10, 743 11, 303 566, 458 733, 046 100 100 29 
Nonchainstores—Total__.....-- 10, 379 10, 783 517, 275 667, 668 91 91 29 
Chainstores—Total............ 364 520 49, 183 65, 278 9 9 33 
11 stores or 100 111 22, 463 
Apparel, accessory stores: 

A ae 9, 668 9.1 818, 037 100 100 7 
Nonchainstores—Total_-__...__- 7, 6, 747 479, 745 464, 408 57 -3 
Chainstores—Total--_-......--- 2, 429 2,417 353, 629 37 43 25 

2 or 3 stores....... 781 818 81, 850 118, 591 
1 stores or 1, 230 1, 147 162, 358 
homefurnishings, equip- 
ment stores: 
J) aaa 6, 449 6, 816 579, 413 €18, 073 100 100 7 
Nonchainstores—Total___...._- 5, 837 6, 125 440, 245 479, 280 7 76 9 
Chainstores—Total....... 612 691 189, 188, 793 24 24 -1 
358 400 64, 222 
11 stores or 159 169 36, 730 
Eating, drinking places 
22,978 | 25,241 830, 803 957, 791 100 100 15 
Nonchainstores—Total____.__.. 015 | 23,644 718, 333 797, 091 86 83 ll 
hainstores—Total.-.......... 961 1, 112, 470 160, 709 14 17 43 
a 117 137 14, 934 15, 028 
11 stores or 356 870 70, 528 
proprietary stores: 
4,010 3 293, 368, 991 100 100 16 
x onchainstores—Total_-_-.....- , 493 3,415 212, 047 263, 923 72 71 14 
Chainstores—Total.-..........| 517 8 81, 599 105, 068 28 29 21 
2 or 3 stores...... 197 224 8 30, 741 
60 43 6, 997 6, 460 
11 stores or more. ........-.. 260 261 54, 254 67, 867 


! Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
PENNSYLVANIA—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands ousa 
All . 14,404] 14,040 $985, 4 $1, 133, 729 100 100 15 
Nonchainstores—Total__.....-- 12, 858 13, 135 611, 618 699, 218 62 62 14 
Chainstores—Total-.........-. 1, 746 1,814 373, 818 434, 511 38 38 16 
Nonstore retailers: 
All establishments. --.......-... 6, 655 5, 660 443, 576 464, 198 100 109 5 
establishments— 
ESE: DER SSS PET: 6, 424 5, 411 241, 638 244, 256 54 53 1 
chain establishments—Total_._ 231 249 1, 938 219, 942 46 47 9 
11 stores or more........... 147 172 176, 056 178, 547 5 a 
RHODE ISLAND 
Retail trade—Total: 
i. eee eee 10, 396 9,777 $847, 552 $928, 871 100 100 10 
Nonchainstores—Total___-_---- 9, 647 9, 054 637, 667, 112 75 72 5 
Chainstores—Total--_-.--.-...- 749 723 209, 702 261, 759 25 28 25 
11 stores or 381 335 141, 520 
Lumber, building materials, — 
ware, farm equipment d 
All (| PRS ee 395 416 52, 197 100 100 3 
Nonchainstores—Total______--- 369 380 43, 569 47,477 83 88 9 
Chainstores—Total............ 26 36 8, 628 6, 531 17 12 -& 
Ser 12 23 4,117 
11 stores or more..-..--...-- 9 12 «) 2, 469 
General merchandise group stores: 
350 374 882 100, 523 100 100 29 
Nonchainstores—Total___.....-| 297 331 52, 953 70, 521 68 70 33 
Chainstores—Total..-......... 53 43 , 929 30, 32 30 20 
11 stores or 38 34 ® 23, ow 
Food stores: 
All stores... 2,415 | 2,088 100 100 15 
Nonchainstores—Total-_-....--- 2, 199 1, 900 113, 147 107, 696 55 45 —5 
Chainstores—Total_-_-_........- 216 188 92, 5' 129, 249 45 55 40 
66 64 
10 9 1 1 
11 stores or more._-.----.--- 140 115 80, 422 106, 195 
Automotive dealers: 
All stores. _. 388 370 140, 423 131, 095 100 100 -7 
Nonchainstores—Total__.....-- 338 324 121,777 114, 563 87 87 -—6 
Chainstores—Total-. 50 46 18, 646 16, 532 13 13 
22 13 , 884 7, 563 
4 to 10 stores... 
11 stores or more.....-.-... 28 28 3, 762 1 a 
Gasoline service stations: 
958 985 45,918 56, 329 100 100 23 
937 958 , 543 52, 303 95 93 20 
21 27 2, 375 4, 026 5 7 70 
19 ) 
#4 
4 
591 67, 401 72, 035 100 100 7 
468 45, 282 39, 185 7 54 —14 
123 22, 119 32, 850 46 49 
43 4, 560 12, 429 
27 4, 343 ‘ 
53 13, 216 11, 819 
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110 STATUS OF SMALL BUSINESS IN RETAIL TRADE 
Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
RHODE ISLAND—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores: Thousands | Thousands 
570 589 $37, 109 $42, 744 100 100 15 
Nonchainstores—T otal_-_._.._.- 532 541 31, 577 35, 847 85 84 14 
Chainstores—Total. -.........- 38 48 5, 532 6, 897 15 16 25 
11 stores or more. 15 13 2, 597 
E , drinking places: 
‘eee ae 1,917 1,945 63, 886 69, 338 100 100 9 
Nonchainstores—Total__-_...._- 1, 855 1, 874 58, 531 63, 802 92 92 9 
Chainstores—Total. __.......-- 62 71 5, 355 5, 536 8 8 3 
4 to 10 stores. 8 6 1) 
11 stores or more... 29 30 2, 798 
tores, proprietary stores: 
355 368 31, 031 34, 537 100 100 ll 
328 343 25, 533 29, 221 82 85 14 
27 25 5, 498 5, 316 18 15 -3 
1, 4672 1, 606 
1, 590 1, 508 
82 98 
41 46 
11 27 
11 stores or more. 30 25 I 
Nonstore retailers: 
All establishments... .........- 627 445 
establishments— 
Chain establishments—Total__. 14 18 
2 I 
11 stores or more----....--- 10 8 
SOUTH CAROLINA 
21, 788 | $1, 518,889 | $1, 747, 285 100 100 15 O 
19, 780 1, 140, 763 1, 236, 010 75 71 8 
2, 008 378, 126 511, 275 25 35 
766 71, 672 103, 266 : 
234 , 922 
1, 008 285, 532 
N 
908 113, 910 131, 302 100 100 15 
835 102, 893 , 927 
73 11,017 22, 375 10 17 103 
43 8, 822 
17 1,774 
2, 065 170, 352 206, 342 100 100 21 = 
1, 704 74, 127 83, 673 44 41 13 
361 122, 669 56 59 
5, 376, 134 443, 689 100 100 18 
5, 305 , 171 251, 529 61 57 9 
145, 963 192, 160 43 
94 18, 816 |. 
17 (i 8, 514 
219 135, 293 164, 
‘Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
SOUTH CAROLINA—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Automotive dealers: Thousands | Thousands 
BO a ee 1, 268 1, 428 $299, 258 $310, 880 100 100 
Nonchainstores—Total__....... 1, 189 1, 330 269, 963 277, 852 90 89 3 
res—Total._-.....--.. 79 98 29, 295 33, 028 10 ll 13 
41 50 20, 671 19, 438 |. 
11 stores or 34 36 7,357 8, 345 
Gasoline service stations: a 
2, 684 2, 947 127, 415 153, 453 100 100 20 
Nonchainstores—Total_.._..... 2, 555 2,719 116, 923 134, 396 92 88 15 
tores—Total-_._.......-.) 129 10, 492 19, 057 8 12 82 
49 72 3, 787 5, 661 
11 stores or 50 131 4, 697 
Apparel, accessor 
ME cdattihnbkenboctenond 1, 201 1, 183 89, 567 102, 139 100 100 14 
Nonchainstores—Total 905 2 59, 37 63, 66 62 7 
Chainstores—Total. --.. 296 301 30, 197 38, 475 34 38 27 
CD eee 91 92 7, 283 9, 136 
11 stores or 169 172 19, 164 178 ones 
Furniture, homefurnishings, equip- 
ment stores: 
All stores... sis 1,092 1,127 91, 560 88, 954 100 100 -3 : 
964 68, 245 64, 757 75 73 
Chainstores—Total. .......... 128 160 23, 315 24, 197 25 + 
SOF 62 72 5, 827 7, 618 
11 stores or more..........- 54 61 
Eating, drinking places: 
2, 153 2, 500 62, 527 76, 577 100 100 22 
Nonchainstores—Total__......- , 042 2, 55, 358 . 89 16 
Chainstores—Total. .........-- lll 150 7, 169 12, 143 ll 16 69 
11 stores or more... -.-...-..- 18 37 1, 944 9, 
proprietary stores: 
ll stores 48, 575 59, 514 100 100 
N onchainstores—Total. 44,116 52, 4 91 19 
Chainstores—Total. 4, 459 7,015 9 12 57 
2 or 3 stores_. 2, 597 2, 
11 stores or more 
Other retail stores: 4 
All stores 124, 152 152, 683 100 100 23 ; 
Nonchainstores—Total 106, 555 116, 013 76 9 : 
Chainstores—To' 17, 597 36, 670 14 24 33 a 
2 or 3 stores 3 20, 859 on a 
4 to 10 stores 27 2, 249 > 
11 stores or more. 80 63 9, 390 
Nonstore retailers: 
All establishments. ._.........-. 599 594 15, 439 21, 752 100 100 41 
Nonchain establishments— 
582 571 13, 042 18, 266 84 84 40 
Chain establishments—Total__. 17 23 2, 397 3, 486 16 16 45 
11 stores or more. -......-.-- 12 13 1, 794 
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112 STATUS OF SMALL BUSINESS IN RETAIL TRADE 
Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
SOUTH DAKOTA 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of mazket | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Thousands | Thousands 
_ | RR) Oe 8, 758 $678, 789 $771, 832 100 100 14 
Total. 7, 575 8, 021 537, 324 1 78 12 
ainstores—Total_...........- 763 737 141, 465 167, 638 21 22 19 
4 to 10 63 59 14, 495 
11 stores or 464 386 
Lumber, building materials, pant d 
ware, farm equipment d 
All sto’ 1, 268 1,273 129, 813 147, 224 100 100 13 
1,009 1,046 , 381 117, 859 77 80 19 
259 227 30, 432 29, 365 23 20 -1 
27 20 2, 151 
- 200 162 22, 000 
General merchandise group stores: 
420 431 64, 048 66, 834 100 100 4 
Nonchainstores—Total__......- 340 354 22, 940 41 34 —14 
Chainstores—Total__........... 80 77 37, 419 43, 894 59 66 17 al 
11 stores or more..........- 69 63 
Food stores: 
1,150 1, 186 121, 052 153, 426 100 100 27 
Nonchainstores—Total........- 1, 053 1, 098 100, 65 66 28 
Chainstores—Total_............ 97 88 42, 164 52, 773 35 34 22 
11 stores or more. ........--| 64 52 25, 800 
Automotive dealers: 
540 §11 134, 563 135, 901 100 100 
Nonchainstores—Total__....... 511 491 127, 768 129, 497 1 
Chainstores—Total_............ 29 20 6, 795 6, 404 5 5 —6 
18 10 3, 284 4,115 
11 stores or 8 7 1 Ge 
Gasoline service stations 
PN "Sa ae 1,040 1, 163 49, 226 66, 612 100 100 35 
Nonchainstores—Total. 1,014 1,127 47,491 63, 545 96 95 34 
Chainstores—Total. 26 36 1, 735 3, 067 4 5 77 
2 or 3 stores. _.... 18 30 1, 353 2, 437 
4 to 10 stores_____ 6 2 (1) 
stores or 2 4 (4) Fo 
pparel, accessory stores 
All stores 420 422 27, 415 ' 100 100 30 
Nonchainstores—Total.-------.. 347 349 21, 321 24, 674 78 69 16 
Chainstores—Total_........-... 73 73 6, 094 $ 22 31 79 
Sor 35 32 2, 684 () 
7 9 929 (1) 
11 stores or more. .......-.. 31 32 2, 481 5, 688 Au 
Furniture, homefurnishings, equip- 
ment stores: 
All stores. 345 436 21, 504 ad 100 32 
Sor 6 12 (4) 
Ap 10 stores_. Ga 
1 stores or more..........- 60 51 2, 865 @ 
drinking places: 
Ete ee 1, 513 1, 683 962 48, 479 100 100 8 
1,479 1,637 43, 378 46, 500 96 96 7 
Chainstores—Total_...........- 46 1, 584 1,979 4 4 25 
Drugstores, proprietary stores: 
All stores 269 275 19, 621 25, 571 100 100 30 
Nonchainstores—Total_ 257 248 7,077 8, 87 72 8 
Chainstores—Total___.. 12 27 544 7,1 13 28 182 
2 or 3 stores...... 10 21 Q) 
4 to 10 stores___ 1 
11 stores or more. ......-... 2 2 () Q) 
1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
SOUTH DAKOTA—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands | Thousands ‘4 
2,008 1,110 $61, 483 $58, 658 100 100 —5 
Nonchainstores—Total__....... 967 1,043 52, 832 53, 781 86 92 2 a 
Chainstores—Total_...........- 83 67 8, 651 4,877 14 8 —44 
11 stores or more-_.......... 21 10 4,092 
Nonstore retailers: 
All establishments__.-........... 323 268 5, 102 5, 118 
Nonchain establishments— 
11 stores or more..........- 4 2 (4) @) 
TENNESSEE 
Retail trade—Total: 

31,067 | 32,925 | $2, 759, 416 | $3, 199, 129 100 
Nonchainstores—Total 28,202 | 29,737 | 2,047,553 | 2, 253, 661 74 70 10 
Chainstores—Total- _- 2, 865 3, 188 1, 863 ® 26 30 31 

2 or 3 stores. ...... 1,085 1, 155 169, 774 191, 518 
4 to 10 stores. __.-.---. 437 81, 950 123, 127 
11 stores or more 1, 343 1, 541 460, 139 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
Nonchainstores—Total_-_....... 1, 399 , 481 188, 824 208, 155 92 92 10 
Chainstores—Total. -.........- 89 108 16, 621 17, 588 8 8 6 
od ae — 51 57 7, 9, 006 
11 16 5, 529 | 
11 stores or More... ......... 27 35 3, 053 
General merchandise group stores: 
Nonchainstores—Total......--. 1,987 | 2,315 173, 506 159, 920 53 40 —8 
Chainstores—Total. _-..-..---- 400 463 156, 117 243, 444 47 60 56 
113 97 19, 476 33, 702 
11 stores or more...-........ 283 130, 100 192, 103 ; 
Food 
(8,987 8, 201 638, 981 791, 113 100 |) 
N total 8, 219 7,717 402, 738 476, 925 63 60 18 
Chainstores—Total. -_........- 518 484 236, 243 314, 188 7 40 33 
154 112 33, 035 
11 stores or more. .........- 291 293 147, 824 227, 307 
Automotive dealers: 
Nonchainstores—Total........- 1, 1,814 525, 805 518, 196 95 90 -1 
Chainstores—Total. --........- 116 142 30, 461 58, 694 5 10 93 
61 4, 
11 stores or more.........-. 55 72 ( 474 
Gasoline service stations: 
3, 396 4, 210 201, 330 261, 341 100 
Nonchainstores—Total.-_......-. 3, 103 3, 755 166, 341 214, 458 83 82 29 ; 
Chainstores—Total.-_........- 293 455 34, 989 46, 883 17 18 34 
ri 93 134 11, 375 11, 731 
420 55 71 6, 444 7, 900 
11 stores or more......-...-.-. 145 250 17,170 27, 252 = 
Apparel, accessory stores: 

All stores 1, 731 1,721 173, 727 171, 017 100 
Nonchainstores—Total_.......- 1, 243 1, 212 91, 166 93, 776 53 55 3 
Chainstores—Total- -_........- 488 509 82, 561 77, 241 47 45 —6 

2 OED 155 186 28, 588 18, 425 
10 74 72 11, 614 
11 stores or more........... 259 251 46, 745 47, 

1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


TENNESSEE—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
men : Th Thousands 
1, 564 1,709 $133, 163 $156, 135 100 
Nonchainstores—Total_._.....- 1,392 1, 505 107, 119 121, 328 80 78 13 
hainstores—Total. - _....-...- 172 204 26, 34, 807 20 22 34 
87 116 7, 876 16, 241 
38 41 6, 636 6, 528 
11 stores or more. 47 47 11, 532 2, 
Eating, drinking places: 
All stores. 4,315 4, 765 135, 871 153, 142 100 _ ee 
Nonchainstores—Total_ 3, 987 4, 388 114, 544 125, 213 84 82 9 
Chainstores—To' 328 367 21, 327 27, 16 18 31 
2 or 3 stores 137 157 7, 563 9, 
4 to 10 stores 86 60 5, 867 6, 114 
stores 105 150 7, 897 12, 461 
res, proprie stores: 
IEE. xinitithcietiniaimananede 1,050 1,151 76, 985 108, 882 100 100 
Nonchainstores—Total-.-.....- 939 1, 025 60, 803 81, 485 79 75 34 
Chainstores—Total_ 126 16, 182 27, 397 21 25 69 
70 72 6, 747 
11 stores or more-_..-.-.-.--.-- 30 a 16, 491 
Other retail stores: 
3, 465 3, 602 225, 689 250, 026 100 
Nonchainstores—Total----....-- 3, 141 3, 312 189, 341 216, 437 sd 87 14 
Chainstores—Total.--....-...- 290 36, 348 589 16 13 -8 
160 158 14, 974 17, 331 
oS 33 47 5, 8, 828 
11 stores or more. 131 85 16,017 
Nonstore retailers: 
All 1, 152 1, 243 82, 336 101, 476 100 
Nonchain establishments— 
1,126 1, 203 27, 366 37, 768 33 37 
Chain establishments—Total__- 26 40 54, 970 63 67 63 16 
5 5 391 () 
(?) 3 1 
21 32 54, 579 63, 012 
TEXAS 
Retail trade—Total 
SS 0) ee 91,293 | 99,093 | $9,032,371 |$10, 792, 559 100 100 19 
Nonchainstores—Total_.......- 80,781 | 86,573 | 6,348,361 | 7,014,825 70 65 10 
Chainstores—Total_.-.....---.| 10,512 | 12,520 | 2,684,010 | 3,777,734 30 35 41 
Lumber, building materials, hard- 
ware, farm equipment dealers: . 
ERNE,» ceetcnnecnubiaseakne 5, 750 6, 064 772, 787 842, 858 100 100 9 
Nonchainstores—Total.-.-.-.-..- 4, 637 5, 088 603, 054 664, 885 78 79 10 
Chainstores—Total. --....-.--- 1,113 976 169, 733 177, 973 22 21 5 
11 stores or 632 514 86, 797 
General merchandise group stores: 
5, 090 955,321 | 1,172, 663 
Nonchainstores—Total_ 2, 856 3, 753 334, 913 283, 543 
Chainstores—Total _ - 1, 237 1, 337 620, 408 889, 120 
2 or 3 stores___.- 267 278 37, 633 149, 128 
4 to 10 stores___ 130 190 27, 223 65, 268 
11 stores or more_.. 840 869 555, 552 674, 724 
Food stores: 
ch 18,990 | 18,355 | 2,066,232 | 2,601, 591 
17, 464 | 16,407 | 1,216,212 | 1,387,249 
Chainstores—Total_ --..-.-..-- 1, 526 1, 948 850,020 | 1,214, 342 
452 553 124,179 172, 734 
4 to 10 stores. .__.....-..--. 275 117, 312 154, 350 
11 stores or more... .....-.-. 1,120 608, 529 887, 258 
IWithheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


TEX AS—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
sas dealers: Thousands 
6, 221 
5, 715 
Chainstores—Total. 506 
2 or 
4 to Wstores___ 
11 stores or more. 
Gasoline service stations: 
Nonchainstores—Total.... 
333 
102 
rel, accessory stores: 
sto 5, 082 
3, 356 
Chainstores—Total. 1,726 
543 
11 stores or more__..-.-.-.. 891 
Furniture, homefurnishings, equip- 
ment stores: 
4, 499 5, 363 412, 775 494, 474 100 100 20 
Nonchainstores—Total......... 4, 591 308, 371, 711 75 75 21 
hainstores—Total_--_......-.. 104, 122, 763 25 25 18 
11 stores or 34, 104 g 
places: 
eae 17, 124 507, 957 594, 744 100 100 17 
N cndedeatnad Babel 15, 745 435, 925 479,714 86 79 10 
tores—Total - - , 379 72, 115, 030 4 21 60 
2 or 3 stores__.... 861 45, 761 4} 
Drugstores, proprietary stores 
3, 256 285, 228 376, 178 100 100 32 
Nonchainstores—Total_ 2, 758 194, 940 250, 990 68 67 29 
tores—Total._-......... 498 90, 288 125, 188 32 33 39 
229 27, 797 33, 120 
4 to 10 stores... ............. 71 116 16, 033 25, 583 
11 stores or more. ......-.-.- 152 153 46, 458 66, 485 
Other retail stores 
pe ea 11,818 | 13,033 760, 288 890, 495 100 100 17 
Nonchainstores—Total_........ 563 | 11, 505 557, 569 674, 806 73 76 21 
Chainstores—Total.- .........- 1, 255 1, 438 202, 719 215, 689 27 24 6 
710 799 109, 215 101, 932 
11 stores or more. .........- 295 332 1 
Nonstore retailers: 
All establishments. ........... 3, 752 3, 554 186, 493 232, 470 100 100 25 
TY I A) eh, 2 3, 666 3, 460 96, 489 105, 911 46 10 
chaine 86 90, 004 126, 438 54 41 
23 4, 930 5, 142 
51 64 80, 374 117, 468 
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Number of retail stores and volume of sales, 1954 and 1968, by State—Continued 


UTAH 
Pereentage in sales 
Number of stores Sales ainstores and non- 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: a Thousands 
RR Rh Pe 6, 670 7,391 $733, 120 $929, 318 100 100 27 
Nonchainstores—Total._....... 5, 818 6, 381 514, 238 620, 512 70 67 21 
Chainstores—Total.--......... 852} 1,010 218, 882 308, 806 30 33 41 
11 stores or more. .......... 395 453 149, 447 175, 146 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
All stores 499 471 59, 810 74, 611 100 100 25 
N onchainstores—Total 419 406 46, 625 59, 100 78 79 27 
Chainstores—Total.. 80 65 13, 185 15, 511 22 21 18 
45 35 8, 991 
General merchandise group stores 
SS OAR . 338 343 100, 873 121, 617 100 100 21 
Nonchainstores—T otal. 234 228 , 027 47, 965 43 39 ll 
Chainstores—Total 104 115 57, 846 73, 652 57 61 7 
2 or 3 19 16 5, 191 dd 
11 stores or more. 85 84 52, 655 
Food stores: 
pS ee eee 1,123 1,113 153, 448 208, 913 100 100 36 
Nonchainstores—Total 986 945 , 485 109, 184 58 52 22 
Chainstores—Total- - -- 137 168 , 963 99, 729 42 48 56 
2 or 3 stores. 61 7 16, 467 
11 stores Or more. .......... 58 52 1 
Automotive dealers: 
Po SE 404 479 139, 465 169, 921 100 100 22 
Nonchainstores—Total._......- 368 427 132, 154 149, 121 95 88 13 
Chainstores—Total. -.......... 36 52 7,311 20, 5 12 185 
26 38 4, 404 (4) 
11 stores or more. .......... 10 10 2, 907 3, 
Gasoline service stations: 
---| 1,003] 1,243 64, 419 84, 637 100 100 31 
Nonchainstores—Total_-....... 920} 1,112 56, 279 71, 133 87 84 26 
Chainstores—Total...........- 83 131 8,140 13, 504 13 16 66 
22 40 1, 734 3, 380 
9 19 1, 593 
11 stores or more. ...- = 52 72 i 8, 531 4 
accessory stores: 
400 431 36, 145 40, 796 100 100 13 
x onchainstores—Total__....._- 298 303 24, 394 27, 676 67 68 13 
Chainstores—Total............ 102 108 11, 751 13, 120 33 32 12 
11 stores or more. ......-..- 58 58 8, 486 
Furniture, homefurnishings, equip- 
ment stores: 
All stores. - 383 448 36, 853 47, 497 100 100 29 
Nonchainstores—T otal_._...._. 350 411 29, 666 39, 159 80 82 32 
Chainstores—Total. --........-. 33 37 7, 187 8, 20 18 16 
, drinking p 
pO , 223 1, 355 45, 082 55, 738 100 100 24 
Nonchainstores—T otal_-_....... 1,112 1, 269 38, 260 48, 419 85 87 27 
Chainstores—Total.-........... lll 86 6, 822 7,319 15 13 7 
Drugstores, proprietary stores: 
Pith ccacndtenwencennce 224 264 26, 433 40, 910 100 100 55 
Nonchainstores—Total._......-. 182 205 14, 005 18, 886 53 44 35 
Chainstores—Total.__........- 42 59 12, 428 22, 024 47 56 7 
11 stores or more........... 10 10 (1) 


1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1964 and 1958, by Siate—Continued 
UTAH—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954: 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: Thousands ands 
PS eee eres 794 954 $62, 473 $72, 831 100 100 17 
Nonchainstores—Total__....... 680 772 34, 812 40, 957 56 56 18 
Chainstores—Total....2......- 114 182 27, 661 31, 874 44 44 15 
2). 58 52 6, 338 1) 
11 stores or more..........- 46 116 20, 457 aa 
Nonstore retailers: 
All establishments--.-........-- 279 310 8,119 11, 847 100 100 46 
Nonchain establishments— 
SO Seo eee 269 303 5, 531 8,912 68 75 61 
Chain establishments—Total... 10 7 2, 588 2, 935 32 25 13 
11 stores or more........... 8 7 (4) 2, 935 
VERMONT 
om retail stores: 
4, 623 4,778 q ‘ 100 100 17 
NeschonnabereaJ7icbal 4, 159 4, 316 278, 571 316, 377 73 71 14 
Chainstores—T otal... 464 462 100, 932 126, 961 27 29 26 
2 or 3 stores_._ 116 145 14, 062 
4 to 10 stores-_--- 44 50 3, 992 


Lumber, building materials, hard- 
ware, farm equipment dealers: 


11 stores or more.--.-.....-- 
General merchandise group stores: 

Nonchainstores—T 

Chainstores—T otal 


11 stores or more.....-...-- 
Food stores: 
All stores. 


11 stores or more.........-.- 
Automotive dealers: 


11 stores or more.......-.-- 
Gasoline service stations: 


4 to 10 

11 stores or more.....--...-.- 
Apparel, accessory stores: 


1 Withheld to avoid disclosure. 


100 100 
93 86 
7 14 
100 100 
99 99 
1 1 
100 100 
79 73 
21 27 


| | 
| 
: 297 343 25, 971 31, 105 100 100 20 
Nonchainstores—T otal_._...... 279 316 23, 257 27, 843 90 90 20 7 
| Chainstores—Total._........... 18 27 2, 714 3, 262 10 10 20 
322 . 362 33, 516 44,741 100 100 33 
270 313 16, 727 19, 423 50 43 16 
52 49 16, 789 25, 318 50 57 61 
971 1,002 91, 739 115, 732 100 100 26 
; 101 87 38, 426 48, 694 42 42 27 
263 73, 196 76, 813 5 
245 68, 293 66, 139 
Chainstores—Total__.......-..- 18 4, 903 10, 674 117 
15 4, 061 8, 590 |-... 
cab 534 24, 626 30, 190 23 
Nonchainstores—Total___.....- 527 24, 313 29, 870 23 
" Chainstores—Total............- 7 313 320 2 
2 320 301 18, 419 19, 912 8 
Nonchainstores—T otal... 262 240 14, 552 14, 609 .4 
5 Chainstores—Total._.........-- 58 61 3, 867 5, 303 37 
5 Zor 3 steres....... 15 22 1, 462 
7 4 to 10 18 15 989 986 
11 stores or 25 24 1, 416 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


VERMONT—Continued 
Percentage in sales, 
Number of stores Sales c ores and non- 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equi 
ment stores: Thousands 
stores 239 $16, 757 $16, 125 100 100 —4 
Nonchainstores—T otal__....... 247 208 12, 211 13, 351 9 
Chainstores—Total_..........__| 81 4, 546 2,774 27 17 —39 
2 or 3 stores. ............... 14 8 2, 303 304 
nking 
All stores 586 600 17, 562 19, 529 10 10 
569 573 16, 945 18, 96 10 
Chainstores—T. 27 617 4 5 47 
12 1 sae 
10 1 
8, 344 9, 863 100 100 18 
7,837 9, 227 94 O4 18 
507 6 6 25 
64, 556 74, 353 100 100 15 
37, 129 46, 240 58 62 25 
27, 427 28, 113 42 38 3 
1,011 
4,817 4,975 100 100 3 
3, 994 4,013 81 5 
823 17 19 17 
eae 30,959 | 32,991 | $3, 120,549 | $3,721, 290 100 100 19 
27,595 | 28,998 | 2,091,252 | 2,320,274 67 62 ll 
Chainstores—Total. ..........- 3, 364 3,993 | 1,029,297 | 1,401,016 33 38 36 
Ser 1, 326 1, 515 225, 835 
4to 372 458 110, 114 208, 220 
11 stores or more... .-....-... 1, 666 2, 020 693, 348 924, 579 
Lumber, buil seoteriain, hard 
— farm equipment dealers: 
1,322 1,480 197, 099 214, 917 100 100 9 
Nonchainstores—Total......... 1,184 1, 298 168, 820 177, 743 86 86 5 
Chainstores—Total. -_......... 138 182 28, 279 37,174 24 14 31 
14 17 3, 472 7, 030 
11 stores or more. _.......-- 36 58 7, 442 7, 525 
General merchandise group stores 
po SSS eS eee 2, 3, 023 391, 029 474, 336 100 100 21 
Nonchainstores—Total......... 2, 267 2, 577 156, 336 131, 881 40 28 —16 
Total. -- 398 446 234, 693 455 60 72 46 
31 42 20, 048 
- 268 310 158, 202 217, 375 
cs. 7, 817 7, 649 725, 046 924, 026 100 100 27 
Nonchainstores—Total.--_.....- , 197 7, 023 382, 298 450, 428 49 18 
"Petal. .......... 626 342, 748 473, 598 47 51 38 
sored. 163 151 44, 354 47, 953 
4 to 10 stores. __-........... 62 73 23, 023 36, 581 
11 stores or more... ......... 395 402 275, 371 389, 064 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
VIRGINIA—Continued 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 

Share of market | Change 

1954 1958 1954 1958 from 

1954 to 
1954 1958 1958 
tomotive dealers: ds | Th d. 
1,683] 1,858] $574,594 | $629,762| 1001 100 10 
1,515 1, 535, 555, 834 93 88 
83 127 20, 732 47, 332 |........ 
11 stores or 75 83 15, 993 19, 112 
service stations: 

4,640]  231,816|  303,621| 1001 100 31 
N onchainstores— Total 3771) 4, 268, 88 30 

4 to 10 stores. .............. 36 1,176 
stores Or more. vid 140 6, 854 13, 752 |_ 
accesso: stores: 

1,820| 1,835] 182,961] 206,435| 100] 100 13 
Nonchainstores—Total......... 1, 1, 259 104, 965 110, 211 57 53 5 

576 906 96, 43 47 23 
4 to 10 stores. _............. 7i 68 12, 560 
11 stores or more... ........ 294 310 42, 625 2:36 
Furniture, homefurnishings, equip- 
ment stores: 
All stores. - ..--------------+0- 1, 558 1,709 147, 675 179, 945 100 100 22 
1, 324 1,417 110, 171 123, 292 75 69 12 
234 292 37, 504 56, 653 25 31 51 
4, 384 5, 206 179, 544 758 100 100 25 
4, 039 4, 685 148, 532 179, 951 83 80 21 
345 521 31, 012 17 20 44 
194 206 9, 987 
843 902 102, 524 140, 461 100 100 37 
724 752 68, 802 88, 871 67 63 29 
119 150 33, 722 51, 590 33 37 53 
37 49 3, 858 
Other retail stores: 
3,625 | 3,527 346, 513 372, 844 100 100 8 
Nonchainstores—Total__....... 3, 147 2, 976 180, 220 196, 143 53 9 
Chainstores—Total____....___- 4 551 166, 293 176, 701 48 47 6 
162 217 20, 797 (1) 
4 to 10 stores. _............. 95 20, 199 
11 stores or more.._.-...... 254 239 125, 297 @) 
Nonstore retailers: 
All establishments___....-_._.. 1, 206 1, 162 41, 748 50, 185 100 100 20 
N establishments— 
1, 162 1,094 27, 925 37, 237 67 74 33 
Chain establishments—Total._. 44 68 13, 823 12, 948 33 26 -—6 
2 or 3 stores. 4 4 259 
$00 10 6 4 
11 stores or 34 60 (@) @) 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


WASHINGTON 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: Thousands | Thousands 
26,806 | 27,612 | $2,873,694 | $3, 418, 571 100 
Nonchainstores—Total____....- 23,999 | 24,703} 1,925,769] 2,194, 558 67 64 14 
Chainstores—Total- __......-.- 2, 807 2, 909 947, 925 1, 224, 013 33 36 29 
1, 186 1, 235 193, 673 
11 stores or 1,271 1, 248 627, 169 706, 200 | 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
1, 743 1, 845 223, 505 239, 939 100 
Nonchainstores—Total_.......- 1, 509 1,612 173, 129 185, 831 77 7 
Chainstores—Total--_........- 234 233 50, 376 54, 108 23 23 7 
11 stores or more. 92 72 2, 
General merchandise group jeans: 
All stores 994 1, 154 346, 413 419, 964 100 a 
Nonchainstores—Total 701 862 69, 786 78, 198 20 19 12 
Chainstores—Total 293 292 276, 627 341, 766 80 81 24 
2 or 3 stores 79 70 
4 to 10 stores 21 20 (@) 
11 stores or more 193 202 219, 283 
Food stores: 
5, 370 4, 640 670, 031 866, 486 100 
Nonchainstores—Total__ 4, 850 4, 193 407, 960 500, 976 61 58 23 
Chainstores—Total-_ 520 447 262, 071 365, 510 39 42 40 
2 or 3 stores... 204 153 56, 
4 to 10 stores. 77 59 () 
Automotive dealers: 
1,478 1, 721 453,175 496, 571 100 
Nonchainstores—Total.. 1,379 1, 586 427,150 449, 899 Yt 91 5 
Chainstores—Total - 99 135 26, 025 46, 672 6 9 79 
2 or 3 stores... 55 82 16, 208 
4 to 10 stores. 12 16 2,091 | 
11 stores Or more........... 32 37 7, 726 
Gasoline service stations: 
3, 356 3, 806 196, 896 241, 261 100 
Nonchainstores—Total 3, 101 3, 494 168, 847 206, 297 86 86 22 
Chainstores—Total. __.- 255 312 28, 049 34, 964 14 14 25 
2 or 3 stores..... 95 112 8, 632 
11 stores or more-- 148 170 (1) 
Sparel, accessory stores: 
1, 495 1, 463 131, 887 
Nonchainstores—Total__......- , 109 1,117 81, 189 
Chainstores—Total.__........-. 386 346 50, 698 
160 164 14, 808 
eee 56 38 12, 215 
11 stores or more--.--.----- 170 144 23, 675 
Furniture, homefurnishings, equip- 
ment stores: 
1, 494 1, 659 
Nonchainstores—Total___...._- 1, 362 1, 533 
132 126 
ll 23 
11 stores or more. 30 24 
Eating, drinking places: 
5, 147 5, 607 
Nonchainstores—Total___...._. , 925 5, 363 
222 244 
138 170 
52 62 
11 stores or more. 32 12 4, 823 
Drugstores, proprietary stores: 
738 784 63, 901 68 (1) 
124 144 32 (0) 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
WASHINGTON—Continued 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
, 1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: 
3, 650 3, 597 $332, 461 $373, 260 100 
Nonchainstores—Total__.._.._- 3, 136 2, 994 195, 472 198, 458 59 53 2 
Chainstores—Total. ._._....._. 514 603 136, 989 174, 802 41 47 28 
11 stores or more. 294 332 105, 598 
Nonstore retailers: 
All 1,217 1,192 80, 853 99, 270 
establishments— 
1, 189 1, 165 31, 955 40 (1) 
Chain establishments—Total_- 28 27 60 (1) 
11 stores or more. 18 16 ©) 
WEST VIRGINIA 
Retail trade—Total: 
18,681 | 19,180 | $1,401,206 | $1,607,094 100 100 15 
Nonchainstores—Total________- 16, 781 17, 164 938,020 | 1,039,023 67 65 ll 
Chainstores—Total._....-.____- 1,900 2, 016 463, 186 568, 071 33 35 23 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
740 862 82, 458 89, 875 100 100 9 
Nonchainstores—Total______._- 74 772 66, 363 71, 76 80 80 8 
Chainstores—Total___.........- 66 90 16, 095 18, 111 20 20 13 
45 59 6, 091 
General merchandise group stores: 
443 1, 672 207, 547 245, 229 100 100 18 
Nonchainstores—Total___...._. 1,101 1, 330 76, 460 74, 722 37 30 -3 
Chainstores—Total__........... 342 342 131, 087 170, 507 63 70 30 
11 stores or 223 183 107, 628 
Food stores: 
5, 332 4,783 362, 045 426, 436 100 100 18 
Nonchainstores—Total___._._- 4, 959 4, 429 198, 140 218, 286 55 51 10 
Chainstores—Total__..........- 373 354 163, 905 208, 150 45 49 30 
11 stores or more. 201 176 137, 810 
Automotive dealers: 
958 1,045 253, 273 268, 820 100 100 6 
Nonchainstores—Total___.___.- 886 971 234, 550 250, 701 93 93 7 
Chainsto~2s—Total_...........- 72 74 18, 723 18, 119 7 7 —3 
ll 18 689 
11 stores or more-_-_....-..-- 25 27 4, 830 
Gasoline service stations 
2, 242 2,401 98, 106 
Nonchainstores—Total__ 2,131 2, 276 89, 864 
Chainstores—Total._. lll 125 8, 242 
2 or 3 stores__- 64 59 3, 880 
4 to 10 stores__ 6 16 
11 stores or 41 50 1) 
Apparel, accessory stores: 
pC SSS ee eee 1,009 978 85, 132 97, 403 100 100 14 
Nonchainstores—Total__..._..- 707 674 56, 532 2, 489 64 64 ll 
Chainstores—Total__..........- 302 304 28, 600 34, 914 36 36 22 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
WEST VIRGINIA—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores: Thousands | Thousands 
908 1,005 $84, 098 100 100 19 
Nonchainstores—T otal___..___- 766 55, 101 63, 984 78 76 16 
Chainstores—Total___........_- 142 149 15, 20,114 22 24 29 
11 stores or more..........- 73 74 4, 632 
— = drinking places: 
3, 410 3, 723 77, 886 90, 776 100 100 17 
Noncha'nstores—Total_________ , 286 3, 534 72, 284 81, 395 93 90 13 
hainstores—Total__....._____- 124 189 5, 602 9, 381 7 10 67 
16 351 (‘) 4 
11 stores or more-__._.____- 42 82 2,070 3, 997 a 
B proprietary stores: 
SA he Sa 445 38, 008 50, 687 100 100 33 
No pies ee AS! 378 386 26, 692 34, 889 70 69 31 
Chainstores—Total__..._....--- 61 59 11, 316 15, 798 30 31 
2 or 3 stores... 18 20 1, 305 
11 stores or 26 27 6, 167 
Other retail stores: 
pRB SE 1, 685 1, 693 106, 374 108, 488 100 100 
Nonchainstores—Total_______-- = 1, 482 52, 555 59, 588 49 55 13 
Chainstores—Total_........-.-- 261 53, 819 48, 900 51 45 -9 
11 stores or 184 171 (4) 
Nonstore retailers: 
All establishments... 515 573 19, 638 21, 361 100 100 9 
establishments— 
eka as Rel 494 504 9, 479 9, 882 48 46 4 
Chain establishments—Total _ - 21 69 10, 159 11, 479 52 54 13 
11 stores or more. ........-- 19 57 
WISCONSIN 
Retail trade—Total: 
47,884 | 47,928 | $3,923,671 | $4, 455, 061 100 100 14 
Nonchainstores—T otal_........ 44. 291 44,134 | 2,947,011 3, 216, 403 75 72 9 
Chainstores—total-............- 3, 593 3, 794 976, 660 | 1, 238, 658 25 28 27 
1, 906 1, 757 644, 477 4 
hard- 
ware, farm equipment dealers: 
3,714 3, 821 403, 139 428, 412 100 100 6 
216 3, 299 321, 404 342, O84 80 80 6 
498 522 81, 735 86, 328 20 20 -1 
155 162 28, 537 28, 468 
67 78 10, 474 
276 282 42,724 
General merchandise group stores: 
1, 561 1, 695 418, 983 488, 357 100 100 23 
Nonchainstores—Total__......- 1,175 1, 306 111, 417 114, 144 27 23 2 
Chainstores—Total._........... 389 7, 566 374, 213 73 77 22 
4 to 10 21 28 093 
11 stores or 313 296 204, 850 
Food stores: 
All 8, 075 7, 261 851,733 | 1,046, 461 100 100 23 
Nonchainstores—Total__......- 7, 428 6, 658 572, 459 641, 863 67 61 12 
res—Total_............ 7 603 279, 274 404, 598 39 45 
1 stores or 390 341 239, 921 | 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued k 
WISCONSIN—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from “te 
1954 to 
1954 1958 1958 ‘a 
ive Thousands | Thousands 
All st 440 $701, 660 100 100 6 
631, 413 636, 714 96 91 1 
, 0 64, 4 9 124 
13, 952 () 
5, 879 (1) 
, 196 10, 557 4 
260, 649 574 100 100 18 
206, 967 272, 421 79 88 32 
53, 682 36, 153 21 12 —33 
5, 670 10, 976 
5, 244 
44, 676 19, 933 
549 540 100 100 17 
144, 109 136, 140 70 57 -6 
60, 440 102, 400 30 43 69 
17, 421 33, 389 
8,812 7,102 4 
317 301 34, 207 61, 
Furniture, homefurnishings, equip- 
ment stores: 
2, 387 2, 600 79, 100 100 16 
Nonchainstores—Total__......- 2, 124 2, 304 152, 852 168, 174 81 10 ; 
Chainstores—Total............. 296 s , 8 15 19 48 
114 124 16, 214 19, 470 
20 30 6, 757 
11 stores or more........... 129 142 9, 145 13, 671 
Se) ee 921 | 14,591 376, 946 425, 762 100 100 13 
Nonchainstores—Total_........ 13, 659 4, 361, 626 A 13 
tores—Total............. 2 15, 320 18, 275 4 4 19 ; 
199 221 , 858 10, 514 
11 stores or more........... 43 51 4, 483 6, 250 
proprietary stores: 
Pig | 8. Se 1,185 1, 165 105, 091 131, 320 100 100 25 
Nonchainstores—Total._......-. 1,062 1,030 81,710 99, 396 78 76 22 
Chainstores—Total_............ 123 135 28, 381 31, 924 22 24 37 
2 or 3 stores... anne 45 70 5, 242 10, 000 
15 18 1,940 8 
11 stores or more........... 63 47 16, 199 1 
Other retail stores: 
5,372 5, 404 a 400, 191 100 100 1 
Nonchainstores—T otal_........ 4, 930 311, 255 ; 79 84 8 
417 63, 659 21 16 
192 36, 727 
90 107 1 20,774 
11 stores or more........... 135 73 26, 511 6, 158 
Nonstore retailers 
All establishments. ......-..... 1, 828 1, 684 65, 936 77, 712 100 100 
1.775 1,618 51, 799 61, 448 79 79 19 
Chain establishments—Total__ 53 66 14, 137 16, 264 21 21 
3 12 ( 2, 587 
11 stores or more........... 48 50 12, 565 
4 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 


WYOMING 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: Thousands | Thousands 
3, 974 $384, 601 $415, 100 100 8 
Nonchainstores—T otal___...... 3, 569 3, 491 294, 769 306, 77 74 4 
Chainstores—Total_............ 405 439 , 832 109, 243 23 26 22 
11 stores or more. 197 178 54, 904 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
309 292 217 45, 100 100 20 
Nonchainstores—T otal__.._...- 254 231 31, 521 32, 951 82 72 5 
Chainstores—Total__........... 55 61 6, 696 12, 747 18 28 90 
11 stores or 35 34 4, 583 
General merchandise group stores 
206 202 543 33, 131 100 100 
Nonchainstores—T otal... 130 138 10, 552 9, 534 31 29 —10 
Chainstores—Total__..........- 76 64 22, 991 23, 597 69 71 3 
11 stores or more..........- 61 39 20, 429 
Food stores: 
All stores. 534 485 79, 285 100 100 11 
Nonchainstores—Total__...... 482 439 44, 898 49, 424 57 56 10 
Chainstores—Total__........... 52 46 34, 387 38, 855 43 44 13 
2 or 3 stores_.... 19 14 Q) 
11 stores or more 33 32 (4) 
Automotive dealers: 
Po eee ee 300 263 85, 77, 766 100 100 -9 
Nonchainstores—T otal. 271 245 78, 174 70, 913 92 91 -9 
Chainstores—Total___.. 29 18 4 6, 853 8 9 —2 
2 or 3 stores........ 23 10 
Gasoline service stations: 
577 658 34, 375 46. 168 100 100 34 
Nonchainstores—Total__._..._. 555 586 32, 397 39, 714 4 86 23 
Chainstores—Total. ........... 22 72 1,978 6, 454 6 14 226 
pparel, accessory stores 
VD OSS eS Se 235 259 16, 334 19, 890 100 100 22 
Nonchainstores—T otal... _..._- 190 219 12, 948 14, 960 76 75 16 
Chainstores—Total.............| 45 40 3, 386 4, 930 24 25 46 
4 to 10 stores..............- 11 10 423 
11 stores or 20 21 1, 930 
Furniture, homefurnishings, equip- 
ment stores: 
All stores 203 211 14, 750 18, 673 100 100 27 
Nonchainstores—T otal......... 178 177 12, 515 14, 765 85 79 18 
Chainstores—Total_...........- 25 34 2, 235 908 15 21 76 
Eating or 13 10 1) 
ating, drinking p) 
799 789 35, 34, 630 100 -3 
Nonchainstores—T otal. 768 755 (1) duce 
Chainstores—Total_... 31 1,819 iQ) 5 
proprietary stores: 

Il stores... 132 135 13,010 16, 116 100 100 24 
Nonchainstores—T otal......... 114 116 , 802 11,917 75 74 22 
Chainstores—Total 18 19 4,199 25 26 31 

2 or 3 stores... 16 17 () 
4 to 10 stores... cone 
11 stores or more... 2 2 () CF 
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Number of retail stores and volume of sales, 1954 and 1958, by State—Continued 
WYOMING—Continued 

Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands | Thousands 
Nonchainstores—T otal. 525 494 (4) 
ainstores—T otal_..........-- 50 5, 881 (4) 18 () 
11 stores or 24 26 1,136 
Nonstore retailers: 
All establishments. 104 91 1, 527 80 
Nonchain establishments— 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area 


AKRON, OHIO 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
trade—Total Thousands 
All stores. - 4,070 4,071 $607, 224 100 
Nonchainstores—Total......... 3, 470 3, 428 310, 153 321, 334 59 4 
Ihainstores—Total. __........-. 600 643 215, 486 , 890 4 47 34 
224 190 36, 123 43,813 |. 
4 to 10 stores. .............. 63 58 10, 488 20, 463 
11 stores or more. ........- 313 395 169, 875 221, 614 
Lumber, building materials, hard- 
ware, equipment dealers: 
227 261 42,1 43, 097 100 
Nonchainstores—Total_........ 199 229 35, 188 35. 503 83 82 —-10 
Chainstores—Total._._......-- 28 32 6, 999 7, 594 v7 18 9 
11 stores or more. 2 3 
General merchandise group stores 
99 94 78, 229 97, 609 25 
Nonchainstores—Total_.......- 51 52 9, 878 13; 
Chainstores— Total. _........-- 48 42 68, 351 45, 646 1) 
17 5 1, 501 1) 
4 to 10 stores__ 1) 
11 stores or more. ......-.-- 31 37 66, 850 037 
All stores. 932 832 129, 124 159, 982 100 
Nonchainstores—Total_.......- 748 640 55, 159 52, 941 43 33 —4 
Chainstores—Total. ___......-. 184 192 73, 965 107, 041 57 67 45 
11 stores or more. .....-..-- 113 154 58, 996 92, 624 = 
Automotive dealers: 
195 227 98, 103 104, 829 100 
Nonchainstores—Total_.......- 170 191 88, 065 86, 296 90 82 -2 
instores—Total. __......... 36 10, 038 18, 533 10 18 85 
, = 5 15 
5 5 1) 
11 stores or 15 16 5, 257 
Gasoline service stations: 
411 513 31, 780 458 100 = 
Nonchainstores—T: 25, 862 35, 615 81 78 38 
tores— Total... 57 5, 918 9, 843 19 22 66 
4 to 10 stores. 
A stores or 28 43 Q) ) 
pparel, accessory 
All stores. - 223 219 23, 005 25, 067 100 
124 126 8, 207 9, 229 36 37 12 
99 93 14, 798 15, 838 64 ee 
29 26 2, 813 3, 044 |. 4 
10 10 1, 459 925 ie 
60 57 10, 526 
188 213 25, 146 169 100 | See 
171 187 15, 712 16, 339 62 71 4 
17 26 9, 434 6, 830 38 29 —28 
8 15 3, 694 3, 763 a 
8 | 8 
8 5 1 
917 900 42, 963 49, 219 100 | ae 
875 844 39, 400 , 608 92 91 13 
42 56 3, 563 4,611 8 9 29 
30 1, 793 
6 
164 140 16, 283 19, 668 100 \ | a: 
119 102 8, 641 10, 464 53 53 21 
45 38 7, 642 9, 47 47 2 
17 8 
4 to 10 stores. .............- 1 3 1) 327 
11 stores or More.......---- | 27 27 6, 115 7, 989 
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Number of retail stores and volume fects sales, 4 ARS and 1958, by metropolitan area— 
ontinw 


AKRON, OHIO—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: 
385 
Total 90 
Chain establishments—Total___ 8 300 
11 stores or more. .........- 6 8 () 
ALLENTOWN-BETHLEHEM-EASTON, PA 
Retail 
5, 568 5, 628 $476, 407 $550, 000 100 
Noshutnstares Total pawtmnnen: 5, 07 5, 158 048, 989 383, 066 70 70 10 
hainstores—Total- 4 127, 418 166, 934 30 -8 
11 stores or 236 231 91, 886 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
208 254 32, 241 32, 365 100 
Nonchainstores—Total-__......- 183 230 25, 353 28, 411 79 8&8 12 
Chainstores—Total. 25 24 6, 888 3, 954 21 12 43 
py 19 17 4, 273 
11 stores or 4 5 1 Ch... 
General merchandise group stores: 
147 “161 56, 479 76, 927 100 
Nonchainstores—Total_.......- 116 134 38, 377 68 
Food stores: 
1,370 1, 270 109, 759 137, 707 100 
Nonchainstores—Total......... 2 1,170 ‘ 52 45 9 
Chainstores—Total- --..-.....- 116 52, 824 75, 457 48 56 43 
11 stores or more-_...-.-....- 74 62 48, 617 66, 691 
Automotive dealers: 
236 245 76, 555 78, 369 100 
Nonchainstores—Total......... 215 217 69, 421 65, 633 91 st 
Chainstores—Total. --...-....- 21 28 7, 134 12, 736 9 16 79 
13 18 5, 480 16, 025 |. 
11 stores or 7 10 
Gasoline service stations: 
520 548 27, 407 732 100 > 
Nonchainstores—Total_.......- 501 534 25, 610 30, 761 93 91 20 
Chainstores—Total. --......... 19 14 1, 797 2, 971 7 9 65 
11 stores or 5 2 Q) 
Apparel, accessory stores: 
403 348 32, 422 
Nonchainstores—T otal. 285 255 19, 093 
Chainstores—Total_ 118 le, 529 
2 or 3 stores_._. 28 26 2, 646 
4 to 10 stores___- 29 24 5, 083 
11 stores or more. 61 43 5, 800 
1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 


Continued 


ALLENTOWN-BETHLEHEM-EASTON, PA.—Continued 


Number of stores 


Sales 


Percentage in sales, 
chainstores and non- 


chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores: Thousands | Thoasunds 
308 367 $27, 443 $34, 291 100 
Nonchainstores—Total 271 320 20, 779 24, 293 76 71 17 
Chainstores—Total_ ___.-- v7 47 6, 664 9, 998 24 29 50 
Biting, places: 
, 093 1, 230 33, 860 40, 924 100 100 
Tota 1, 052 1,171 31, 515 93 
Chainstores—Total.__........- 41 59 2, 345 7 
18 17 480 
11 stores or more... ........- 13 38 1) 
proprietary stores: 
139 140 11, 989 
Nonchainstores—Total......... 123 123 9, 218 
Chainstores—Total. 16 17 2,771 
9 10 1, 383 
3 3 () 
11 stores or more........... 4 
Other retail stores: 
Nonchainstores—Total......... 684 725 38, 499 
Chainstores—Total. 57 52 9, 332 
18 18 1, 984 
9 2 225 
11 stores or more........... 30 32 7, 123 
Nonstore retailers: 
All establishments 
establishments— 
chain establishments—Total... 
11 stores or more__.-.-.-.-- 
Retail trade—Total: 

14,617 | 15,720 | $1,557,885 | $1,955, 842 100 
Nonchainstores—Total___...... 13, 293 14, 078 1, 065, 486 1, 183, 791 68 61 ll 
Chainstores—Total--_-_......... 1, 324 1, 642 492, 399 772, 32 39 57 

11 stores or 707 864 317, 878 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
508 592 72, 744 84, 847 100 
Nonchainstores—Total_........ 475 548 67, 267 73, 698 92 86 95 
Chainstores—Total.__......... 33 44 5,477 11, 149 8 14 103 
29 31 5, 032 
General merchandise group — 
All stores 402 436 206, 515 243, 140 100 by 
Nonchainstores—Total 326 330 85, 806 27, 886 42 11 —68 
Chainstores—Total___ 76 106 120, 709 215, 254 58 89 78 
2 or 3 stores 28 28 
4 to 10 stores 9 28 1 
11 stores or more 39 50 59, 503 97, 212 ai 
Food stores: 
pS Se 4, 209 4,181 378, 519 492, 787 100 ae 
Nonchainstores—Total__...___- 3, 894 3, 806 208, 233, 374 55 47 12 
tores—Total.___......... 315 375 169, 621 259, 413 45 53 53 
on ne 84 99 25, 461 23, 107 
27 22 962 12, 909 
11 stores or more.........--! 204 254 143, 198 223, 397 
1 Withheld to avoid disclosure, 
2 Not available. 
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Number of retail stores and volume of sales, 1954 and 1968, by metropolitan area— 
Continued 
BALTIMORE, MD.—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- - 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Automotive dealers: Thousands | Thousands 
409 520 $217, 041 , 868 
Nonchainstores—Total..- 351 431 191, 428 219, 603 
Chainstores—Total___ 58 89 25, 613 44, 265 
2 or 3 stores_......... 19 48 8, 864 1) 
11 stores or more_.___--..-- 33 28 1) 8, 
Gasoline service stations: 
1, 026 1, 406 79, 766 119, 938 
Nonchainstores—Total__....... 949 1, 342 76, 069 110, 368 
Chainstores—Total. 7 64 3, 697 9, 570 
18 35 1, 467 () 
4 to 10 stores. 4 3 
11 stores or more___....--.- 55 26 1) 5, 212 | Hi 
Apparel, accessory stores: 
1, 037 1,013 92, 306 117, 442 100 
Nonchainstores—Total......._. 768 730 55, 393 63, 547 60 54 15 
Chainstores—Total___......__- 269 283 36, 913 40 
11 stores or more___.......- 93 137 13, 450 
Furniture, homefurnishings, equip- 
ment stores: 
Nonchainstores—Total_..---__- 525 563 58, 701 56, 365 79 48 —4 
Chainstores—Total___.-_.-_-_- 60 95 16, 047 31, 654 21 52 97 
Eating, drinking places: ; 
3, 190 3, 561 167, 679 196, 095 100 
Nonchainstores—Total_.......- 2, 942 3, 243 145, 511 167, 296 87 85 15 
248 318 28, 7 13 15 
Drugstores, proprietary stores: a 
530 547 64, 585 86, 135 100 
Nonchainstores—Total._._....- 462 461 41,815 53, 573 65 62 28 ES 
Chainstores—Total.__........- 68 86 22,770 , 562 35 38 43 ies 
Other retail stores: 
1, 678 1, 907 123, 673 161, 386 100 
Nonchainstores—Total__......- 1, 578 1, 746 105, 972 139, 655 86 87 32 
Chainstores—Total___......._- 100 161 17,701 21, 731 13 13 23 
11 stores or 10 31 3, 049 
Nonstore retailers: 
All establishments-...........- 1,043 899 80, 309 102, 185 100 gy ee 
establishments— 
1,023 33, 626 37, 926 42 37 13 
Chain establishments—Total___ 20 21 683 | 64, 259 58 63 38 “ 
11 stores or more_........-- 16 15 45, 747 
1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continued 


BIRMINGHAM, ALA. 
Percentage in sales, 
Number of stores Sales chainstores and non- 
itores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total Thousands | Thousands 
| 4, 763 5, 097 $659, 367 100 
Nonchainstores—Total._......- 4,218 4, 500 357, 731 403, 67 62 13 
Chainstores—Total--—........_- 545 597 175, 691 255, 783 33 38 46 
2 or 3 stores... 166 177 21, 670 
4 to 10 stores_.._.- J 58 87 11, 253 
11 stores or more. -_....----.- 321 332 142, 768 185, 685 
Lumber, building materials, hard- 
“7 farm equipment dealers: 

192 232 21, 652 100 
171 212 18, 449 27, 812 85 86 51 
Chainstores—Total.._........- 21 20 3, 4, 451 15 14 39 

11 stores or 9 4 () 
175 220 73, 513 97, 871 100 
nN sucbeaushavem7betik a 113 165 21, 920 12, 136 30 12 —45 
Chainstores—Total. -_......-..| 62 55 51, 593 85, 735 70 88 66 
11 stores or more. .......... 37 34 47, 830 
Food stores: 
All stores 1, 332 1, 158 130, 238 156, 339 100 dn 
Nonchainstores—Total_-....._. 1, 225 1, 064 76, 542 79, 216 59 53 3 
Chainstores—Total___......._. 107 94 53, 696 77, 41 47 44 
Automotive dealers: 
All 198 247 113, 325 112, 406 100 ae 
172 216 105, 599 103, 198 93 92 —2 
26 31 7, 726 ‘ 7 8 19 
12 9 2, 989 
11 stores or 14 19 4, 737 
Gasoline service stations: 
536 667 28, 641 44, 344 100 
Nonchainstores—Total._....___ 493 588 24, 354 35, 85 81 48 
Chainstores—Total.__......._. 43 79 4, 287 8, 359 15 19 95 
11 stores or more. 36 54 3, 769 
Apparel, accessory stores: 

326 342 40, 637 48, 721 100 900%. 
Nonchainstores—Total_........ 209 231 25, 855 32, 660 64 67 26 
Chainstores—Total.__........- 117 lll 14, 782 16, 061 36 33 9 

4 to 10 stores... 18 19 990 
11 stores or more_._.......- 71 59 10, 321 11, 193 |. s 
Furniture, homefurnishings, equip- 
ment stores: 
All stores 233 317 25, 416 35, 469 100 dg ee 
Nonchainstores—Total..-.---_. 210 273 20, 030 27, 085 79 56 35 
Chainstores—Total___......._- 23 44 5, 386 8, 384 21 44 56 
11 stores or more........-.- 16 24 2, 691 2, 334 
places: 
ee 734 820 29, 433 36, 392 
N wh 686 769 24, 294 29, 837 
hainstores—Total. _ _ 48 51 5, 139 6, 555 
2 or 3 stores__._- 24 30 2, 199 
4 to 10 stores___- 8 4 430 1) 
11 stores or more 16 17 2, 510 2, 421 
212 15, 204 22, 577 
N etal 188 205 11, 510 18, 694 
Chainstores—Total_..........- 24 18 , 694 3, 883 
Sop 13 13 1, 857 f 
5 1 (1) 1 
11 stores or more. .........- 6 4 


1 Withheld to avoid disclosure, 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continued 


BIRMINGHAM, ALA.—Oontinued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands 
562 614 $45, 655 $58, 891 29 
11 stores or more. 34 45 @) Q) ~-- - 
Nonstore retailers 
All establishments. 263 257 9, 708 14, 004 45. 
chan 9 10 35 1 
11 stores or more. 8 9 — 
BOSTON, MASS 
24,648 | 24,690 | $3,010, 092 100 
N 21,886 | 21,941 1, 863,724 | 2,125,182 62 14 
Chainstores—Total. --......._- 2, 762 2,749 1, 146, 368 1, 607 38 67 15 
11 stores or more. 1,431 1, 268 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
All 952 1,131 138, 890 
865 1, 033 109, 451 
87 98 29, 439 
50 59 12, 305 
15 18 1, 293 
21 15, 841 
822 881 361, 222 
582 49, 
240 312, 019 
51 59 16, 859 
27 43, 127 
162 168 
5, 5, 287 769, 346 
5, 184 4, 642 335, 036 
7 645 434, 310 
160 145 28, 744 
52 80 51, 055 
572 420 354, 511 
861 889 433, 256 445, 845 100 300 }...-2... 
789 828 414, 904 ‘ 96 90 
72 61 18, 352 
35 36 
9 3 ® 
11 stores or more. 28 22 5, 018 
Gasoline service stations: 
1, 738 1, 957 116, 301 
Nonchainstores—Total..--_..... 1, 665 1, 856 107, 351 
Chainstores—Total-_........... 73 101 8, 950 
é 11 stores or more.........-- 18 18 (0) 
Apparel, accessory stores: 
2, 124 1, 962 226, 700 
Nonchainstores—Total__-.--.-- 1, 597 1, 446 115, 366 
Chainstores—Total- 527 516 111, 334 
Zee stores. ... 190 222 28, 456 
11 stores or more. -._....-.-- 203 176 51, 509 


1 Withheld to avoid disclosure. 
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STATUS OF SMALL BUSINESS IN RETAIL TRADE 


Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 


Continued 
BOSTON, MASS.—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share ofmarket | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores: Thousands | Thousands 
Nonchainstores—Total_-_-....-- 1,111 1, 159 97, 146 113, 930 75 77 17 
Chainstores—Total. --...-...-- 192 185 31, 914 34, 013 25 23 7 
11 stores or more. 91 83 11, 274 
Eating, drinking places: 
3, 854 4, 206 247, 233 302, 084 100 
Nonchainstores—Total..-..__-- 3, 499 3, 835 , 699 251, 750 82 83 
Chainstores—Total---....--..- 355 371 44, 534 50, 334 18 17 
11 stores or more. 176 203 24, 570 
Drugstores, proprietary stores: 
1,118 1,114 93, 625 112, 789 100 900 
Nonchainstores—Total__-____.- , 024 1,015 78, 081 46 83 86 24 
Chainstores—Total--.......-.- 94 99 15, 544 16, 329 17 14 5 
Other retail stores: 
4,177 | 4,528 339, 746 417, 291 100 
Nonchainstores—Total__....__- 3, 885 4, 163 294, 196 361, 461 87 87 23 
Chainstores—Total___.......-- 292 365 45, 550 55, 830 13 13 23 
11 stores or more. ........-. 102 102 17, 039 | ne 
Nonstore retailers: 
All establishments- 1,731 | 1,391 154, 713 195, 290 100 
establishments— 
1,685 | 1,333 60, 291 82, 683 39 42 37 
Chain establishments—Total___ 46 58 94, 422 112, 607 61 58 19 
BUFFALO, N.Y 
Retail trade—Total: 
13, 323 | $1, 362, 921 “Sl, 518, 100 
Nonchainstores—Total 12, 003 905, 22 ; 66 
Chainstores—T otal. 1, 320 457, 701 34 
519 92, 997 
20 187 58, 110 
11 stores or more 614 306, 594 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
529 655 95, 492 86, 604 100 
Nonchainstores—Total___...--- 484 612 68, O89 73, 778 72 85 8 
Chainstores—Total._.........-- 45 43 27, 403 12, 826 28 15 —53 
4 to 10 stores... .......... 4 3 (4) 
General merchandise group stores: 
272 275 160, 372 192, 675 100 
Nonchainstores—T otal. -__.....- 187 173 39, 045 47,145 24 25 21 
Chainstores—Total_........-.-- 85 102 121, 327 145, 530 76 75 2 
11 stores or more. 67 71 85, 666 
Food stores: 
All stores --| 38,069 3, 083 340, 720 402, 011 100 >) ae 
Nonchainstores—Total...-.---- , 806 2, 858 173, 337 194, 343 51 48 12 
Chainstores—Total_.........--- 263 225 167, 383 207, 668 49 52 24 
11 stores or 178 158 160, 476 


1 Withheld to avoid disdlos 


*Details do not add to totals, with discrepancy of less than 1 percent. 
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Number of retail stores and volume of, 


BUFFALO, N.Y.—Continued 


133 


sales, 1954 and 1958, by metropolitan area— 
ontinued 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Automotive dealers: Thousands | Thousands 
430 468 $222, 041 $243, 854 100 
Nonchainstores—T otal......_.. 390 412 213, 143 210, 440 96 86 —-13 
Chainstores—T 40 56 8, 898 
4 to 10 stores. 3 4 () 
11 stores or more-_.......... 21 21 @) 
Gasoline service stations: 
1, 126 1, 298 72, 706 94, 322 100 
Nonchainstores—T otal 1, 080 1, 255 67, 072 88, 205 92 94 32 
Chainstores—Total_. 46 43 5, 634 6, 117 8 6 9 
2 or 3 stores-_. 40 34 4, 925 
4 to 10 stores. 3 5 () 
Apparel, accessory stores: 
907 910 112, 018 102, 011 100 
Nonchainstores—T otal........- 656 654 , 983 43, 521 48 43 —19 
Chainstores—Total__........... 251 256 58, 035 , 490 52 57 8 
2 or 3 stores. ..... 98 99 32, 061 
11 stores or more. 130 131 24, 145 
Furniture, homefurnishings, equip- 
ment stores: 
Nonchainstores—T otal___....-- 608 706 57, 248 57, 701 85 73 8 
Chainstores—Total__..........- 60 108 10, 21, 039 15 27 106 
11 stores or more.........-- 12 28 1) 2, 336 4 5 
Eating, drinking places: 
3, 004 3, 210 131, 956 135, 776 100 
Nonchainstores—Total___....-- 2, 800 2, 966 107, 875 112, 485 82 83 4 
Chainstores—Total_..........-- 204 244 24, O81 23, 291 18 17 3 
11 stores or more. 98 148 11, 098 
Drugstores, proprietary stores: 
363 406 39, 644 55, 991 100 
Nonchainstores—Total........- 301 341 30, 400 41, 327 77 74 36 
Chainstores—Total_...........- eres 9, 244 14, 664 23 26 59 
11 stores or 17 14 
Other retail stores: 
1, 556 1,711 92, 186 102, 106 100 
Nonchainstores—T otal_._....-- 1, 433 1, 555 77, 077 , 027 St 80 6 
Chainstores—Total_..........-- 123 156 15, 109 19, 079 16 20 26 
4 00 10 Stores... 23 5+ 4, 87 4 
11 stores or 19 22 3, 230 
Nonstore retailers: 
All 449 495 28, 335 27, 134 100 
420 473 17, 951 17, 587 63 65 —2 
29 22 10, 384 9, 547 37 33 —8 


1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continued 


CHICAGO, ILL. 


Percentage in sales, 
chainstores and 


Number of stores Sales and non- 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Thousands | Thousands 
878 | 55,084 | $7,539,090 | $8, 397, 641 100 i 
810 | 48,990} 4,597,108 | 4,871,451 61 58 6 
068 6,094 | 2,941, 982 526, 39 42 20 
998 1,970 526, 360 437, 109 
826 920 468, 050 ous. 
244 3,204 | 1,947,572 | 2,309,024 
484 2, 625 376, 757 369, 920 100  , 
223 2, 387 290, 229 300, 480 77 81 4 
261 238 86, 528 69, 440 23 19 —20 
115 116 22, 910 25, 692 
50 49 10, 900 10, 673 
96 73 52, 718 33, 075 . 
1, 458 1, 545 826, 751 , 491 100 4 a 
1, 068 1, 134 116, 128 147, 197 14 15 27 
390 411 710, / 85 12 
93 87 14, 870 
40 61 1 | 
11 stores or more_.........- 257 263 349, 480 ‘ 
Food stores: 
13,260 | 10,852 | 1,654,537 | 1,905,079 100 _ 
Nonchainstores—Total___.....- 11, 698 9, 446 800, 055 834, 48 44 4 
Chainstores—Total_._.........- 1, 562 1, 406 .482 | 1,070,999 52 56 25 
Me ee 341 272 56, 647 57, 959 
Sra ae 202 125 77, 578 28, 
11 stores or more_._-.-..--- 1,019 1, 009 720, 257 984, 787 a 
Automotive dealers: 
1, 767 1,674 | 1,125,276 | 1,076,867 100 
Nonchainstores—T otal. -__.._--- , 554 1,481 | 1,022, 608 971, 139 91 90 —5 
Chainstores—Total_..........-- 213 193 102, 668 105, 728 9 10 3 
Gasolin service stations: 
3, 870 4, 429 353, 389 479, 023 100 
Nonchainstores—Total_-._...-.- 3, 591 3,945 298, 248 . 400 84 76 22 
Chainstores—Total__.......--..- 279 484 55, 141 115, 623 16 24 109 
11 stores or 113 353 25, 006 
Apparel, stores: 
5, 269 4, 906 597, 203 614, 333 100 
ainstores—Total_.......- 3, 984 3, 746 325, 206 325, 667 54 53 1 
1, 285 1, 160 271, 997 46 47 6 
154 228 36, 789 | 
11 stores or 707 508 143, 359 
Furniture, homefurnishings, equip- 
ment stores: 
SE eae 2, 641 2, 996 352, 149 416, 845 100 LF 
Nonchainstores—Total_-__-...-- , 245 2, 597 238, 985 257, 606 68 62 8 
Chainstores—Total_.........--- 396 399 113, 164 159, 239 32 38 41 
71 92 32, 173 
11 stores or 118 86 38, 565 | 
, drinking places: 
13,553 | 13, 281 727, 694 759, 612 100 
Nonchainstores—Total_......-- 12, 846 12, 419 618, 820 643, 791 85 4 
Chainstores—Total_........-.-- 707 862 108, 874 115, 821 15 15 6 
11 stores or 375 483 63, 372 
tores, proprietary stores 
2, 060 1, 982 242, 839 301, 106 100 
Nonchainstores—Total___....-- 1, 793 1, 677 , 181, 634 66 60 14 
Chainstores—Total__.........-- 267 305 83, 255 119, 472 34 40 43.5 
11 st res or 167 164 Q) 


1 Withheld to avoid disclosure. 
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STATUS OF SMALL BUSINESS IN RETAIL TRADE 135 


Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
. Continued 


CHICAGO, ILL.—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands | Thousands 
8, 270 8, 031 $642, 324 $754, 112 100 
Nonchainstores—Total_ 7, 674 7, 468 542,919 , 721 85 &4 17 
Chainstores—Total 563 99, 405 118, 391 15 16 19 
2 or 3 stores_-_- 257 292 
4 to 10 stores_-___- 103 124 23, 651 
11 stores or more. 236 147 
Nonstore retailers 
All establishments 3, 246 2, 763 640, 171 780, 253 100 | | ee 
3, 134 2, 690 184, 326 210, 736 29 27 14 
Chan 112 73 455, 845 569, 517 71 73 25 
ap 17 8 1,817 17, 455 
33 25 27, 853 
11 stores or more. 62 40 426, 175 oy  Exaumemaniimbmisndiicascase 
CINCINNATI, OHIO 
Retail trade—Total: 
9,930 | 10,149 | $1, 151,383 | $1, 270, 629 
8, 805, 383 
Chainstores—Total. 1, 164 361, 842 465, 246 
og 419 406 47, 707 78, 221 
171 157 29, 980 22, 626 
11 stores or more...-.------ 500 601 284, 155 364, 399 
Lumber, buildin ng materials, hard- 
ware, farm equipment dealers: 
392 441 67, 291 58, 094 100 
Nonchainstores—Total_.._....- 331 384 53, 318 49, 928 79 86 -7 
Chainstores—Total__ _.-......- 61 57 13, 973 8, 166 21 14 —42 
General merchandise group stores: . 
279 272 151, 304 173, 122 100 
Nonchainstores—Total_---.--.- 214 197 , 485 37, 507 27 22 -—7 

| Chainstores—Total. __.-..-...- 65 75 110, 819 135, 615 73 78 22 

11 stores Or more...-..-.... 35 45 108, 617 

Food stores: 
2, 642 2, 487 330, 673 100 
Nonchainstores—Total]_..-..... 2, 371 2, 254 156, 452 173, 451 56 52 ll 

. Chainstores—Total. ._.--..-.-- 271 233 123, 030 157, 222 44 48 

11 stores or 149 132 110, 008 

- Automutive dealers: 

324 340 196, 305 182, 944 100 | } 
Nonchainstores—Total__....... 283 286 186, 983 157, 504 95 86 —16 
Chainstores—Total. - ....-.--.- 41 54 9, 322 25, 440 5 14 173 

1 11 stores or more. 19 24 3, 879 

- Gasoline service stations: 

718 814 59, 737 74, 551 100 

- Nonchainstores—Total_......-- 638 728 47, 135 61, 145 79 82 30 
Chainstores—Total. __...-....- 80 86 12, 602 13, 406 21 18 6 

6 11 stores or 44 59 7, 268 

= Apparel, accessory stores: 

- 632 600 73, 823 78, 742 100 

- Nonchainstores—Total_.......- 446, 423 47, 393 35, 408 64 45 —25 

Chainstores—Total. - _.......-- 186 177 26, 430 43, 334 36 55 64 

5 11 stores or more...---.---- 80 90 13, 894 
ne 1 Withheld to avoid disclosure. 
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Number of retail stores and volume ¥ sales, ae and 1958, by metropolitan area— 
ontinue 


CINCINNATI, OHIO—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 

Share of market | Change 

1954 1958 1954 1958 from 

1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores: Thousands | Thousands 

Nonchainstores—Total_-_-.-.....- 456 472 47, 438 52, 436 81 ll 
Chainstores—Total. - -......... 41 46 10, 776 13, 118 19 20 22 

Eating, drinking places: 
2, 211 2, 317 111, 633 123, 660 100 
Nonchainstores—Total___.....- : 2, 088 98, 237 103, 67 88 84 6 
Chainstores—Total. 151 13, 396 12 16 49 

11 stores or more. 48 134 7,443 

proprietary stores: 

421 396 37,419 43, 960 100 
350 346 25, 514 32, 343 68 74 27 
Chainstores—Total. _.......--- 71 50 11, 905 11, 617 32 26 —2 

11 stores or more. 37 22 8, 

Other retail stores: 
1,115 1, 230. 83, 909 95, 267 100 
Nonchainstores—Total_-_......- 1,019 1, 093 61, 644 69, 390 73 73 12.5 
Chainstores—Total. __....-...- 95 137 22, 265 25, 877 27 27 16 

43 48 3, 965 4, 

11 stores or more. .......--- 32 48 14, O11 

Nonstore retailers: 
All establishments--.....-.--.- 699 734 32, 266 44, 062 100 | 
establishments— 
672 714 24, 942 32, 599 77 74 31 
Chain establishments—Total___ 20 7, 324 11, 463 23 26 57 

11 stores or 24 10 6, 114 

CLEVELAND, OHIO 
| 
15,419 | 15,843 | $1, 966,553 | $2,248,822 100 
No 724 | 18,746 |} 1,239,849 | 1,316,277 63 59 6 
Chainstores—T otal__.........-- , 69. 2, 097 726, 704 , 045 37 41 28 
46 540 120, 606 323 
11 stores or more. 1,042 1,290 553, 633 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
All stores. 767 887 113, 156 123, 645 100 TE lettconse 
Nonchainstores—T otal. --_. 694 795 77, 230 99, 251 68 80 29 
Chainstores—Total_-__. 73 92 35, 926 4, 32 20 —33 
2 or 3 stores 26 51 22, 947 
4 to 10 stores 18 23 5, 567 ; 
11 stores or more 29 18 7,412 tne \lpcethaantusanelimhossas 
merchandise group stores: 

ll stores 367 404 296, 779 

N onchainstores—T otal.___ 228 246 62, 320 
Chainstores—Total___. 139 158 234, 459 
2 or 3 stores__._- 30 

4 to 10 stores... 15 17 1) 

11 stores or more 94 109 188, 082 
Food stores: 
4, 064 3, 758 482, 792 
Nonchainstores—T otal_-_--_---- 3, 588 3, 212 254, 951 
476 227, 
106 83 15, 147 
bk 20 16, 193 
11 stores or more.......--.-! 350 410 196, 501 


1 Withheld to avoid disclosure, 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continued 


CLEVELAND, OHIO—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 | 1958 | 1958 
aes dealers: Thousands | Thousands 
Total 461 518 320, 473 293, 392 96 91 -8 
Chainstores—Total 48 50 13, 687 30, 198 4 9 120 
11 stores or 18 21 5, 357 | 
Gasoline service stations: 
= ee Eee 1, 326 1, 512 106, 632 142, 618 100 100 |------- 
1, 221 1, 396 87,094 ) 82 (‘) 
105 116 195588 | 18 1) 
11 stores or more. 77 99 (4) 
Apparel, accessory stores: 
1,135 1, 138 114, 509 122, 240 100 
Nonchainstores—Total__...._.- o44 795 58,715 61, 330 61 50 4 
Chainstores—Total_........___. 291 343 55, 794 60, 910 49 50 9 
11 stores or 174 189 35, 255 40, 
Furniture, homefurnishings, equip- 
ment stores: . 
All stores. 903 1,001 100, 311 116, 599 100 ow, 
Nonchainstores—Total____..._- 850 912 89, 159 94, 364 89 81 6 
Chainstores—Total__........_- 53 89 11, 152 22,235 ll 19 99 
11 stores or 14 24 GAM 
places: 
3,170 3, 536 165, 872 196, 121 100 
3, 193 135, 259 153, 82 78 14 
Chainstores—Total__........._- 343 30, 613 42, 259 18 22 
4 to 10 stores. .............. 25 63 4, 213 
11 stores or more. 101 190 18, 926 
Drugstores, proprietary stores: 
586 581 72, 242 87,071 100 
Nonchainstores—T otal. 449 453 41, 445 54, 810 57 63 32 
Chainstores—Total_ 137 30, 797 5 
2 or 3 stores_..- lL 15 2,778 
4 to 10 stores____. ll 4 2,027 
11 stores or more.........-- 108 109 
Other retail stores: 
1, 706 1, 755 137, 009 
} Nonchainstores—T otal_-_-__...-- 1, 561 1, 545 82, 868 ry 
145 210 54, 141 
84 5, 120 
11 stores or more._......--- 58 104 46, 072 
Nonstore retailers: 
All establishments... ........-- 886 703 43, 091 
) N wets establishments— 
chan establishments—Total__. 24 22 12, 756 
11 stores or more....-..---- 19 17 12,017 


1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continued 


COLUMBUS, OHIO 


Percentage in sales, 
Number of stores Sales chainstores and non- 
res 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: Thousa Thousands 
All stores 5, 284 5, 371 $719, 863 $852, 100 jd 
Nonchainstores—Total......... 4, 493 4, 473 409, 397 467, 849 57 55 1¢ 
Chains’ 791 310, 466 384, 804 43 45 24 
2 or 3 stores... 241 299 45, 800 62, 005 
119 136 34, 387 38, 442 | 
431 463 230, 279 284, 357 
farm ent dealers: 
males 260 310 49, 010 54, 479 100 100 
No 208 247 35, 695 41, 262 73 76 16. 
Lebedidbiikelammess 52 63 13, 315 13, 217 27 24 -.7 
17 16 3, 207 
4 to 10 stores...............| 17 20 7, 230 5, 546 
11 stores or more........-.. 18 27 () 4, 464 
General merchandise group stores 
lis 133 144 110, 264 128, 879 100 100 
Nonchainstores—T otal.......-.| 71 71 8, 219 7, 533 8 6 -8 
Chainstores—Total_............ 62 73 102, 045 121, 346 92 oF 19» 
6 15 1) 
11 stores or more. ........-- 48 50 96, 920 
Food 
All stores 1,114 991 161, 203 
Nonchainstores—Total.._-..... 988 870 67, 688 
Chainstores—Total___........-- 126 121 93, 515 
28 37 12, 835 
4 to 10 stores............... 21 17 4, 522 
11 stores or more. ......--.. 77 67 76, 158 
Automotive dealers 
All stores 274 260 121, 439 
Nonchainstorgs 219 207 110, 236 
tores—Total__.........--| 55 53 11, 203 
15 22 1 
11 stores or more........-.-- 37 23 6, 435 
Gesoline stations: 
519 617 44, 884 
534 063 
70 83 11, 821 
14 12 
5 9 
51 62 9, 289 
350 289 49, 559 
180 156 15, 763 
170 133 33, 796 
38 42 9, 402 
30 12 11, 693 
11 stores or more......-.--- 102 79 12, 701 
Furniture, homefurnishings, equip- 
ment stores: 
282 339 31, 899 42, 767 100 
Nonchainstores—T otal......... 252 309 26, 688 35, 294 384 83 32° 
Chainstores—Total_......-.-.-. 30 30 5, 211 7,473 16 17 43. 
11 stores or more..........-. 5 6 1) 
Eating, drinking places: 
Ppietastasdeuiadesceass 1, 082 1, 223 60, 363 73, 821 100 aT 
Ne ceeeieakanas aitiael 990 1, 063 50, 961 60, 257 85 82 18. 
Chainstores—T otal... 92 160 9, 402 13, 564 15 18 44 
2 or 3 52 61 4, 118 
4 to 10 stores_____. 5 18 (1) 
11 stores or more........... 35 81 (') 
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Number of retail stores and volume of sales, y aan and 1968, by metropolitan area— 
ntinu 


COLUMBUS, OHIO—Continued 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 


1954 | 1958 | 1958 


om 
ca 


11 stores or more.........-- 
Other retail stores: 


Nonstore re 


otal 
Chain establishments—Total__- 


DAYTON, OHIO 


Retail trade—Total 
4,121 5, 198 $605, 966 $766, 139 100 
Nonchainstores—Total........- 4 4, 468 427, 273 530, 874 71 24 
stores—Total. _.......... 612 730 178, 693 235, 265 34 13 
2 or 3 stores__..--- 211 252 41, 048 
stores_..--- 114 21, 335 
stores or more 122, 520 164, 021 
building materials, hard- 
ware rm e ment ers: 
Nonchainstores—Total.... 188 31, 549 40, 101 88 78 27 
Chainstores—Total. _ __- 21 49 4,417 11, 187 12 22 153 
2 or 3 stores. ...-..-- 12 21 1, 996 
enera mage se group stores: 
All sto; 106 135 87, 258 109, 808 100 
N onehainstores Total pees 77 92 65, 321 77, 699 75 71 19 
Chainstores—Total. -.......... 29 45 21, 937 32, 109 25 29 
11 stores or 21 32 21, 537 
Food stores: 
902 928 142, 148 88, 100 
Nonchainstores—Total___...._- 766 779 65, 084 91, 579 46 48 41 
Chainstores—Total. --......... 136 149 77, 064 97, 54 52 26 
4 to 20 36 10, 695 11, 463 
11 stores or more..........- 73 75 58, 451 
Automotive dealers: 

ll stores. 202 300 112, 740 926 100 
Nonchainstores—Total_____...- 175 261 106, 521 116, 215 q 
Chainstores—Total. - -......... 27 39 6, 219 10, 711 6 8 72 

2 or 3 stores. .... 8 15 
4 to 10 stores._.. 5 9 
11 stores or more.......---.. 14 15 132 4, 368 be 
Gasoline service stations: 
447 653 36, 053 837 100 
Nonchainstores—Total.... 404 580 28, 800 45,175 80 79 57 
Chainstores—Total_ __.... 43 73 7, 253 11, 662 20 21 61 
11 stores or more...-.......- 24 49 5, 057 8,317 


2 Withheld to avoid disclosure, 


Drugstores, proprietary stores: Thousands | Thousands 7 
$24, 946 $32, 412 100 
14, 120 17, 106 57 53 30 a 
Chainstores—Total_............ 10, 826 15, 306 43 47 21 : 
35, 738 35, 235 70 62 
Chainstores—Total_...........- 15, 783 21, 493 30 38 36 . 
11 stores or 10, 561 1) 
tailers: 
All establishments. 14, 775 16, 803 100 
Nonchain establishments— 
11, 226 11, 242 76 67 100 
3, 549 5, 561 24 33 57 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continued 


DAYTON, OHIO—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
stores: Thousands | Thousands 
267 273 $37, 872 $41, 696 100 
151 174 17,027 15, 991 45 38 —6 
Chainstores—Total. __..-....-- 116 99 20, 845 25, 705 55 23 
20 34 6, 592 8, 089 
11 stores or more_...----.-- 60 46 10, 354 9, 291 
Furniture, homefurnishings, equip- 
ment stores: 
238 358 31, 145 39, 282 100 
208 332 24, 819 35, 391 80 90 43 
30 26 3, 891 20 10 —38 
20 15 1,361 
‘| @ 8 
Eating, drinking places: 
835 1,071 , 620 65, 001 100 
Nonchainstores—Total__-_....- 734 937 41, 412 51, 593 | 79 79 
hainstores—Total_--......... 101 134 8, 208 13, 408 17 21 63 
11 stores Or more. 17 54 1, 739 
Drugstores, proprietary stores: 
154 165 20, 202 24, 675 100 
Nonchainstores—Total..._...-- 119 125 11, 080 14,177 55 57 28 
Chainstores—Total. -_.......-- 35 40 9, 122 10, 498 45 43 15 
11 stores Or more. 26 32 
Other retail stores: 
536 695 43, 980 50, 947 100 
Nonchainstores—Total._......- 473 627 28, 681 34, 740 65 68 88 
Chainstores—Total_ _-.....-.-- 63 68 15, 299 16, 207 35 32 6 
27 38 3, 271 
11 stores or more. 27 27 11,121 Q) 
Nonstore retailers: 
All 225 269 8, 982 10, 837 100 
Nonchain estabiishments— 
214 259 6, 979 8, 213 78 76 18 
Chain establishments—Total__- ll 10 2, 003 2, 624 22 24 31 
1 1 (1) 
11 stores or more_..-------- 8 5 1, 579 1, 286 
DENVER, COLO. 
6, 050 7, 241 $887, 548 | $1, 182, 699 100 
5, 394 6, 254 563, 349 694, 862 23 
Chainstores—Total. __.....--.- 656 987 324, 199 487, 837 37 41 50 
11 stores or 275 457 231, 902 | 
Lumber, buildin hard- 
ware, farm equipment dealers: 
319 403 52, 816 
Nonchainstores—Total........- 287 354 
Chainstores—Total 32 
2 or 3 stores. ...--.- 17 18 2, 
4 to 10 stores. 6 10 iQ) 
11 stores or more 21 2, 331 
General merchandise group stores 
162 234 111, 244 539 
Nonchainstores—Total ‘ 96 144 , 004 38, 502 23 
Chainstores—Total. - _ A 66 90 72, 240 129, 037 65 77 79 
11 stores Or 64 1 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continued 


DENVER, COLO.—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market] Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Food stores: Thousands | Thousands 
1,037 983 $196, 832 $248, 221 100 
Nonchainstores—Total____.__.- 861 769 56, 060 75, 231 28 32 41 
Chainstores—Total_ __.......-- 176 214 140, 772 2, 990 72 68 
11 stores or more. 102 144 112, 288 
Automotive dealers: 
369 420 174, 527 219, 293 100 WA. 
Nonchainstores—Total._...___- 350 362 166, 113 185, 891 95 85 12 
Chainstores—Total. ._........- 19 58 8, 414 33, 402 5 15 297 
Gasoline service stations: 
Nonchainstores—Total_.......- 683 44, 504 67, 735 85 88 52 
Chainstores—Total. -........_- 61 112 7, 909 11, 232 15 12 43 
11 stores or 30 63 4, 366 
Apparel, accessory stores: 
344 418 44, 075 53, 115 100 
Nonchainstores—Total___-....- 248 281 27, 877 31,017 63 ll 
Chainstores—Total. -_...--...- 95 137 16, 198 23, 37 42 43 
11 stores or 39 67 8, 334 
Furniture, homefurnishings, equip- 
ment stores: 
416 551 48, 302 60, 855 100 
Nonchainstores—Total......... 377 489 37, 288 45, 719 77 75 23 
Chainstores—Total. __.......-- 39 62 11,014 15, 136 23 25 37 
Eating, drinking places: 
AN 1,053 1, 387 63, 854 85, 526 100 
Nonchainstores—Total_......-- 983 1, 294 55, 114 , 556 82 28 
Chainstores—Total. __......... 70 93 8, 740 14, 970 14 18 71 
30 23 2, 644 
Drugstores, proprietary stores: 
286 318 43, 282 55, 705 100 
Nonchainstores—Total......... 263 270 30, 698 40, 924 71 
Chainstores—Total_ __.......-- 23 48 12, 584 14, 781 29 27 17 
11 stores or 8 1 Te 
Other retail stores: 
970 1, 132 59, 918 76, 542 100 
4 to 10 anaes 5 14 
11 stores or more.....-.--.- 17 28 2, 386 
Nonstore retailers: 
All establishments. ...........- 350 329 40, 195 57, 643 100 a 
Nonchain establishments— 
339 316 12, 332 17, 458 31 30 42 
Chain establishments—Total._. ll 13 27, 863 40, 185 69 70 44 
1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 


ontinued 
DETROIT, MICH. 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total Thousands | Thousands 
Ne icxtipnnrencsdndtncanes 29,380 | 30,741 | $4,216,003 | $4, 448, 162 100 100 6 
27,015 | 2,772,501 | 2,695, 982 66 61 
Chainstores—Total_..........-- 3,726 | 1,443,502 | 1, 752, 180 34 39 21 
1,147 1, 288 444, 157 491, 668 
4 549 140, 439 189, 714 
11 stores or more.......---- 1,847 1, 889 858,906 | 1,070, 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
1,710 245, 985 100 100 —10 
1, 567 207, 849 180, 411 81 —-13 
143 38, 136 41, 16 19 10 
78 19, 023 24, 
39 11, 088 ) 
11 stores or more.....-..--- 31 26 8, 025 ) . 
General merchandise group stores: 
i Ee Lae 669 768 509, 129 578, 422 100 100 14 
Nonchainstores—Total_-__....-- 451 502 76, 562 68, 949 15 12 —10 
Chainstores—Total...........-- 218 266 432, 567 509, 473 85 88 18 
11 stores or more.....-.---- 154 198 217, 754 257, 804 
Food stores: 
C2 ee ee 6, 844 6, 260 940 | 1,139,931 100 100 16 
Nonchainstores—T 5,917 5, 534 490, 056 239 50 41 
Chainstores—Total__.-......-.- 726 884 671, 692 50 59 37 
188 163 57, 422 57, 424 
11 stores or 627 444 395, 783 
dealers: 
1, 135 1, 202 888, 164 785, 017 100 100 —12 
Nonchainstores—Total Mae 976 1,073 811, 055 691, 275 91 —15 
Chainstores—Total_.........-.- 159 129 77, 109 93, 742 9 12 
11 stores or more.......---- 53 56 33, 655 26, 872 bs 
Gasoline service stations: 
J | RU 3, 107 3, 762 260, 718 322, 284 100 100 24 
Nonchainstores—Total. 3,013 3, 557 246, 889 288, 847 95 90 17 
Chainstores—Total__. 94 205 13, 829 33, 437 5 10 141 
2 or 3 stores....-- 67 96 7, 222 12, 887 
4 to 10 9 27 3, 202 
11 stores or more_....-- 18 82 3, 405 
1, accessory stores 
2, 239 2,095 273, 354 276, 054 100 100 
Nonchainstores—T otal........- 1,370 1,214 114, 402 120, 385 42 44 5 
Chainstores—Total_.........-.- 881 158, 952 155, 669 58 56 -2 
11 stores or 509 509 85, 687 
Furniture, homefurnishings, equip- 
ment stores: 
All stores_. 1, 530 1, 747 211, 521 
Nonchainstores—Total..------- 1, 294 1, 425 159, 542 
Chainstores—Total_.........--- 236 322 51, 979 
107 147 24, 736 
42 43 14, 564 
11 stores or more.....-...-- 87 132 12, 679 
E places: 
6, 351 6, 945 327, 044 
Nonchainstores Total 5, 993 6, 438 287, 647 
Chainstores—Total__......-.--- 358 507 39, 397 
185 199 19, 710 
20 85 2,211 
11 stores or more_.......--- 153 223 17, 476 
1, 150 1, 203 173, 970 
937 978 121, 521 
213 225 52, 449 
75 
25 22 5, 863 
126 128 


1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, a and 1958, by metropolitan area— 
- ontinu 


DETROIT, MICH.—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores Thousands | Thousands 
pl ae ee 3, 200 3, 258 $237, 133 $256, 323 100 100 8 
Nonchainstores—Total__....... 2, 935 2, 976 188, 214 212, 657 79 83 13 
Chainstores—Total__........... 265 282 48, 919 43, 666 21 17 -l1 
132 168 19, 965 23, 834 
(C8 ae 73 49 16, 167 11, 948 
11 stores or more....--.---- 60 65 12, 7, 884 
re retailers 
All establishments_...........- 1, 648 1,791 109, 045 97, 444 100 100 -l1 
establishments— 
ker GES ae 1,610 1, 751 68, 764 73, 209 63 75 6 
Chane establishments—Total__- 38 40 40, 281 24, 235 37 25 —40 
4 12 824 ) 
11 stores or 29 18, 314 
HARTFORD, CONN. 
Retail trade—Total 
4,010 4,916 , 657 , 626 100 
Nonchainstores—Total.-_-_..-__- 3, 582 4, 433 349, 607 470, 931 66 65 35 
Chainstores—Total__..........- 428 483 191, 050 253, 695 34 35 33 
4 to 10 stores. 68 88 31, 261 
11 stores or more... .......-- 194 211 88, 463 120, 896 
Lumber, building ma 
ware, farm d 
160 271 28, 505 34, 621 100 
etek. 148 253 26, 271 31, 168 92 90 47 
Chainstores—Total_..........-- 12 18 2, 234 3, 453 8 10 55 
11 stores or 3 5 Q) 
General group stores: 
134 179 79, 426 104, 906 100 
103 144 9, 406 21, 374 12 127 
31 35 70,020 83, 532 88 80 1¢ 
12 ll 
6 5 
13 19 
716 794 
622 697 
94 97 
23 24 
24 16 
47 57 
tores ie 161 217 100 
Nonchainstores—Total_-__._...- 142 192 92 93 20° 
Chainstores—Total_...........- 19 25 rf 15, 120 8 7 114 
11 stores or more.........-- 7 6 1, 826 
Gasoline rene stations: 

Nonchainstores—-Total 350 456 26, 047 40, 491 91 85 55. 
Chainstores—Total_.. .......-- 23 20 2, 599 3, 503 9 15 35. 

pparel, accessory stores: 
Nonchainstores—Total.......-. 252 273 21, 507 25, 226 58 64 17 
Chainstores—Total..........-.- 93 87 15, 541 14, 339 42 36 -8. 
4 to 10 stores___....-.--.--- 9 16 2, 631 4, 899 
11 stores or 52 37 9, 283 
2 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continued 


HARTFORD, CONN.—Continued 


Percentage in sales, 
Number of stores Sales pee pnb and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 Ry. 
1954 1958 1958 
Furniture, homefurnishings, equip- 
| | 100 | 100 
N onchainstores—Total. a 259 346 22, 491 31, 334 82 81 39 
Ch tores—Total 17 33 4, 7, 574 18 19 56 
Eating, ng places 
707 932 40, 612 55, 930 100 
Nonchainstores—Total__..._..-. 649 845 34, 770 47,080 86 84 35 
Chainstores—Total__........... 58 87 , 842 8, 850 14 16 51 
rugstores, proprie stores: 
176 205 21, 450 29, 404 100 
Nonchainstores—Total._....... 162 Iu 16, 339 25, 896 76 88 58 
Chainstores—Total__..........- 14 ll 5,111 3, 508 24 12 —31 
er retail stores: 
666 871 63, 157 $2, 141 100 .... 
Nonchainstores—T otal 610 809 51, 067 68, 801 80 84 35 
Chainstores—Total._. 56 62 12, 13, 340 20 16 10 
2 or 3 stores 31 29 (4) @) 
4 to 10 stores 7 8 () (4) 
N 1 stores or more 18 25 
ons retailers: 
296 232 12, 800 10, 610 100 MO 
Nonchainstores—Total._....... 224 8, 244 8, 034 64 76 -3 
ll 8 4, 556 2, 576 36 24 —44 
11 stores or more. ........-- 7 5 (4) 
INDIANAPOLIS, IND 
5,104| 5,794 931 100 
Nonchainstores—T otal... 4, 376 4, 892 575, 518 511, 596 70 49 15 
Chainstores—Total............. 728 902 251, 413 1, 606 30 51 
2 or 3 stores. ..... 251 297 58,715 114, 916 |..... 
4 to 10 stores... 99 131 24, 636 
11 stores or more-_..-.....-- 378 474 168, 062 231, 593 
Lumber, building: 
ware, farm d 
258 349 46, 716 47, 107 100 
N 241 314 36, 357 556 78 75 —2 
Chainstores—Total_...........- 17 35 10, 11, 551 22 12 
11 stores or more........... 5 15 
94, 887 7, 341 73 5 —92 
35, 919 146, 544 27 95 308 
Food 11 stores or 35, 215 43, 021 
All stores. 997 967 156, 341 198, 565 100 eee 
Nonchainstores—Total.--_...... 851 790 76, 995 86, 508 49 41 5 
Chainstores—Total__........... 146 177 79, 346 118, 057 51 59 49 
4 to 10 stores.........-....-| 10 23 (Ql 1, 
11 stores or more...........| 92 124 62, 559 TED, 


1 Withheld to avoid disclosure. 
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Numberof retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continued 


INDIANAPOLIS, IND.—Continued 


Type of business 


Number of stores 


Sales 


Percentage in sales, 
chainstores and non- 
chainstores 


1954 1958 


1954 1958 


Share of market | Change 


1954 1958 1958 


Automotive dealers: 
ito: 


11 stores or 
Gasoline stations: 


11 stores or more. 
Apparel, accessory stores: 


Furniture, homefurnishings, equip- 
ment stores: 


11 stores or more.......---.- 
Eating, drinking places: 


‘Other retail stores: 
All sto 


11 stores or more.........-- 
Nonstore retailers: 
All 
N establishments— 


Thousands | Thousands 


4 Withheld to avoid disclosure. 


— - 
1954 to 
Nonchainstores—Total_-___.... 219 277 148, 898 133, 500 90 84 —10 ; 
) Chainstores—Total__........... 29 35 16, 244 25, 142 10 16 55 ‘ 
594 700 49, 822 60, 432 100 PE cecensas 
; Nonchainstores—Total_-__...__- 488 581 34, 139 43, 852 69 73 28 j 
} Chainstores—Total ... ......._. 106 119 15, 683 16, 580 31 27 6 
279 323 36, 857 38, 983 100 
‘ 183 182 17, 617 14, 896 48 38 —15.5 
3 96 141 19, 240 24, 087 52 62 25 
11 stores or 52 82 10, 361 
290 374 43, 246 50, 201 100 
5 Nonchainstores—Total..._.....! 255 329 27, 353 32, 467 63 66 19 
) Chainstores—Total__..........-' 35 45 15, 893 17, 734 37 34 12 
1,013 1, 150 66, 996 74, 865 100 
3 Nonchainstores—Total_--_....- 907 1,031 54, 444 60, 734 81 81 12 < 
4 Chainstores—Total._...........- 106 119 12, 552 14, 131 19 19 13 : 
11 stores or 56 5A 7, 823 
Drugstores, proprietary stores: 
293 297 38, 410 46, 400 100 
Nonchainstores—T otal_-_-_....-- 221 210 23, 133 25, 189 60 Of 9 
. Chainstores—Total.......-....- 72 87 15, 277 21, 211 40 46 39 
11 stores or 52 49 @) 
24,802] 100] 100]... 
Nonchainstores—T otal_--_...... 659 724 47,421 58, 988 81 78 24 
Chainstores—Total_...........- 70 90 11, 159 15, 904 19 22 43 
8 17 2, 996 @) 
274 362 34, 015 39, 230 100 
* 258 346 14, 274 18, 565 42 47 30 * 
A Chain establishments—Total .. 16 16 19, 741 20, 665 58 53 5 me 
; 11 stores or 13 12 18, 572 
5 
9 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continued 


KANSAS CITY, MO. 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total 
ll stores. 8, 985 8, 624 | $1,274,497 | $1, 440, 210 100 |} 
Nonchainstores—T otal 7, 879 7, 376 $740, 766 $796, 917 58 55 8 
1, 106 1,248 533, 731 643, 293 42 45 21 
361 437 50, 683 84, 819 Perret 
176 198 63, 585 
569 613 419, 463 
469 459 93, 852 78, 890 100 
382 377 48, 446 49, 224 52 62 2 
87 82 45, 406 29, 666 48 38 —35 
23 28 7,429 
29 15 21, 371 5, 339 iaited 
35 39 16, 606 
289 293 131, 723 154, 315 re eee 
211 206 21, 852 
8 6a 8 143, 008 
stores: 
All stores. 1, 573 1, 229 237, 996 310, 713 100 ta 
Nonchainstores—Total..-..---- 1,374 1,004 121, 522 i 51 43 10 
Chainstores—Total............. 199 225 116, 474 177, 155 49 57 52 
18 26 2, canned 
11 stores or more........-.-- 137 154 108, 316 148, 588 me 
Automotive dealers: 
489 509 230, 225, 148 100 
Nonchainstores—T otal. 446 443 218, 723 204, 923 95 91 —6 
Chainstores—Total-_-.... 43 66 12, 184 20, 225 5 9 66 
2 or 3 stores. ...- 14 27 (4) 9, 919 
11 stores or more 27 34 926 10, 187 
Gasoline service stations: 
955 1,107 245 86, 100 
ee ee 888 998 51, 962 68, 713 83 80 32 
Chainstores—Total..:.......... 67 109 , 283 17,314 17 20 68 
22 48 1, 666 4 
stores or more. 37 58 1 
pparel, accessory 
599 546 80, 276 93, 308 100 
Nonchainstores—Total._.._...-. 382 344 37, 534 36, 708 47 39 37 
Chainstores—Total_.........._- 217 202 42, 742 56, 600 53 61 32 
63 62 15, 329 16, 258 
30 44 5, 252 18, 848 
11 stores or more...-....---- 124 96 22, 161 21, 494 
Furniture, homefurnishings, equip- 
ment stores: 
All stores. 452 491 54, 338 61, 836 
384 423 36, 580 
37 31 5, 739 7, 026 
18 3, 742 
22 19 8,277 1) 

1, 867 1,830 82, 373 91, 893 100 
Nonchainstores—Total._....... 1, 733 1,651 71, 694 77, 456 87 84 8 
Chainstores—Total_............ 134 179 10, 679 14, 437 13 16 35 

74 97 228 , 604 4 
4 to 10 stores..._........... 32 47 4, 037 4,314 J 
11 stores 28 35 2, 414 4,519 
res, proprietary stores 
428 385 62, 099 71, 761 100 
Nonchainstores— Total 330 300 23, 436 289 38 38 16 
tores—T otal 98 85 38, 663 44,472 62 62 15 
27 29 4, 264 5, 077 
11 stores or more.....-...-- 62 56 33, 474 39, 395 
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STATUS OF SMALL BUSINESS IN RETAIL TRADE 147 


Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
- Continued 


KANSAS CITY, MO.—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands | Thousands 
Nonchainstores—Total_.__...__ 1, 068 1,017 $56, 550 $58, 531 |........ 74 3 
11 stores or 26 39 9, 821 
Nonstore retailers: 
All establishments. 703 635 187, 571 
Nonchain establishments— 
11 stores or 18 15 Q) 
LOS ANGELES-LONG BEACH, CALIF. 
Retail trade—Total: 
bE A 51,941 | 57,713 | $7,101,059 | $9,037, 245 100 100 27 
Nonchainstores—T otal__--.._.- 45, 673 50, 631 4, 490, 614 5, 311, 779 59 18 
Chainstores—Total_..........-- 6, 268 7,082 | 2,610,445 |} 3,725,466 37 41 43 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
2, 160 2, 514 396, 422 449, 044 100 100 13 
Nonchainstores—Total_.__...-- 1, 875 2, 271 298, 600 330, 272 75 76 14 
Chainstores—Total___..._....-- 243 97, 822 109, 772 25 . 24 12 
11 stores or 93 26 28, 091 
General merchandise group stores: : 
1,449 1,647 728, 895 977, 450 100 100 34 
Nonchainstores—Total_-_-_.__..- 1, 1, 135 174, 290 119, 426 24 12 -—31 
Chainstores—Total_............ 512 554, 605 024 76 88 55 
11 stores or 229 283 397, 216 
Food stores 
TE eierninincehcamionsiiee 8, 041 7, 467 1, 722,540 | 2,215, 460 100 100 29 
Nonchainstores—Total____.._-- 6, 748 6, 726, 620 825, 767 42 37 14 
Chainstores—Total__.........-- ‘ 1,111 995,920 | 1,389, 693 58 63 40 
11 stores or 739 624 649, 572 
Automotive dealers: 
2, 409 2,907 | 1,294,704 
Nonchainstores—Total.-_.-..--- 2, 147 2,471 | 1,177,099 
Chainstores—Total_...........- 262 436 117, 605 
148 239 78, 315 
30 44 16, 389 
11 stores or more 84 153 22, 901 
Gasoline service stations: 
5, 893 6, 824 486, 824 
Nonchainstores—Total.-.._...-- 5, 229 6,017 398, 147 
Chainstores—Total_...........- 664 807 88, 677 
207 238 24, 327 
57 64 12, 225 
stores or 400 505 52, 125 
pparel, accessory stores: 
4, 303 4, 842 459, 640 
Nonchainstores—T otal. -| 3,153 3, 398 236, 439 
Chainstores—Total_ ¥ 1,150 1, 444 223, 201 
2 or 3 stores--- 450 549 68, 161 
4 to 10 stores____. si 193 241 49, 896 72, 365 
11 stores or more. .......--- 507 654 105, 144 160, 412 |. 


1 Withheld to avoid disclosure. 


: 
2 
35 
16 
15 


148 STATUS OF SMALL BUSINESS IN RETAIL TRADE 


Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 


Continued 


LOS ANGELES-LONG BEACH, CALIF.—Continued 


Percentage in sales, 


Number of stores Sales pe and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 Bm 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores: Thousands | Thousands 
3, 822 4,774 $459, 994 $581, 673 100 100 26 
Nonchainstores—Total___--_-.--- 3, 367 4, 305 333, 418, 126 73 72 25 
Chainstores—Total............. 455 469 126, 160 163, 547 27 28 30 
Eating, drinking places: 
10, 038 11, 785 561, 414 763, 721 100 100 36 
Nonchainstores—Total_-_-_---_--- , 333 11, 030 458, 54 630, 152 82 37 
Chainstores—-Total_._........-. 705 755 102, 870 133, 569 18 17 30 
11 stores or 142 135 21, 203 
Drugstores, proprietary stores: 
1,415 1, 539 233, 367 358, 100 100 54 
Nonchainstores—Total___--_---- 1, 157 1, 203 128, 728 174, 779 55 49 36 
Chainstores—Total_-___--...---- 258 336 104, 639 183, 824 45 51 76 
11 stores or 162 184 , 600 
Other retail stores: 
8, 931 9, 734 559, 525 702, 154 100 109 25 
Nonchainstores —Total_...-..-- 8, 254 8, 831 467, 606 §82, 729 84 25 
Chainstores—Total_......-.-.-- 677 903 91,919 119, 425 16 17 30 
11 stores or 93 118 7, 730 
Nonstore retailers: 
All establishments _........-.-.-. 3, 480 3, 680 197, 734 268, 154 100 100 36 
Nonchain establishments— 
ae 3, 406 3,614 90, 707 133, 545 46 50 47 
Chain establishments—Total - - 74 66 107, 027 134, 609 54 50 26 
11 stores or 34 34 85, 311 
LOUISVILLE, KY. 
Retail trade—Total: 
5, 601 6, 432 $721, 255 $819, 792 100 
Nonchainstores—Total........- 004 5, 684 473, 220 496, 66 61 5 
Chainstores—Total.-_.....-.---- 597 748 248, 035 322, 958 34 39 30 
11 stores or more... 304 342 189, 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
& 275 346 44, 808 42, 742 100 
Nonchainstores—Total__.....-- 256 328 35, 187 36, 410 79 3 
Chainstores—Total-_........---- 19 18 9, 621 6, 332 21 15 34 
11 stores or 6 4 
General merchandise group stores: 
198 221 84, 219 98, 119 100 | 
Nonchainstores—Total__..--.-- 157 166 11, 820 10, 436 14 ll —12 
Chainstores—Total-......- —- 41 55 72, 399 87, 683 86 21 
Food stores or 24 33 68, 400 
stores: 
All stores om 1, 263 164, 415 196, 465 100 
Nonchainstores—Total._.-..-.-- 1,175 1, 143 86, , 614 53 43 —2 
Chainstores—Total_...._.--.--- 104 120 78, 090 111, 851 47 57 42 
11 stores or more.......---. 77 79 76, 028 104, 902 
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STATUS OF SMALL BUSINESS IN RETAIL TRADE 149 


Number of retail stores and 


volume of sales, 1954 and 1958, by metropolitan area— 
Continued 


LOUISVILLE, KY.—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Automotive dealers; Thousands | Thousands 
213 315 $140, 816 $146, 538 100 
Nonchainstores—Total-____-_._- 183 126, 830 120, 677 90 82 --5 
Chainstores—Total_.........._- 30 47 13, 986 25, 861 10 18 &5 
11 stores or 15 18 (@) 
Gasoline service stations: 
547 7 42, 359 59, 153 100 
Nonchainstores—Total_____.-_- 480 648 32, 765 46, 741 77 79 43 
hainstores—Total_...........- 67 95 9, 585 2, 412 23 21 29 
11 stores or 33 50 4, 480 
Apparel, accessory stores: 
Nonchainstores—Total__.__.__- 262 281 32, 142 31,711 64 69 —1 
Chainstores—Total_...._.....-- 99 119 18, 364 20, 835 36 40 13 
11 stores or 64 73 11, 610 
Furniture, homefurnishings, equip- 
ment stores: 
240 308 32, 991 
Nonchainstores—Total____-__-- 199 261 24, 651 
Chainstores—Total_...........- 41 47 8, 340 
22 24 4, 229 
420: 22... 7 13 1, 927 
11 stores or more_..-.------ 12 10 2, 184 
Eating, drinking places: 
1, 207 1, 303 62, 728 
Nonchainstores—Total______.-- 1, 132 1, 203 52, 258 
Chainstores—Total_._........-- 75 100 10, 470 
36 52 2, 041 
4 to 10 stores__._...... 10 21. 2, 583 
11 stores or more----__- 29 27 5, 846 
Drugstores, proprietary stores: 
200 200 17,710 
41 51 
11 stores or 23 29 
Other retail stores: 
763 948 55, 773 61, 972 100 
Nonchainstores—Total__-___._- 694 866 44, 655 51, 302 80 83 15 
69 82 11,118 10, 670 20 17 
11 stores or more. 13 8 3, 479 
Nonstore retailers: 
All establishments. 277 334 13, 453 17, 372 100 
Nonchain establishments— 
gh ee oe 266 320 8, 877 11, 499 66 66 30 
Chain establishments—Total_.. il 14 4, 576 5, 873 34 34 28 
11 stores or more. 8 ll 4, 436 
1 Withheld to avoid disclosure. 
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150 STATUS OF SMALL BUSINESS IN RETAIL TRADE 


Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 


Continued 


MEMPHIS, TENN. 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: Thousinds | Thousands 
4, 457 4, 932 $610, 734 $704, 267 100 
Nonchainstores—Total.--_...--- . 925 4,313 409, 9 438, 121 67 7 
Chainstores—Total- --~.......-- 532 619 200, 780 266, 146 33 38 33 
243 226 38, 86 3 
11 stores or 210 284 44, 744 | 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
190 205 30, 463 31, 021 100 
Nonchainstores—Total._......- 174 189 28, 519 28, 889 U4 93 1 
Chainstores—Total---_.......-.- 16 16 1,944 2, 132 6 2 10 
11 stores or 3 4 ©)... é 
General merchandise group stores: 
208 244 77, 207 97,770 100 
Nonchainstores—Total._-.--..-- 171 185 33, 402 37, 260 43 38 12 
Chainstores—Total. _.......-..- 37 59 43, 805 60, 510 57 62 
11 stores or more..-....----- 16 39 a 
Food stores 
997 131, 968 
Nonchainstores—Total__ 915 84, 650 
Chainstores—Total. - --- 82 47,318 
23 20, 247 
11 stores or more-.......-.- 42 
Automotive dealers: 
221 121, 274 
Nonchainstores—Total 182 112, 830 
Chainstores—Total- - 39 8, 444 
15 
1 
11 stores or more-.-....--.-- 23 4, 693 
Gasoline service stations: 
641 33, 519 
Nonchainstores—Total 560 27, 231 
Chainstores—Total. 81 6, 288 
42 1,927 1) 
11 stores or 27 4, 361 |. 
accessory stores 
310 40, 465 42, 851 100 1006 
Nonchainstores—T otal. 200 17, 223 18, 263 43 43 6 
Chainstores—Total. -_.....-.-- 110 23, 242 24, 588 57 57 6 
2 or 3 stores. ...... 30 3, 380 2, 637 |. 
4 to 10 stores. 20 12 1, 300 2, 860 
11 stores or more 70 68 18, 562 19, 091 ‘ 
Furniture, homefurnishings, equip- 
ment stores: 
All stores. 244 283 26, 003 28, 270 100 
Nonchainstores—Total___..__.- 217 256 21, 662 23, 692 84 9 
Chainstores—Total. -_........- 27 27 4, 341 4, 578 17 16 5 
4 to 10 stores. (1) 
11 stores or more-.-.--.-...-- 9 5 21, 616 (t) 
Eating, drinking places: 
750 858 29, 940 34, 903 100 
Nonchainstores—T otal_-_-_...... 652 740 22, 686 24, 925 76 71 10 
Chainstores—Total-. 98 118 7, 254 9,978 24 
4 to 10 stores. 27 34 2, 587 3, 983 
11 stores or more-.-...-...-- 38 49 2, 907 4,093 |. 
proprietary stores 
265 301 17, 142 25, 879 100 
Nonchainstores—T otal___.....- 234 266 11, 998 15, 154 70 59 26 
hainstores—Total.--_......-- 31 35 5, 144 10, 725 30 41 108 
22 16 ) 2, 185 
4 to 10 stores. 
11 stores or 9 13 (4) 


1 Withheld to avoid disclosure, 


Fo 


Au 


I 
R 
Ge 
= 
= 
Gas 
App 
4 
] 
( 


STATUS OF SMALL BUSINESS IN RETAIL TRADE 151 


Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continued 


MEMPHIS, TENN.—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands | Thousands 
552 601 () 1) 
11 stores or more... 6 9 
Nonstore retailers: 
All establishments. 242 225 52, 549 00, 008 16 
establishments— 
11 stores or more. 5 5 Q) 
MIAMI, FLA. 
8, 351 9, 839 3 $1, 369, 315 100 
N 7, 405 8, 506 647, 745 834, 389 65 61 29 
Chainstores—Total-..........- 946 1, 333 1, 634, 926 35 39 57 
409 488 90, 513 $6, 776 j........ 
stores or More... 355 646 192, 395 | 
building materials, hard- 
equipment dealers: 
331 420 68, 880 70, 219 100 
Nonchainstores—Total_-.......- 279 370 37, 577 50, 044 55 71 33 
Chainstores—Total-----.....-- 52 50 31, 20, 175 45 29 —36 
27 32 9, 716 15, 926 
11 stores or 15 
General merchandise group stores: 
217 319 85, 012 137, 547 100 
Nonchainstores—Total.-_.....-- 161 224 18, 387 15, 969 12 -13 
Chainstores—Total --......-.-. 95 66, 625 121, 578 78 98 82 
ll 35 1) 
11 stores or 25 45 38, 753 
Food — 
1, 154 1,279 215, 151 295, 592 100 
1,028 106, 559 107, 907 50 37 1 
hainstores—Total. ..........- 145 251 108, 592 187, 685 50 63 73 
DOP 43 29 8, 255 
11 stores or more... 89 215 
dealers: 
350 469 182, 422 407 100 
Ni 303 394 164, 839 209, 841 90 83 
Chainstores—Total..--~...----- 47 75 17, 583 43, 566 10 17 147 
11 stores or 18 26 5, 408 
Gasoline service stations: 

712 951 50, 959 80, 421 100 
Nonchainstores—Total_.._-...-. 666 853 46, 050 65, 963 82 43 
Chainstores—Total. --......... 98 4, 909 14, 458 10 18 195 

11 stores or more...--...... 28 41 3, 957 7,199 ia 
Apparel, ed stores: 
1,001 1,129 97,709 114, 636 100 | 
Nonshatnatoren—7Tetal._ bane 716 814 46, 627 62, 181 48 54 33 
Chainstores—Total. --.-.....-- 285 315 51, 082 455 52 46 3 
140 146 21, 079 15, 028 
4 to 10 stores__.... 74 10, 364 
11 stores or more.........-- 71 lll 19, 639 
1 Withheld to avoid disclosure. 
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STATUS OF SMALL BUSINESS IN RETAIL TRADE 


Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continued 


MIAMI, FLA.—Continued 


Percentage in sales, 
chainst: 


Number of stores Sales ores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores: nds | Thousands 
524 699 $56, 859 $76, 060 100 
Nonchainstores—Total......... 458 612 36, 318 50, 291 64 66 38 
Chainstores—Total. -.......---. 66 87 20, 541 25, 769 36 34 25 
47 59 7, 005 10, 035 
ll 17 13, 523 
11 stores or more....-.----- 8 ll 1 2, 211 
places: 
1, 848 2,027 113, 059 144, 448 100 
N 1,744 1, 886 98, 588 120, 570 87 83 22 
Chainstores—Total. --....-...- 104 141 14, 471 878 13 17 65 
37 29 3, 753 
4 to 10 stores. 12 20 (@) 2, 805 
11 stores a ee. ipaneihivans 55 92 10, 085 17, 320 
Drugstores, proprietary stores 
371 402 35, 647 63, 223 100 
Nonchainstores—Total 329 343 25, 210 44, 849 71 71 78 
Chainstores—Total - - - 42 59 10, 437 18, 374 29 29 76 
2 or 3 stores_....- 6 15 
11 stores or more 29 39 8, 15, 424 ide 
Other retail stores: 
1, 298 1, 634 66, 718 106, 937 100 . 
1, 205 1, 494 54, 257 87, 288 81 82 61 
93 140 12, 461 19, 649 19 18 58 
53. 88 4, 692 
20 15 2,178 3, 460 
11 stores or More.....-....- 20 37 5, 591 5, 871 
Nonstore retailers: 
All establishments_--_-........- 545 510 16, 638 26, 825 100 . 
Nonchainstores—Total-_--...... 535 488 13, 333 19, 446 80 72 46 
hain stores—Total_........... 10 22 3, 305 7, 379 20 28 123 
11 stores or more. 4 14 820 
MINNEAPOLIS-ST. PAUL, MINN. 
11,155 | 11,427 | $1,532,019 | $1,876, 501 100 
he pinta 9,927 | 10,048 940,067 | 1,144, 411 61 61 22 
Chainstores—Total__........... 1, 228 1,379 591, 952 090 39 39 24 
11 stores or more........... 589 627 331, 689 
Lumber, building materia 
ware, farm arm equipment di 
stores 635 752 | 104,899 
551 650 81, 400 
84 102 23, 499 
26 25 6, 780 
24 14 8, 656 
34 63 8, 063 
287 315 204, 045 
221 238 36, 489 
66 77 167, 556 
16 6 
6 15 1 
44 56 97,278 
All 2, 468 2, 161 325, 837 
No Totel......... 2, 136 1,844 184, 215 
Chainstores—Total............- 332 317 141, 622 
85 80 43, 058 
€ to 10 stores.......i.nkc-.-... 43 48 16, 468 
11 stores or more.........-- 204 189 82, 096 


‘ Withheld to avoid disclosure. 


STATUS OF SMALL BUSINESS IN RETAIL TRADE 153 
Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continued 
MINNEAPOLIS-ST. PAUL, MINN.—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business ket 
Share of market | Change B, 
1954 1958 1954 1958 from :, 
1954 to 
1954 | 1958 | 1958 
Automotive dealers: Thousands | Thousands 
All stores 431 , 959 $279, 707 100 , 
377 ‘ 238, 195 15 
54 37, 120 41, 512 15 15 12 
18 4, 418 5, 186 
1, 494 84, 669 118, 071 100 oe 
1, 65, 546 77 81 46 
159 19, 123 22, 418 23 19 17 
4 to 10 24 18 3, 257 3,062 sed 
11 stores or more........... 56 S4 9, 915 13, 621 |__- eo 
Apparel, accessory stores 
725 696 106, 487 99, 670 100 
Nonchainstores—Total____....- 524 480 52, 778 48, 687 50 49 —8 
Chainstores—Total__.......--_- 201 216 53, 709 50, 983 50 51 —5 
4 to 10 29 32 12, 894 i 
Furniture, homefurnishings, equip- 
617 713 77, 569 93, 629 100 MDiL.u...... ; 
562 625 56, 052 65, 907 72 70 18 
55 88 21, 517 27, 722 28 30 29 
22 22 9, 472 1 
2,194 | 2,366 117, 350 
2,060} 2,218 106, 441 
134 148 10, 909 
89 80 ) 
10 33 
35 35 3, 497 
377 381 51,619 
322 321 , 699 
55 60 15, 920 
23 26 3, 735 
8 10 
24 24 1 
1,459} 1,541 110, 414 
1,335 | 1,396 95, 1 , 507 
124 145 15, 285 21, 216 14 17 39 
62 72 9, 595 11, 
26 33 2,241 
36 40 3, 449 407 | 
71 577 | 105,171} 141,855} 100] 100 
] 
694 564 19, 479 38, 191 19 27 55 
17 13 85, 692 103, 664 81 73 21 
2 2 1) 
1 
‘ 1 Withheld to avoid disclosure. 
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154 STATUS OF SMALL BUSINESS IN RETAIL TRADE 


Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continued 


NEW ORLEANS, LA. 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
gi Thousands | Thousands 
7, 230 7, 593 $762, 523 $964, 029 100 
are a Pisbtaee 6, 582 6, 853 520, 496 547, 663 68 58 5 
Chainstores—Total___.........- 648 740 242,027 416, 366 32 42 72 
11 stores or 272 364 149, 984 202 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
Nonchainstores—T otal_-_._....- 248 296 35, 921 29, 826 92 88 -17 
Chainstores—Total___...-....-- 18 24 3, 4, 204 8 12 31 
11 stores or more... 6 8 
General merchandise group stores: 
225 234 115, 305 
179 170 , 055 
Chainstores—Total_...........- 46 64 74, 250 
2 or 3 ll 7 
4 to 10 stores____. 8 12 
11 stores or more 27 45 67, 690 
Food stores: 
DG, ctiidtncnndesowncunns 1, 956 1, 831 153, 055 
Nonchainstores—Total.___....- 1,901 1, 739 101, 092 
Chainstores—Total__.........-- 55 92 51, 963 
38 31 26, 709 
11 stores or more... 13 55 
Automotive dealers: 
Nonchainstores—Total_-------- 203 211 88, 
tores—Total_............ 36 
3 6 ) 
11 stores or more._.. ------ 22 31 5, 965 
service stations: 
506 646 44, 644 
Total. 441 586 31, 355 
stores—Total__........... 65 60 13, 289 
12 5 3, 760 
11 stores or more 33 46 4,769 
Apparel, accessory stores 
434 387 ) 
Nonchainstores—T otal. 301 240 358 
ainstores—Total__... 133 147 
43 57 5, 416 663 
11 stores or more--.........- 70 67 21, 215 23, 496 
Furniture, homefurnishings, equip- 
ment stores: 
pss Se 299 324 43, 472 54, 513 100 a 
263 300 35, 587 38, 591 82 
tores—Total 36 24 7, 15, 922 18 29 102 
11 stores or 14 7 2, 184 
drinking places: 
All 1, 846 2,040 77, 454 96, 341 100 | eer 
N phe oe ES 1, 737 1,913 66, 164 527 86 25 
Chainstores—Total_ 109 127 11, 290 13, 814 15 14 22 
3 64 66 092 4, 
10 16 257 1,770 
35 45 6, 941 7, 739 
proprietary stores 
ll stores 305 283 «) 319, 052 100 
Nonchainstores—T otal 258 228 17,081 8, 941 () 49 ll 
Chainstores—Total___. 47 20,111 51 
14 25 2, () 
8 
28 23 
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STATUS OF SMALL BUSINESS IN RETAIL TRADE 155 


Numberjof retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continued 


NEW ORLEANS, LA.—Continued 


Percentage in sales 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands | Th 
4 31 30 2, 974 2, 873 
11 stores or more.......-... 19 21 
Nonstore retailers: 
All establishments- 406 473 41, 401 43, 856 100 6 
Nonchain establishments— 
4 to 10 stores__... 1 1 
11 stores or more.......-..- 5 ll 2,072 Q) 
NEW YORK-NORTHEASTERN NEW JERSEY 
Retail trade—Total: 
PA SaaS ee 158, 445 | 159, 460 |$15, 915, 286 |$18, 470, 690 100 100 16 
Nonchainstores—Total. 145, 980 | 147,136 | 10,861,362 | 12,179, 146 68 66 12 
Chainstores—T otal. 12, 465 12, 324 053, 924 32 
2 or 3 stores...- 4, 251 3, 941 
4 to 10 stores. ...........4.- 1,418 1,477 
11 stores or more.........-.- 6, 796 6, 906 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
Nonchainstores—T otal. 5, 066 5, 517 
266 290 
2 or 3 stores. ..- 168 177 
4 to 10 stores_-.. 31 70 
11 stores or more_.. si 67 43 
General merchandise group stores: 
5, 316 5,410 | 1,390,732 | 1,941,181 100 100 40 
Nonchainstores—Total___...... , 659 4, 670 22 
Chainstores—Total 657 740 78 
53 68 
11 stores Or more........... 423 528 
Food stores: 
42,399 | 39,515 | 4,213,112] 4,951,893 100 100 18 
Nonchainstores—Total........- , 589 | 36,052 | 2, 302, 2, 585, 275 55 52 12 
Chainstores—Total 3,810 3, 463 1, 910, 161 2, 366, 618 45 48 24 
4 to 10 stores_. 303 264 101, 860 
11 stores or more... 2, 635 2, 547 1, 662, 041 106 
Automotive dealers: 
AD 3, 679 3,983 | 1,866, 183 1, 813, 325 100 100 
‘8,372 3,609 | 1,708, 1, 630, 106 92 90 -5 
Chainstores—Total 302 374 157, 755 183, 219 8 10 16 
2 or 3 stores. 171 217 113, 152 206, 
4 to 10 stores... 25 16 11, 495 
11 stores or more. 106 141 33, 108 
Gasoline service stations: 
AN 7, 907 9, 206 425 179 100 100 4 
Nonchainstores—Total_........ 7, 615 8, 907 521, 324 742, 412 93 93 42 
instores—Total_..........-. 292 299 41,101 52, 767 7 7 23 
2 stores. . 239 240 36, 
€ 00 10 19 15 2, 078 
11 stores or 34 44 8, 298 
Apparel, accessory stores: 
pS Bee Saree 6, 822 16, 354 | 1,812, 965 1, 948, 156 100 100 7 
Nonchainstores—T otal__....._- 13,914 | 13, 447 7,665 | 1,058, 52 54 12 
Chainstores—Total__.........-. 2, 908 907 865, 300 889, 317 48 4h 3 
11 stores or more.........-- 1, 348 1,471 418, 952 ees A 


1 Withheld to avoid disclosure. 
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STATUS OF SMALL BUSINESS IN RETAIL TRADE 


Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continued 


NEW YORK-NORTHEASTERN NEW JERSEY—Continued 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Thousa 
$984,017 | $1, 119, 100 100 100 14 
727, 214 794, 74 71 9 
256, 325, 26 29 27 
1,792,099 | 2,063,647 100 100 15 
1, 525,448 | 1,785,997 85 87 17 
266, 651 277, 650 15 13 4 
403, 123 517, 075 100 100 28 
353, 937 459, 161 88 89 30 
49, 186 57,914 12 ll 18 
5, 740 
1, 707,329 | 2,080, 384 100 100 22 
1, 450, 969 | 1, 798, 821 85 86 24 
256, 360 281, 563 15 14 10 


1 stores o1 


Lumber building 
ware, farm equipment d 
All stores. 


S58 


238 
#58 


100 100 

6| 

39 
TO 
100 | 100 

24 

7% 

100 | 100 

55| 52 

45 | 48 


Furnitur 
ment s 
All st 
None 
Chai 
2 
4 
1 
Nong 
Chai 
2 
1 
re 
Cha: 
2 
4 
1 
Other re 
Alls 
Nond 
Chai 
2 
Nonstore retailers: 
All establishments. -..........- 9, 751 8, 898 490, 195 553, 680 100 100 13 
Nonchain establishments— 
_ see 8, 660 395, 996 428, 591 81 77 8 
Chain establishments—Total_.- 194 238 94, 199 125, 089 19 23 33 
11 stores or 110 165 55, 696 
NORFOLK-PORTSMOUTH, VA. 
943 | 4,074 | $505,085 | $563, 424 
4, 
Nonchainstores—Total__-_.__._- iss 3, 462 321, 018 345, 857 8 
Chainstores—Total...._.......- 545 612 184,067 | 217, 567 18 
2 or 8 stores... ............-- 232 250 44, 285 62, 970 
4 to 10 stores_______....___- 55 67 12, 302 14, 616 Salles 
258 295 127, 480 139, 981 
is, hard- 
alers: 
130 161 ” 24, 795 
2 or 3 stores. ..............- ll 16 1, 680 1) 
General merchandise group stores: 
All 135 59, 247 
Nonchainstores—Total___.__._- 95 14, 441 13 
40 12 
2 or 3 stores. ............... 9 10, 
stores or more. .......... 
Food stores: 
Nonchainstores—Total_-_._.._- 895 65, 391 23 
Chainstores—Total............. 110 53, 984 36 
11 stores or 69 1) 
® Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continue 


NORFOLK-PORTSMOUTH, VA.—Continued 


Percentage in sales, 


Number of stores Sales chainstores and non- 
tores 
Type of business 

Share of market | Change 

1954 1958 1954 1958 from 
1954 to 

1954 1958 1958 

ve 


34,016 
22, 613 


—~— 


p pe BS 
Bees 


— 


SSSR RE 


8 


4 Withheld to avoid disclosure, 


| | 

145 171 73, 380 }..-....- 86 1) 
27 31 $7, 905 12, 191 14 1) 

11 stores or more. ........- 10 12 3, 245 

Gasoline service stations: 

387 488 27, 691 34, 139 100 

" Nonchainstores—Total. -......- 365 447 25, 155 30, 026 91 19 19 “ 

7 22 41 2, 536 4,113 81 62 

stores or more...-....... 13 22 () 1) 

pparel, accessory stores: fe 

0 119 103 24, 896 21, 665 46 -—13 

11 stores or more........... 59 47 11, 522 

Furniture, homefurnishings, equip- 

ment stores: a 

197 202 24, 641 66 -8 

11 stores or more........... 7 8 1) 

drinking places: 

13 781 822 38, 911 100 
Nonchainstores—T 715 728 33,014 85 86 3 

8 Chainstores—Total__........... 66 o4 5, 897 15 14 -9 

11 stores or more. 25 46 2, 569 

Drugstores, proprietary stores: 

— Nonchainstores—T otal... 94 112 10, 335 63 67 33 
Chainstores—Total............. 37 31 6, 129 37 33 10 = 

11 stores.or more... ......... 9 10 

uy Other retail stores: 

3 479 476 49, 530 100 

18 Nonchainstores—Total._......- 410 396 23, 032 47 53 25 

69 80 26, 498 53 47 

2 or 3 39 41 4, 002 
4 to 10 stores... 2 6 
11 stores or more. .........- 28 33 () 
Nonstore retailers: 
All 150 140 7, 757 | 160 ~15 
Nonchain establishments— 
144 129 5, 725 74 

Chain establishments—Total... 6 ll 2,082 26 |-------- P 

4 to 10 stores............... 1 1 

11 stores or more........... 5 7 1) 1) 
12 
36 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 
area—Continued 


OMAHA, NEBR. 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Chainstores—Total. _.......... 379 
121 
50 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
Nonchainstores—Total_........ 188 212 
37 38 
11 stores or more........... 19 16 
General mercbandise group stores: 
58 66 
Chainstores—Total. 26 23 
11 stores or more...-....... 23 20 
Food stores: 
All stores__ 694 628 
616 535 
Chainstores—Total. 78 93 
2 or 3 stores. ...- 20 23 
4 to 10 stores_..-.-- 10 14 
11 stores or more........... 48 56 
Automotive dealers: 
Nonchainstores—Total.. 136 159 
Chainstores—Total. 30 22 
2 or 3 stores. ...---.. 15 12 
4 to 10 stores._.-.--. 1 1 
11 stores or more 14 9 
Gasoline service stations: 
All stores. 429 462 
409 415 
Chainstores—Total. 20 47 
11 stores or more. 6 20 859 
Apparel, accessory stores: 
210 214 33, 197 32, 325 100 
Nonchainstores—Total__._..__. 149 161 20, 280 18, 884 61 58 -7 
Chainstores—Total. --......_.. 61 53 12, 917 13, 441 39 42 4 
11 stores or more. 42 37 7,020 7, 986 
Furniture, homefurnishings, equip- 
ment stores: 
170 191 26, 234 33, 608 100 300. 
Nonchainstores—Total____..... 158 165 24, 036 26, 585 91 79 ll 
to 26 2, 208 7,023 9 21 206 
868 861 49, 467 47, 853 100 
Nonchainstores—Total___-.._.. 823 40,777 |, 43, 370 82 91 6 
hainstores—Total. -_......... 38 38 8, 690 4, 483 18 9| —48.5 
11 stores or 9 12 742 
Drugstores, proprietary stores: 
All stores. - - 166 151 16, 661 19, 935 100 | eae 
Nonchainstores—Total ibd Bint 143 125 13, 161 15, 486 79 78 18 
Chainstores—Total. -......-... 23 26 , 500 4, 449 21 22 27 
18 18 2, 057 


1 Withheld to avoid disclosure. 


Ar 


( 
4 
G 
= 
1 


STATUS OF SMALL BUSINESS IN RETAIL TRADE 


159 


Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 
area—Continued 


OMAHA, NEBR.—Continued 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from ; 
1954 to 
1954 1958 1958 j 
Other retail stores: Thousands | Thousands 
BD 461 512 9 $40, 942 100 100 }..... 
Nonchainstores—Total.......-.- 414 457 27,173 33, 80 24 
Chainstores—Total. __.-......- 47 55 6, 804 7, 312 20 18 7 
11 stores or more. ..-...---- 27 28 2, 746 
Nonstore retailers: 
All 189 155 7, 266 | 
Nonchain establishments— 
11 stores or more.......---- 6 2, 094 
PHILADELPHIA, PA. 
Retail trade—Total: 
Oe ee ee 43,613 | 43,951 | $4,314,898 | $4,942, 858 100 100 15 
Nonchainstores—Total........- 39,686 | 39,694 | 2,775,748 | 2,927,008 64 59 5 
hainstores—Total...........- 3, 927 4,257 | 1,539,150 | 2,015,850 36 41 31 
10 440 613 243, 922 279, 142 
11 stores Or 2, 024 2,078 | 1,099,753 | 1, 451,675 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
Fe 0S Pees 1, 616 1,805 212, 083 216, 383 100 100 2 
Nonchainstores—Total......... 1, 479 1, 646 186, 526 184, 636 88 85 —1 
Chainstores—Total. -.......... 137 159 25, 557 31, 747 12 15 24 
73 80 11, 200 16, 
4 to 10 25 36 4, 788 
11 stores or 39 43 9, 569 
General merchandise group stores: 
1, 440 1, 492 471, 887 573, 450 100 100 22 
Nonchainstores—Total_........ 1, 190 1, 216 126, 517 77, 27 14 —38 
Chainstores—Total. ...-....... 250 276 345, 370 495, 451 73 86 43 
4 to 10 stores...... 25 40 (4) 
11 stores or more. ..-...-... 147 167 205, 399 ion 
Food stores: 
--| 11,360} 10,522 998,952 | 1, 209, 562 100 100 21 
Nonchainstores—Total_...... --| 10,394 , 687 496, 947 525, 50 43 6 
Chainstores—Total.--......... 966 835 502, 005 684, 224 50 57 36 
« 192 184 24, 304 26, 662 
67 110 11, 362 17, 073 
11 stores or more.....-..... 707 541 339 , 489 Br 
Automotive dealers: 
, 265 1, 444 715, 511 100 100 6 
Nonchainstores—Total_........ 1, 137 1,305 601, 731 630, 201 90 88 5 
Chainstores—Total. -.........- 128 139 70, 315 85, 310 10 12 21 
9.62 40 67 14, 041 
4 to 10 stores...---.---.-.-. 16 5 , 534 1) 
11 stores or more...-...--... 72 67 11, 740 17, 681 
Gasoline service stations: 
2, 797 3, 237 190, 410 252, 427 100 100 33 
Nonchainstores—Total......... 2, 653 3, 053 172, 387 229, 977 90 91 33 
Chainstores—Total.-.-.........- 144 184 18, 023 450 10 9 25 
2 or 3 stores. ....-...-. 136 11, 076 14, 021 
10 stored: 3 9 104 
11 stores or more........... 30 39 
parel, accessory stores 
All stores... 4, 281 4,102 335, 903 354, 815 100 100 6 
Nonchainstores—Total_.......- 3,415 3, 193 211, 919 193, 343 63 54 -9 
Chainstores—Total..-_.....-... 866 909 , 984 161, 472 37 46 30 
SOF 359 380 468 67, 
4 to 10 stores.............. - 130 184 10, 943 28, 761 
11 stores or more... .-.-.... 377 345 68, 573 06, 
1 Withheld to avoid disclosure. 
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160 STATUS OF SMALL BUSINESS IN RETAIL TRADE 


Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continued 


PHILADELPHIA, PA,—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores: Thousands 
BEE, » cpidiinceséunilineeines 2, 381 2, 292 $222, 717 $224, 578 100 100 
Nonchainstores—Total.......-- 2,179 2, 048 176, 551 174, 237 79 78 —1.5 
Chainstores—Total.--......... 202 244 46, 166 50, 341 21 9 
11 stores or more...-.--.--.-. 46 58 12, 312 12, 025 |. 
places: 
er 285 8,911 396, 723 447, 963 100 100 13 
x +. hacnimae 7, 845 8, 248 328, 508 358, 914 83 80 9 
Chainstores—Total. -~._........ 440 663 68, 215 89, 17 20 31 
rig). 195 181 10, 350 
4 to 10 stores...-.-.- 28 45 5,011 |. aces 
11 stores or more... 217 437 53, 856 70, 608 
proprietary sto: 
 « Sabedigosiaweannsoes. 1, 852 1,817 125, 381 153, 813 100 100 23 
N onchainistores Total a 1,710 1,672 122, 5: 78 78 25 
Chainstores—Total. -~.-....... 142 145 27,013 31, 215 22 16 
49 62 (Q) (4) 
11 stores or more..........- 60 64 (4) 

Other retail stores 
All stores 5, 756 6, 044 434, 439 513, 996 100 100 
Nonchainstores—Total_--...-- 5,177| 5,423 429 321, 802 64 63 18 

res— GAS CWT 579 621 156, 010 192, 194 36 37 16 
BOE 223 259 , 846 47, 631 
11 stores or more........... 277 257 , 880 1 -- 

Nonstore 
All establishments. ..-......... 2, 580 2, 285 254, 357 280, 360 100 100 
Nonehain 10 

2,507 | 2,203 97, 865 107, 963 38 39 
Chain. abattbicasnbor total 73 82 156, 492 172, 397 62 61 10 
16 10 11, 10 
5 12 2, 980 qa -- 
11 stores or more.........-- 52 60 142, 228 147, 087 -- 
PITTSBURGH, PA. 

Retail trade—Total: 
All stores 21, 940 | 22,046 | $2, 271, 418 | $2,688,267 | 100) 100 31 
Nonchainstores—T otal... -| 19,503 |. 19,284} 1,381,219] 1,473,856 61 56 
Chainstores—total-.-.- 2, 437 2, 762 890, 1 1, 164, 411 39 44 ea 

2 or 3 stores. .....- 799 951 179, 735 

Lumber, building materials, hard 

ware, farm equipment 
All stores 953 1,047 26, 046 138, 024 100 100 lu 
877 952 110, 539 120, 808 88 88 
76 95 15, 507 17, 216 12 12 ae 
46 04 10, 440 12, 997 a 
13 21 1 1) 
534 571 307, 117 386, 756 100 100 }....-- 17 
332 384 42, 581 35, 195 14 10 —33 
202 187 264, 536 351, 561 90 
17 13 poss 
167 158 163, 365 
6, 073 5, 338 617, 498 751, 391 100 
5, 424 4, 704 365 ‘ 49 39 
649 634 322, 133 455, 750 51 61 41 
195 201 309 404 
108 102 28, 247 
346 331 260, 577 


1 Withheld to avoid disclosure. 
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STATUS OF SMALL BUSINESS IN RETAIL TRADE 161 


Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 


Continued 
PITTSBURGH, PA.—Continued 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
dealers: 
78 87 
11 stores or more. -......... 27 32 
Gasoline service stations: 
1, 952 2, 210 
Nonchainstores—Total._.__.... 1, 859 2, 064 
Chainstores—Total_............ 93 146 
17 25 
accessory stores: 
Nnochainstores_ Total 1, 187 1, 091 
Chainstores—Total............. 474 532 
11 stores or more.........-. 259 299 
Furniture, homefurnishings, equip- 
ment stores: 
Nonchainstores—T otal__....... 896 1, 084 
Chainstores—Total__........... 135 136 
11 stores or more..........- 34 36 
places: 
4, 493 5, 003 
4, 290 4, 619 
Chainstores—Total_............ 203 384 
2 or 3 stores... 77 131 
4 to 10 stores... 49 26 
ll toes, or 77 227 
Drege res. prop etary stores: 
152 168 
52 61 
11 stores or more. .......... 94 95 
Other retail stores: 
ll stores 2, 209 2,178 
Nonchainstores—T otal__....... 1, 874 1, 826 
Chainstores—Total 335 352 
2 or 3 stores... 104 107 
4 to 10 stores 39 40 
11 stores or more. 192 205 
Nonstore retailers 
All establishments 1, 321 1,073 
N establishments— 
chain establishments—Total._. 41 19, 233 13, 483 
2 or 3 stores... 3 (4) f 
6 5 (4) 1 
11 stores or more........--. 26 33 12, 784 9, 774 
4 Withheld to avoid disclosure. 
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162 STATUS OF SMALL BUSINESS IN RETAIL TRADE 


Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 
area—Continued 


PHOENIX, ARIZ. 


Percentage in sales, 
Number of stores Sales chainstores and non- 
tores 
Type of business 

Share of market | Change 

1954 1958 1954 1958 from 

1954 to 
1954 1958 1958 
Retail trade—Total Thousands | Thousands 

ll stores_...- 4,470 5,417 $491, 736 $733, 257 100 
Nonchainstores—T otal 3, 959 4,751 326, 319 478, 687 66 65 47 
Chainstores—total. 511 666 165, 417 254, 570 34 35 54 

2 or 3 stores. 232 297 36, 337 58, 818 
4 to 10 stores... 82 117 26, 50, 132 
11 stores or more... 197 252 102, 625 
building materials, hard- 
are. farm dealers: 
200 236 44,799 53, 152 100 a 
Nouchntnstares Total 157 180 24, 193 31, 848 54 60 32 
Chainstores—Total_...... 43 56 20, 606 21, 304 46 40 13 
18 24 2, 633 4, 
4 to 10 stores_. 6 15 ¢ @ 
11 stores or more........... 19 17 1 
General merchandise group stores 
148 174 43, 744 64, 059 100 
Nonchainstores—T otal......... 108 119 14, 533 15, 246 33 34 5 
Chainstores—Total_............ 40 55 29, 211 48,813 67 76 67 
9 10 749 
4 to 10 stores............... 6 16 a 11, 525 
11 stores or more........... 25 29 27, ‘ 
Food stores: 
All stores. 7 719 113, 657 164, 205 100 ROP Lt. ce 
Nonchainstores—Total.......--| 695 623 59, 891 78, 679 53 48 31 
Chainstores—Total.........-... 72 96 53, 766 85, 526 47 52 59 
26 21 7, 644 fi 
8 21 1 
11 stores or more.........-.. 38 54 59, 100 
Automotive dealers: 

All stores 253 343 85, 856 150, 991 100 - 
Nonchainstores. .............-- 230 312 77,777 954 90 89 74 
Cc tal. 23 31 8,079 16, 037 10 ll 99° 

18 20 qi 12, 906 
1 5 
4 6 1, 465 Q 
540 754 38, 469 55, 504 100 i eee 
469 687 , 338 829 71 81 64 
71 67 11, 131 10, 675 29 19 —4 
28 13 4,791 
15 5 
28 49 8, 101 
268 336 26, 932 100 
178 221 10, 793 16, 514 40 40 53 
90 115 16, 139 24, 60 60 51 
10 22 1 
48 42 7, 253 , 033 
287 369 31,511 46, 382 100 | 
253 331 , 701 , 204 66 74 65 
34 38 10, 810 12, 178 34 36 13 
6 4 4, 935 1 
5 6 1,813 
977 1,271 37, 363 61, 020 100 
919 1,196 33, 770 53, 390 90 87 58 
58 75 3, 593 7, 630 10 13 112 
38 59 1, 899 ie 
4 to 10 stores. ...... 16 9 468 
11 stores or more... ba 4 7 1, 226 055 
proprietary stores: 

ll stores 159 171 18, 513 444 100 DN Piainadien 
Nonchainstores—Total._.... inal 131 130 12, 132 18, 179 66 56 50 
Chainstores—Total_............ 28 41 6, 381 14, 265 34 44 124 

2 or 3 stores 14 20 1, 845 2, 703 
11 stores or more..........-| 14 21 4, 586 11, 562 


1 Withheld to avoid disclosure. 


3 Not available. 
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Number of retail stores and.volume of sales, 1954 and 1958, by metropolitan 
area—Continued 


PHOENIX, ARIZ.—Continued 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands 
660 782 $45, $52, 474 100 
Nonchainstores—T otal__.....--} 614 700 40, 773 42, 375 90 93 81 
tores—Total............. 46 82 4, 461 10, 099 10 7 126 
2 or 3 stores... 25 47 2, 322 4, 
11 stores or more.......-..- 7 15 449 2,177 
Nonstore retailers: 
All 211 262 5, 658 12, 220 100 
Nonchain establishments— 
sid 205 252 4,418 78 63 92 
Chain establishments—Total. 6 10 1, 240 3, 751 22 31 203 
4 to @) 3 @) 
11 stores or more........... 5 6 @ 3,029 
PORTLAND, OREG. 
Retail trade—Total 
8, 060 7, 657 $904, 768 | $1,038, 507 100 
Nonchainstores—Total.___.....- 7, 334 6, 925 737 637, 799 69 61 1 
Chainstores—Total. -........-- 726 732 276, 031 400, 708 31 39 45 
95 78 31, 325 46, 784 
11 stores or 283 321 188, 895 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
483 488 54, 778 54, 650 100 200 
Nonchainstores—Total_.......- 427 423 46, 156 44, 063 84 81 —5 
Chainstores—Total___......--- 56 65 8, 10, 587 26 19 23 
General merchandise group stores: 
280 241 120, 802 131, 015 100 
Nonchainstores—Total__......- 212 189 60, 322 11, 50 8 —82 
Chainstores—Total_ __........- 68 52 60, 480 119, 967 50 92 98 
Food stores: 
Nonchainstores—Total._.....-- 1,397 1, 154 125, 443 135, 111 56 51 8 
Chainstores—Total___........- 153 161 97,921 129, 983 44 49 33 
Automotive dealers: 
405 444 154, 965 175, 389 100 
Nonchainstores—Total__......- 370 416 145, 002 155, 360 94 89 
Chainstores—Total. __......... 35 28 9, 963 20, 6 ll 101 
11 stores or more. 4 8 
Gasoline service stations: 
1,015 1, 028 53, 564 68, 051 100 
Nonchainstores—Total_.......- 930 949 47, 043 59, 433 88 8&7 26 
Chainstores—Total. __......... 85 79 6, 521 8, 618 12 13 32 
11 stores or 43 43 1) 6,000 
Apparel, accessory stores: 
408 369 43, 735 50, 548 100 100 
Nonchainstores—Total_.......- 309 289 27, 852 30, 445 58 60 9 
Chainstores—Total__.........- 99 80 15, 883 20, 103 42 40 27 
4 to 10 stores... ............. 8 12 952 
11 stores or more........--- 43 29 10, 246 12, 012 


1Withheld to avoid disclosure. 
2 Not available. 
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164 STATUS OF SMALL BUSINESS IN RETAIL TRADE 


Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 


area—Continued 
PORTLAND, OREG.—Continued 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores: Thousands 
412 442 $41, 101 $47, 698 100 
Nonchainstores—Total____..__- 381 417 34, 647 42, 526 84 23 
res—Total............ 31 25 6, 454 5,172 16 ll —2 
11 stores or 6 5 
ing p 
1, 687 1, 677 67, 873 78, 227 100 
Nonchainstores—Total 1,618 1,609 60, 495 69, 824 89 89 15 
Chainstores—Total._ __........- 68 7, 378 8, 403 ll ll 14 
Drugstores, proprietary stores: 
189 17,721 19, 690 78 68 ll 
42 4, 961 9, 150 22 32 84 
1,032 91, 582 93, 604 
914 62 (1) 
118 35, 229 (!) 
11 stores Or 41 69 28, 111 
Nonstore retailers: 
All establishments___.......... 475 390 30, 322 45, 391 MO hicscicc 50 
establishments— 
456 376 7, 703 () 25 (1) 
Chain establishments—Total__. 19 14 22, 619 
8 3 1, 261 
PROVIDENCE, R.I. 
Retail trade—Total: 
All stores 9, 528 9, 236 $795, 162 $901, 381 100  ) eee 
Nonchainstores—Total_......_. 8, 832 8, 552 595, 653 642, 870 75 71 8 
Chainstores—Total__........... 696 684 199, 509 258, 511 25 29 30 
266 279 48, 594 63, 4! 
4 to 10 68 92 19, 069 
11 stores or more..........- 362 313 131, 846 
Lumber, buil materials, hard- 
369 415 45, 572 100 | 
345 383 37, 066 43, 611 81 90 18 
24 32 8, 506 , 984 19 10 —41 
10 4, 270 1,511 
319 348 73, 066 95, 944 100 Sa 
270 314 50, 747 69, 641 69 37 
49 34 22,319 26, 303 31 27 18 
4 5 1 
2,270 1,984 188, 702 234, 094 100 a 
2,080 1,789 102, 808 98, 696 54 42 —4 
190 195 85, 894 135, 398 46 58 58 
50 67 24, 702 
9 19 1 4,182 |....-. 
131 109 4, 577 


1 Withheld to avoid disclosure. 
2 Not available. 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 
area—Continued 
PROVIDENCE, R.I.—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Automotive dealers: Thousands | Thousands 
All stores 360 $135, 636 $129, 148 100 , 4 ea 
316 117, 107 114, 322 86 89 —2 
44 18, 529 14, 826 14 ll —20 
11 stores or 29 29 3, 895 
Gasoline service stations: 
849 893 42, 351 51, 522 100 
Nonchainstores—T otal......... 823 869 39, 481 47,544 93 92 20 
res—Total............- 26 24 2, 870 3,978 7 8 39 
1 4 1 1 
11 stores or more.._........ ll 5 1, 403 
Apparel, accessory stores 
691 555 66, 529 70, 475 100 200: | 4 
Nonchainstores—Total__....._. 536 442 44, 085 148 66 54 —14 
hainstores—Total..........._- 155 113 22, 444 32,327 34 46 44 
4 to 10 30 26 4, 483 
11 stores or more...-......-. 67 61 12, 760 11, 576 
Furniture, homefurnishings, equip- 
ment stores: 
pi 507 549 33, 853 41,018 100 
Nonchainstores—Total. 471 505 29, 318 34, 445 87 84 17 
Chainstores—Total... 36 44 4, 535 6, 573 13 16 45 
2 or 3 stores 23 31 2, 667 1 » 
4 to 10 stores... J 1 1 
11 stores or more....-.....- 13 12 1 1 { 
pa drinking places: 
All 1,715 1,803 61, 403 68, 183 100 
Nonchainstores— Total hdvetel.. 1, 655 1,728 55, 642 62, 255 91 91 12 
tores—Total oe: 60 75 5, 761 5, 928 y 9 3 
4 to 10 stores............... 4 - § 1 
res, Pro ie s 
‘All sto 332 346 29, 363 32,792 100 
Total 304 322 23, 556 27,917 80 85 19 
Chainstores—Total._...........- 28 24 5, 807 4, 875 20 15 —16 
12 3, 383 1,730 
6 12 3, 145 
1,495 1, 543 93, 222 104, 844 100 
1,427 1, 458 75, 922 92, 290 81 21.5 
68 85 17, 300 12, 554 19 12} —27.5 
33 39 5, 243 4, 155 a 
10 25 6, 722 3,918 i 
25 21 5, 335 4, 481 
613 440 25, 465 24, 766 100 1 
601 426 19, 921 14,001 78 57 —30 
‘ sj = 5, 544 10, 765 22 43 94 
9 7 072 
4 
2 1 Withheld to avoid disclosure. 
4 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 
area—Continued 


ROCHESTER, N.Y. 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: Thousands | Thousands 
DEEL... .pissce-cantdbiatedén 4, 950 4, 983 $624, 421 $707, 100 100 100 13 
Nonchainstores—Total_.......- 4, 383 4,411 453, 315 418, 211 73 59 -8 
hainstores—Total. --......-.-.. 567 572 171, 106 288, 889 27 41 69 
2 or 3 stores. ......... 191 187 34, 147 63, 560 
4 to 10 stores._..--.-.-- 77 93 23, 659 21, 532 
11 stores or more 299 292 113, 300 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
ll sto 252 282 37, 903 35, 983 100 100 —6 
235 260 32, 265 29, 119 85 81 —10 
17 22 5, 638 6, 864 15 19 21 
14 943 
4 5 
5 3 
139 134 83, 100, 046 100 19 
106 87 () 3, 526 4 
33 96, 520 96 
15 8 () 
4 7 
11 stores or more......--... 14 32 21, 903 
res: 
All stores. - - 1, 154 1,044 146, 566 177, 612 100 100 21 
Nonchainstores—Total......... 970 907 65, 67, 45 38 3 
Chainstores—Total. - -....-...- 184 137 80, 109, 674 55 62 36 
31 30 4, 
11 stores or more.....--...- 139 107 64, 816 104, 818 
Automotive dealers: 
All stores. - - 199 284 118, 412 125, 546 100 100 6 
Nonchainstores—Total_._ 176 206 112, 212 120, 067 95 96 7 
Chainstores—Total 23 28 6, 200 5,479 5 4 —12 
2 or 3 stores.... 5 9 2, 282 
4 to 10 stores....--- 5 3 (a 
11 stores or more. 13 16 (ai 342 
Gasoline service stations: 
AUG. .. 1 Biinecndckdessbace 490 530 29, 906 36, 608 100 100 22 
Nonchainstores—Total......... 468 504 28, 378 33, 723 94 92 19 
Chainstores—Total. - _.-.----... 22 26 1, 528 2, 885 6 8 89 
11 stores or more-_-..-...---- 2 3 Q@ 541 
Apparel, accessory stores: 
435 374 45, 891 49, 318 100 100 7 
Nonchainstores—Total........-. 333 274 32, 738 71 45 —32 
Chainstores—Total. _-.--...--. 102 100 13, 153 , 094 29 55 106 
32 28 2, 571 11, 976 
14 479 , 623 
11 stores or more. ...-.----- 61 58 10, 103 18, 495 
Furniture, homefurnishings, equip- 
ment stores: 
All stores. - 254 256 33, 841 34,719 100 100 3 
Nonchainstores—Total__......- 238 232 28, 137 27, 650 83 80 -—2 
Chainstores—Total. - ..---..--.. 16 24 5, 704 7,069 17 20 24 
2 or 3 stores.....- 5 ll Qa 3, 924 
4 to 10 stores..... 5 4 a Qa 
11 stores or more...-.--.--- 6 9 Q)} Q 
Eating, drinking places: 
976 1,019 46, 727 51, 968 100 100 1l 
Nonchainstores—Total__...-..- 901 948 40, 432 44, 510 87 86 10 
Chainstores—Total. -_...--.-.. 75 71 6, 295 7,458 13 14 18 
36 23 1, 635 
ll 23 3, 699 
11 stores or more.....-....- 28 25 2, 288 
Drugstores, proprietary stores: 
143 152 24, 414 100 100 30 
Nonchainstores—Total_._.-_.-.-- 115 117 12, 152 15, 319 65 63 26 
Chainstores—Total_--_........- 28 35 6, 651 9, 35 37 37 
6 2 1 
ll 18 1 
11 stores or more........... 11 15 1 


1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 
@rea—Continued 


ROCHESTER, N.Y.—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands | Thousands 
694 729 $51, 007 100 13 
634 654 (1) 44,003 
Sor 3 stores. 37 40 3, 971 
4 to 10 stores._...----- 8 15 ) @ 
11 stores or more 15 20 2, 521 4,030 
Nonstore retailers: 
All establishments. -....-..-.... 214 229 11, 595 13, 242 100 100 14 
Nonchain establishments— 
207 222 8, 776 10, 132 76 77 15 
Chain establishments—Total_- 7 7 2, 819 3, 110 24 23 10 
2 or 3 stores. 1 3 1, 502 
11 stores or more... 5 4 Q@) 1, 608 
SACRAMENTO, CALIF 
Retail trade—Total: 
3. 655 3, 815 $461, 374 $617, 579 100 
Nonchainstores—Total_......-- 3, 190 3, 302 314, 300 367, 203 68 59 17 
Chainstores—Total-. -_.-..-..-- 465 513 147, 074 250, 376 32 41 70 
11 stores or more. _.-.------ 184 190 , 199 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
200 214 325 43, 651 100 WP 
Nonchainstores—Total........- 169 186 24, 531 36, 049 68 83 47 
Chainstores—Total. --........- 31 28 11, 794 32 17 —36 
11 stores or 8 4 3, 671 
General merchandise group stores: . 
121 120 47, 635 75, 088 100 
Nonchainstores—Total_........ 100 93 24, 669 8, 581 §2 ll —65 
Chainstores—Total. -_.-.-...-- 21 27 22, 66, 507 48 190 
11 stores or more. ..-.....-. 12 18 21, 246 
Food stores: 
All 669 603 124, 621 150, 053 100 
Nonchainstores—Total._._..._- 551 512 72, 925 76, 424 59 51 5 
Chainstores—Total. ..........- 118 91 51, 696 73, 629 41 49 42 
11 stores or 75 65 38, 
Automotive dealers: 
193 223 66, 601 102, 077 100 
Nonchainstores—Total__._..._. 175 188 62, 042 83, 754 93 35 
Chainstores—Total. --.......-. 18 35 4, 559 18, 323 7 18 302 
11 stores or 4 8 1) 
Gasoline service stations: 
389 477 29, 706 44, 100 100 
Nonchainstores—Total.-_....._- 348 431 24, 769 36, 119 80 46 
Chainstores—Total. .-......-- 41 46 4, 937 8, 836 17 20 79 
4 to 10 (2) 4 3 
Apparel, accessory stores: 
242 237 24, 727 33, 457 100 
Nonchainstores—Total__..._-_- 155 150 11, 419 13, 772 46 41 21 
Chainstores—Total. .-...-.--.-- 87 87 13, 308 19, 685 54 59 48 
4 to 10 ce... 13 7 756 
1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 


ea—Continued 


SACRAMENTO, CALIF.—Continued 


Number of stores 


Percentage in sales, 
nstores and non- 
tores 


Type of business 


1958 


1958 


Share of market | Change 


1954 1958 1958 


Chainstores—Total. 


Chainstores—Total. 


11 stores or more. 


& 


— 


= 


See BS 
S285 


2238 


Spo 


tores 
Nonchainstores—Total_.. 
Chainstores—Total. 
2 or 3 stores__.- 


11 stores or more. 

Lumber, building materials 

ware, farm equipment its, 
All stores. 


Chainstores—Total. 


11 stores or more_._-..--... 
Food stores: 
All stores. 
Chains 


* Withheld to avoid disclosure. 


o 


ES 


$82 


Bes 


ESERS 


oo 
Se 


—~ 


- 


- 
1954 || 1954 

1954 to 

Furniture, homefurnishings, equip- 

ment stores: Thousands | Thousands 

$46, 009 100 
Nonchainstores—Total__....... 26, 140 52 57 29 
ee 19, 869 48 43 7 

4 to 10 stores............... | 1) 

11 stores or 1) Me 

Satine, drinking places: 
Nonchainstores—Total......... 42, 961 87 86 32 
ee 7,011 13 14 50 

proprietary stores: 

Nonchainstores—Total......... 12,018 60 51 42 
Chainstores—Total. --_..-..--.- 11, 626 40 49 110 

11 stores or more...-...----- 5 1) 

Other retail stores: 
Nonchainstores—Total_........ 26, 382 80 63 -3 
Chainstores—Total. = 20 37 125 

Nonstore retailers: 
All 6, 995 100 
Nonchain establishments— 
5, 003 71 72) —12.5 
Chain establishments—Total_.. 1, 992 29 28 —13 

11 stores or 2, 003 1 

8T. LOUIS, MO, 

Retail trade—Total: 
------| 19,136] 1 $2, 062, 538 100 
qiseus| IOS . 1 1, 372, 464 67 62 8 
& . }, 891 690, 074 33 38 31 
696 134, 098 
4 to 10 stores 326 114, 135 
sm 122, 569 100 
Nonchainstores—Total........- 83, 575 68 78 16 
Chainstores—Total_--.......-- 38, 994 32 22 27 

4 to 10 stores... 13, 398 

11 stores or 8, 406 

General merchandise group stores: 

281, 341 100 
81, 256 29 12 48 
200, 085 71 88 48 
| 500, 424 100 
UV 279, 814 56 51 14 
220, 610 44 49 36 

11 stores or more_...----.-- 153, 145 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 


area—Continued 
ST. LOUIS, MO.—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1054 1958 from 
1954 to 
1954 1958 1958 
Automotive dealers: Thousands | Thousands 
772 875 $364, $362, 465 100 
Nonchainstores—Total.-_......- 696 795 345, 624 330, 004 95 92 —5 
Chainstores—Total _ -_.......-- 76 80 18, 944 32, 371 5 8 71 
11 stores or more... 35 44 8, 123 
Gasoline service stations: 
1, 757 2, 096 127, 037 175, 138 100 
Nonchainstores—Total_--.....-- , 639 1, 943 101, 020 148, 145 80 85 47 
Chainstores—Total. -_...--.---- 118 153 26, 017 26, 993 20 15 4 
11 stores or more. . 72 82 13, 735 
Apparel, accessory 
1, 210 1,191 116, 762 146, 469 100 
Nonchainstores—T otal _- 832 848 61, 950 76, 861 53 53 24 
Chainstores—Total. - - 378 343 54, 812 , 608 47 47 27 
2 or 3 114 110 15, 635 
4 to 10 stores___-- 84 54 11, 357 
11 stores or more 180 179 , 820 
Furniture, homefurnishings, equip- 
ment stores: 
Nonchainstores—Total 7389 872 
Chainstores—Total. 75 lll 
2 or 3 stores. _. 52 59 
Se 10 stores__. 9 15 
stores or 14 37 
drinking places: 
Nonchainstores—Total-_--....... 4, 370 4, 325 
Chainstores—Total. 278 281 
125 152 
11 stores or 87 $82 
Drugstores, proprietary stores: 
594 592 
Chainstores—Total. 84 83 
Sor 3.000008 30 21 
11 stores or more... 29 38 
retail stores: 
N 1, 980 2, 075 
hainstores—Total_ 244 250 
4 to 10 stores.  ....--.......- 34 32 
11 stores or more--_.-...-..-.- 97 105 
Nonstore retailers: 
All establishments---.........--.. 1, 188 1,070 
establishments— 
1, 166 1, 003 
Chain establishments—Total_.- 22 67 
2 or 1 3 
1 3 
11 stores or more... -...---.- 20 61 


2 Withheld to avoid disclosure, 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 


Continued 
SAN ANTONIO, TEX. 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 

Share of market | Change 

1954 1958 1954 1958 from 
1954 to 

1954 1958 1958 

Retail trade—Total: Thousands | Thousands 
All 5, 513 5, 678 $552, 453 $679. 661 100 
Nonchainstores—Total 4,754 4, 845 342, 696 384, 480 62 57 12 
Chainstores— Total. -- 759 833 209. 957 295, 181 

2 or 3 stores... 301 284 36 015 56, 647 

4 to 10 stores... 116 175 15, 350 45, 971 

11 stores or more 4 342 375 158, 592 192, 563 

Lumber, building materials, hard- 

ware, farm equipment dealers: 
AD 244 236 $1, 809 30, 965 100 
Nonchainstores—Total........- 210 223 436 29, 642 83 26 12 
Chainstores—Total. ._....-.--- 34 13 5, 373 1, 313 17 4 —76 

4 to 10 800806. 3 1 

General merchandise group stores: 
145 192 77,017 100, 691 100 
Nonchainstores—Total...--.--- 91 121 15, 324 20, 930 20 21 36 
Chainstores—Total. -.......--- 51 72 61, 683 79, 761 80 79 29 

4 to 10 stores. 4 21 1) (1) 

11 stores or more. ......---- 3A 43 59, 5€8 69, 797 

Food stores: 

... 1,291 1, 203 126, 973 170, 040 100 
Nonchainstores—Total._......- 1, 135 1,077 62. 184 81.810 49 31.5 
Chainstores—Total- 156 126 64, 789 51 52 07 

11 stores or more. 106 79 61, 265 

Automotive dealers: 

242 558 101, 449 139, 382 100 
Nonchainstores—Total__...._.- 213 317 94, 257 100. 689 93 78 7 
Chainstores—Total. -........-- 29 41 7, 192 38, 693 7 22 438 

1] stores or more..........- 21 26 5, 466 

Gasoline service stations: 

All 554 689 35, 441 47.168 100 
Nonchainstores—Total._....... 488 579 30, 776 35, 400 75 15 
Chainstores—Total. -........-- 66 i10 4, 665 11, 765 13 25 152 

SOF 18 23 1, 458 

$60. 13 6 f 1) 

11 stores or more. .........- 35 75 1 

accessory stores: 

295 276 44, 344 40, 916 100 
N onchainstores—Total__...._-- 162 181 21, 461 17, 786 48 43 —17 
Chainstores—Total.-........-.- 133 125 22, 883 23, 130 52 57 1 

50 37 6, 888 6. 317 

18 24 2. 892 2. 557 

11 stores or more. .......--- 65 64 13, 103 14, 226 |.... 
homefurnishings, equip- 
ment stores 
187 224 21, $40 28, 879 100 
Nonchainstores—Total......_.- 150 180 1%, 022 16, 352 60 57 25.5 
Chainstores—Total. --......... 37 44 8,817 12, 527 40 43 

24 29 1, 611 () 

11 stores or more.........-- 6 5 1) 1) 

Eating, drinking places: 

1,175 1,118 35, 146 88 78 —.2 
Chainstores—Total.-..........- 94 131 4, 862 9, 728 12 22 100 

55 72 2, 254 4,114 

Po, aa 30 39 1, 522 3, 578 

11 stores or 9 20 1, 086 

Drugstores, proprietary stores: 
163 168 15, 878 20, 551 100 
Nonchainstores—Total._-_.....-. 121 124 8, 843 11, 051 54 25 
Chainstores—Total-___......--- 42 14 7, 035 9, 500 45 46 35 

11 stores or more...--.-.--- 25 24 1 1) 


2 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan area— 
Continued 


SAN ANTONIO, TEX.—Continued 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands 
75) 773 $48, 535 100 
Nonchainstores—Total_...._._- 648 653 29, 254 65 
Chainstores—Total--.........- 103 120 19, 281 35 
11 stores or more......----- 26 29 
Nonstore retailers: 
All establishments---....-..-.-- 372 309 9, 259 100 
Nonchain establishments— 
tae 358 302 5, 982 61 
Chain establishments—Total__- 14 7 3,377 39 
SAN BERNARDINO-RIVERSIDE-ONTARIO, CALIF. 
Retail trade—Total: 
6, 048 7, 340 $628, 356 $913, 486 100 | 
Nonchainstores—Total_.......-. 5, 410 6, 525 449, 806 602, 597 72 67 34 
Chainstores—Total_............ 638 81 178, 550 310, 889 28 74 
4 to 10 stores. 71 117 16, 030 
11 stores or 227 282 91, 672 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
362 442 53, 325 68, 012 100 : 
Nonchainstores—Total__......- 307 388 38, 423 48, 850 72 72 27 
Chainstores—Total_............ 55 54 14, 902 19, 162 28 28 29 
11 stores or more. 20 7 5, 966 
General merchandise group stores: 
a 207 279 53, 921 76, 723 100 a 
Nonchainstores—Total__......- 131 194 7, 586 9, 14 13 30 
Chainstores—Total_...........-. 76 85 46, 335 66, 86 87 44 
11 stores or 50 51 31, 277 
Food stores: 
Nonchainstores—Total_........ 838 887 89, 972 110, 905 59 46 23 
Chainstores—Total__.......-... 90 109 62, 769 130, 088 41 54 107 
11 stores or more_._..-.-.-- 40 57 35, 776 89, 318 
Automotive dealers: 
324 416 102, 270 148, 480 100 
Nonchainstores—Total._.._....- 292 359 93, 079 127, 667 91 86 37 
Chainstores—Total_..........-. 32 57 9, 191 20, 813 9 14 126 
Gasoline service stations: 
953 1,161 65, 741 97, 215 100 
Nonchainstores—Total._......-. 881 1,045 56, 675 81, 029 86 83 43 
Chainstores—Total_..........-- 72 116 , 066 16, 186 14 17 79 
, accessory stores: 

392 455 30, 078 41, 068 100 
Nonchainstores—Total_......-- 282 325 20, 276 22, 357 67 54 10 
Chainstores—Total_........-..- 110 130 9, 802 18, 711 33 46 91 

11 stores or more_....-...-- 38 52 5, 312 


* Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 
area—Continued 


SAN BERNARDINO-RIVERSIDE-ONTARIO, CALIF.—Continued 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Furniture, homefurnishings, equip- 
ment stores: Thousands 
371 552 $34, 659 100 000 
Nonchainstores—Total_-__-....- 334 504 30, 215 45, 761 89 87 51 
hains' Total. 3, 787 , 898 ll 13 82 
50, 733 73,182 100 06 
47,790 66, 341 94 91 
2, 943 6, 841 6 19 132 
18, 965 28, 978 100 
12, 441 20, 432 66 71 
6, 524 8, 546 34 29 31 
2, 499 2, 374 |. bs 
60, 194 74, 207 100 a 
48, 147 58,177 80 78 21 
12, 047 16, 030 20 22 33 
11 stores or more. -........- 24 34 3, 572 
Nonstore retailers: 
All establishments 223 276 6, 386 11, 969 100 
Nonchain establishments— 
ee aes eee 217 262 5, 202 10, 220 81 85 96 
Chain establishments—Total - . 6 14 - 1,184 1,749 19 15 48 
SAN DIEGO, CALIF. 
Retail trade—Total 
6, 449 7,447 $801, 413 | $1, 131, 948 100 
Nonchainstores—Total_-__....- 5, 549 6, 430 524, 54 16, 1 65 63 37 
Chainstores—Total__ _..._.-..- 900 1,017 276, 871 415, 766 35 37 50 
4 to 10 stores. 191 200 40, 015 
11 stores or 255 293 139, 588 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
268 341 48, 380 72, 756 100 
Nonchainstores—Total_-_-___..-- 228 294 36, 841 57, 589 76 79 56 
. aaa 40 47 11, 539 15, 167 24 21 31 
17 21 2, 851 
General merchandise group stores: 
209 249 85, 880 115, 676 100 
Nonchainstores—T otal_-__-_._-- 144 170 37, 136 37, 622 43 33 1 
Chainstores—Total._____......- 65 79 48, 744 78, 054 57 67 60 
4 to 10 13 15 1, 750 
11 stores or 32 37 44, 912 
Food stores: 
1, 060 1, 131 189, 852 
Nonchainstores— Total. 916 970 93, 67 
Chainstores—Total_ _ 144 161 96, 176 
2 or 3 stores_____- 55 60 27, 159 
4 to 10 stores__._. 23 41 4, 657 
11 stores or more 66 60 64, 360 


2 Withheld to avoid disclosure, 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 
- area—Continued 


SAN DIEGO, CALIF.—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
dealers: Thousands | Thousands 
Nonchainstores—Total ne BE 261 361 112, 790 162, 174 76 80 44 
Chainstores—Total. __......... 67 61 36, 611 41, 096 24 20 12 
11 stores or 6 ll 2,129 
Gasoline service stations: 
749 827 56, 730 660 100 
Nonchainstores—Total_--...-.-- 668 734 43, 269 63, 807 76 79 48 
Chainstores—Total___.......-- 81 93 13, 461 16, 853 24 21 25 
Apparel, accessory stores: 
545 575 51,019 68, 676 100 
Nonchainstores—Total__-....-- 376 389 , 188 38, 169 57 31 
Chainstores—Total. __.-.....-- 169 186 21, 831 30, 507 43 44 40 
11 stores or more- 63 73 11, 598 
Furniture, homefurnishings, equip- 
ment stores: 
451 621 51, 149 77, 718 100 
Nonchainstores—Total___.._._- 388 545 39, 055 54, 518 76 70 40 
Chainstores—Total__ -._.....-- 63 76 12, 094 , 200 24 30 92 
4 to 10 stores............... 5 23 
11 stores or more._........- 7 8 
Eating, drinking places: 
1,322 1, 538 64, 362 91, 065 100 
Nonchainstores—Total_ 1, 207 1,392 52, 630 73, 200 80 39 
Chainstores—Total_ - 115 146 11, 732 17, 865 18 - ae 
2 or 3 stores... 77 104 6, 275 
4 to 10 33 33 4,041 
11 stores Or 5 9 1, 416 
Drugstores, proprietary stores: 
Nonchainstores—Total_ 148 150 16, 341 
Chainstores—Total 32 8, 856 
2 or 3 stores. _.. 16 15 2, 445 
4 to 10 stores___. 5 5 (Q) 
11 stores or more_ 8 12 (4 
Other retail stores: 
1,028 1,181 68, 241 
Nonchainstores—Total--__._-_-- 909 1,054 54, 431 
Chainstores—Total. __.......-- 119 127 13, 810 
2 a 16 20 2, 244 
11 stores or more. --.--.-.--- 8 15 376 
Nonstore retailers: 
All establishments. -.-..-..---- 312 380 11, 202 
Nonchain establishments— 
304 371 9, 158 
Chain establishments—Total__. 8 9 2, 
4 2 1, 465 
11 stores or more. _........- 7 (4) 


1 Withheld to avoid disclosure. 
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2 
Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 
area—Continued 
SAN FRANCISCO-OAKLAND, CALIF. 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: Thousands | Thousands 
.. 26, 518 | 25,612 | $3,020,347 | $3, 642, 953 100 
Nonchainstores—Total_........ 23,410 | 22,494 | 2,002,836 | 2, 254, 693 66 62 13 
Chainstores—Total. -.........- 3, 108 3,118 1, 017, 511 1, 388, 260 34 38 36 
11 stores or more__....-.... 1,218 1,149 509, 804 706, 257 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
949 1, 008 128, 542 138, 777 100 
Nonchainstores—Total__......- 841 913 102, 577 115, 012 80 83 12 
Chainstores—Total._ _........- 108 95 25, 965 23, 765 20 17 -8 
11 stores or 36 22 5, 737 4, 978 
General merchandise group stores: 
779 761 336, 177 426, 343 100 
Nonchainstores—Total......._- 572 526 74, 144 70, 467 22 16 —5 
Chainstores—Total___......... 207 355, 876 78 84 36 
11 stores or more_..-..---.- 124 125 () 
Food stores: 
OY ae ae een 5, 778 4, 671 767, 719 896, 299 100 100 2 
Nonchainstores—Total_......_. 5, 047 4, 068 471, 436 472, 726 61 52 43 
Chainstores—Total. 731 603 296, 283 423, 573 39 @ 
11 stores or more........... 314 309 192, 659 > i 
Automotive dealers: 
1,010 1, 169 471, 767 
Nonchainstores—Total_........ 883 987 423, 826 
Chainstores—Total.--......... 127 182 47, 941 
78 122 , 502 
4 to 10 stores. 18 12) 925 
11 stores or more_......-... 24 42 8, 514 
Gasoline service stations: 
All stores. _...-- 2,173 2, 487 178, 170 
Nonchainstores—Total__....._. 1, 858 2, 149 131, 038 
Chainstores—Total. 315 338 47, 132 
54 92 8, 158 
15 18 3, 078 
11 stores or more_.......... 246 228 35, 896 
Apparel, accessory stores 
Nonchainstores—Total__....... 1, 428 1, 263 107, 319 
Chainstores—Total. 509 115, 766 
pos 194 190 598 
11 stores or more-_........-- 243 199 
Furniture, homefurnishings, equip- 
ment stores: 
1,610 1, 793 194, 251 219, 027 100 
Nonchainstores—Total 1, 459 1, 611 132, 049 150, 669 67 14 
Chainstores—Total 151 62, 202 68, 358 33 31 10 
2 or 3 stores___. 92 121 17, 140 8a | 
4 to 10 stores_._-- 26 33 32, 665 
11 stores or more. .........- 33 28 12, 397 
Eating, drinking places: 
5, 942 5, 968 318, 891 380, 034 100 
Nonchainstores—Total__....... 5, 607 5, 607 272, 552 320, 406 84 18 
Chainstores—Total. 335 361 , 339 15 16 
11 stores or more. 75 89 17, 095 
Drugstores, proprietary stores: 
775 768 94, 680 120, 263 100 
Nonchainstores—Total__....... 638 641 61, 801 76, 892 65 64 
Chainstores—Total_ __...-..... 137 127 32, 879 43, 371 35 36 31 
11 stores or more... 26 29 10, 611 
1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 
a@rea—Continued 
SAN FRANCISCO-OAKLAND, CALIF.—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands | Thousands 
4, 137 $245, 367 $287, 243 100 
Nonchainstores—Total......... 3, 957 3, 694 221, 033 78 77 15 
Chainstores—Total. --.....-.... 3 443 52, 825 66, 210 22 23 25 
219 269 31, 446 
103 119 13, 071 1 
11 stores or more...-.-..--.--.| 7 55 6, 753 
Nonstore retailers: 
All establishments............. 1, 152 1,078 61, 698 88, 110 100 100 |.-..-. onile 
Nonchain establishments— 
Total 1,120 1, 035 552 39, 785 54 45 19 
Chane establishments—Total... 43 28, 146 48, 325 46 55 72 
2 or 3 stores... 8 12 2, 255 9, 488 
4 to 10 stores... on 4 8 2, 138 
11 stores or more. 20 23 36, 
SAN JOSE, CALIF 
Retail trade—Total: 
4, 057 4, 669 $464, 769 $732, 577 100 100 j........ 
Nonchainstores—T otal_._.....- 3, 561 4, 007 327, 933 443, 810 71 61 
Chainstores—Total...........- 496 662 136, 836 288, 767 29 39 lll 
240 342 40, 328 92, 890 
91 108 25, 548 61, 049 
11 stores or more........-.- 165 212 70, 960 134, 828 
Lumber, building materials, hard- 
ware, farm equipment d : 
188 248 34, 950 55, 063 100 WD 
Nonchainstores—Total__......- 167 222 29, 687 36, 835 85 67 24 
Chainstores—Total.._........- 21 26 5, 263 18, 228 15 33 246 
4 to 10 stores--- 2 
11 stores or 8 7 
General merchandise group stores: 
121 136 39, 712 90, 576 100 
Nonchainstores—Total__......- 85 83 16, 728 5, 917 42 7 —65 
Chainstores—Total.-_....-.-.- 36 53 22, 984 84, 659 58 93 268 
11 stores or 30 32 22, 600 
Food stores: 
All 775 683 123, 347 179, 848 100 
Nonchainstores—Total........- 693 596 75, 478 98, 153 61 55 30 
Chainstores—Total-_-.....-..-. 82 87 47, 869 81, 695 45 71 
4 to 10 12 14 12, 248 
11 stores or more.........--| 29 45 27, 132 50, 55: 
Automotive dealers: 
234 293 72, 045 114, 730 100 
Nonchainstores—Total__....... 217 245 68, 076 91, 219 34 
Chainstores—Total. ........... 17 48 3, 96 23, 511 6 20 492 
4 to 10 stores............... 1 14 (1) 
Gasoline service stations: 
Nonchainstores—Total......... 405 520 26, 393 47,914 26 M4 82 
Chainstores—Total-_-__....-.--- 55 68 8, 330 9, 24 16 10 
11 stores or more.....--.--- 28 39 Q) () 
Apparel, accessory stores: 
338 381 32, 669 47, 545 100 100 
Nonchainstores—Total........- 234 261 16, 680 22, 433 51 47 
Chainstores—Total-_._.......-- 104 120 15, 989 25, 112 49 53 94 
Sar 3 teres. 37 44 4, 160 
4 to. 10 shores... 29 4, 823 9, 857 |.- 
11 stores or more.......--.- 47 7, 
2 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 
area—Continued 


SAN JOSE, CALIF.—Continued 


Percentage in salec, 
Number of stores Sales aes and non- 
c. ores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 — 
1954 1958 1958 
ment st equip- 
275 404 $31, 747 $45, 316 100 rn 
238 360 , 430 34, 653 74 76 48 
37 44 8,317 10, 663 26 24 28 
684 841 32, 434 51, 130 100 | 
650 780 29, 865 407 92 85 45 
2, 569 8 15 201 
5 9 f 1,314 
3 7 263 1, 606 
118 145 15, 211 25, 216 100 i tcssancke 
108 117 9, 966 15, 922 66 63 60 
10 28 5, 245 9, 294 34 37 77 
31 
643 734 42, 409 57,991 100 
551 618 28, 710 41, 862 68 72 46 
92 116 13, 699 16, 129 32 28 18 
53 72 5, 326 9, 152 
28 25 3} 4, 359 
N ll 19 1 
onstore retailers: 
All establishments. ...........- 221 216 5, 522 8, 089 100 ya 
Chain establishments—Total._. 11 2, 602 2, 504 47 32 
11 stores or more........... 5 4 2, 502 1, 730 
SEATTLE, WASH. 
Retail trade—Total. 
8,178 | 10,035 $1, 442, 191 100 
Nonchainstores—Total......... 7, 272 8, 991 607, 198 841, 629 60 58 39 
Chainstores—Total -........... 906 1,044 400, 858 600, 562 40 42 50 
359 434 63, 256 100, 106 
4 to 10 stores_.............. 160 188 72,035 108, 127 
or 387 422 265, 567 392, 
ma’ herd 
we, 441 568 51, 473 71,607} 100} 100 
397 502 42; 065 55, 418 82 32 
Chainstores—Total. 44 66 9, 408 16, 189 18 23 72 
2 or 3 stores. ... 16 25 3,741 8, 
4 to 10 stores___.. 18 16 1,510 
11 stores or more... 10 25 1 6, 125 
310 143, 214 205, 597 100 100 
Nonebains tores—T. 191 236 14, 800 20, 435 10 10| ‘37 
Chainstores—Total.--.-....... 60 74 28, 324 185, 162 90 90 554 
4 to 10 stores___............| 7 14 1 2 
Food stores or More...-...... 30 40 939 060 
res: 
All stores... 1,676 1,748 220, 457 361, 060 100 a 
Nonchainstores—Total......... 1, 484 1, 565 129, 866 194, 115 59 54 49 
Chainstores—Total = = 945 41 46 $4 
24 18 , 25, 257 
114 106 128, 286 


* Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 
@rea—Continued 


SEATTLE, WASH.—Continued 


in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 “ from 
1954 to 
1954 1958 1958 
Retail trade—Total: 
Automotive dealers: a 
369 557 $143, 325 $189, 132 100 
Nonchainstores—Total_.......- 331 500 130, 963 169, 899 91 90 30 
Chainstores—Total. --......... 38 57 12, 362 19, 233 9 10 56 
11 stores or 6 12 1) 
Gasoline service stations: 
906 1,272 62, 671 92, 695 100 
Nonchainstores—Total.__...... 797 1, 153 49, 906 77, 821 80 34 56 
Chainstores—Total. --......... 109 119 12, 765 14, 874 20 16 17 
pparel, accessory stores: 

462 540 54, 492 67,186 100 
Nonchainstores—Total 348 421 30, 220 37, 322 55 56 24 
Chainstores—Total_ 114 119 24, 272 29, 864 45 44 23 

2 or 3 stores____ 52 6, 249 
4 to 10 stores___ 18 17 7, 792 
11 stores or more--_ 44 48 10, 231 
Furniture, homefurnishings, equip- 
ment stores: 
All stores. _ - 490 692 43, 853 69, 580 100 wy 
Nonchainstores—Total...---._- 440 642 36, 571 428 83 84 60 
Chainstores—Total. __......... 50 50 7, 282 11, 152 17 16 53 
4 to 10 stores. 8 10 
11 stores or 7 8 1) 
drinking 
1,721 2,128 83, 267 115, 630 100 
Nonchainstores—Total 60. 2,010 70, 609 100, 292 85 87 42 
118 12, 658 15, 338 15 13 21 
57 5, 533 
52 3, 687 
357 31, 320 49, 321 100 a 
302 20, 623 32, 477 66 66 57 
55 10, 697 16, 844 34 34 57 
25 
1 
1,374 113, 902 
1, 185 68, 923 
189 44,979 
90 10, 924 
20 3, 859 
11 stores or more... .-....-.-- 48 79 30, 196 
Nonstore retailers: 
All establishments -_-_.-........- 428 489 60, 082 
413 475 12, 562 
Chain establishments—Total._. 15 14 47, 520 
4 4 1 
11 stores or More. 8 10 1 


1 Withheld to avoid disclosure. 


178 STATUS OF SMALL BUSINESS IN RETAIL TRADE 


Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 
area—Continued 


SPRINGFIELD-HOLYOKE, MASS. 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
; 1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total Thousands | Thousands 
All stores 639 4,745 $519, 836 $563, 957 100 300: 
Nonchainstores—Total__......-| 4, 212 , 320 377, 409 404, 872 73 72 7 
Chainstores—total.............| 427 425 142, 427 159, 085 27 28 12 
132 154 529 
11 stores or more........... 258 211 , 383 04, 406 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
246 238 41, 892 29, 587 100 os 
Nonchainstores—Total......... 206 217 29, 070 25, 853 69 87 —11 
Chainstores—Total_...........-. 40 21 12, 822 3, 734 31 13 =7 
9 15 2, 427 
11 stores or more........... 29 5 10, 789 Q) 
General merchandise group stores: 
139 140 62, 370 59, 425 100 
Nonchainstores—Total__....... 101 104 29, 537 21, 294 47 36 —28 
Chainstores—Total_............ 38 36 32, 833 38, 131 53 64 16 
2 2 1 .... 
11 stores or more........... 21 23 17, 283 23, 319 
Food stores: 
1, 000 925 118, 123 148, 668 100 
Nonchainstores—T otal__....... 908 824 67, 277 80, 338 47 19 
hainstores—Total........ dew] 92 101 50, 846 68, 330 43 46 34 
ll l. 1) 1 
11 stores or more........... 72 78 44, 254 59, 416 ae 
Automotive dealers: 
199 298 80, 599 78, 361 100 100 |....... 
Nonchainstores...-............- 186 211 79, 009 71, 726 95 92 -9 
Chainstores—Total............. 13 17 4, 590 6, 635 5 8 45 
4 to 10 stores............... ® 2 1 1) 
11 stores or more........... 8 1, 872 
Gasoline service stations: 
| 377 440 22, 187 31, 457 100 JOD 
Nonchainstores—T otal......... 360 418 19, 979 28, 831 90 92 44 
Chainstores—Total_............ 17 22 2, 208 2, 626 10 8 19 
11 stores or more.........-- 6 5 
Apparel, accessory stores: 
All stores 397 374 38, 130 43, 389 100 pt Rarene 
Nonchainstores—Total.......-- 284 277 21, 055 , 286 55 61 25 
Chainstores—Total__..........- 113 97 17, 075 17, 103 45 39 1 
2 or 3 stores....... 31 33 702 
4 to 10 stores...... 15 25 4,110 
11 stores or more 67 39 263 
Furniture, homefurnishings, equip- 
ment stores: 
313 371 27, 343 29, 434 100 
Nonchainstores—Total__ 293 346 23, 916 23, 827 87 81 —4 
Chainstores—Total 20 25 3, 427 5, 607 13 19 64 
2 or 3 stores... 5 17 821 4, 879 |... 
4 to 10 4 (1) (1) 
11 stores or more 14 8 () 728 
E , drinking places: 
All stores 44 790 875 35, 021 38, 003 100 a 
Nonchainstores—T otal 754 835 31, 862 34, 855 91 92 9 
Chainstores—T otal__. 36 40 3, 159 3, 148 9 8 4 
2 or 3 stores... 20 18 1, 658 fy 
4 to 10 stores... () 4 1) 
stores = 16 18 1, 501 2, 095 
gstores, proprie s 
183 187 17, 074 21, 109 10 
Nonchainstores—Total__ 172 174 14, 847 18, 497 87 88 25 
hainstores—T otal. ll 13 , 227 2,612 13 12 17 
7 9 1, 2u8 
| Q) (1) () 
11 stores or more...........| 4 1, 721 1, 354 Pe ote 


1 Withheld to avoid disclosure. 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 
area—Continued 


SPRINGFIELD-HOLYOKE, MASS.—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Other retail stores: Thousands | Thousands 
All stores 702 713 $59, 906 $67, 245 100 Sees ae 
Nonchainstores—T otal......... 66u 673 51, 028 61, 253 91 20 
Chainstores—Total_...........- 37 40 8, 5, 992 15 9 33 
11 stores or more.........-. 18 18 4, 441 
Nonstore retailers: 
All 295 254 14,191 17, 279 100 
Nonchain establishments— 
Total... 283 241 9, 829 12, 112 69 70 23 
Chain establishments. Total... 10 13 4, 362 5, 167 31 30 18 
4 to 10 stores................- 1) @ 
11 stores or more.....-....--.| 10 E 4, 262 (@) 
TAMPA-ST. PETERSBURG, FLA. 
Retail trade—Total: 
All stores__. 6, 206 7, 395 $609, 971 $918, 651 100 | 
Nonchainstores—Total -....... 5, 639 6, 498 053 539, 315 65 59 35 
Chainstores—Total_............ 567 897 211, 918 379, 336 35 41 79 
263 331 49, 474 75, 667 
68 131 19, 612 45, 289 
11 stores or more........... 236 435 258, 380 
Lamhe, building 
ware, farm d 
All sto 297 358 49, 570 65, 725 100 re 
267 320 35, 425 46, 167 71 70 30 
30 38 14, 145 19, 558 29 30 38 
16 17 11, 884 
8 10 
6 ll 
191 83, 567 129, 508 100 . | 
153 216 32, 307 49, 626 39 54 
. 54 51, 260 79, 882 61 62 56 
5 
3} 
26 46 50, 575 79, 412 
stores: 
All stores 1,1 1,230 129, 645 203, 067 100 
Nonchainstores—Total -....... 1,110 1,121 56, 106 65, 275 43 32 16 
Chainstores—Total -- .......... 109 73, 539 137, 792 57 68 87 
16 10 5, 548 1,223 
11 stores or more........... 41 79 4 123, 330 
Automotive dealers: 
306 435 112, 387 171, 424 100 
Nonch Se 276 373 538 126, 663 89 74 27 
Chainstores—T otal 30 62 12, 849 44, 761 ll 26 248 
17 33 8, 669 () 
® 10 () 
11 stores or more........... 13 19 4, 180 6, 669 
Gasoline service stations: 
665 953 35, 791 62, 417 100 
Nonchainstores—Total ........ 610 818 30, 793 48, 718 a 
Chainstores—Total_-- ......... 55 135 998 13, 699 16 22 174 
4 to 10 stores... | () 
A stores or won! 35 107 10,770 
pare. res: 

Nonebaies Total. 270 319 17, 727 21, 563 52 45 22 
Chainstores—Total 117 166 16, 589 26, 128 48 55 58 

2 or 3 stores... 41 63 2, 631 8, 210 
4 to 10 stores...- 14 19 1,835 
11 stores or more. a 12, 123 5, 

1 Wit hheld to avoid disclosure. 


3 Not available. 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 
area—Continued 


TAMPA-ST. PETERSBURG, FLA.—Continued 


Percentage in sales, 


Type of business 


Number of stores Sales chainstores and non- 
chainstores 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 


Furniture, homefurnishings, equip- 
ment stores: 


stores. 


382 475 
348 420 
34 55 
23 25 
5 19 
6 ll 
1, 242 
1,178 1, 
64 
40 
4 
20 
246 
219 
27 
20 


TOLEDO, OHIO 
trade—Total 
4, 157 4, $508, 1 $559, 100 
Nonchainstores—Total_.......- 3, 634 3,710 319, 904 320, 118 63 |, 
Chainstores—Total_...........- 523 576 188, 202 239, 408 37 43 27 
11 stores or 283 125, 714 
Lumber. - 
ware, farm equipment dealers 
All stores 203 242 27, 495 29, 129 100 | 
186 225 22, 397 23, 465 81 80 ll 
17 17 5, 098 5, 664 19 20 ll 
10 ll 2, 931 3, 425 a 
3 + 1 1 ale 
General merchandise group stores: 
Nonchainstores—T 69 53 2, 868 2, 319 3 
Chainstores—Total............. 33 40 66, 118 75, 343 14 
3 6 1 1 
r 11 stores or more........... 16 23 160 
824 732 118, 708 147, 151 100 
723 638 58, 517 63, 644 49 43 9 
EN ae 101 94 60, 191 83, 507 51 57 39 
15 13 1 1, 382 
4 to 10 stores. on 18 23 1 
1 stores or more.........-.. 68 58 403 64, 054 
1 Withheld to avoid disclosure, 


3 Not available, 


|| 
$28, 519 $51, 984 100 
Nonchainstores—Total__....... 25, 070 37, 829 88 73 51 
Chainstores—Total............. 3, 449 14, 155 12 27 310 
11 stores or more.........-.. 
ie drinking places: 
Nonchainstores—Total......... 43, 497 57, 734 84 83 33 
Chainstores—Total_............ 8, 127 11, 427 16 17 41 
Drugstores, proprietary stores: 
21, 937 32, 436 100 
12, 627 17, 032 58 53 35 
9, 310 15, 404 42 47 65 
11 stores or More. .....--..- 7 4, 786 
Other retail stores: 
931 1, 53, 870 71, 631 100 
; Nonchainstores—Total__......- S44 1, 37, 967 58, 466 70 82 54 
Chainstores—Total_............ 87 15, 903 13, 165 30 18 —5 
11 stores or more..........- 17 5, 310 | 
Nonstore retailers: 
All establishments. 370 8, 745 13, 607 100 
Nonchain establishments—Total. 364 6, 996 10, 242 80 75 46 
Chain establishments—Total_-__ 6 1,749 3, 365 20 25 92 
4 to 10 stores. ........-..... 1 1 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 
area—Continued 
TOLEDO, OHIO—Continued 
Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
dealers: J Thousands | Thousands 
179 207 $87, 597 $8 100 
N 158 185 987 76, 410 96 94 -9 
Chainstores—Total__..........- 21 22 3,610 684 4 6 30 
Gasoline service stations: 
418 516 33, 691 44, 335 100 
Nonchainstores—Total_........ 369 461 27,091 35, 014 80 79 
Chainstores—Total__.........-- 55 6, 600 9, 321 20 21 41 
11 stores or more. 34 34 4, 980 
Apparel, accessory stores: 
297 260 29, 254 28, 100 
Nonchainstores—Total._......-. 150 12, 394 42 41 —5 
Chainstores—Total___.......... 110 110 16, 860 16, 812 58 59 -—18 
11 stores or more... 69 10, 193 
Furniture, homefurnishings, equip- 
men _ stores: 
270 28, 128 
Nonchainstores—Total_ 250 26, 231 
Chainstores—Total___. 20 1,897 
4 to 10 stores 5 
11 stores or more.........-- 3 4 1) 
drinking places: 
1,013 1, 086 46, 264 
N 980 40, 657 
Chainstores—Total__..........- 88 106 5, 607 
43 40 2, 365 
11 stores or more--_.......-.- 45 59 3,242 
proprietary stores: 
146 141 18, 567 
Nonehainstores—Total ill 106 10, 443 
tores—Total_............ 35 8, 124 
24 18 3, 588 
11 stores or more-_._......--| 4 17 (4) 
Other retail stores: 
516 515 39, 763 
Nonchainstores—Total__....... 467 449 29, 056 
Chainstores—Total_._. 49 66 10, 707 
2 or 3 stores__-..- 18 30 1,197 
4 to 10 stores. 4 5 
11 stores or more-. 27 31 ( 
Nonstore retailers: 
All 204 224 9, 653 9, 386 100 000%. 
establishments— 
Sk ee ee ee 195 213 6, 263 5, 553 65 59 —12 
Chain establishments—Total-- 9 ll 3, 390 3, 833 35 41 13 
11 stores or more............- 7 8 1 
1’Withheld to*avoid disclosure. 
2 Not available. 
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Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 
area—Continued 


YOUNGSTOWN, OHIO 


Percentage in sales, 


Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Retail trade—Total: Thousands | Thousands 
NO ee a = 5, 503 4, 668 $593, 169 $555, 370 100 100 41 
Nonchainstores—Total_- -| 4,912 4,026 , 091 332, 711 66 85 —16 
Chainstores—Total_._._. 8 591 642 199, 078 , 65 34 15 12 
4 to 10 stores. 63 64 11, 531 
Lumber, building materials, hard- 
ware, farm equipment dealers: 
Nonchainstores—Total 293 257 42, 196 
Chainstores—Total__...._. 23 22 4, 863 
10 11 2, 389 
6 () 
11 stores or more_.......... 4 5 () 
General merchandise group stores: 
131 122 72, 740 
76 17,317 
61 46 423 
ll 5 1, 252 
4 to 10 stores... 
11 stores or more.......-... 50 37 54,171 
Food stores: 
1, 251 1,016 156, 426 
Nonchainstores—Total____.___- 1, 124 83, 559 
h tores—Total 127 163 72, 867 
25 26 5, 107 
12 12 2, 488 
11 stores or more........ ives 90 125 65, 272 
Automotive dealers: 
322 282 100, 225 
Nonchainstores—T otal_._._.._- 291 253 95, 979 
hainstores—Total_............ 31 29 4, 246 
5 ) 
11 stores or more... .......- 18 14 2, 748 
Gasoline service stations: 
605 555 36, 605 
Nonchainstores—Total_....._.. 577 505 32, 462 
tores—Total............. 28 50 4, 143 
4 to 10 stores__- 3 
stores or 24 33 () 
pparel, accessory s 
Nonchainstores—Total__......- 248 176 17, 684 
Chainstores—Total_............ 114 104 16, 167 17, 463 48 8 
27 37 6, 288 7, 706 
000 11 700 1, 334 
11 stores or more. 76 61 9,179 8, 423 
Furniture, homefurnishings, equip- 
ment stores: 
All stores. sas 347 303 35, 801 27, 782 100 100 —12 
Nonchainstores—T otal. 308 260 373 19,174 69 —22 
Chainstores—Total_............ 39 43 11, 428 8, 608 32 31 —25 
19 36 ) 6, 665 
4 to 10 8 4 ) 
ll store or more........... 12 3 3, 596 1) 
Eating, drinking places: 
ch 1,093 978 40, 797 36, 195 100 100 —12 
Nonchainstores—Total__......- 1,031 900 36, 653 32, 889 90 91 —10 
Cc stores—Total_............ 78 4,144 3, 306 10 9 —30 
1 4 
stores or more. 30 51 1, 964 


1 Withheld to avoid disclosure. 


STATUS OF SMALL BUSINESS IN RETAIL TRADE 183 


Number of retail stores and volume of sales, 1954 and 1958, by metropolitan 
- d@rea—Continued 


YOUNGSTOWN, OHIO—Continued 


Percentage in sales, 
Number of stores Sales chainstores and non- 
chainstores 
Type of business 
Share of market | Change 
1954 1958 1954 1958 from 
1954 to 
1954 1958 1958 
Drugstores, proprietary stores: Thousands | Thousands 
ff a 172 142 $15, 769 $17, 547 100 100 ll 
Nonchainstores—Total__....... 123 104 8, 471 9, 320 54 53 10 
Chainstores—Total_............ 49 38 7, 298 8, 227 46 47 13 
te 20 10 1, 648 1, 285 
13 9 1, 436 1,012 
11 stores or more.......-... 16 19 4, 214 5, 930 
Other retail stores: 
[See 662 518 40, 066 34, 800 100 100 -13 
Nonchainstores—Total__......-. 617 462 27, 894 22, 381 70 64 —20 
Chainstores—Total_........-... 45 56 12, 172 12, 419 30 36 2 
2 or 3 stores_-__._- 19 20 (1) 2, 060 _ 
11 stores or more 23 24 9, 152 
Nonstore retailers: 
All -...... 242 193 13, 830 12, 829 100 100 
Nonchain establishments— 
(ei eaeen 230 180 7, 503 7, 633 54 59 2 
Chain establishments—Total - - 12 13 6, 327 5, 196 46 41 —18 
2 or 3 stores-- 2 2 (1) 
4 to 10 stores__- 
11 stores or more 9 ll 3, 447 


1 Withheld to avoid disclosure. 
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